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Picture  Services  Rushing  Into  Field  of 
Telephotograph  Transmission 

Associated  Press  Announces  Successftil  Completion  of  Tests  on  Portable 
Transmitters  Doubling  Wirephoto  Scope — ^NEA-Acme  in  Action 


lie”  has  offered  a  new  approach,  or  that 
the  AP  has  an  arrangement  with  the 
telephone  company  for  hooking  directly 
to  its  wires  and  intends  to  pay  a  rate 
different  from  the  long-distance  rates. 
This  detail  was  not  announced. 

The  Federal  Communications  Commis¬ 
sion  cannot  require  the  AP  to  share 
a  patented  right,  but  under  FCC  regu¬ 
lations  it  can  order  the  A.  T.  &  T.  to 
offer  the  same  privileges  and  charges 
to  the  other  services  as  it  grants  to 
the  AP. 

In  conclusion  of  the  AP’s  position,  an 
advantage  of  its  new  portable  equip¬ 
ment  is  its  ability  to  enlarge  a  4  x  5 
picture  to  8  x  10  and  transmit  it  at  the 
same  time.  Scanning  is  done  200  lines 
to  the  inch,  one  half  inch  each  minute, 
and  delivery  from  this  transmission  is 
done  100  lines  to  the  inch,  an  inch  a 
minute. 

Wide  World  Photos  is  now  busy  an¬ 
swering  queries  from  papers  interested 
in  its  service  whereby  newspapers  can 
lease  a  receiver,  which  fits  into  a  space 
2x3x6  feet  high,  and  a  60-pound 
transmitter  in  a  suitcase,  at  a  price 
equivalent  to  the  weekly  salary  of  a 
small  city  reporter.  Six  of  these  sets 
are  expected  within  a  month  with  14 
to  follow  as  quickly  as  they  can  be 
manufactured  in  the  Wide  World  lab¬ 
oratories.  Wide  World  transmits  by 
induction  at  long-distance  rates,  at  the 
rate  of  slightly  less  than  a  half  inch 
per  minute.  A  6/4"  x  8^"  picture,  the 
size  planned  for  Wide  World  Wired 
Photos,  can  be  sent  in  about  15  minutes. 

A  distinctive  feature  of  Wide  World 
equipment  will  be  the  possibility  of  a 
client  paper,  leasing  a  transmitter,  pic- 
torially  covering  his  own  territory  for 
his  own  paper  over  long  distance  wires 
at  the  comparatively  inexpensive  tolls 
for  short  distances  out  of  town  A  com¬ 
plete  description  of  the  Wide  World 
carried  in  these  columns 


Announcement  by  the  Associated 
Press  that  it  was  doubling  the  scope  of 
its  Wireohoto  service  by  the  installation 
of  2S  portable  transmitters  at  strategic 
spots  climaxed  a  week  which  produced 
modi  visible  proof  of  newspapers’  con- 
ming  interest  in  the  scientific 
scramble  to  “get  pictures  there  first” 
in  which  the  four  major  picture  agen¬ 
cies' have  participated  during  the  past 
year. 

The  AP  sent  a  news  jAoto  from  a 
portable  transmitting  machine  over  the 
regular  10,000  mile  Wirephoto  circuit 
from  New  York. 

No  special  preparations  were  made 
for  the  test,  W.  J.  McCambridge,  as- 
sistznt  general  manager,  said,  and  sta¬ 
tions  on  the  line  were  not  advised  that 
the  portable  sending  machine  was  being 
and.  Perfect  reception  was  reported 


Photo  shows  the  60-pound  port- 
uhle  transmitter  developed  by  the 
Associated  Press.  It  can  be  con¬ 
nected  to  any  available  current 
and  pictures  transmitted  over  the 
ordinary  telephone  connections. 
A  saving  in  weight  is  accom¬ 
plished  because  AP  engineers 
have  refined  their  development 
to  the  place  where  the  necessity 
for  a  synchronizing  mechanism 
has  been  eliminated.  When  the 
25  sets  now  being  built  are  in¬ 
stalled,  they  will  be  of  such  shape 
that  they  can  be  carried  in  a  box 
the  size  of  a  large  suit  case.  This 
photo  was  taken  during  this 
week’s  test. 


from  each  of  the  26  wirephoto  stations. 


McCambridge  told  Editor  &  Publisher. 

Apart  from  this  vital  development, 
the  second  startling  revelation — not  ex- 
p«ted  yet — was  by  Fred  S.  Ferguson 
president  of  NEA-Acme,  Inc.,  that  this 
Scripps-Howard  interest  has  completed 
experimentation  with  a  system  for 
transmitting  news  pictures  over  ordi- 


60  days  expects  to  have  its  method  of 
J^ing  pictures  over  the 


„  .  -  wires  in  na¬ 

tion-wide  operation. 

Also  of  No.  1  importance  was  the 
rerelation  by  Walter  Howey,  president 
of  International  News  Photos,  a  Hearst 
organization,  that  his  “sound  system” 
of  sending  pictures  over  telephone  wires 
has  been  sufficiently  refined,  speeded  up 
and  otherwise  altered,  to  permit  instal- 
^n  next  week  of  a  regular  New 
York-Chicago  circuit,  and  before  March 
1^  a  coast-to-coast  permanent  set-up 
with  transmitters  and  receivers  in  New 


system  was 
last  week. 

Walter  Howey  announced  the  Hearst 
sound  photos  June  29,  1935,  but  set  no 
date  for  nation-wide  adoption.  This 
week  he  revealed  that  his  laboratories 
have  been  working  steadily  on  refine¬ 
ments  which  speed  up  transmission  to 
about  an  inch  per  minute,  thus  halving 
the  toll  charges  the  Hearst  laboratories 

be  a  constant,  continuing  service.  The  electrical  signal,  or  disturbance,  originally  thought  necessary.  When 
The  AP  has  been  successfully  serv-  is  thus  applied  to  the  telephone  line  line  inefficiencies  are  conquered,  it  is 
ing  Wirephotos  for  well  over  a  year,  without  actual  contact.  In  a  sense  this  possible  that  this  speed  can  be  further 
wir-  Pictures  are  transmitted  over  a  leased  is  a  loose  electrical  connection  and,  increased. 

s.  wire  circuit  of  the  A.  T.  &  T.  at  the  other  things  being  equal,  is  less  efficient  A  Hearst  machine  left  this  week  for 
d  rate  of  approximately  40  a  day,  a  few  than  a  direct  connection.  Chicago  and  next  week,  after  experi- 

d  special  pictures  being  serviced  to  in-  In  the  Hearst  laboratories  it  was  de-  mental  tests,  will  be  in  permanent  op- 
dividual  points  during  the  short  lunch  cided  to  utilize  a  sound  method,  where-  eration  between  the  two  points.  If  Mr. 
’s  periods  on  the  Wirephoto  circuit.  The  in  the  photoelectric  cell,  through  a  radio  Howey’s  present  plans  materialize,  on 

_ y  portable  sets  will  remain  AP  property,  hookup,  is  employed  to  create  a  sound  March  15  there  will  be  four  machines, 

wraps.  Tipsters  report  that  with  being  operated  by  AP  men  at  the  25  which  is  carried  through  the  telephone  allowing  for  coast-to-coast  transmission. 

5  points  where  they  are  to  be  installed,  mouthpiece  in  exactly  the  same  manner  There  will  be  a  receiver  and  a  trans- 

as  conversation.  Variations  in  this  mitter  at  New  York.  Chicago.  Los 
are  responsible  for  pro-  Angeles  and  San  Francisco.  Trans¬ 
ducing  the  light  and  dark  areas  in  the  mitters  are  portahde. 

'  .  ■  At  regular  intervals  of  10  days  after 

AP  engineers  explain  that  they  have  March  15,  it  is  Mr.  Howey’s  expecta- 
used  neither  induction  or  sound,  sug-  tion  to  install  a  new  set  of  equipment  in 
gesting  that  some  other  method  of  ap-  another  Hearst  paper.  On  what  basis 
plying  the  signal  without  physical  con-  this  will  be  done,  sale,  rental  or  lease — 
tact  has  been  worked  out,  that  a  modi-  has  not  yet  been  araiounced. 
principally  that  there  be  no  physi-  fied  form  of  contact  not  actually  “metal-  Mr.  Howey  also  made  known  that 


Wired  Photos. 

For  the  sake  of  the  record,  this  week’; 
Parading  before  the  post  was  decided!) 
^er  wraps.  .vj/un  dmi  wiii. 

‘OUT  entries  there  are  four  dark  horses 
r 

«iscuiv;u?wi  111^9  iiav%; 

uWe  recorded  in  print  during  the  past 


j^pse  silent  maneuverings  have  been  feeding  pictures  either  to  the  nearest 

Wirephoto  point  or  directly  onto  the  sound  “beam’ 
entire  circuit. 

To  obtain  long-distance  telephone  received  picture, 
rates  on  transmission  of  these  pictures 
to  the  point  of  entry  to  the  circuit,  the 
.AP  would  be  bound  by  the  same  re¬ 
strictions  governing  the  use  of  A.  T. 

&  T.  wires  by  the  other  picture  con¬ 
cerns. 


ypest  within  two  months,  it 
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refinements  in  llie  Hearst  sound  system 
have  eliminated  the  complicating  syn¬ 
chronization  device.  This  will  now  be 
accomplished  by  a  clock-controlled  me¬ 
chanism.  Total  weight  of  the  transmit¬ 
ter  has  been  cut  to  45  lbs,  fitting  in  two 
small  suit  cases.  Transmission  can  be 
from  any  point  where  any  current  is 
available— battery  or  ixjwer  circuit — 
and  where  a  telephone  connection  can 
be  made  with  the  point  of  reception. 

Although  Mr.  Howey  has  not  experi¬ 
mented  with  the  ‘‘conference  circuit” — 
under  which  several  points  are  con¬ 
nected  at  once  by  the  telephone  com¬ 
pany,  he  understands  that  this  connec¬ 
tion  is  now  sufficiently  refined  to  per¬ 
mit  transmission  of  a  picture  to  several 
l>oints  simultaneously.  The  Wide 
World  system  contemplates  the  use  of 
such  “conference  circuits.” 

The  portable  machine  developed  in  the 
research  laboratories  of  the  AP  repre¬ 
sents  the  solution  of  a  problem  on  which 
AP  technicians  have  been  working  vir¬ 
tually  since  Wirephoto  began  operation 
more  than  a  year  ago. 

“We  recognized  that  expansion  of  spot 
coverage  facilities  would  be  imperative,” 
Mr.  McCambridge  said,  “and  at  the 
same  time  that  we  were  gaining  t^h- 
nical  experience  with  the  regular  wire- 
photo  machines,  we  began  experimenting 
with  a  mobile  set.  Months  ago  we  knew 
that  we  were  on  the  right  track,  and 
the  equipment  has  been  virtually  com¬ 
pleted  for  several  months.  We  did  not 
attempt  a  test  transmission,  naturally, 
until  we  were  certain  that  any  flaw  had 
l)een  eliminated.” 

The  machine  itself  weighs  about  60 
pounds,  and  is  small  enough  to  fit  easily 
into  a  suitcase.  It  will  operate  on  any 
telephone  circuit  and  on  any  available 
current — house  current  or  a  car  bat¬ 
tery.  for  example. 

NEA-Acme  equipment,  Iteing  in  final 
experimental  stages  in  a  private  labor¬ 
atory,  will  probably  not  be  available 
much  before  60  days,  and  for  that  rea¬ 
son  is  still  shrouded  with  miKh  sec¬ 
recy. 

This  much  was  learned:  It  will  be 


.\bove;  llO-screen  halftone  reproduc¬ 
tion  of  the  original  4x5  print  used 
in  the  AP  test  this  week.  This  was 
enlarged  and  transmitted  simultane¬ 
ously  and  thus  received  in  twice  its 
original  size,  as  indicated  hy  the  half¬ 
tone  reproduction  on  the  right.  This 
eliminates  the  necessity  of  carrying  en¬ 
larging  equipment  and  saves  the  time 
which  would  he  necessary  for  enlarge¬ 
ment.  The  scanning  of  the  original  is 
done  at  20fl  lines  per  inch,  but  these 
are  enlarged  in  transmission  to  100 
lines  per  inch,  making  the  received  pic¬ 
ture  equal  in  fidelity  to  the  pictures 
transmitted  over  the  stationary  trans¬ 
mitters. 


will  be  put  into  service  as  fast  as  AP 
technicians  can  fabricate  them. 

Pictures  sent  on  the  portables  can 
be  routed  directly  over  the  Wirephoto 
network  without  any  interm^iate 


an  induction  system,  operating  on  any  operation,  or  they  can  be  received  sep- 


power  and,  like  Wide  World  and  In¬ 
ternational  (Hearst),  over  ordinary 
telephone  circuits.  Mr.  Ferguson  feels 
that  wire  transmission  pictures  is  de¬ 
stined  to  be  a  “bulletin”  seryice. 

The  Scripps-Howard  group  will  be  able 
to  transmit  7x9  positivetor  negatiye  with¬ 
out  jjritysical  contact  with  telephone  wires, 
utilizing  special  pick-ups  and  a  posi¬ 
tive  synchronizing  mechanism.  It  will 
scan  and  transmit  100  lines  to  the  inch, 
employ  a  specially  designed  amplifier 
and  make  use  of  a  new  optical  system 
and  automatic  phase  adjusters. 

NEA-Acme  has  financed  this  develop¬ 
ment,  will  control  its  manufacture  and 
make  it  available  to  anyone  on  a  leased 
basis.  The  transmitter  will  be  trunk- 
size  and  what  might  be  called  “semi- 
jxjrtable.”  “Work  on  the  machines,” 
Mr.  Ferguson  said,  “is  beino^  pushed  as 
rapidly  as  the  skilled  workmanship 
necessary  will  permit." 

Many  of  the  technical  principles  em¬ 
bodied  in  the  present  Wirephoto  equip¬ 
ment  are  retained  in  the  AP  portable 
machine,  and  aside  from  the  difference 
in  scale  and  mobility,  the  chief  differ¬ 
ence  between  the  regular  and  miniature 
machines  is  in  the  line  screen  which 
forms  the  picture  pattern.  A  screen 
prrying  100  lines  to  the  inch  is  used 
in  regular  operation  on  the  network, 
while  a  screen  of  200  lines  to  the  inch 
is  used  in  the  portable  transmitter. 
This  means  that  a  normal  screen  is 
produced  when  the  picture  is  automati¬ 
cally  enlarged. 

The  Associated  Press  plans  to  place 
these  machines  in  approximately  25 
cities,  strategically  located,  which  do 
not  now  have  Wirephoto  stations,  Mc¬ 
Cambridge  said.  This  will  double  the 
number  of  cities  in  which  sending  sta¬ 
tions  are  located,  and  in  addition,  the 
portables  will  be  available  for  spot 
picture  coverage  from  any  point  in  the 
areas  tributary  to  those  cities.  Be¬ 
cause  of  their  light  weight  they  can 
be  transported  quickly,  by  car,  train  or 
airplane,  to  any  point  desired.  They 


arately  at  any  of  the  26  network  sta¬ 
tions.  Since  the  equipment  can  utilize 
commercial  communications  facilities,  it 
will  be  available  for  instantaneous  use 
ill  any  place,  however  isolated,  which 
has  a  telephone. 

Wilson  Hicks,  executive  assistant  in 
charge  of  the  Associated  Press  News 
Photo  Service,  said  that  practical  ap¬ 
plication  of  the  portable  equipment  pre¬ 
sents  “almost  unlimited  opportunities.” 
and  predicted  that  it  would  initiate  a 
new  type  of  spot  picture  reporting. 

“Just  for  example,”  Hicks  said,  “it 
means  that  a  picture  reporter  covering 
a  Presidential  campaign  could  travel 
with  this  portable  machine  on  the  same 
train  with  the  candidate,  make  his  pic¬ 
ture  and  send  it  from  a  railroad  station 
over  the  network  while  the  candidate 
was  still  making  his  speech,  a  parallel, 
if  you  like,  to  the  news  reporter  who 
is  sending  his  story  in  takes  while  the 
candidate  is  still  speaking. 

With  the  miniature  Wirephoto  trans¬ 
mitter,  the  picture  is  scann^  by  passing 
a  light  beam  over  successive  small  areas. 


a  ray  so  small  in  width  that  200  lines 
are  traced  per  inch.  The  picture  moves 
horizontally  at  the  rate  of  one-half  inch 
jier  minute,  requiring,  therefore,  eight 
minutes  for  complete  transmittion. 

While  the  light  beam  on  the  portable 
sending  machine  scans  a  line  one  two- 
hundredths  of  an  inch  in  width,  the  re¬ 
ceiving  machine  is  recording  a  line  on 
the  film  one-hundredth  of  an  inch  wide. 
Thus,  the  two-in-one  enlargement  takes 
place  automatically.  Numerous  prob¬ 
lems  were  encountered  in  obtaining  ac¬ 
curacy  of  the  fine  lines,  but.  the  AP 
technicians  explained,  “novel  design  of 
the  mechanical  system  solved  each  one.” 
No  dimunition  in  fidelity  could  be  de¬ 
tected  in  a  comparison  of  the  original 
and  the  received  print  sent  on  the  test, 
they  said. 

No  synchronization  is  necessary  be¬ 
tween  stations,  the  individual  driving 
mechanisms  on  the  machines  being  suffi¬ 
ciently  constant  in  speed  to  make  that 
unnecessary.  The  accuracy  in  speed 
required,  and  attained,  may  be  under¬ 
stood  when  it  is  explained  that  in  the 
transmission  of  a  picture  the  tiny  beam 
of  light  travels  a  total  of  12,000  inches 
over  the  surface  of  the  picture,  and 
ends  up  within  a  sixty-fourth  of  an  inch 
of  the  pre-determined  end  point. 

This  fine  degree  of  accuracy  in  mech- 
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aiiical  movement  is  achieved  by  con- 
trollitut  the  driving  motors  with  a 
vibrating  tuning  fork  that  does  not  vary 
in  its  frequency,  or  pitch,  by  more  than 
one  or  two  one-millionths  of  the  speed 
desired. 

Since  no  synchronization  is  needed 
between  stations,  interruptions  in  the 
communication  lines,  while  leaving  thdr 
mark  on  the  picture,  by  no  means  d^ 
stroy  it,  as  would  be  the  case  where 
stations  were  not  independent  of  syn¬ 
chronizing  means. 

As  the  tiny  beam  of  light  strikes  the 
surface  of  the  picture  to  be  transmitted 
wrapped  about  a  cylinder  less  than  two 
inches  in  diameter,  light  is  reflected  to 
a  photo-electrical  cell  in  an  amount  pro¬ 
portional  to  the  lightness,  or  darkness 
of  the  tiny  area  of  the  picture  being  ex¬ 
plored.  This  reflected  light  causes  a 
tiny  current  to  flow  in  the  circuits  at¬ 
tached  to  the  “electric  eye.”  The 
amount  of  current  that  flows  is  directly 
proportional  to  the  amount  of  light  that 
has  been  reflected,  so  that  as  the  cylin¬ 
der  rotates,  and  the  light  lieam  scans 
the  picture  surface,  tiny  waves  of  cur¬ 
rent  reproduce  in  electrical  form  the 
variations  in  light  and  shade  of  the 
picture. 

Since  the  current  produced  in  the 
photo-electric  circuits  is  extremely 
weak,  amplifiers  are  required  to  increase 
it  before  it  flows  out  over  the  network 
of  wires  to  the  receiving  machines.  The » adve 
maximum  amount  of  power  that  musti  ^ 
be  sent  over  the  wire,  however,  is  sttyj  Pfaf 
small.  Only  one  sixty-thousandth  oi[  wlu 
the  amount  used  in  the  usual  home  va¬ 
riety  electric  lamp  is  needed. 
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SYNDICATE  WINS  ACTION 

An  action  for  breach  of  a  contracts 
employment,  brought  by  Lois  Z.  Gi» 
against  King  Features  Syndicate, 
was  dismissed  by  Justice  C^otillo  » 
New  York  Feb.  27  on  the  ground  that 
the  plaintiff  had  failed  to  prove  a  ca®*, 
of  action.  Miss  Guck,  a  beauty  cul^[‘  se 
specialist,  had  been  hired  by  the  syndi¬ 
cate  to  write  a  daily  beauty  col^ 

The  issue  in  the  case  was  whether  Kw 
Features,  after  promoting  the  fotitfi 
and  having  sustained  a  monetary  tev 
could  terminate  the  contract.  Manhe^ 
Rosenzweig,  Hearst  counsel,  tried  t,-^| 
case  for  the  defendant. 
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PUBUCITY  BAN  MEANS  MORE  NEWS  SPACE 


Lxm  Angeles  Dailies  Gain  Four  Pages  a  Week  Since  Restrictions  Were  Put  in  Force- 
Publicity  Men  See  Field  Narrowly  Limited  If  Move  Spreads 


-Some 


(Uteciiil  to  Kuituk  &  1‘tBi.isiiLK) 

I  OS  ANGELES,  Feb.  26 — Sav- 
L  iog  ot  tour  full  pages  a  week  us 
1  result  of  the  publishers’  publicity 
^jjcemciil  wlucli  went  into  effect  eany 
tiBS  rooutu  in  l.os  Angeles  is  estimated 
iron  statements  of  the  live  dailies  par- 
oopating  in  the  plan. 

'Ihe  new  Los  .Angeles  policy  has  been 
locepted  in  good  grace  by  advertisers, 
ntfa  no  protests  ul  any  kind  made  by 
gHional  accounts,  and  nu  written  pro¬ 
tests  from  local  merchants.  The  space 
•.(«neriy  occupied  by  tree  publicity  ap- 
jarently  is  not  missed  by  the  late  bene- 
xiaries.  'Ihere  is  no  record  that  any 
iiitrtiser  has  increased  his  former  space 
ts  tell  the  story  he  once  tried  to  put 
over  gratis.  On  the  other  hand,  there 
s  DO  noticeable  reduction  in  linage. 

la  operation,  the  agreement  is  not 
lofcing  editors  to  discard  copy.  This 
s  being  done  at  the  source  by  ad\  er¬ 
asers  who  are  not  submitting  copy 
tlnch  they  know  would  be  thrown  out. 

“We  are  no  longer  faced  with  the 
Kcessity  of  passing  on  commercial  pub- 
iidfy  copy,”  Stephen  O'Donnell,  editor 
of  the  Los  Angeles  Evening  News,  de- 
dared.  "The  business  office  and  the 
adrertising  office  understand  that  there 
IS  no  chance  of  getting  it  through,  so 
they  don’t  accept  it  in  the  first  place. 
Where  formerly  they  were  tempted  to 
take  copy  they  realized  was  dubious 


although  iKissibly  without  knowing  why. 
I  doubt  if  they  ever  read  the  publicity 
that  formerly  was  printed.” 

There  have  been  no  protests  to  the 
-Morning  or  Evening  News  according 
to  Robert  L.  Smith,  business  manager. 
He  feels,  however,  that  advertisers  are 
cagey,  and  that  if  they  had  any  resent¬ 
ment  they  would  show  it,  not  in  pro¬ 
tests,  but  by  reducing  future  space. 
There  has  been  no  indication  that  this 
is  contemplated  by  any  of  the  News’ 
accounts. 

Calm  acceptance  of  the  ixjlicy  by  ad¬ 
vertisers  is  taken  as  indication  that  they 
realize  the  truth  of  the  publishers’  origi¬ 
nal  theory,  that  the  banning  of  free 
puffs  would  work  to  the  benefit  of  ad¬ 
vertisers  as  well  as  to  publishers,  in 
that  it  tends  toward  a  more  readible 
paper.  Norman  Chandler  of  the 
Times,  Smith,  and  other  executives 
have  received  a  number  of  letters  of 
commendation,  many  of  them  from  the 
advertisers  who  formerly  sought  free 
si>acc.  Cancellation  of  some  Shell  Oil 
copy  this  week  is  attributed  to  the  cur¬ 
rent  gasoline  price  war  rather  than  to 
the  agreement.  Such  cancellations  have 
accompanied  price-slashes  in  the  past 
when  the  majors  were  forced  to  re¬ 
duce  their  own  prices  to  meet  those  of 
independent  dealers. 

One  of  the  first  departures  in  style 
under  the  agreement  was  made  in  the 


launok  &  1’uBi.isnER  was  informed 
this  week  by  Cranston  Williams,  secre¬ 
tary-manager  of  the  Souuiern  News¬ 
paper  I’ubhshers  Association,  that  sim¬ 
ilar  rules  are  lieing  considered  by  pub¬ 
lishers  in  several  other  cities  where  an¬ 
nouncements  cannot  yet  lie  made. 

He  expressed  belief  that  the  Atlanta 
rules  are  working  splendidly  and  said : 
T  believe  extension  of  .Atlanta  publicity 
rules  to  other  cities  will  eventually  in¬ 
crease  legitimate  advertising  linage.” 

.Newspapermen  said  there  was  no 
iloubt  of  editorial  improvement  as  a 
result  of  elimination  of  many  columns 
of  material  of  little  news  value,  prin¬ 
cipally  from  local  advertisers. 

One  Western  advertising  agency  ex¬ 
ecutive  said  he  believed  a  secret  vote 
of  agency  men  would  reveal  that  all 
were  eager  to  cut  off  publicity  activi¬ 
ties,  but  that  demands  of  clients  and 
the  competitive  situation  made  this  im¬ 
possible. 

L.  15.  Dudley,  treasurer  and  media 
director  of  Campbell-Ewald  Company 
of  New  A’ork,  expressed  the  opinion 
that  the  Los  .Angeles  and  Atlanta  codes 
had  been  brought  into  Iteing  because  of 
"abuse  of  a  privilege  by  those  who  do 
not  have  the  slightest  sense  of  news 
values.”  He  said : 

“We  believe  such  codes,  if  followed, 
will  eventually  be  beneficial  to  news¬ 
paper,  advertiser  and  reader.  There 


»Tth  an  offer  to  ‘try  to  put  it  over,’  they  handling  of  the  spring  fashion  sections  is  no  question  but  that  there  is  iiews 
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mm  it  down  flat,  if  it  gets  that  far. 

"There  have  been  a  few  minor  prob¬ 
lems.  For  instance,  some  time  before 
the  agreement  was  reached  we  made 
commitrnents  on  certain  copy,  in  par- 
tknlar  in  connection  with  a  special 


last  week.  Previously  sketches  of  new 
models  carried  a  word  in  the  caption 
identifying  the  store  where  the  sketches 
were  made.  This  year  the  drawings 
were  identified  only  by  numbers  or 
letters.  The  papers  ran  a  boxed  an- 


m  business  and  business  operations. 
15ut  exploitation  of  a  product  or  ser¬ 
vice  princii)ally  through  the  news  col¬ 
umns  is  harmful  to  all  concerned.  All 
g<X)d  editors  realize  that  publicity  has 
its  value.  Example — fashion  columns. 


school  page.  We  contacted  other  papers  nouncement  on  an  inside  page,  similar  home  economics,  gossip  and  financial 


and  found  they  had  a  few  similar  situa-  to  the  following,  which  appeared  in  the 
tions.  Where  it  is  necessary,  this  copy  Examiner: 

'  ‘  ‘  "  ~  .  .  -  ,.  apparel  and  accessories  in  this 

Spring  Fashion  Section  were  sketched 
and  photographed  in  local  shops  ex¬ 
clusively  for  The  Examiner.  Send 
stamped  and  self-addressed  envelope  if 
you  want  to  know  where  they  may  be 
obtained,  or  phone  Richmond  1212, 
Station  274.” 


is  being  run,  but  it  will  taper  off  inside 
of  60  days,  l-rom  an  editor’s  stand¬ 
point,  1  would  like  to  see  the  ivolicy 
extended  to  the  automobile  and  real 
estate  sections,  and  hope  that  ultimately 
It  will  be  done. 

"The  l/cnefits  of  the  agreement  are 
rany  fold.  Lee  Payne,  our  managing 
tmtor,  estimates  that  prior  to  the  agree- 


columns,  and  even  sports  articles — all 
carry  some  publicity  for  articles  or 
liersons  and  are  more  interesting  be¬ 
cause  of  that  fact. 


another,  that  the  material  would  be  used 
if  we  also  ran  advertising.  We  don't 
put  out  publicity  as  a  rider  on  an  ad¬ 
vertising  contract.  We  offer  our  ma¬ 
terial  for  its  news  value,  and  feel  that 
an  advertising  contract  does  not  make 
no  news  good  news. 

"Even  if  the  majority  of  newspapers 
were  to  join  the  Los  Angeles  and  At¬ 
lanta  movements,  it  would  not  have  the 
slightest  effect  on  increasing  the  adver¬ 
tising  linage  placed  by  this  agency.  The 
amount  oi  money  any  of  our  clients 
spends  with  the  publicity  department  in 
preparing  newspaper  releases  is  so  small 
that  it  would  scarcely  make  a  dent  in  an 
individual  newspaper’s  linage  records, 
much  less  affect  any  groups  of  news- 
lepers. 

"Finally,  we  feel  that  it  is  barely  pos¬ 
sible  that  newspapers  themselves  need 
to  crystallize  in  their  own  minds  what 
constitutes  publicity  and  what  doesn’t. 
There  are  certain  definite  and  valuable 
departments  in  a  newspaper — automo¬ 
bile,  radio,  food,  fashion,  and  so  forth — 
which  depend  upon  publicity  for  their 
very  existence.  Why  material  of  this 
sort  should  be  considered  news  and  cer¬ 
tain  other  material  of  very  similar  na¬ 
ture  considered  blatant  publicity,  is  dif¬ 
ficult  to  understand.  Perhaps  the  line 
of  demarcation  should  be  made  a  little 
more  clear.” 

Edward  M.  Powell,  manager  of  the 
publicity  department,  N.  W.  Ayer  & 
Son,  Inc.,  Philadelphia,  quoted  with 
approval  from  the  announcement  of  the 
Atlanta  publishers  to  their  advertisers 
a  sentence  which  said :  “Therefore  in 
the  best  interests  of  you  and  ourselves, 
effective  immediately,  we  have  decided 
to  discontinue  publicity  stories  and  pic¬ 
tures  except  in  those  instances,  where 
the  subject  discussed  is  one  of  such 
public  interest  that  it  would  be  deserv- 


‘  Conversely,  publicity  with  little  or  comment  in  our  newspapers  with 

no  news  value  coming  to  editors  desks  regard  to  advertising.” 


No  formal  notice  of  the  agreement 


llrih.  galleys  of  pub-  has  been  taken  by  the  Down  Town 

a  day.  We  are  now  saving  this  Business  Men’s  Association,  or  similar 
posing  rwm  expense,  saving  the  merchant  groups,  so  far  as  could  be 
imn*  ^he  publicity  occupied,  and  learned.  Some  informal  comment  has 
rnhr°'l^  ^  attractiveness  of  our  been  made  at  recent  meetings,  but  the 
^  wvi  c  feeling  expressed  was  that  the  policy 

"niie  no  exact  figures  are  available  was  a  matter  of  the  newspapers’  own 
nil  .Ilf  3™ount  of  publicity  formerly  business,  and  as  long  as  they  stuck 
ntM’  the  average  estimate  by  indi-  together  on  it,  it  was  all  right. 

'idual  papers  is  that  they  each  ran  - - 

troimd  a  column  a  day.  Adoption  of  codes  to  bar  free  pub- 

Walter  Pfaffenberger,  advertising  lii^Ry  ot  specified  sorts  from  the  col- 
“anager  of  the  Los  Angeles  Times,  re-  timns  of  Atlanta  and  Los  Angeles 
ports  that  there  have  been  no  complaints  newspapers  has  caused  alarm  among 
irom  national  accounts,  and  only  a  few  niany  publicity  men.  who  see  their  field 
'wbal  protests  from  local  advertisers,  ttarrowly  limited  if  the  movement  should 
The  dance  .school  and  music  instructor,  spread.  Editor  &  Publisher  learns  by 
previously  reported,  are  the  only  cancel-  indtiiry  this  week.  Other  publicity  men. 
Btions  that  have  been  made.  These  however,  particularly  those  connected 
xlvertisers  ran  about  an  inch  a  month,  "Rh  leading  advertising  agencies,  ex- 


with  a  B.O.M.  is  generally  of  no 
interest  to  any  one  except  the  adver¬ 
tiser. 

“This  ruling  will  not  affect  in  any 
way  our  operations  because  our  ex- 
jierience  has  taught  us : 

“1.  If  releases  cannot  qualify  as 
news,  they  should  not  appear. 

“2.  We  have  never  substituted  pub¬ 
licity  for  advertising. 

"3.  Interpretation  of  what  is  news 
in  business  should  be  left  to  the  editor. 

"We  have  nothing  in  our  experience 
to  indicate  that  cutting  down  in  so- 
called  free  publicity  will  induce  any  ad¬ 
vertiser  to  spend  more  money  in  paid 
space. 

“We  have,  however,  known  of  in¬ 
stances  where  good  business  or  product 
publicity,  properly  presented  in  news 
form  and  published,  has  helped  to  in¬ 
crease  confidence  in  the  printed  word 
to  a  point  where  advertising  appropria¬ 
tions  have  been  increased.” 


“We  think  that  is  fine,”  said  Mr. 
Powell.  “We  are  in  sympathy  with  any 
move  by  publishers  toward  keeping 
their  columns  free  of  material  of  no 
genuine  news  value.  The  publishers’ 
statement  is  in  line  with  what  we  have 
carried  for  15  years  at  the  top  of  every 
]>ublicity  article  we  have  sent  out :  ‘Note 
to  Editor.  We  submit  this  material  for 
you  to  judge  solely  on  the  basis  of  its 
general  interest,  without  relation  to  any 
advertising  we  may  have  placed  in  your 
publication.  N.  W.  Ayer  &  Son,  Inc.’ 

“That  is  our  sincere  stand,  from 
which  We  have  never  deviated.  We 
have  no  quarrel  with  any  publisher  or 
editor  seeking  to  improve  and  dignify 
journalistic  standards.  The  better 
newspapiers  they  are,  the  better  adver¬ 
tising  media  they  are. 

“Our  publicity  department  is  oper¬ 
ated  at  cost,  with  no  profit  to  the 


.  agency;  so  anyone  can  figure  for  him- 

Fred  Smith,  director  ot  publicity  ot  jgjf  vvhether  we  have  any  desire  to  sub- 
Durstine  &  Osborn,  ctitute  nublicitv  for  paid  space.  And 


®<i  expected  three  inches  of  publicitv'  pressed  confidence  that  their  operations  Batten,  Barton,  Durstme  &  Osborn,  stitute  publicity  for  paid  space. 

Pfaffenberger  estimated  that  about  a  would  not  be  hampered,  and  in  many  Inc.,  New  Aork,  made  this  statement;  we  lean  over  backward  to  avoid  waving 

rolumn  of  publicity  was  passed  through  congratulated  the  publishers  “Ansvvering  your  telegram  asking  for  an  advertising  club  at  any  publisher. 

I>>s  department  daily  prior  to  the  agree-  their  stand,  arguing  that  better  news-  the  possible  effect  on  our  operations  of  “Of  course,  newspapers  are  con- 
"flt.  and  that  it  has  all  been  eliminated  papers  would  result  from  elimination  of  the  Los  -Angeles  and  Atlanta  newspaper  tinually  getting  from  all  kinds  of 

-No  linage  has  been  lost  by  the  Los  abuses.  rules  regarding  publicity:  sources  publicity  matter  that  should 

■•ingcles  Examiner  as  a  result  of  the  Most  of  these  queried  agreed  that  “We  have  an  information  sheet  which  never  be  submitted.  But  we  have  not 


agreement,  according  to  G.  G.  Young  '*^^1  publicity  would  be  hardest  hit 
iMiki;.!— _  •  >  Sonie  told  of  their  offerings  being  ac¬ 

cepted  and  published  in  the  newspapers 
that  have  adopted  the  new  rules,  citing 
this  as  proof  that  the  stories  in  question 


publisher. 

cities  have  such  an  acute 
Punhcity  problem,”  he  said.  ‘Tt  is 
.  here  and  in  Atlanta  than  in  most 
■  .Atlanta  found  a  cure  for  it,  and 
her^  reason  why  it  shouldn’t  work 

.  ■  ^bile  the  Examiner  kept  no  track 
T  tl  a  ^*’’*^'**’*^  of  publicity  formerly  pub- 
1  *  frt.  there  were  occasions  when  a 
usinevs  office  ‘must’  crowded  out  a 


we  are  sending  to  5,000  newspapers  with  been  hampered  by  the  new  rules.” 


editorial  story,”  he  said.  “This 

uation  IS  now  eliminated.  Our  pa-  ...n,-..,  ...  ow...v. 

mlri'I  interesting  than  it  was  for-  business  material  which  he  felt 
'y,  and  I  think  readers  realize  it,  news  value. 


met  the  requirements  by  having  enough 
public,  interest  to  “be  deserving  of  com¬ 
ment  in  newspapers  without  regard  to 
advertising.” 

•At  least  one  top-rank  publicity  man 
working  for  a  large  national  advertiser 
felt  the  matter  was  important  enough 
so  that  he  wrote  to  newspapers  con¬ 
cerned.  protesting  that  the  code  was 
too  stringent  in  barring  some  types  of 

had 


this  note; 

“Tile  material  contained  in  this  paper  is  for 
use,  free  of  charge,  and  is  offered  for  what 
news  or  interest  value  it  may  have.  We  en¬ 
deavor  to  provide  only  interesting  material, 
interestingly  written.  This  agency  does  not 
believe  that  news  publicity  takes  the  place  of 
paid  advertising.  Our  publicity  department 
is  run  without  profit.” 

“We  are  offering  it  on  the  basis  that 
if  an  editor  likes  the  material  he  can 
use  it ;  if  he  doesn’t  like  it,  he  can 
throw  it  away.  It  is  interesting  to  note 
that  the  few  complaints  we  have  had 
from  editors  as  a  result  of  sending  out 
this  material,  have  said  in  almost  100 
per  cent  of  the  cases,  in  one  way  or 


Norman  Gregg,  publicity  director  for 
the  Chicago  office  of  Erwin,  Wasey  & 
Co..  Ltd.,  commented  as  follows: 

“In  taking  this  action,  the  publishers 
of  -Atlanta  and  Los  Angeles  newspapers 
have  a  strong  case  from  several  angles; 
but  it  will  be  interesting  to  note  the 
reaction  to  articles  of  genuine  news  or 
feature  value  which  involve  these  ad¬ 
vertisers.” 

Howard  Mayer,  Chicago  publicity 
man,  referred  to  the  new  rules  as  a 
“swell  set  of  rules  for  publishers  and 
advertising  managers  to  abide  by  when 
(Continued  on  page  22) 


NO  LEAKS  IN  JAPAN’S  \ 
DRASTIC  NEWS  BAN  [ 

Telephones,  Wireless  and  Cables 
Under  Complete  Control — Radio 
Broadcasts  to  Citizens  Gave 

Leads — Embassy  Helpful 

One  of  the  most  drastic  and  effec¬ 
tive  censorships  in  years  was  clamped 
down  by  Japanese  officials  after  the 
military  outbreak  this  week. 

Cable  editors  were  still  waiting  late 
tliis  week  for  a  full  authentic 
story  of  what  actually  went  on.  Cables, 
wireless  and  telephones  were  completely 
under  control  by  the  Japanese,  and  only 
official  announcements  were  allowed  to 
correspondents  for  dissemination.  Even 
some  of  these  official  statements  showed 
signs  of  having  been  tampered  with. 

•  The  dispatches  from  Tokyo,  as  printed 
in  this  country,  were  probably  written 
under  the  eye  of  the  censor,  and  al¬ 
though  their  import  is  sensational,  there 
are  many  loose  ends  in  the  stories  that 
will  have  to  be  elucidated  later. 

The  early  reports  came  from  places 
such  as  Shanghai,  Manila  and  Singa¬ 
pore.  This  was  because  the  Japanese 
radio,  which  is  very  powerful,  could  be 
heard  in  these  cities,  and  official  mes¬ 
sages  broadcast  for  the  Japanese  citi¬ 
zenry  were  intercepted. 

Usually  in  a  censorship  situation  such 
as  this  leaks  develop  allowing  news 
transmission.  But  in  Japan  the  censors 
seem  to  have  the  leaks  plugged. 

Newspapers  and  press  associations 
were  clamoring  for  an  opportunity  to 
telephone  Tokyo,  but  telephone  trans¬ 
mission  was  suspended  after  the  out¬ 
break.  Even  large  business  firms,  such 
as  J.  P.  Morgan  &  Co.  were  refused 
contact  with  their  operatives. 

The  flash  on  the  story  came  to  the 
United  Press  in  a  dramatic  manner. 
Ray  Marshall,  Tokyo  correspondent, 
got  a  cable  through :  “Telephone  Mar¬ 
shall.”  That  was  all,  but  it  was  enough 
to  indicate  that  a  smash  story  was  in 
the  air.  When  the  U.P.  couldn’t  get 
its  call  through  its  deduction  was  con¬ 
firmed. 

{Special  to  Editoh  &  Pubi.ishek) 
Washington,  Feb.  27 — In  contrast 
to  the  censorship  laid  down  in  Tokyo 
Tuesday  by  the  Nipponese  government, 
Japan’s  embassy  in  Washington  was 
a  surprising  source  of  news  for  inter¬ 
pretive  angles  of  the  front  page  story 
of  the  military  coup  de  etat  which  re¬ 
sulted  in  the  assassination  of  the  lead¬ 
ers  of  the  government. 

Far  from  being  reticent.  Ambassador 
Hirosi  Saito  was  available  to  the  press 
corps  all  during  the  day,  to  supplement 
or  to  give  the  official  version  of  the 
government  of  the  coup  story  as  it  was 
relayed  to  him  across  the  Pacific.  Dur¬ 
ing  the  forenoon  Wednesday,  Ambas¬ 
sador  Saito  held  a  press  conference  in 
addition  to  answering  many  telephone 
queries  as  to  the  latest  news. 

BANS  MAE  WEST  COPY 

Hearst  Paper*  Refuse  Advertising  for 
“Klondike  Annie” 

Los  Angeles,  Feb.  26 — The  Exam¬ 
iner  and  the  Herald  and  Express  are 
refusing  advertising  and  publicity  on 
the  new  Mae  West  picture  “Klondike 
Annie.”  No  explanation  was  given 
other  than  that  the  order  had  been  re¬ 
ceived  Sunday. 

Both  papers  yesterday  reprinted  the 
Paul  Block  editorial  “Is  Politics  Influ¬ 
encing  Censorship?”  which  says  the 
picture  lauds  disreputable  living,  glori¬ 
fies  vice  and  is  on  the  whole  “on  the 
lowest  possible  level.” 

The  Paramount  Theater,  where  the 
picture  opens  tomorrow,  will  run  small 
ads  in  Hearst  papers,  and  has  gone 
into  the  Denmtown  Shopping  News 
for  the  first  time  to  plug  the  picture. 

The  ban  on  the  Mae  West  picture 
advertising  is  in  effect  on  all  Hearst 
papers.  Editor  &  Publisher  was  told 
in  New  York  this  week. 
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R.  P.  SCRIPPS  STARTS  COLOR  ROTO  PRESS 


Just  what  constitutes  a  newspaper 
and  various  other  publicity  outlets— ai 
the  Eastern  Trunk  Line  Assodation 
and  the  Central  Passenger  Association 
view  them — is  explained  in  a  recent 
agreement  among  the  railroads,  outlin- 
ing  the  policy  to  be  followed  by  their 
individual  members  in  determining 
where  to  spend  their  advertising 
moneys. 

According  to  the  agreement,  the  plac¬ 
ing  of  individual  railroad  advertising 
in  legitimate  newspapers  is  encouraged 
but  is  prohibited  in  the  following: 

Steamship  newspapers,  souvenir  or  sp^ 
cial  editions  of  newspapers,  shopping 
news,  “any  sheet  given  away  free;" 

class,  professional,  religious  or  frater¬ 

nal  newspapers;  business  papers  and 

Robert  P.  Scripps,  controlling  stockholder  of  the  Scripps-Howard  Newspapers  agricultural  papers  listed  in^  classifica- 
( right),  exercised  his  privilege  as  an  honorary  member  of  the  Pressmen’s  Union  tions  other  than  “general,”  in  the 
this  week  when  he  started  the  presses  on  the  color  roto  section  of  Week-end  Standard  Rate  and  Data  Service. 

W orld-Telegram  in  New  York.  Others  in  the  group  are  (left  to  right)  F.  M.  In  the  magazine  field,  advertising  is 
Stewart,  vice-president  Neo-Gravure  Printing  Co„  Lee  B.  Wood,  executive  taboo  in  class,  professional,  religious  or 
editor  World-Telegram;  Ray  A.  Huber,  publisher  World-Telegram,  and  W.  W.  fraternal  publications;  magazines  is- 
Hawkins,  general  manager  Scripps-Howard  Newspapers.  The  Week-end  World-  sued  by  clubs,  chambers  of  commerct 
Telegram  will  first  appear  Feb.  29.  It  will  have  a  wide  variety  of  supplemental  or  hotels;  house  organs.  College  and 
sections,  including  coloroto  and  colored  comics.  Many  of  the  regular  depart-  school  publications  also  are  taboo— as 

ments  will  be  enlarged.  The  price  is  five  cents.  well  as  programs  of  any  kind;  bill- 

-  -  - -  — :  -  boards  in  baseball  parks  or  similar  en- 

TUCSON  CITIZEN  IS  SOLD  A.  T.  &  T.  TO  BUILD  CABLE  slgnT^*  certain  types  of  electric 

Nxa.  H.  Johnson,  Eastern  Publisher  Experimental  Work  on  Television  “This  understanding  among  the  sub- 
and  Syndicate  Man,  Take*  Control  Thought  Ukely  scribing  lines,”  says  the  agreement;  “is 

«  . .  r . .  70  _ _ the  purpose  of  avoiding,  for  pa^ 


RAILROADS  BAN  ADS 
IN  MANY  MAGAZINES 

General  Newspapers  Acceptable  0* * 
Schedules,  Associations  Decide, 
but  Shopping  New*  and  Free 
Sheet*  Are  Out 


A.  T.  &  T.  TO  BUILD  CABLE 


Wm.  H.  Johnson,  Eastern  Publisher  Experimental  Work  on  Television  this  understanding  among  the  sub- 
and  Syndicate  Man,  Take*  Control  Thought  Ukely  scribing  lines,”  says  the  agreement;  “is 

William  H.  Johnson,  for  nearly  30  (By  ic/c«ra/.fc  to  Editor  SPusl^heO  sengS^  trTff m  ^dvertfs'ing  Txpindit^ 

years  active  in  newspaper  publishing,  „ ''o^^J^^^'^^/Xmerkan  TeieS^^^  whkh  are  wastSu^^ 

syndicate  ntanagementjnd  American  Tele^hOM^jnd  , 

of  the  Tucson  companies  must  decide  whether  to  ac-  "h^t  constitutes  a  newspaper,  a  raag- 
Dailv  Citi-en  cept  the  FCC  grant  of  a  license  to  pro-  azme,  etc.,  are  for  the  purpose  of  ad- 
Feb  ^  he  “an-  ceed  with  construction  of  a  New  York-  ministering  this  understanding,  and  m 
nounc^  in  re-  Philadelphia  coaxial  cable,  designed  for  hy  the  subscribers, 

spouse  to  an  in-  experimentation  in  television  but  also  “ Newspapers:  There  is  no  inhibitwii 
Quirv  bv  Editor  &  intended  for  general  telegraphic  uses.  against  advertising  in  newspapers. 
Publisher.  Acceptance  is  expect^  despite  the  daily,  weekly,  semi-weekly,  tri-weekly, 

The  Citizen  was  stipulation  that  facilities  must  be  made  ‘'C  otherwise,  published  at  regular  in- 
published  for  25  available  to  all  who  are  willing  to  pay  tervals  at  regular  subscription  rates 
vears  bv  Frank  equally  for  its  use  in  experimental  tele-  except  that  no  space  shall  be  purchased 
H  Hitchcock  vision,  up  to  the  capacity  of  the  cables  hi  any  special,  souvenir,  anniversary, ot 
nnstmaster  -  pen-  carry  the  load.  This,  coupled  with  similarly  designated  edition  or  section 

eral  under  Presi-  ^  ‘Assurance  that  it  will  not  This,  however,  shall  not  preclude  use  oi 

dent  Taft  Mr  ^-’^lend  its  services  beyond  the  limits  of  regularly  scheduled  advertising  in  tta 
Hitchcock  d  i  e  (i  *he  coaxial  cable  termini,  insures  regular  black  and  white  sections  of  sua 
W.  H.  Johnson  Aur  S  1935  against  monopoly  growing  up  in  the  in-  an  addition  at  the  regular  ra» 
Mr.  Johnson  plans  to  make  his  home  transmission,  it  is  con-  The  word  newspaj^r  is  risrf  mtta 

in  Tiimon  Ttiprf-  will  hp  nn  rhanerps  sidered.  the  Standard  accepted  meaning  of  tnt 

S  CmL.  SUff,  it  wS  ,  The  cable  « ill  have  a  l.OOO.W-cycle  tem^  A  aewsi^p^  puMisheJ  al^ 

•  r  frequency  band,  permitting  240  tele-  steamship,  shopping  news,  or  any  shW 

Mr  Tnhntinn  etart«-H  hie  nowenaner  phone  circuits  to  be  Operated  simul-  given  away  free  is  not  a  newspaptr 
Mr.  Johnson  started  his  newspaper  ^  ,  y,.ithin  the  meaning  of  this  terra.  No 

career  on  the  Flushtng  (L.  1.)  North  taneousiy.  _  advertising  shall  be  inserted  in  class 

SlishedT,"  atir‘’'He  MITCHELL  LEAVES  HURONITE 

newspapers  in  Ctilun^us  and  Detroit,  Robert  Lusk  to  Manage  South  .After  defining  other  types  of  adver- 

with  a  New  York  adverhsing  agency,  Dakota  Daily  tising,  the  agreement  concludes: 

and  as  manager  of  the  Perkins  chain  Rpeignation  of  Qiarles  H  I  Mit  “General:  Nothing  in  this  unde- 

SUS??"!"  Vlcoma  He  alS  chH^rpShel  oUhf^.r^  (S  D.)  standinp  inhibits  the  of  flyers.^ 
worked  with  the  Beckwith  Special  Huruiiitr  and  sale  of  his  stock  ^J^culSs  SetY%r 

Agency  in  newspaper  representation  _  ^®^hich  ^ontrofs‘'the  uSS^and  “Where  exceptions  to  the  foregoiig 

For  10  years  he  was  with  Hearst  m  v  c^trols  the  Huronite  and  „n(jprstanding  seem  necessary  or  de 
various  executive  positions  Durine  'he  Yatikton  Press  and  Dakotan,  were  unaersianuiiig  seem  ii^cssaiy 
\arious  execuiue  positions.  uuring  ,  p-  .  arrorHinir  to  the  sirahle,  it  is  understood  that  no  act 

part  of  this  time  he  managed  the  Inter-  annwnced  heb.  26,  according  to  the  ^ 

an  notice  of  s'- 

Hoi.,.  D  Lu,!.  ,nc=^s  Mhchen  "^rihe"  TS"‘S„.“aS' 
SyndicaM,  and  lor  a  time  operated  two  »  pSeSge!  Association,, 

syndicate,  of  hi,  own.  “  wltlU  H  oLrS^rtTsiS'manager  "Th'  ’"id'f 

GOT  CAPITAL  BACKGROUND  'he  Press  and  Dakotas  was  named 

tc.  It  s.  Pr...  busincss  manager  of  the  Huronite,  and  ^rwmcui,  lu  wii.  , 

wSKZ.  d“c.  Sr^LThe  Entil  Frost,  city  editor  since  1928.  was  M™,?  '><>..  Cnidr.  I, 

National  Conference  of  Business  Paper  'lamed  managing  editor.  _ 

[Tw  yobB?niTO''l.a?kgr™nd”’m^^  RICHARDSON  RE-ELECTED  MICHIGAN  DAILY  SUSPENDS 

terial  for  their  writings  on  govern-  Officers  of  the  California  Press  Asso-  (By  to  Editor  &  Pueusheii  , 

mental  matters.  This  was  supplied  by  ciation  were  re-elected  shortly  before  Jackson,  Mich.,  Feb.  24 — The 
President  Roosevelt  in  a  half-hour  con-  the  association’s  special  excursioq  train  son  Tribune,  morning  newspaper 
ference  at  the  White  House,  at  which  returned  from  Mexico  City,  it  was  lished  since  May,  1926  announced  t 
the  President  spoke  off  the  record,  dis-  learned  when  editors  return^  to  their  it  has  suspended  publication 
cussing  problems  of  government  and  the  desks  this  week.  Friend  W.  Richard-  one  statement _  today.  C.  ^*..^17,^,  '! 

policies  of  approach  adopted  by  his  ad-  son  was  unanimously  retained  as  presi-  has  held  the  title  of  editor  while  1  * • 

ministration;  and  by  Secretarv  of  State  dent,  a  post  he  has  held  for  25  years.  White,  former  Lansing 
Cordell  Hull,  who  enlightened  the  edi-  Others  elected  were  Justus  Craemer,  and  brother  of  Lee  White  of  the 

tors  on  international  questions,  also  off  Oratufc  \czvs,  vice-president;  Harry  Nezvs,  has  served  as  managing 

the  record.  Numerous  other  confer-  Lutgens,  San  Rafael  Independent,  secre-  Jackson  now  has  only  one  daily, 

ences  were  held  with  high  government  tary.  and  Louis  Meyer,  Oakdale  Leader,  Citizen-Patriot,  Booth  afternoon  ric 
officials.  treasurer.  paper. 


syndicates  of  his  own. 

GOT  CAPITAL  BACKGROUND 

(Special  to  Editor  &  Publisher) 


MICHIGAN  DAILY  SUSPENDS 

(By  telegraph  to  Editor  &  PuelisheiI 

Jackson,  Mich.,  Feb.  24— The 
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RECORD  REFRIGERATOR  SALES  FORECAST 

936  Expected  to  Be  Peak  Year  in  Growth  of  Industry — Big  Advertising  Campaigns  Scheduled 
As  Warm  Weather  Nears — Big  Sales  Gains  Reported 
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ECOKD-BKEAKIXG  sales  already 
.  this  year  arc  starting  the  electric 
Iteration  industry  on  what  is  ex- 
j  to  lie  the  biggest  year  yet  in  its 
nunal  career.  With  the  real  sell- 
season  still  to  come,  the  inanufac- 
arc  planning  and  in  some  in- 
Ji.o  already  releasing  advertising 
on  broader  scales  than  ever 
e.  N'ewsixiper  space.  Eiutor  & 
;,!SHER  is  told,  will  play  an  even 
-  important  jiart  than  formerly.  In 
[,  rilaiicc  with  the  industry’s  custom, 
n  of  the  newspiaper  space  will  be 
id  by  dealers  under  ccxiperative  ar- 
ar.;emtnts  with  their  manufacturers. 
Fesearch  in  recent  months,  refrigera- 

■  men  declare,  gives  unmistakable 
:n(i  for  lielieving  that  1936  will  be 
ianner  year.  Recovery  of  buying 

J,,  fr  is  one  factor,  although  increased 
Jmcc  is  expected  to  loosen  the 
<  strings  of  small-salaried  folk,  so 
one  big  concern  is  telling  its  deal- 

■  that  three  refrigerators  out  of  four 
year  will  Ik*  sold  to  persons  with 
■ics  of  less  than  $2,000  a  year.  .As 

■•jier  factor,  the  Supreme  Court’s 
|t  -ion  on  the  while  unpalatable 

utilities,  is  !)eing  taken  as  a  step 
jrd  lower  rates  for  current  and 
d'(i  increased  attention  for  electric 
■imc'.  Capitalizing  on  the  idea  of 
iT  operating  costs,  many  of  the 
-panics  are  building  their  sales  cam- 
Itzns  more  or  less  on  increased  effi¬ 
gy  and  smaller  consumption  of 
rent. 

Months  ago.”  according  to  Frank 
Pierce,  manager  of  Erigidaire  Cor- 
■itiun's  household  division,  “condi- 
indicated  that  1936  would  be  one 
the  most  important  years  for  Frigi- 
ind  are  liire  as  a  manufacturer  and  for  its  va- 
;  types  of  retail  outlets.” 
ihibitioii  The  Frigidaire  advertising  campaign 
ipapers,  ;ii  break  on  March  8  across  the  nation 
weekly,  iiwhat  is  termed  the  broadest  cover- 
ular  in-  that  has  ever  backed  up  the  Frigid- 
i  rates:  le  salesmen.  A  national  schedule 
irchased  ’ji  include  the  American  Weekly,  This 
sary,  or  and  roto  sections  of  about  36 
section  ntcslcally  located  papers  in  territory 
e  use  oi  ’  covert  by  these,  also  Collier’s, 

:  in  the  i'wfay  Evening  Post,  Ladies  Home 
of  such  w«W,  Good  Housekeeping,  and  Lit- 
vy  Digest.  Beyond  these,  however, 
icpcrative  copy  placed  through  deal¬ 
's.  department  stores  and  furniture 
t-es  will  constitute  the  bulk  of  the 
herusing.  With  this  copy  going  to 
sspapers  in  virtually  every  city  where 
itfc  is  a  dealer,  a  Frigiclaire  official 
tiiiiated  this  week  that  nearly  2,000 
r»spapcrs.  daily  and  weekly,  would 
Kht.  _  The  linage  will  be  greater  than 
1935,  it  was  stated.  Billboards, 
di'i  spot  announcements,  store  dis- 
f's.  catalogues,  and  numerous  circu- 
rs,  cards,  fs  will  also  be  used, 
alendais.  increase  of  25  per  cent  in  sales 
•'  year  as  compared  with  last  year’s 
xiregois  inricipated  by  Westinghouse  Elec- 
r  or  ®  Manufacturing  Company,  both 
no  actiw  f  the  industry  and  for  Westinghouse 
:  of  Editor  &  Publishfji  was  told 

e  dull;  R.  0.  Richards,  of  the  Westing- 
1  CenW'  organization.  “With  this  goal 

mind,”  he  went  on,  “Westinghouse 
are  o  increased  its  advertising  schedule 
)n  of  tte  take  care  of  added  activities  with 
iF/if.;  c  result  of  a  total  advertising  25  per 
tt  increase  over  last  year.  We  are 
"l'  ,*tiew  standard  of  refrigera- 
?  yalue’  in  advertising  this  year,  plus 
Unite  tie-in  with  the  Golden  Jubilee 
", J®*'PShouse  Company  is  observ- 
I  nc  j‘>'-  definite  appeal  to  those 

are-r  ini  ,  'Mue  in  magazine,  trade  jour- 
inced  thi  newspaper  advertising.  Making 
In  a  *n  newspapers 

Hathtyf  Pty^sible  this  year.  Newspapers 

lile  Frjd  brunt  of  attack ;  so  have 

iiianernu  r.'lf  ^Ofceful  selling  copy  to  talce 
market.  Brought  out  new 
Sg  line  this  year  to  give 

Hailv  tk  '^^ne  to  commemorate  special 

3on  De«  AdNertising  kept  on  high 

this  year,  disregarding  price  and 
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sjiecials,  and  hammering  at  value  and 
quality.  Believe  sufficient  recovery 
has  been  inade  in  general  business  con¬ 
ditions  to  justify  this  selling  reasoning. 
Westinghouse  most  optimistic  toward 
this  year’s  selling  season.” 

General  Electric  Comi>any  likewise 
is  expecting  a  "material  increase”  in 
refrigerator  sales  this  year,  reported 
.■\.  L.  Scaife,  sales  promotion  manager 
of  the  electric  refrigeration  and  spe¬ 
cialty  appliance  department  at  Cleve¬ 
land.  "We  are  increasing  rather  ma¬ 
terially  advertising  space  in  newspapers 
as  well  as  ^  national  magazines,”  he 
went  on.  "Expect  further  very  definite 
drive  on  the  subject  of  all-electric 
kitchen  and  increased  use  of  electrical 
servants  in  the  home,  tied  around  the 
slogan  ‘General  Electric  appliances  for 
better  living.’  ” 

'Ihe  year  has  started  with  a  real 
boom  for  the  Stewart-Warner  Com¬ 
pany,  according  to  John  F.  Ditzell, 
sales  manager,  who  answered  Editor 
&  FuBLisHtR's  inquiry  thus; 

“January  refrigerator  sales  155  per 
cent  increase  over  last  year.  Indica¬ 
tions  that  February  will  be  greater  than 
100  i>er  cent  increase.  Appropriations 
made  available  to  our  distributors  for 
newspaper  space  in  excess  of  50  per 
cent  more  than  in  1935.  Newspaper  ad¬ 
vertising  already  breaking  in  those  ter¬ 
ritories  where  weather  and  climate  are 
favorable,  and  it  is  estimated  fully 
331^  per  cent  of  our  shipments  since 
Jan.  1st  are  already  in  hands  of  users. 
It  is  anticipated  our  advertising  appro- 
Iiriation  plus  appropriations  of  our  dis¬ 
tributors  and  dealers  will  represent  out¬ 
lay  of  better  than  100  per  cent  increase 
in  newspaper  space,  where  our  adver¬ 
tising  is  concentrated,  over  last  year.” 


An  increase  of  30  per  cent  in  news¬ 
paper  advertising  this  year  was  an¬ 
nounced  by  A.  T.  Haugh,  general  sales 
manager  of  Sparks-Withington  Com¬ 
pany,  maker  of  Sparton  Electric  Re¬ 
frigerators.  His  statement  said:  “Elec» 
trical  refrigerator  sales  from  all  present 
indications  should  reach  about  1,850,000 
units  in  1936,  or  about  17^4  i)er  cent 
increase  over  sales  in  1935.  Sparton 
plans  to  spend  practically  all  of  ’^s  ad¬ 
vertising  appropriation  in  newspapers 
over  names  of  key  dealers  in  the  larger 
trading  centers.  Expenditures  will  be 
30  per  cent  greater  in  1936  than  in 
1935.” 

B.  B.  Geyer,  chairman  of  the  board, 
Geyer,  Cornell  &  Newell,  Inc.,  who  has 
lung  been  a  prominent  figure  in  the 
electric  refrigeration  field,  told  Editor 
&  Publisher  that  it  seemed  likely  the 
industry  as  a  whole  will  sell  close  to 
two  million  machines  this  year,  which 
would  represent  a  25  to  30%  increase 
over  the  million. and  a  half  sold  in  1935. 
This  goal,  if  reached,  would  mean  ac¬ 
complishment  of  the  phenomenal  feat  of 
doubling  the  industry’s  output  in  three 
years.  Even  if  1936  falls  short  of  the 
two  million,  it  can  double  the  peak  of 
900.000  reached  in  1931,  just  before  the 
refrigeration  industry’s  only  depression 
year,  when  sales  dropped  back  to  about 
800.000  in  1932. 

Kelvinator  Corporation,  client  of  Mr. 
Geyer’s  agency,  has  thus  far  doubled  its 
sales  of  the  same  period  last  year,  and 
is  counting  on  a  large  increase  for  the 
year  as  a  whole,  Mr.  Geyer  said.  Kel¬ 
vinator  will  break  its  newspaper  adver¬ 
tising  campaign  for  19.36  next  week 
clear  across  the  country,  haying  already 
liegun  in  a  few  spots.  A  fiye-page  ad¬ 
vertisement  in  colors,  in  the  Saturdav 


TELLS  HOW  ADVERTISING  INCREASED 
REFRIGERATOR  SALES,  CUT  PRICES 


H.  B.  LeQuatte  Traces  Rise  of 
Units  in  1935  as  Proof 


Industry  to  Peak  of  1,567,000 
Advertising  Does  Not 
Make  Selling  Costs  Higher 


The  effect  of  advertising  in  stim¬ 
ulating  the  electric  refrigeration 
industry  during  the  depression  was  cited 
by  H.  B.  LeQuatte,  of  Churchill-Hall, 
Inc.,  president  of  the  Advertising  Club 
of  New  York,  who  addressed  the  Ad¬ 
vertising  Club  of  Boston  Feb.  25. 

Saying  that  advertising  does  not  in¬ 
crease  selling  costs,  and  that  “no  in¬ 
telligent  business  executive  would  tol¬ 
erate  it  if  it  did,”  Mr.  LeQuatte  went 
on : 

“In  1920,  about  10,000  electric  re¬ 
frigerators  were  sold  in  the  United 
States.  They  were  not  advertised  at 
that  time.  In  1925,  about  75,000  were 
sold,  under  very  modest  advertising. 
In  1928,  about  500,000  were  sold,  and 
advertising,  though  larger,  was  still 
limited.  Tliis  industry  emerged  from 
its  pioneer  stage  in  the  year  when  a 
good  many  of  us  went  broke. 

“1929  was  the  first  year  of  a  big 
advertising  program  for  electric  re¬ 
frigerators.  Prices  were  reduced  then 
and  have  been  successively  reduced 
every  year  since.  By  1930 — and  you 
know  how  low  most  of  us  were  that 
year — unit  sales  had  gained  more  than 
50  per  cent  over  1928,  and  by  1935, 
more  than  300  per  cent,  when  1,567,000 
units  were  sold. 

“I  hardly  need  to  tell  you  that  sales 
costs  have  been  constant  or  downward 
in  electric  refrigerators  throughout  the 
life  of  this  product.  The  most  expen¬ 
sive  refrigerators  to  sell  were  thf"" 
sold  in  19^,  without  advertising.  The 
least  expensive  to  sell  were  those  sold 
in  1935,  with  the  help  of  a  large  sum 
for  advertising.  And  each  of  these 
fifteen  years  of  growth  has  added  im¬ 


provements  to  box  and  machine,  and 
better  looks  and  finish,  with  the  price 
reduced  continuously,  until  now  almost 
every  home  can  afford  an  electric 
refrigerator.  • 

“It  is  pretty  safe  to  say  that  no  new 
product  could  be  introduced  and  sold 
throughout  the  country  today,  entirely 
without  advertising,  except  at  a  pro¬ 
hibitive  selling  cost.  Certainly,  our  big 
established  industries,  with  their  im¬ 
mense  sales  in  every  state  of  the  Union, 
would  find  it  quite  impossible  to  meet 
their  selling  costs,  if  they  were  com¬ 
pelled  to  sell  without  the  help  of  adver¬ 
tising.” 

Mr.  LeQuatte  told  his  audience  to 
expect  far-reaching  effects  on  business 
from  the  slump  in  the  American  birth 
rate  from  .30  per  1,000  in  I9(X)  to  18 
per  1,000  in  1930,  predicting  that  in 
24  years  more — in  1960 — the  birth  rate 
will  be  down  to  14  per  1,000,  while 
the  expected  40,000,000  people  over  50 
years  of  age  will  outnumlier  those 
under  20. 

“This  vast  change,”  he  said,  “will, 
of  course,  hurt  business  in  many  cases 
and  help  in  many  others.  In  total  busi¬ 
ness  I  believe  it  will  help — perhaps  very 
greatly.  It  is  not  too  soon,  however, 
to  iiegin  to  study  the  application  of  this 
change  to  your  business,  your  selling 
methods  and  your  advertising.  We 
now  have  a  firm  in  New  York  that 
is  engaged  exclusively  in  the  manufac¬ 
ture  of  games  for  adults.  That  firm 
has  thus  joined  the  list  of  manufac¬ 
turers,  and  a  long  list  it  will  be,  who 
have  foreseen  an  older  population  for 
business  to  serve.” 


Evening  Post,  as  already  noted  in  these 
pages,  opened  Kelvinator’s  heavy  maga¬ 
zine  campaign. 

The  Kelvinator  newspaper  advertis¬ 
ing  includes  both  factory  and  dealer  co¬ 
operative  campaigns  closely  coordinated, 
and  will  reach  practically  every  city  and 
town  where  there  is  a  dealer,  a  total  of 
between  2,000  and  3,000. 

The  newspaper  campaign  in  the  ag¬ 
gregate  will  be  “far  larger”  than  ever 
before,  Mr.  Geyer  said,  adding  that  it 
would  be  conservative  to  estimate  the 
total  at  50  per  cent  more  than  last  year. 
The  advertising  will  continue  through 
the  selling  season. 

Local  radio  advertising  and  local  out¬ 
door  advertising  will  be  played  by  deal¬ 
ers. 

Mr.  Geyer  pointed  out  that  this  year 
for  the  first  time  the  replacement  mar¬ 
ket  is  assuming  substantial  proportions, 
and  said  Kelvinator  was  planning  to  go 
after  this  market  aggressively.  Some 
machines,  Ixiught  at  what  would  now 
be  high  prices — up  to  $700  or  $800 — are 
now  10  or  12  or  even  14  years  old  and 
not  to  be  compared  with  the  refrigera¬ 
tors  of  today.  Some  manufacturers  who 
entered  the  market  seven  or  eight  years 
ago,  only  to  be  crowded  out  shortly, 
left  “orphan”  Ixixes  in  use  which  also 
are  considered  to  offer  replacement  op¬ 
portunity. 

Ray  S.  Erlandson,  general  sales  man¬ 
ager  of  the  Rudolph  Wur  itzer  Com¬ 
pany,  Cincinnati,  wired: 

"Wurlitzer’s  prospects  for  retail  elec¬ 
tric  refrigeration  sales  in  1936  exceed¬ 
ingly  bright.  Believe  our  stores  will 
do  50  per  cent  more  than  last  season. 
Our  advertising  last  season  was  very 
elaborate  and  we  plan  even  larger  ad¬ 
vertising  program  for  this  season,  di¬ 
rectly  proportionate  to  expected  in¬ 
creased  volume  in  sales.” 

From  the  Gibson  Electric  Refrigerator 
Corporation,  Greenville,  Mich.,  came  a 
statement  that  1936  sales  had  been  esti¬ 
mated  at  double  those  of  1935,  and  that 
January  sales  had  proved  to  be  70  per 
cent  above  even  this  forecast.  National 
magazine  space  has  been  increased,  and 
a  “decided  increase”  in  newspaper  space 
is  anticipated. 

An  interesting  phase  of  the  battle  for 
business  lies  in  the  campaign  already 
under  way  under  sponsorship  of  the  Na¬ 
tional  Association  of  Ice  Industries  to 
encourage  the  use  of  ice-wagon  ice  in 
non-mechanical  refrigerators.  Maga¬ 
zines  and  radio  are  being  used  nation¬ 
ally,  with  newspaper  copy  in  connec¬ 
tion  with  the  radio  program  in  some  65 
cities  each  Tuesday.  More  important 
newspaper  copy  is  expected  to  come 
from  leading  ice  companies  and  makers 
of  ice  refrigerators.  The  agency  in 
charge,  Donahue  &  Coe,  New  York,  has 
estimated  that  such  firms  will  spend  in 
the  aggregate  approximately  $2,000,(W0 
in  newspapers  this  year,  a  sizable  in¬ 
crease  over  last  year’s. 

Sears  Roebuck  &  Co.,  which  has  al¬ 
ready  opened  its  newspaper  advertising 
for  its  Coldspot  refrigerator,  this  week 
used  a  novel  advertising  device  to  give 
the  “inside  facts”  about  its  box,  as  a 
headline  said.  Taking  five-column  by 
18-inch  space,  the  advertisement  showed 
a  picture  of  the  refrigerator  with  the 
door  ojien  but  the  interior  blank  except 
for  scattered  numbers  in  small  circles. 
“Here’s  what  Coldspot  gives  you,”  said 
one  display  line,  with  another :  “Hold 
this  ad  up  to  the  light.”  On  the  oppo¬ 
site  side  of  the  sheet  a  three-column  ad¬ 
vertisement,  also  18  inches  deep,  showed 
the  interior  of  the  box,  with  no  explana¬ 
tion  except :  “What  is  it?  See  the  Sears 
Roebuck  &  Co.  advertisement  on  the 
preceding  page.” 

When  the  sheet  was  held  to  the  light, 
the  interior  fitted  into  the  illustration  of 
the  whole  refrigerator,  and  the  numbers 
marked  features  to  which  the  text  re¬ 
ferred. 
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PHILADELPHIA  INQUIRER  ACQUITTED 
OF  CRIMINAL  LIBEL  CHARGE 


Jury  Holds  Criticism  of  State  Attorney  General  Not  Libelous  But 
Assesses  Costs  of  Trial  to  Daily — Suit  Was  Termed 
Threat  to  Press  Freedom 


(.special  to  Editor  &  Publisher) 

WASHINGTON.  Pa..  Feb.  24— A 
Washington  county  jury,  after  de¬ 
liberating  28  hours  and  14  minutes,  ac¬ 
quitted  the  Philiidcllfltia  Inquirer  of 
libel  charges  brought  by  Attorney-Gen¬ 
eral  Charles  J.  Margiotti,  of  Pennsyl¬ 
vania,  as  the  result  of  an  article  in  the 
newspaper  on  Sept.  29,  1935. 

However,  the  jury  of  five  housewives 
and  seven  men  placed  the  costs  of  the 
case  of  the  Inquirer  and  its  co-defen- 
dents,  Fditor  John  Trevor  Custis  and 
General  Manager  Charles  A.  Tyler. 

The  newspaper's  article,  published 
during  a  hot  mayoralty  campaign  in 
Philadelphia,  charged  that  Margiotti’s 
law  partners  and  associates  were  plan¬ 
ning  a  “big  ta.\  fee  grali  ’  in  connection 
with  the  state’s  inheritance  and  personal 
property  taxes.  Margiotti  alleged  that 
the  article  defamed  his  character  and 
was  untrue. 

The  newspaper  contended  that  the 
article  was  true,  was  printed  in  the  in¬ 
terests  of  “public  welfare,”  and  justi¬ 
fied  by  a  provision  of  the  Constitution 
guaranteeing  “freedom  of  the  press.” 

If  convicted,  the  maximum  penalty 
for  the  defendants  would  have  been  a 
$1,000  fine  and  a  year’s  imprisonment. 
No  civil  action  was  involved. 

“The  result  of  this  case  will  stiffen 
the  backbone  of  every  newspaper  in  the 
country,”  declared  Charles  A.  Tyler, 
president  and  general  manager  of  the 
Inquirer. 

“Newspapers  generally  are  deathly 
afraid  of  libel  charges,  and  criminal 
libel  is  ten  times  worse,”  he  said.  “It 
is  difficult  to  realize  the  enormous  pol¬ 
itical  power  we  were  up  against  in  this 
case,  but  we  licked  all  that  by  stressing 
in  the  trial  principally  the  truth  of  the 
article  involved.” 

The  Inquirer’s  victory  on  this  basis 
should  encourage  editors  everywliere  to 
print  the  truth  when  they  see  fit,  he  de¬ 
clared.  He  remarked  that  some  papers 
are  so  timid  about  libel  cases  that  they 
“soft-pedal”  current  cases  of  interest, 
fearing  to  get  their  readers  accustomed 
to  libel  suits  and  encouraging  such  ac¬ 
tions. 

“Margiotti  was  the  first  witness  for 
the  prosecution.”  Mr.  Tyler  said,  “and 
when  he  took  the  stand  and  showed  his 
inability  to  stand  up  under  the  grilling 
cross-examination  of  our  attorney  we 
had  little  doubt  of  the  ultimate  outcome 
of  the  case.” 

Mr.  Tyler  denied  published  reports 
that  the  costs  of  the  trial,  which  the  ver¬ 
dict  ordered  the  newspaper  to  pay, 
would  total  between  $20,000  and  $30,000. 
He  estimated  the  amount  roughly  “un¬ 
der  $5,000.” 

The  question  of  an  appeal  from  the 
placing  of  trial  costs  on  the  Inquirer 
has  not  been  decided,  he  said.  He  indi¬ 
cated,  however,  that  such  an  action  i» 
unlikely. 

Commenting  editorially  on  its  victory 
the  Inquirer  said  Feb.  25: 

“The  verdict  of  acquittal  returned  by 
the  jury  makes  one  thing  plain  beyond 
any  shadow  of  doubt:  that  it  has  not 
yet  become  a  crime  in  this  Common¬ 
wealth  for  a  newspaper  to  print  the 
truth.” 


Margiotti,  brought  the  case  several 
months  ago  in  his  home  county,  Jef¬ 
ferson.  "The  Inquirer  promptly  sought 
and  won  a  change  of  venue. 

Col.  R.  R.  McCormick,  Chicago  Trib¬ 
une  publisher  and  AN  PA  freedom  of 
the  press  committee  chairman,  and  other 
newspaper  leaders  termed  Margiotti’s 
suit  a  threat  to  the  nation’s  press. 

Testimony  in  the  case  started  Feb. 
10  before  Judge  William  S.  McClean, 
specially  presiding.  The  case  went  to 
the  jury  Feb.  21  at  6:30  P.  M.  The 
jury  returned  its  verdict  at  about  10:30 
P.  M..  Feb.  22. 

Behind  the  case  were  many  political 
angles.  Margiotti  is  a  new  Democrat 


convert,  wliile  the  Philadelphia  Inquirer 
is  one  of  the  state’s  most  consistent 
critics  of  tlie  Democratic  state  and  na¬ 
tional  administrations. 

The  44-year-old  Margiotti,  in  the 
September  primary  election  of  1934,  ran 
for  the  Republican  nomination  as  gov¬ 
ernor.  He  lost  to  Attorney  General 
\\  illiam  A.  Schnader.  The  law  prohib¬ 
its  Pennsylvania  governors  from  suc¬ 
ceeding  themselves,  and  many  believe 
that  Margiotti  will  have  the  state 
Democratic  organization’s  supixirt  to 
succeed  George  11.  Earle. 

After  Schnader  defeated  him  for  the 
Republican  gubernatorial  nomination, 
Margiotti  promptly  switched  his  support 
to  Earle,  the  Democratic  nominee. 
Earle  apiKiinted  Margiotti  as  attorney- 
general  soon  after  defeating  Schnader 
in  November,  1933. 

Jefferson  county,  which  includes 
Margiotti’s  home  town  of  Punxsuta- 
wney.  Pa.,  is  newly  Democratic.  Wash¬ 
ington  county,  close  to  -Allegheny  county 
and  Pittsburgh,  is  a  Republican  strong¬ 
hold. 

The  liliel  case  centered  mainly  around 
the  $180,0(K(  estate  of  the  late  George 
W.  Crawford,  Venango  county  indus¬ 
trialist,  in  which  a  law  firm  is  seeking 
a  20  per  cent  fee,  totaling  $36,000,  for 
collecting  the  state  and  county  inheri¬ 
tance  taxes. 

The  law  firm  includes  attorneys  Se¬ 
bastian  C.  Pugliese  and  John  E.  Evans, 
associated  with  the  attorney-general  in 
another  firm.  They  testified  the  firm 
which  undertook  the  tax-collection  case 
is  independent  of  the  one  in  which 
Margiotti  is  a  member.  A  taxpayers’ 
suit  has  restrained  payment  of  the  fee. 

Margiotti  admitted  that  on  Aug.  10 
he  conferred  with  the  Venango  county 
commissioners,  Evans  and  another  at¬ 
torney,  after  which  he  asked  Charles 
E.  Young,  of  the  Union  Trust  Company, 
Pittsburgh,  the  estate  executor,  to  sup¬ 
ply  a  list  of  taxable  assets.  Margiotti 
insisted,  however,  he  acted  merely  as  a 
private  citizen. 

Exhibits  in  the  case  included  letter¬ 
heads  of  a  law  firm  knowm  as  Margi¬ 
otti,  Pugliese,  Evans  and  Reid,  which 
also  bore  the  name  of  .Attorney  Edward 
Friedman  as  an  associate.  Friedman  is 
first  assistant  attorney-general  under 
Margiotti. 

Attorney  Ralph  B.  Evans,  counsel  for 
the  newspaper,  also  introduced  the 
newspaper  article,  statements  in  which 
included : 

“Under  his  (Margiotti’s)  benign 
horoscope,  a  record  breaking  galaxy  of 
politico-legal  satellites  have  been  an¬ 
nexed  to  the  state  payroll  in  sundry 
capacities  and  at  immodest  salaries 
♦  •  *" 

In  one  instance,  .Attorney  Evans 
questioned  Margiotti  rigorously  on 
“what  induced  the  governor  to  waive 
the  rules”  at  the  time  the  governor 
appointed  Friedman.  The  state  law  re¬ 
quires  a  deputy  attorney  general  to  have 
seven  years  of  practical  law  experience. 
Friedman,  it  was  testified,  had  less. 

Evans  also  went  deeply  into  Margi¬ 
otti’s  private  law  practice,  before  and 
after  he  entered  the  state’s  service,  and 
brought  an  admission  from  the  attor¬ 
ney-general  that  his  firm  is  handling 
the  case  of  Martha  Aber  Oesterling, 
who  claims  to  be  a  common-law  wife 
of  F.  J.  Oesterling,  late  Pittsburgh  ar¬ 
chitect.  She  is  seeking  a  portion  of  the 
Oesterling  estate.  She  appealed  to  the 
state  Supreme  Court  from  a  lower  court 
decision  against  her. 

Evans  asked  Margiotti  whether  Penn¬ 
sylvania  does  not  stand  to  lose  about 
$80,000  if  the  woman  wins  her  case. 

Margiotti  refused  an  opinion,  and 
Evans  asked: 

“Whom  did  you  appoint  to  represent 
the  Commonwealth  in  this  case?” 

Margiotti  answered  cryptically:  “The 
Commonwealth  is  not  interested  in  de¬ 
feating  the  claims  of  a  widow.” 


EDITOR  &  PUBLISHER 
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Murrh  1 — .Arizona  Press  Club, 
annual  meeting  and  Gridiron 
Frolir,  Pheonix. 

March  15-16- -Interstate  Circu¬ 
lation  Managers'  Assn.,  spring 
meeting,  Roosevelt  Hotel,  Pitts¬ 
burgh. 

March  17-18  —  Central  States 
Circulation  Managers’  .Assn., 
convention.  Palmer  House,  Chi¬ 
cago. 


LEVI  HEADS  CHICAGO 
HERALD  &  EXAMINER 


General  Manager  of  Louisville  Coer. 
ier-Journal  and  Times  Enters 
Hearst  Employ — Homer 
Guck  Advanced 


(Hv  telegraph  to  Kditor  &  I’i'blishes) 
Loi'isvillk,  Ky..  Feb.  26 — Emaimi 
Levi  tiKlay  accepted  the  ixisition  of  pob- 
Usher  of  the  Chicago  Herald  and  Es- 


SEEKS  A.  B.  C.  RE-ADMISSION 


Ellmaker  Seeks  Entry  of  Philadelphia 
News  in  Audit  Group 

(Special  to  Editor  &  Publisher) 

CHit.\oo,  Feb.  26 — Application  for  re¬ 
admission  to  the  .Audit  Bureau  of  Cir¬ 
culations  has  been  filed  by  Lee  Ellmaker, 
publisher  of  the  Philadelphia  A’cws,  it 
was  stated  at  .A.  B.  C.  headquarters 
here  today.  The  News  was  exfielled 
from  the  bureau  by  the  directors  last 
March  when  that  newspaper  was 
charged  with  falsification  of  circulation 
records. 

The  News’  application  for  member¬ 
ship  in  the  bureau  will  be  considered 
along  with  others  seeking  admission  to 
the  bureau  at  the  next  regular  meeting 
of  the  board  to  be  held  in  New  A'ork 
City  April  27. 

.At  the  time  when  the  News  was  ex¬ 
pelled  from  A.  B.  C.  membership,  the 
hoard  announced  its  action  was  1/ased  on 
the  pajier’s  “falsification  of  records  and 
submission  of  false  statements  ot  cir¬ 
culation  for  the  six  months  periods  end¬ 
ing  Mar.  31,  1934,  and  Sept.  30,  1934. 
The  total  inflation  of  circulation  could 
not  be  determined,  although  it  was 
definitely  established  that  as  many  as 
16,000  copies  on  certain  days  were 
returned  which  were  not  reported  on 
the  records  nor  deducted  by  the  pub¬ 
lisher  in  determining  the  net  paid  cir¬ 
culation  claimed  in  the  statements  sub¬ 
mitted  to  the  bureau,  which  were,  in 
turn,  released  to  members.  Therefore 
the  statements  for  the  periods  ending 
Mar.  31.  19.34,  and  Sept.  ,30.  1934.  should 
be  disregarded.” 


Kuanuel  Levi 


Homer  Gdck 

aininer,  a  Hearst  morning  and  Sunds 
paper. 

In  accepting  the  position,  Mr.  Lev 
severs  his  connection  as  vice-presider 
and  general  manager  of  the  Courin 
Journal  and  the  Louis^i'iUe  Times,  po<' 
tions  which  he  has  held  for  11  year- 
Mr.  Levi  is  president  of  the  Souther- 
Newspaper  I’ublishers  Assooiati 
During  the  life  of  the  NRA  he  was 
member  of  the  Newspaper  Industrii 
Board,  a  body  set  up  under  the  » 
for  the  determination  of  labor  riispK! 
in  the  newspaper  industry.  He  is  a! 
a  member  of  the  committee  of  tr 
American  Newspaper  Publishers  .\v 
ciation  which  has  been  appointed  to  o : 
fer  with  a  committee  of  the  .Americ;  [  oi 
Bar  Association  on  the  subject  of  trh}  X( 


a 


ROTO  LINAGE  HOLDS  UP 

Rotogravure  newspaiier  advertising 
linage  jumped  away  to  a  flying  start  in 
January,  with  a  total  increase  of  102,- 
688  lines,  or  37.6  iier  cent,  according 
to  figures  released  this  week  by  Kim¬ 
berly-Clark  Corporation.  Roto  totals 
for  January  amounted  to  375,661  lines 
as  compart  with  272,973  in  January, 
1935.  National  rotogravure  linage 
again  outdistanced  local  with  an  in¬ 
crease  of  77,429,  or  54.8  per  cent.  Total 
national  roto  amounted  to  218,588  lines 
last  month  as  against  141,159  a  year 
ago.  Local  roto  increased  25,259  lines, 
or  19.1  per  cent  in  January.  Total  local 
amoimt^  to  157,073  as  compared  with 
131,814  the  same  month  last  year. 


publicity  reform 

Before  entering  the  newspaper  k 
Mr.  Levi  was  a  practicing  attorn; 
having  engaged  in  the  practice  of  k 
in  this  city  from  1909  to  1921. 

He  was  a  member  of  the  tirm  ■ 
Kuhn,  Bingham,  Sloss  and  Spindle 
later  a  member  of  the  firm  of  Binsha 
Peter,  Tabb  and  Levi.  His  last  a 
ciation  in  the  practice  of  law  was  as 
member  of  the  firm  of  Peter,  Tabb  a 
Levi. 

Mr.  Levi  joined  the  Courier-Jour: 


Xev 


and  the  Louisville  Times  in  1921  vi  of 


assistant  to  the  president.  Later 
he  has  been  vice-president  and 
manager  of  the  papers. 


NEWSPRINT  DUTY  SUGGESTED 

(By  telegraph  to  Editor  &  Publisher) 
Ottawa,  Feb.  27 — During  debate  in 
the  House  of  Commons  on  the  reci¬ 
procity  treaty  with  the  United  States, 
Premier  Mackenzie  King  pointed  to 
newsprint  as  an  example  of  an  item  on 
the  free  list  which  might  have  been 
made  dutiable  by  Washington.  It  had 
lieen  shown,  he  said,  that  this  com¬ 
modity  could  be  made  from  southern 
pine,  and  there  had  been  agitation  for 
a  protective  tariff  on  the  part  of  those 
interested. 


Homer  Guck,  who  has  been  p4| 
lisher  of  the  Herald  and  Examiner! 
the  past  seven  years,  becomes  chai:|igjj 
man  of  the  board  under  the  new  se; 
up,  it  was  announced  in  Chicago  tk 
week.  Mr.  Guck  has  been  an  executiv 
in  the  Hearst  organization  for  the  li 
nine  years.  He  was  connected  r.'J 
the  Xcw  York  Journal  prior  to  bectr] 
ing  general  manager  of  the  Now  L'- 
cisco  Examiner.  He  left  the  UU: 
paper  to  become  publisher  of  ti 
Herald  Examiner  in  Chicago.  He  " 
vice-president  of  the  Union  Trust  Cc 
pany,  Detroit,  liefore  entering  r.fv 
paper  work. 

No  other  changes  in  the  txeCi;:: 
personnel  at  the  Herald  and  LxaiE" 
are  contemplated  at  the  present  tint 


REHEARING  GRANTED 

(Special  to  Editor  &  Publishu) 
Washington.  D.  C.,  Feb.  26— MJof  i 
Letts  of  the  District  of  Columbia ' 
preme  Court  has  granted  a  motiM  ■ 
re-hearing  in  the  suit  instituted 


Washington  Publishing  Company  and 


TORONTO  PUBLISHER  MARRIES  Drew  Pearson  and  Robert  S. 

Hugh  C.  McLean,  publisher,  Toronto  thors  of  “More  Merry-go-Round  - 
(Out.)  Globe,  and  Mrs.  Sarah  Leyden  Blair  Banister,  editor  and  publishs 


Mace,  New  York  City,  were  married  the  Washingtonian,  a  now  de:'.^txpe 


Feb.  19,  in  St.  Paul’s  Episcopal  Church,  magazine,  suing  in  the  name  of  the 
Rochester,  N.  Y.  fishing  company,  alleges  similaritjrJ 

-  tween  material  printed  in  her  raag^ 

ANPA  BOARD  MEET  MARCH  10  and  that  which  appeared  in  the 
The  board  of  directors  of  the  Ameri-  Pearson  and  Allen  write  the  coi^ 


can  Newspaper  Publishers  Association  “Washington  Merry-go-Round.”  _ 
will  meet  in  New  York  Gty  March  10  were  successful  in  the  first  hearintl 
to  discuss  matters  pertaining  to  the  an-  the  suit,  but  Justice  Letts  has  der^ 
iiual  meeting  this  spring.  that  the  decree  was  based  on  error 
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Ag  CLEVELAND  PRESS  SIGNS  WITH  GUILD 

,  c^.  Closed  Shop  Barred,  Editorial  Freedom  Guaranteed  to  Management  and  Writers — 40-Hour 
“*«  Week,  $40  Minimum  Salary,  Dismissal  and  Overtime  Pay  Provided 
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(Sptcial  to  Editor  &  Publisher) 

PLEVELAND,  Ohio.  Eeb.  24— The 
U  Cleveland  Press  announced  today 
^nature  of  a  collective  bargaining 
jgreement  with  the  Cleveland  News¬ 
paper  Guild,  concluding  13  months  of 
motiations.  The  “accord,”  as  it  is 
i5ined,  provides  for  continuation  of  the 
iie^y,  40-hour  week,  which  has  been 
■  effect  on  the  Press  for  two  years ; 
itr  overtime  compensation  either  by 
(pd  time  off  or  pay  at  regular  rates ; 
j  Hberal  schedule  of  dismissal  pay, 
noging  from  a  week’s  pay  for  employes 
of  less  than  one  year’s  service  to  20 
Rdcs’  pay  for  more  than  15  years’ 
nrrice;  a  minimum  of  $40  a  week  for 
oa  or  women  of  three  years’  experi- 
(Bce,  with  $25  a  week  for  lieginners, 
JIS  a  week  for  office  boys,  and  pro- 
riskm  for  advancing  boys  to  the  edi¬ 
torial  staff.  Minimums  are  also  set  up 
iof  librarians,  clerks,  secretaries  and 
telephone  operators,  beginning  at  $18 
and  extending  to  $25  after  three  years. 
Head  librarians  are  to  receive  not  less 
than  $40  a  week. 

K  long  preamble  to  the  agreement 
deals  with  fundamental  principles  of 
poblisher-employee  relationships,  one 
prosision  stating.  “This  accord  is  not 
in  fact  or  intent  a  so-called  ‘trades  union 
contract’  but  a  friendly  reciprocal  ar¬ 
rangement  with  the  specific  purpose  of 
setting  up  minimum  .salaries,  hours, 
.(table  standards  of  working  conditions 
and  other  benefits  for  editorial  employes 
of  the  Cleveland  Press.” 

This  provision  is  said  to  have  been 
inserted  by  Roy  W.  Howard,  chairman 
of  the  board  of  the  Scripps-Howard 
Newspapers,  and  was  regarded  by  some 
members  of  the  negotiating  committee 
as  a  method  of  statement  thad  the 
agreement  is  not  a  “closed  shop  con¬ 
tract.” 
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The  minimum  pay  schedules  are  re¬ 
troactive  to  Feb.  10,  and  mean  that  24 
of  a  staff  of  120  will  receive  pay  in- 
aeases  ranging  from  $1  to  more  than 
Slfl  in  four  instances.  The  total  weekly 
cost  of  the  changes  is  said  to  be  ap¬ 
proximately  $145.  The  usual  two-week 
vacation  with  pay  is  continued  under 
the  agreement,  and  the  Press  custom 
of  granting  sick  leave  with  full  pay 
"within  reason  and  capacity”  is  also 
continued. 

The  management  agrees  not  to  have 
any  agreement  with  any  other  publisher 
Wng  him  not  to  hire  members  of 
the  Press  staff,  and  not  to  discriminate 
against  any  employe  for  “activity  or 
non-activity  in  the  Guild.”  Etnoloyes 
P^rve  their  right  under  the  pact  to 
targain  in  their  own  behalf  for  condi¬ 
tions  better  than  those  set  up.  The 
■o^gement  retains  its  right  to  deter- 
tnine  the  competency  of  employes  and 
peremptorily  to  dismiss  an  employe  for 
cause. 

Editorial  freedom  and  objective  re¬ 
porting  are  mutually  guaranteed  in  the 
mowing  section  of  the  preamble: 

"o.  Nothing  in  this  understanding 
•h^l  be  interpreted  to  impair  or  in- 
1-  file  right  of  the  management  to 

t  r-Lf  *rtde  and  express  its  editorial  poli¬ 
cies,  or  interfere  with  the  free  and 
complete  authority  of  the  management 
to  insure  and  preserve  objective  report- 
“1?.  or  to  receive  the  full  co-operation 
M  any  employe  in  the  attainment  of 
wse  objectives.  The  management  shall 
ho  the  sole  and  final  judge  as  to 
whether  the  provisions  of  this  paragraph 
•I'd  paragraph  6  are  being  faithfully 
performed  by  either  party,  with  this 
exception,  that  no  employe  writing  over 
bis  own  signature  shall  be  asked  or 
wpected  to  conform  to  the  paper’s  edi- 
wal  policy  at  the  expense  of  his  per- 
convictions.” 

,  ^e  main  agreement  provides  only 
wr  the  ^-hour  week,  the  five-day  un¬ 
derstanding  being  contained  in  a  sup- 
f^l^jcutary  written  agreement  with  the 
'al  manaeement.  "This  apparently  is 
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designed  to  avoid  setting  a  precedent 
for  other  ScrippsHoward  newspapers, 
on  which  it  has  been  customary  to  per¬ 
mit  local  managements  to  set  the  num- 
Iver  of  working  days  tier  week.  Also 
in  the  supplementary  agreement  is  a 
provision  that  service  records,  for  dis¬ 
missal  pay  determination,  of  those  on 


the  Press  as  the  time  of  the  agreement 
would  apply  equally  to  time  worked  on 
the  Press  and  consecutively  on  other 
Scripps-Howard  units. 

The  main  accord  sets  up  a  standing 
committee  with  the  specific  duties  of 
working  out  satisfactory  arrangements 
covering  settlements  for  overtime,  com- 
Iiensation  for  automobiles  and  automo¬ 
bile  insurance  and  “other  conditions  of 
employment”  not  specifically  covered 
otherwise. 

Local  negotiations  were  carried  out 
between  Louis  R.  Seltzer,  editor  of 
th«  Press,  and  a  Guild  committee  com¬ 
posed  of  Donald  Dunham,  telegraph 
editor ;  Ralph  Burkholder,  editorial 
writer;  Lloyd  White,  labor  editor,  all 
of  the  Press:  Ray  Brun'.r,  Cleveland 
IVeu’s,  and  Bruce  Cattc'n,  NEA  Ser¬ 
vice,  Cleveland  Guild  '.iresident.  Mr. 
White  was  chairman.  No  legal  or  out¬ 
side  advice  was  employed  by  either 
side.  Both  Robert  P.  Scripns.  editorial 
director  and  majority  stockholder  of 
the  Scripps-Howard  Newspapers,  and 
Roy  W.  Howard,  chairman  of  the 
board,  took  part  in  considering  the 
agreement.  The  final  decision  came 
from  the  Scripps-Howard  general  of¬ 
fice,  following  conferences  ir  Washing¬ 
ton  and  New  York  in  which  Mr. 
Scripps  participated. 

Mr.  Seltzer  said  in  connection  with 
the  signature  of  the  agreement: 

“I  do  not  know  where  other  Guild 
negotiations  have  taken  place. 

“I  feel  that,  if  newspaper  manage¬ 
ments  evidenced  fairness  and  straight¬ 
forwardness  in  dealing  with  the  men 
who  produce  their  newspapers,  they 
would  find  such  a  relationship  recipro¬ 
cated. 

“Here  is  a  body  of  men  and  women 
in  the  newspaper  publishing  business 
in  .Nmerica  who  are  hearts  and  souls 
in  the  newspapers  they  produce.  They 
are  intelligent,  high-principled  people. 
Thev  are  men  and  women  who  will 
return  loyaltv  and  enthusiasm  with  loy- 
altv  and  enthusiasm. 

“Thev  should  be  recognized  as  hu¬ 
man  heings  with  their  own  problems, 
professional  and  personal.  Unless  thev 
are  so  recognized,  thev  are  not  going 
to  be  devoted  as  they  otherwise  might. 


“What  there  is  about  the  men  and 
women  who  produce  the  newspapers 
of  the  country — putting  their  minds  and 
energy  behind  the  production — that  pub¬ 
lishers  should  shy  away  from  talking 
over  common  problems  is  beyond  my 
comprehension.” 

“The  guild  feels  it  can  work  together 


with  the  management  of  the  Press  un¬ 
der  this  agreement  and  make  a  lietter 
newspaper,”  commented  Mr.  White. 
“It  feels  that  the  fine  relations  that 
have  always  existed  between  the  Press 
rnanagement  and  its  employes  will  con¬ 
tinue  with  an  added  quality  coming 
from  stabilization  of  certain  conditions 
through  the  agreement.  The  guild 
realizes  that  an  agreement  is  not  a 
one-way  instriflment,  hut  one  facing 
both  ways,  putting  obligations  on  the 
guild  as  well  as  on  the  management 
to  make  better  newspaper  conditions, 
produce  better  newspapermen,  and  bet¬ 
ter  newspapers.” 

“The  signing  here  is  significant  to 
newspapermen  and  women  th'oughout 
the  nation,”  said  Mr.  Catton.  “making 
the  stabilization  of  conditions  of  em¬ 
ployment.  recognition  of  the  principle 
of  collective  bargaining  for  a  new  white 
collar  group  by  representatives  of  their 
own  choosing,  recognition  of  the  need 
of  a  measure  of  economic  security  by 
a  unit  in  one  of  the  most  important 
newspaper  organizations  in  the  coun- 
trv.” 

The  Press  commented  editoriallv; 

“THE  GUILD  AGREEMENT 

“The  Press  is  pleased  to  report  today 
that  it  has  signed  an  agreement  with 
the  Cleveland  Newspaper  Guild  de¬ 
signed  to  stabilize  further  the  working 
conditions  of  its  editorial  employes. 

“.Among  the  motives  that  resulted 
in  the  founding  of  the  American  News¬ 
paper  Guild,  less  than  three  vears  ago 
in  Cleveland,  was  a  wholly  proper  con¬ 
cern  by  newspapermen  for  their  own 
welfare  and  the  welfare  of  their  fel¬ 
low  workers  in  the  newspaper  trade. 

“Out  of  this  has  come  the  docu¬ 
ment  that  is  announced  today,  one  that 
this  newspaper  feels  marks  the  begin¬ 
ning  of  a  new  era  in  its  relations  with 
the  reporters  and  the  photographers  and 
the  headline  writers  and  all  the  rest 
of  the  men  and  women  who  gather  and 
write  the  news  that  appears  daily  in 
these  columns. 

“These  relations  always  have  been 
cordial  on  this  newspaper.  The  man¬ 
agement  believes  thev  will  be  even  more 
so  under  the  new  agreement,  which  adds 


a  degree  of  stability  and  security  that 
will  benefit  both  the  staff  members  and 
the  management.” 

The  text  of  the  contract  follows: 

“AN  ACCORD 

“This  understaniiing  is  between  the  Cleve¬ 
land  Press  and  its  editorial  employes  as  repre¬ 
sented  by  the  Cleveland  Newspaper  Guild. 

“It  becomes  effective  Feb.  10,  1936,  and 
continues  for  one  year,  renewing  itself  there¬ 
after  for  yearly  periods  unless  or  until  either 
party  shall  serve  notice  in  writing  on  the 
other  party,  90  days  before  any  given  ex¬ 
piration  date,  of  a  desire  to  modify  or  to 
terminate  the  agreement. 

“Both  parties  understand  and  agree  that; 
“1:  .-Ml  conditions  and  benefits  contained 
in  this  understanding  are  to  be  enjoyed  by 
all  employes  of  the  editorial  department  of 
The  Cleveland  Press  irrespective  of  whether 
or  not  they  are  members  of  the  Guild,  except 
that  separate  minimum  salary  schedules  shall 
be  designed  for  those  making  a  direct  con¬ 
tribution  to  the  editorial  content  of  the  paper 
(such  as  reporters,  rewrite  men,  copyreaders, 
editors,  artists  and  photographers),  and  for 
those  not  making  a  direct  contribution  (such 
as  office  boys,  editorial  clerks  and  librarians, 
etc.). 

“2:  The  purpose  of  this  understanding  is 
to  stabilize  working  conditions  of  editorial 
employes  of  the  Cleveland  Press  and  to 
establish  measures  for  their  future  security 
within  the  limits  of  reason  and  capacity,  at 
the  same  time  developing  the  exprit  the  corps, 
of  the  staff  and  promoting  and  advancing 
standards  of  journalistic  ethics  among  mem¬ 
bers  of  the  editorial  staff. 

“3;  In  reaching  this  understanding  there 
was  a  complete  meeting  of  minds  on  all 
points,  including  these  two  points  of  vital 
concern  to  both  parties: 

“(a)  Preservation  of  all  those  elements 
of  newspaper  publishing  that  safeguard  an 
indepeniient  press,  recognizing  that  edi¬ 
torial  authority  and  editorial  responsibility 
are  inseparable,  and 

“(b)  Establishment  of  the  principle  of 
collective  bargaining  between  the  manage¬ 
ment  and  the  editorial  employes  of  the 
Cleveland  Press. 

“4:  Both  parties  recognize  that  the  Guild 
occupies  a  position  unique  in  .American  in¬ 
dustry  because  editorial  work  is  individual¬ 
istic  and  creative  and  thus  is  peculiarly  dif¬ 
ferent  from  that  performed  by  other  types  of 
organized  crafts,  and  that  measurement  of 
editorial  effort  and  performance  is  funda¬ 
mentally  different  from  the  measurements  ap¬ 
plied  to  mechanical  work. 

“5;  The  principle  to  be  established  here 
is  that  this  accord  is  not  in  fact  or  in  intent 
a  so-called  trades-union  contract,  but  a  friend¬ 
ly,  reciprocal  arrangement  with  the  specific 
purpose  of  setting  up  minimum  salaries, 
hours,  stable  standards  of  working  conditions 
and  other  benefits  for  the  editorial  employes 
of  the  Cleveland  Press,  negotiating  through 
the  medium  of  the  Cleveland  Newspaper  Guild 
as  the  representative  of  their  own  choosinc 
“6;  Nothing  in  this  understanding  shall 
be  construed  to  impair  or  invade  the  right 
of  the  management  to  determine  the  compe¬ 
tency  of  employes  in  the  editorial  department 
of  the  Cleveland  Press  or  peremptorily  to 
dismiss  an  employe  for  cause. 

“7:  No  employe  shall  be  discriminated 
against  for  activity  or  non-activity  in  the 
Guild. 

“8;  Nothing  in  this  understanding  shall 
be  interpreted  to  impair  or  invade  the  right 
of  the  management  to  decide  and  express  its 
editorial  policies,  or  interfere  with  the  free 
and  complete  authority  of  the  management 
to  insure  and  preserve  objective  reporting, 
or  to  receive  the  full  co-operation  of  any 
employe  in  the  attainment  of  these  objectives. 
The  management  shall  be  the  sole  and  final 
judge  as  to  whether  the  provisions  of  this 
paragraph  and  paragraph  6  are  being  faith¬ 
fully  performed  bv  either  party,  with  this 
exception,  that  no  employe  writing  over  his 
own  signature  shall  be  asked  or  expected  to 
conform  to  the  paper’s  editorial  policy  at  the 
expense  of  his  personal  convictions. 

“9:  Nothing  herein  shall  be  construed  to 
alter  or  modify  the  right  of  employes  to 
bargain  for  individual  pay  increases  in  their 
own  behalf,  or  on  the  behalf  of  their  sub¬ 
ordinates,  but  the  management  agrees  not  to 
bargain  with  any  individual  for,  or  enter  into, 
any  agreement  providing  a  salary  less  than 
the  minimums  set  up  herein,  or  less  than 
any  sa'ary  as  established  between  the  manage¬ 
ment  and  the  Guild. 

"10:  The  Press  Unit  of  the  Guild  shall 
establish  a  standing  committee  which  may  at 
its  own  instance  or  shall  upon  a  majority  vote 

(Continued  on  iHtge  45) 


Scene  at  Cleveland  Press  as  guild  contract  is  signed.  Left  to  right,  guild  nego¬ 
tiating  committee:  Lloyd  White,  chairman;  Ray  Bruner,  Ralph  Burkholder, 
Bruce  (Hatton,  guild  president.  Seated:  Louis  B.  Seltzer,  editor  of  the  Press. 
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SECURITY  LAW  ANALYZED  FOR^DAILIES 


Employer  and  Employe  Status  Defined  For  Inland  Members — Clarification  of  Border-line 
Cases  Needed^30,000,000  Employes  Involved  Under  Federal  Act 


IMPORTANT  as  the  other  provis¬ 
ions  of  the  Social  Security  Act  are, 
I  think  businessmen  are  thinking  most 
seriously  about 


Oeo.  t*-  Ellis 


the  unemployment 
insurance  section. 
It  is  the  immedi¬ 
ate  problem  for 
the  taxes  are 
levied  this  year, 
precedents  must 
b  e  established, 
and  sound  pro¬ 
cedures  developed 
for  spreading  the 
cost  satisfactorily 
over  business  op¬ 
erations.  I  am 
not  a  specialist 
in  social  insur- 


By  GEORGE  P.  ELUS 

C.  P.  A.,  Wolf  Sl  Co. 

The  follouniit/  article  is  based  on  Mr.  Ellis'  remarks  dcliz'cred  before  the  In¬ 
land  Daily  Press  .-issociation  convention  in  Chicago  last  locek.  In  this  brief,  he 
deals  primarily  with  the  unemployment  insurance  section  of  the  Social  Security  Act 
and  endeavors  to  point  out  ptd>lishers’  obligations  under  this  legislation. 


working  exclusively  in  New  Jersey  on 
the  construction  of  a  flying  field,  vm 
said  not  to  be  employed  in  New  York 
state.  The  rule  seems  to  be  that  whwt 
an  employe  is  employed  outside  the 
state  to  perform  services  wholly  (>«. 
side  the  state,  the  place  of  employment 
rather  than  the  state  of  residence  i$ 
controlling. 

The  term  “wages”  is  defined  in  the 


ance,  but  I  do  know  something  of 
business  problems.  VVhat  I  shall  at¬ 
tempt  here,  therefore,  is  a  discussion  ol 
some  of  the  business  aspects  of  the 
matter  as  they  are  presented  to  busi¬ 
nessmen  and  accountants.  For  this  law, 
however  inadequate,  or  subject  to  at¬ 
tack  in  the  future  on  grounds  of  con¬ 
stitutionality,  is  nonetheless  the  law  at 
present,  and  businessmen  must  deal 
with  it  in  terms  of  pressing  realities. 

The  first  question  that  arises  is : 
Who  is  an  employer  subject  to  the  tax? 
The  law  exempts  certain  specified  em¬ 
ployments  which  I  shall  not  stop  to 
enumerate,  and  in  eligible  employments, 
exempts  employers  of  less  than  eight 
persons.  The  general  rule  laid  down  in 
T.  D.  4616  is: 

“The  term  employer  does  not  include 
any  person  unless  on  each  of  some  20 
days  during  the  taxable  year,  each  day 
being  in  a  different  calendar  week,  the 
total  number  of  individuals  w'ho  were 
in  his  employ  for  some  portion  of  the 
day  (whether  or  not  at  the  same  mo¬ 
ment  of  time)  was  eight  or  more.” 

This  rule  is  complicated,  however,  by 
the  diversity  of  state  provisions.  The 
employer  of  one  or  more  comes  under 
the  law  in  the  District  of  Columbia; 
and  the  employer  of  four  or  more  for 
various  specified  periods,  is  included  in 
New  York.  New  Hampshire,  Oregon, 
Utah.  Washington. 

The  term  employer,  as  a  legal  person, 
includes  not  only  individuals,  but  also 
trusts  and  estates,  partnerships,  cor¬ 
porations,  association,  joint  stock  com¬ 
panies  and  insurance  companies. 

The  New  York  law  treats  a  holding 
company  as  a  single  employer. 

“Where  any  person,  partnership,  as¬ 
sociation,  whether  domestic  or  foreign 

.  .  either  directly  or  through  a  hold¬ 
ing  company  or  otherwise,  has  a  ma¬ 
jority  control  or  ownership  of  other¬ 
wise  separate  business  enterprises  em¬ 
ploying  persons  in  the  state,  all  such 
enterprises  shall  be  created  as  a  single 
employer  for  the  purpose  of  this 
article.” 

The  California  Commission  defines 
employer  in  these  terms. 

A.  Anyone  who  occupies  the  posi¬ 
tion  of  master  in  the  relationship  of 
master  and  servant  is  an  employer. 
This  relationship  exists  where  the  em¬ 
ployer  has  the  right  to  direct  or  con¬ 
trol  the  manner  in  which  the  services 
of  the  employe  shall  be  performed  and 
the  results  to  be  accomplished.  The 
general  test  is  as  follows : 

( 1 )  who  hires  and  discharges  the  em¬ 
ploye. 

(2)  who  has  the  right  to  direct  and 
control  the  manner  in  which  the  work 
of  an  employe  is  to  be  performed. 

(3)  who  actually  pays  the  salary  or 
wage. 

The  tax  to  support  unemployment  in¬ 
surance  under  the  Federal  Act  is  based 
upon  total  payroll  beginning  with  the 
1936  total.  The  initial  rate  is  1  per 
cent;  it  is  2  per  cent  in  1937,  and  3 
per  cent  in  1938  and  thereafter.  Every 
eligible  employer  must  pay  the  tax  as 


part  of  the  fixed  expense  of  doing  busi-  the  act,  it  seems  reasonable  to  suppose 
ness.  He  must  pay  it  whether  or  not  that  agents,  active  for  several  interests 

he  earns  a  profit.  and  employing  help  charged  against  the  u'  j  i  a  - 

Now  consider  some  of  the  problems  agent’s  principals,  will  not  include  such  Federal  Act  to  mean  all  remuneration 
to  be  faced  under  this  program.  help  in  the  agent’s  own  payroll.  Those  employment,  including  the  cash 

First  of  all,  if  an  employer  is  on  the  employes  belong  properly  on  the  payroll  value  of  all  remuneration  jiaid  in  anj 

of  the  principal  whom  the  agent  rep-  other  medium  than  cash.  This  includes, 
resents  addition  to  money  payments,  pay. 

The  distinction  lies  in  whether  the  |tients-in-kiiid,  rent,  loiiging,  etc, 

relationship  is  that  of  agent  or  of  inde-  ttiarket  val^.  Prior 

pendent  contractor.  The  report  of  a  decisions  of  the  revenue  act,  afford 
committee  of  one  business  group  which 
sought  through  informal  conversations 
with  officials  and  in  a  search  of  legal 
precedents  to  obtain  some  working 
principles,  suggests  that  the  distinction 
be  drawn  between  direct  and  indirect 
control. 

"If  the  worker  is  under  the  direct 
control  of  the  employer,  whether  his 
duties  are  within  or  without  the  walls 
of  the  building  in  which  the  chief  of¬ 
ficer  usually  transacts  the  business;  if 
he  is  covered  by  an  employe-compensa¬ 
tion  act  or  some  other  employer-insur¬ 
ance  provision ;  if  his  term  of  employ¬ 
ment  is  governed  by  the  employer ;  if 
his  duties  make  him  an  agent  or  legally 
liable  as  an  agent ;  he  is  an  employe  for 
the  purposes  of  the  Social  Security  Act 
“The  fact  that  a  worker  gains  his  live- 
lihotid  on  a  commission  basis  is  no 
criterion  and  does  not  exempt  him  as 
legally  lieing  a  non-employe.” 

On  the  other  hand,  it  seems  likely  that, 

“where  salesmen  work  on  the  basis 

,  of  profits  from  the  business  (not  a  com-  .  . 

record,  etc.  Only  complete  records  will  ,,,,  ti.pjr  nu;n  sale*;  I  which  in  of  waiters  and  waitresses,  whereas  tips i 

effect  makes  them  partners,  they  prob-  °[_i^'‘'lKe_and  Ras  attendants  a^r^^^ 
ably  would  not  be  held  as  employes.” 

The  application  of  such  a  test  to  the 
newspaiier  business,  has  established  the 
precedent  in  California  that,  “news-  '  j  l 

boys  or  distributing  carriers  of  news-  averaged  bv  the  commission  on  the 
pa'iiers  are  deemed  independent  con-  ®  experience  m  i 


border  line,  uncertain  whether  or  not 
he  will  be  exempted  from  the  payroll 
taxes,  he  should  keep  the  fullest  records 
in  order  to  substantiate  his  claim  to  ex¬ 
emption. 

T.  D.  4616  provides  among  other 
things  the  following :  "All  records  re¬ 
quired  by  these  regulations  shall  be  kept 
safe  and  readily  accessible  at  the  prin¬ 
cipal  place  of  Imsiness  of  the  person  re¬ 
quired  to  keep  such  records,  or  at  sudi 
other  place  or  places  as  the  Commis¬ 
sion,  upon  written  application  by  the 
person  concerned,  may  approve.  Such 
records  shall,  at  all  times,  be  open  for 
inspection  by  internal  revenue  officers, 
and  shall  be  preserved  for  a  period  of 
at  least  four  years  from  the  date  of  the 
tax  for  the  calendar  year  to  which  they 
relate.” 

That  seems  perfectly  obvious,  but  it 
cannot  be  too  much  hammered  home. 
For  the  trend  in  the  application  of  the 
law  will  naturally  be  to  make  it  as  in¬ 
clusive  as  possible.  Even  though  em¬ 
ployer-employe  contracts  are  revised  the 
better  to  clarify  border-line  cases,  the 
supporting  records  must  still  be  full. 
Questions  are  bound  to  arise  concerning 
part-time,  average  employment,  average 
wages,  credit  for  good  employment 


some  basis  for  deciding  the  distinctions 
in  wages.  Cash  payment,  then,  includes 
bonuses  as  well  as  basic  wages,  whether 
paid  on  the  basis  of  piece  work,  profit 
sharing  or  on  whatever  basis  paid.  It 
includes  commissions  to  salesmen  and 
commissions  on  insurance  policies  paid 
to  agents  if  they  are  not  independent 
contractors. 

Christmas  gifts  arc  gifts,  not  wages, 
unless  they  are  in  fact  a  profit-sharing 
bonus,  or  a  fixed  percentage  of  annual 
salaries. 

Board,  rent  and  tips  may  or  may  not 
be  important  items  in  compensation. 
Most  jurisdictions  recognize  the  tnoner 
yalue  of  tips,  board  and  rent,  and  in¬ 
clude  such  as  part  of  the  total  com¬ 
pensation  under  a  contact  of  hire.  Yet 
if  the  employment  is  such  that  the  tins 
or  gratuities  are  irregular  and  small, 
secondary  to  a  regular  wage,  then  such 
extras  are  not  a  part  of  the  wages 
of  the  unemployed  unless  specifically  i 
understood  to  he  so  between  employer’ 
and  employe.  Thus,  tips  are  regularly 
considered  part  of  the  compensatioc 
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The  magnitude  of  the  task  is  stagger¬ 
ing,  involving  as  it  does,  some  .30,000.- 
(X)0  employes  eligible  under  unemploy¬ 
ment  insurance  laws  and  some  35.(K).- 
(KK)  eligible  under  old  age  benefits.  But 
the  employer  cannot  afford  to  be  either 
indifferent  or  skeptical,  for  he  shoulders 
three  separate  items  of  liability  on  his 
own  Irehalf,  and  one  half  for  each  em¬ 
ploye.  He  must  guard  against  excess 
levies  on  behalf  of  sub-contractors,  and 
employment  in  other  states. 

The  greatest  difficulty  so  far  is  in 
the  definition  of  employe.  Already  in 
January  the  U.  S.  Bureau  of  Internal 
Revenue  was  reported  to  have  before  it 
more  than  200  requests  for  interpreta¬ 
tions  of  “employe”. 

The  term  employment  excludes  “casu¬ 
al  labor  not  in  the  course  of  the  em¬ 
ployer’s  trade  or  business,”  meaning  by 
“casual” — occasional,  incidental,  at  un¬ 
certain  times.  Employment  is  casual 
with  princiiial  reference  to  the  scope 
and  purpose  of  the  hiring.  But  it  in¬ 
cludes  seasonal  labor.  An  employer  of 
eight  or  more  who  at  certain  seasons 
must  use  more  help,  must  include  these 
latter  in  his  tax  base.  But  what  the 
status  is,  of  an  employer  of  five  regular¬ 
ly  who,  during  a  few  weeks  of  the  year, 
employs  salesmen  entirely  on  a  com¬ 
mission  basis  for  week-ends  or  other 
brief  periods,  remains  to  be  defined. 

.\t  the  other  extreme,  officers  of 
corporations  are  “employes”  provided 
they  perform  some  service  for  which 
regular  compensation  is  paid.  Direc¬ 
tors  who  only  attend  Directors’  Meet¬ 
ings,  do  not  so  classify.  A  member  of 
a  co-partnership  is  not  an  employe.  In 
a  ruling  case  it  has  been  held  that  a 
superintendent  of  building  construction 
receiving  in  pay,  a  percentage  of  the 
cost,  is  an  employe. 

The  only  practical  guidance  is  to  be 
found  in  precedents  established  under 
income  tax  and  workmen’s  compensa¬ 
tion  laws. 

Although  not  specifically  covered  in 


dental  to  regular  wages.  Tips  receive! 
by  taxi-drivers  have  been  held  to  he  pan  j 
of  the  wages.  The  proposed  Illinois 
law  provides  that  gratuities  he  taxable 


tractors,  and  as  such  not  liable  for  the 
payment  of  contributions  upon  their 
earnings.” 

.\nd  ill  the  District  of  Columbia, 
route  managers  for  newspapers  are  em¬ 
ployers  of  the  newsboys  employed  by 
them ;  but  newsboys  employed  by  a 
newspaiier  publisher ;  either  upon  a 
wage  or  a  commission  basis,  are  em¬ 
ployes  of  the  publishers.  Newsboys  who 
buy  papers  for  resale  at  a  profit  are 
not  employes. 

The  determination  of  a  sub-contractor 
and  of  his  responsibility  is  far  from  a 
simple  matter,  in  many  cases.  For  ex¬ 
ample,  the  New  York  Workmen’s  Com¬ 
pensation  Law  (Sec.  56)  places  upon 
the  principal  contractor  the  burden  of 
seeing  that  the  employes  of  a  sub-con- 
iractor  are  protected  by  compensation 
insurance.  The  principal  is  liable  un¬ 
less  the  subcontractor  obtains  cover¬ 
age.  This  New  Y’ork  ruling  has  been 
upheld  on  a  test  of  its  constitutionality. 
Wisconsin  and  the  proposed  Illinois  law 
include  a  similar  clause. 

If  this  precedent  is  controlling  as  to 
the  unemployment  tax,  it  will  be  neces¬ 
sary  for  contracts  with  sub-contractors 
to  be  redrawn  to  provide  for  payment 
of  the  tax  by  the  sub-contractor.  As 
yet  there  have  been  no  regulations  is¬ 
sued  on  this  point,  but  temporary  agree¬ 
ments  to  that  effect  might  be  a  wise 
step  to  take,  depending  upon  the  tax 
burden  to  be  borne  in  a  particular  case. 

Another  factor  which  must  be  con¬ 
sidered  is  what  is  “employment  within 
the  State.”  An  airplane  pilot  killed 
in  Connecticut  while  working  under  a 
contract  made  with  a  Connecticut  cor¬ 
poration  at  its  New  York  office  held  to 
have  lieeii  employed  in  New  York.  But 
a  New  York  resident  who  died  while 


The  free  use  of  a  building  given 
consideration  of  services  to  a  receiver, 
has  been  held  in  New  York  to  be  wages. 
A  hospital  interne,  receiving  lodging, 
board,  laundry  and  uniforms,  but  no| 
cash  salary  and  not  permitted  to  en¬ 
gage  in  private  practice,  is  declared 
to  be  receiving  wages  as  an  employe. 

Prizes  given  employes  in  KiniKcti,: 
with  sales  contests  are  a  part  of  wages, 
a  reward  for  services  rendered. 

In  California,  discounts  on  purchases 
by  employes  are  not  to  be  considcret 
additional  wages;  but  in  Wiscons!'’ 
they  are  to  be  treated  as  added  v  ages 

Under  B.T..\  decisions  where  group 
insuraiKe  is  carried  by  the  employei 
for  the  benefit  of  the  employes,  it 
part  of  the  compensation  of  cinplcy^ 

Under  Income  Tax  Regulation 
the  market  value  of  capital  stock,  wher- 
not  part  of  a  subscription  agretiv.er: 
is  to  be  treated  as  employe  cunipcn;; 
tion. 

The  deductions  for  employe  contn 
butions  to  State  Unemployment  Cce 
pensation  laws  and  to  Federal  Old 
Pension  laws  must  be  added  to  t: 
amount  actually  paid  to  the  emp! 
in  wages  in  computing  the  tax  la 
upon  which  the  employer  pays. 

Commissions  paid  t''  salesmen  ait 
wages,  but  in  the  case  of  a  traveL 
salesman,  his  wages  entering  into  ' 
payroll  tax-hase  probably  will  be  n 
after  deduction  of  traveling  expen;' 
(transportation,  meals,  and  lodgii 
away  from  home),  if  such  expenses aiy 
payable  out  of  his  commissions. 

The  real  difficulty  will  arise  uixi'* 
various  state  statutes.  Massachuie"! 
exempts  from  the  unemployment  ir- 
surance  taxes  “employment  on  a  ci»r 
mission  basis,  by  one  or  more  empltj) 

(Continued  on  page  46) 
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24  CHAIN  STORE  BILLS  PENDING;  MOST 
WOULD  LIMIT  ALLOWANCES 
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CoosoUdated  Measure,  Yet  to  Be  Draum,  Will  Have  Good  Chance 
for  Passage — Patman  Committee  of  House 
Is  Digesting  Evidence 


iSffi'ial  to  Editor  &  Pi'bi-isiier) 

ASHINGTON,  D.  C,  Feb.  24— 
With  hearings  concluded  and  thou- 
jjjds  with  pages  of  testimony  taken,  the 
Patman  committee,  inquiring  into  dis¬ 
criminatory  advertising  allowances  and 
other  merchandising  abuses,  has  under- 
aken  the  work  of  digesting  the  evidence, 
pttparatory  to  filing  a  report. 

Its  findings  will  be  the  basis  for 
legislation,  to  be  moulded  from  more 
tlan  a  score  of  bills  now  pending.  Most 
advanced  of  these  is  the  Robinson- Pat* 
man  bill,  which  has  been  f  vorably  re¬ 
ported  to  the  senate  and  which  has 
been  the  subject  of  hearings  before  a 
boose  committee,  whose  report  is  ex¬ 
pected  shortly.  Because  the  Patman 
committee  lindings  will  lie  used  to 
irame  a  statute,  the  bill  is  known  as 
the  Robinson-Patman  bill,  although  in 
fact  the  measure  on  the  house  side  is 
actually  sponsored  by  Representative 
Utterback  of  Iowa. 

Most  of  the  24  bills  touching  this 
field  of  legislation  propose  methods  of 
coping  with  the  problem  of  unfair  al- 
knrances  to  large  purchasers,  but  many 
of  them  go  far  beyond,  and  in  the 
aggregate  they  projxyse  a  restoration 
of  fair  trade  practice  provisions  re¬ 
sembling  those  in  operation  during 
.\RA  code  days.  From  all  of  these 
proposals  will  be  formulated  one  bill 
which  will  stand  a  very  good  chance  of 
passage  lief  ore  adjournment,  although 
the  situation  seems  almost  hopelessly 
muddled  now. 


The  fact  that  there  is  an  election 
only  nine  months  off,  in  which  the  43.fi 
representatives,  a  number  of  senators, 
and  the  national  ticket  are  to  be  bal¬ 
loted  on,  makes  it  ixilitically  expedient 
to  pass  some  sort  of  bill.  “Indepen¬ 
dent”  merchants  have  been  given  hope 
of  relief  from  the  competitive  advan¬ 
tage  possessed  by  chain  stores  and 
other  large  buyers,  and  it  will  not  do 
to  pass  over  this  tyjie  of  legislation 
until  next  year,  party  leaders  agree. 

Meanwhile,  Representative  Patman 
is  working  on  th  draft  of  a  bill  which 
would  restrict  manufacturers  to  manu¬ 
facturing  functions,  and  retailers  to  re¬ 
tailing  functions,  permitting  neither  to 
engage  in  both  pursuits.  This  is  calcu¬ 
lated  to  protect  the  retailers  from  com¬ 
petition  which  is  made  unequal  by  rea¬ 
son  of  special  considerations  given  by  a 
manufacturer  to  his  branches  in  the 
retail  field. 

Senator  Copeland  has  introduced  a 
bill  which  is  favored  by  the  grocery 
manufacturers,  and  which  was  drafted 
by  Charles  Wesley  Dunn,  counsel  for 
that  group,  seeking  to  change  the 
Robinson-Patman  bill  in  several  par¬ 
ticulars,  some  of  which  may  find  their 
way  into  the  measure  which  is  ulti¬ 
mately  passed.  Most  important  of  these 
are:  Making  donor  and  donee  of  a 
discriminatory  allowance  equally  cul- 
liable  under  the  law ;  allowing  quantity 
discounts  based  on  difference  in  manu¬ 
facturing  cost  of  quantities ;  allowing 
price  differences  based  on  selling  cost 
differences. 


ALLOWANCES  RECEIVED  BY  WALGREEN  CO. 

First  part  of  this  list,  as  published  in  the  official  but  unrevised  report  of 
House  committee  proceedings,  appeared  in  these  pages  last  week.  For  space 
reasons,  this  table  is  confined  to  advertising  allowances  and  services  rendered  in 
return,  omitting  regular  discounts  and  free  goods  shown  on  invoices,  also  cash 
discounts,  and  explanation  of  how  and  when  allowances  were  paid. 


Manufartnrer. 

Feminine  Products  Co.. 
Xe*  York,  N.  Y. 


Firestone  Tire  &  Rubber  Co., 
Akron.  Ohio 

F.  \y.  Fitch  Co.,  Des 
Moines,  Iowa 


F.  \V.  Fitch  Co..  Des 
Moines,  Iowa 

Foley  &  Co..  Chicago,  Ill. 

L  Fougera  &  Co..  New 
York.  N.  Y. 


Peter  Fox  Brewing  Co.. 
Chicago.  Ill. 


ProstUla  Co..  Elmira.  N.  Y. 


G.  H.  P.  Cigar  Co..  Phila¬ 
delphia,  Pa. 


.\il<lltiuiiul  i-tiinpensa- 
tlon  anti  alltitvancett 
fur  w  i  n  <1  o  w  anti 
foiinter  ili8|>ln.vB  anil 
ailri-rtlkinK. 

10%  on  net  purchases 


Cooperative  ad  paid  for 
by  manufacturer 

10%  on  net  purchases 


$90  tier  week 

Cooperative  ad  paid  for 
by  manufacturer 
10%  on  net  lurchases  of 
Vapex 


$1,000  per  month 


2  free  with  each  dozen 
purchased 


5%  on  net  purchases  of 
El  Producto. 


Gwia^Grande.  New  York. 


Garvey  Fountain  Bt 
pink  Co..  St.  Loni 
Gtaeral  Cigar  Co.. 
York.  N.  y. 


Extra  7.16%  on  net  pur¬ 
chases  of  Garcia  Grande 
cigars,  5-.  10-,  and  2- 
for-25-cent  sizes. 

2%  on  net  purchases  of 
Gilt  Edge  cigars. 

5%  on  net  purchases. 

$750  per  month. 


SaleH,  iidvertislng,  and  iiromu- 
lionul  eouiieriitlun  s  e  r  v  1  c  e  k 
ri*nileretl. 

Window  and  counter  display  2 
weeks  each  month  during  May, 
June,  July,  and  .August;  approxi¬ 
mately  25%  of  allowance  used 
in  feature  ads  and  listings. 

Advertising  over  our  name  not  to 
exceed  5%  of  sales;  this  pertains 
to  Rockford,  Ill.,  store  only. 

Window  and  counter  displays  2 
weeks  each  month  in  Illinois, 
Indiana,  Wisconsin,  Michigan,  and 
Iowa  stores;  26  listings  annually 
in  newspapers  in  above-mentioned 
States. 

2  100-word  announcements  weekly 
on  WGN  baseball  broadcast. 

VV'eekly  listings  in  Chicago  papers 
not  to  exceed  $25  i>er  week. 

Window  and  counter  display  2 
weeks  each  month  (October  to 
March,  inclusive)  in  all  stores; 
2  feature  listings  each  month  dur¬ 
ing  above  in  approximately  130 
newspapers. 

Fox  DeLuxe  and  Hoffman  beer,  Chi¬ 
cago  stores  only;  window  signs 
weekly  during  summer  months: 
permanent  display  of  I'ox  DeLuxe 
beer  on  fountain  hack  bar;  listings 
in  Chicago  newspapers  during  sum- 
met  months. 

Window  and  table  display  1  each 
month,  September  to  March,  in¬ 
clusive;  1  newspaiier  listing  in 
approximately  130  newspapeis  in 
.-ibove-inentioned  months. 

-Approximately  12,000  window  dis¬ 
plays,  6,000  of  which  are  El  Pro¬ 
ducto  and  6,000  I.a  .Azora  annual¬ 
ly;  newspaiier  listings,  interior 
displays;  dummy  Imxes  are  to  be 
saved  in  stores  and  used  over 
.again;  empty  stock  boxes  to  be 
saved  and  used,  replacing  soiled 
dummies. 

Approximately  6,500  window  displays 
each  year  in  addition  to  interior 
disjdays;  newspaiier  listings:  dum¬ 
my  l)Oxes  to  lie  saved  in  stores  ami 
used  over  again;  empty  stock  boxes 
to  lie  saved  and  used  for  display. 

Listings  in  ajiproximately  130  news¬ 
papers. 

-Approximately  18,000  window  dis¬ 
plays  annually  of  which  approxi¬ 
mately  6.000  are  A'an  Dyck.  6.000 
Robert  Burns,  and  6,000  AA'hite 
Owls;  interior  displays,  newspaper 
listings:  empty  stock  boxes  to  be 
saved  and  used  to  replace  soiled 
dummy  display  boxes. 


Manufaeturer. 

General  Food  Sales.  Inc., 
New  A’ork.  N.  Y. 


Gillette  .Safety  Razor  Co., 
Boston,  Mass. 


Glessner  Co..  Findlay,  Ohio. 


.Acltlltlonal  eompenaa* 
tlon  anil  iillouuiieeN 
for  window  and 
counter  displaya  and 
advertising. 

2,000  to  3,999,  I  cent  per 
carton;  4,000  to  5,999, 
2  cents  per  carton; 
6,000  to  9,999.  3  cents 
per  carton;  10.000  to 
13,999,  4  cents  per  per 
carton:  14,000  to  17,999, 
5  cents  per  carton;  18.- 
000  to  23,999.  6  cents 
per  carton;  24,000  and 
over.  7  cents  per  car¬ 
ton;  5  cents  caracus,  al¬ 
mond.  and  milk  choco¬ 
late  bars. 

5%  extra  free  goods  on 
Probak  4’s  and  lO’s. 

10%  extra  free  goods  on 
all  other  blades  except 
Probak,  Jr..  25’s. 

16%  on  all  net  purchases. 

Funds  to  provide  for 
prize  money  and  other 
concentration  sale  ex¬ 
penses  not  to  exceed  5% 
of  last  year’s  purchases. 
This  amount  is  to  be  ex¬ 
tended  when  concentra¬ 
tion  sales  are  run. 

10%  net  purchases. 


Globe  Engraving  Co..  Chi-  Extra  10%. 
cago.  111. 

Glo-Co  Co.,  Los  Angeles,  Cooperative  ad  paid  for  by 
Calif.  manufacturer. 


Godschaux  Sugar  Refining  8  cents  per  bag  on  pur- 
Co.  chases  at  Chicago.  Mil¬ 

waukee,  and  Shelby- 
ville. 

Golden  Peacock  Co..  Paris.  Extra  10%. 

Tenn. 


Marv  T.  Goldman.  St.  Paul, 
Minn. 

Barbara  Gould.  Inc..  New 
York.  N.  Y. 


Dorothv  Gray,  New  A’ork, 
N.  Y. 


Extra  5%. 


754%  on  net  purchases. 
Advertising  not  to  exceed 
2 14%  on  net  purchases. 

754%  on  net  purchases. 


Graybar  Electric  Co.,  Chi-  . 

cago.  III. 

Grove  Laboratories.  Inc.,  St.  5%  net  purchases. 
Louis.  Mo. 


Hawaiian  Pineapple  Co.  $5,000  per  annum 


Health  Products  Co..  New-  16%%,  free  goods, 
ark,  N.  J. 


Hexin,  Inc.,  Chicago,  III.  Extra  10%. 

11.  J.  Heinz  Corporation,  5%  on  net  purchases  if 
Chicago,  HI.  <luota  of  $6,000  per  an¬ 

num  is  reached. 

(Note;  Have  not  reach¬ 
ed  this  duota  for  several 
years.) 

Hollywood  Masek,  Inc.,  Chi-  $15  per  gross, 
cago.  III. 

Houbigant  Sales  Corpora-  10%  on  net  purchases, 
tion.  New  York,  N.  A’. 

Advertising  allowance  at 
least  5%  of  net  pur¬ 
chases. 


llu<lnut  Sales  Co..  New  7)4%  on  net  purchases. 
York.  N.  Y. 

254%  on  net  purchases 
advertising  allowance. 

5%  on  net  purchases. 


lodent  Co.,  Detroit,  Mich.  10%  on  net  purchases. 


Jergens  Woodbury  Sales  5%  on  excess  over  $33,- 
Corporation,  Cincinnati,  000  on  purchases  of 

Ohio.  Woodbury  preparations 

(excluding  Jergens  lo¬ 
tion). 

5%  on  excess  over  $110,- 
000  on  purchases  on 
Woodbury’s  facial  soap. 

$10  per  gross  on  Jergens 
lotion.  50-cent  size. 

$20  per  gross  on  Jergens 
lotion,  $1  size. 
(Continued  on  next 


.Sales,  ucivertising,  and  promo¬ 
tional  rooperatlon  Hervices 
rendered. 


Permanent  display  on  candy-bar  rack 
all  stores. 


5%  premium  paid  by  us  on  retail 
sales  on  all  blades  except  Probak, 
Jr.;  2)4%  premium  I'aid  by  us 
on  retail  sales  on  Probak,  Jr.; 
permanent  window  and  counter 
display  in  all  stores;  AVGN  base¬ 
ball  broadcast  5  announcements 
weekly;  during  concentration 
sales,  7  announcements  weekly;  2 
prominent  features  in  approximate- 
Jy  130  newspapers,  also  regular 
Matures  and  listings  in  above-men¬ 
tioned  newspai^rs;  c.mcentratiuns 
and  drives  periodically  as  can  l)e 
mutually  agreed  upon  with  manu¬ 
facturer. 

Permanent  window  and  counter  dis¬ 
play  during  January,  February, 
March,  April,  October,  and  No¬ 
vember  in  all  stores;  1  feature  list¬ 
ing  on  combination  package  .and  1 
on  staple  members  each  month,  as 
listed  above,  in  approximately  130 
newspapers. 


1  inch  by  1  column  in  3  Chicago 
newspapers  once  each  month;  also 

2  line  listings  in  approximately 
130  newspapers  once  each  month. 


Permanent  window  and  counter  dis¬ 
play  in  Negro  stores  in  Chicago; 
listings  in  approximately  130  news- 
p.apers  and  ail  circulars. 

6  window  displays  annually;  6  fea¬ 
ture  listings  in  approximately  130 
newspapers. 

5%  premium  paid  by  us  on  retail 
sales;  window  and  counter  dislday 
in  toiletrie  windows  monthly  in  all 
perfume  stores. 

Window  and  counter  display  and  i>er- 
manent  case  display  in  approxi¬ 
mately  125  agency  stores;  news¬ 
paper  .advertising  in  Chicago  news¬ 
papers  in  toiletrie  ads;  full  use  ol 
manufacturers  eiluc.atioiial  f.acili- 
ties;  5%  premium  paid  by  us  on 
retail  price  to  all  sales  people  in 
125  ageney  stores. 

Table  displays  iti  approximately  200. 
stores. 

Window  and  counter  displays  2 
weeks  each  month  during  motilhs- 
of  October  to  March,  inclusive; 
chill  tonic  2  weeks  each  month 
during  June  to  October,  inclu¬ 
sive.  in  southern  stores  only;  fe»- 
tures  and  listings  once  a  month 
in  approximately  130  newspapers. 

Displayed  on  fountain  back-liar,  all 
stores;  also  signs  on  hack  bar  mir¬ 
rors. 

Window  display  1  week  each  month; 
permanent  counter  display,  1  list¬ 
ing  each  month  in  aiiproximately 
130  newspapers. 

Newspaper  listings,  Chicago  news¬ 
papers. 


Newspaper  and  circular  ads  in  Chi¬ 
cago  to  equal  or  exceed  the  value 
of  allowance  at  our  line  rate. 

Window  and  counter  displays  2 
weeks  each  month  all  stores;  per¬ 
manent  display  of  bulk  perfume  in 
all  perfume  stores;  newspaper  list¬ 
ings  and  features  in  approximate¬ 
ly  130  newspapers:  5'c  premium 
paid  by  us  on  retail  price. 

AVindow  display  2  weeks  each  month 
in  toiletries  windows  all  stores. 
I’ermanent  major  counter  display 
in  ail  stores.  5%  premium  paid 
by  us  on  retail  sales;  feature  list¬ 
ings  in  approximately  130  news¬ 
papers  and  all  circulars,  full  use 
of  manufacturers’  educational  fa¬ 
cilities. 

Feature  listings  in  approximately 
130  newspapers  once  each  month; 
also  featured  in  circular  adver¬ 
tising  and  window  displays.  Major 
portion  of  money  spent  in  this 
manner. 

Window  and  counter  display  in  all 
stores  2  weeks  each  month;  table 
displays  of  soap  at  intervals;  2 
listings  in  130  newspapers  on 
Jergens  lotioa  each  month. 
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ADTERTISING  ALLOW  ANCES  RECEIVED  BY  THE  IVALGREEN  COMPANY 


Manufnoturrr. 

Juhnion  St  Jobnion,  New 
Brunswick,  N.  J. 


AdtlUitinnl  fompenHa- 
tiun  an<l  allowances 
for  window  and 
counter  diHplays  and 
udeertlNlnK- 
$6  rer  gross,  Tek  tooth 
brushes. 

5%,  babv  products. 


Robert  A.  Johnston  Co., 
Milwaukee,  Wis. 

Kaempfers,  Inc.,  Chicago, 
III. 


Kaufman  Bros.  &  Bondy, 
New  York.  N.  Y. 


10%. 


Cooperative  ad  paid  for 
by  manufacturer,  not  to 
exceed  S%  of  pur¬ 
chases. 

5%  on  net  purchases 
(guarantee  of  $2,500 
per  annum). 


Kemp  &  hmue,  Inc.,  Le  Roy,  10%^  net  purchases. 
N.  Y^_^ 

Ketirad  Qorpo^tiaa.  S%~bn  net  purchases. 


Kleenex  Co.,  Chicago,  Ill.  Maximum  allowance  10% 
of  net  purchases;  billed 
at  local  line  rate. 

$400  per  month  advertis¬ 
ing  allowance  to  be  sup¬ 
ported  by  tear  sheets; 
advertising  allowance. 


Kolynoi  Co..  New  Haven,  10%  on  net  purchases. 
Conn. 


Konjola,  lac..  Port  Chester,  $1.50  per  dozen  allowance. 
N.  Y. 


Kotex  Co..  Chicago,  Ill.  10%  on  net  purchases  on 
Kotex  and  Quest. 


Maximum  allowance  for 
advertising  $600  per 
month,  to  be  supported 
by  tear  sheets.  Billed 
at  local  line  rate. 


A  T.  Krank,  Inc.,  SL 
Paul.  Minn. 


Kremola  Co.,  Inc.,  Chicago, 

lU. 


Kurlash  Co.,  Chicago,  III. 


Lambert  Pbarmacal  Co., 
St.  Louis,  Mo. 


Marion  Lambert,  Inc.,  St. 
Louis,  Mo. 

Lamont,  Corliss  &  Co..  New 
York.  N.  Y. 


Lucien  Lelong,  Inc.,  Chi¬ 
cago,  III. 


Lentheric.  Inc.,  New  York. 
N.  Y. 


Dr.  Leonhardt  Co. 

Lever  Bros.. 

Mass. 


I.  Lewis  Cigar  Co. 


Life  Savers.  Inc.. 
Chester.  N.  Y. 


10%  of  net  purchases. 


Cooiierative  pad  paid  for 
bv  manufacturer  not  to 
exceed  $67.04  per 
month. 

10%  on  excess  of  pur¬ 
chases  of  1935  over 
those  of  1934. 

9%  and  3%  on  all  Lis- 
terine  products. 


16%%  in  free  goods. 

10%  net  on  all  purchases 
of  Dew  Deodorant. 
7'A%  o{  net  purchases  on 
5  cents  candy  bars. 

5%  on  net  purchases  of 
Pond’s  items. 


on  total  net  pur¬ 
chases. 

14i4%  of  net  purchases. 


1  dozen  free  with  a  gross 
of  Hemroids. 

50  cents  per  store  per 
month. 


1  case  of  Lifebuoy  soap 
100s  free  with  each  10 
dozen  shaving  cream 
purchased. 

5%  on  purchase  John 
Kuskin  and  Flor  de 
Melba  cigars;  10%  on 
Rodena  cigars;  $1.60 
per  thousand  on  Sei- 
denberg  cigars. 

Port  10  cents  per  carton  on 
Life  Savers. 


Cambridge, 


10% 


Sales,  advertising,  and  promo¬ 
tional  «'Ooperatlon  services 
rendered. 

Permanent  counter  display;  listing 
in  approximately  130  newspapers 
when  tooth  brushes  are  featured. 

Permanent  window  display  in  all 
stores.  Counter  display  2  weeks 
each  month  on  wrapping  counter 
in  all  stores. 

Window  and  counter  display  in 
Chicago  and  Milwaukee  district 
stores. 

Chicago  newspaper  ads. 


Window  and  counter  disp'ays  tn 
cigar  departments  in  all  stores; 
newspaper  ads  in  approximately 
130  newspapers;  also  circular  ads. 

4  window  displays  per  year  in  Chi¬ 
cago  stores;  2  newspaper  listings 
;>er  year  in  Chicago  newspapers. 

Window  and  counter  displays  in  all 
stores;  permanent  displays  in  con¬ 
junction  with  tube  testers;  fre- 
iiuent  ads  in  approximately  13P 
newspapers  and  circulars;  radio 
advertising. 

Permanent  window  and  counter  dis¬ 
play  in  all  stores;  newspaper  and 
circular  advertising. 

Kleenex  Co.  pay  us  for  cooperative 
advertising  on  the  basis  of  our 
actual  expense  at  our  local  line 
rate  but  not  to  exceed  $400  per 
month;  all  advertising  payments 
are  made  after  we  mail  tear 
sheets;  in  addition  to  this  amount 
Walgreen  Co.  runs  advertising  at 
their  own  expense. 

10  window  displays  per  year  in  al’. 
stores;  counter  display  in  all 
stores  2  weeks  each  month;  1 
feature  listing  in  approximate'y 
130  newspapers  as  well  as  circulai 
ads. 

12  window  and  counter  displays  per 
year  in  cities  where  general  ad¬ 
vertising  is  appearing;  12  news- 
pai>er  listings  per  year  in  same 
cities. 

Permanent  window  display  in  all 
stores;  counter  display  on  shelf 
in  front  of  wrapping  counter  in 
all  stores;  circular  advertising. 

Kotex  Co.  pay  cooperative 

advertising  on  the  basis  of  our 
actual  expense  at  our  local  line 
rate  but  not  to  exceed  $600  per 
month;  all  advertising  payments 
are  made  after  we  mail  tear  sheets; 
in  addition  to  this  amout  Wal¬ 
green  Co.  runs  advertising  at  their 
own  expense. 

Window  and  counter  displays  2 
weeks  each  month  in  all  stores; 
1  feature  listing  in  approximately 
130  newspapers. 

Ad  in  Chicago,  Milwaukee,  and 
Elgin  newspapers. 


Counter  display;  ads  in  approxi¬ 
mately  130  newspapers. 

Permanent  window  and  counter  dis¬ 
plays  on  wrapping  counters  in  all 
stores;  listing  in  circulars  and  130 
newspapers  about  4  times  per 
month. 

Occasional  feature  and  listing  in  130 
newspapers;  window  and  counter 
displays. 

5  spaces  permanently  on  approxi- 
imately  500  special  metal  candy 
display  racks. 

6  window  displays  per  year  in  a’l 
stores  and  6  displays  on  display 
table  in  all  stores,  5  large  feature 
listings  in  approximately  130  news¬ 
papers;  features  in  circular  ads. 

Window  and  counter  display  in  per¬ 
fume  stores;  5%  premium  paid 
by  us  on  retail  price. 

Window  and  counter  display  in  per¬ 
fume  stores;  newspaper  ads  in 
toiletry  ads;  5%  premium  paid  by 
us  on  retail  price. 

5%  premium  paid  by  us  on  retail 
price. 

Feature  of  fol'owing:  Lux  soap  and 
flakes.  Lifebuoy  soap  and  Life¬ 
buoy  shaving  cream;  feature  in 
approximately  130  newspapers; 
occasional  bull's-eyes  and  mention 
in  circulars. 

i\d  in  130  newspapers  once  per 
month  featuring  Lifebuoy  shaving 
creaf  and  Livebuoy  soap. 

.\pproximately  6,000  window  dis¬ 
plays  per  year  on  John  Ruskin; 
approximately  2,500  window  dis¬ 
plays  on  Seidenberg;  newspaper 
listings  and  interior  display;  dis¬ 
play  material  to  be  saved  and  used 
over  again. 

Providing  approximately  500  spaces 
for  special  metal  disp'ay  racks  to 
display  11  Life  Saver  items;  this 
display  in  a  prominent  location  in 
each  store  and  accessible  to  cus¬ 
tomers;  manufacturer  has  right 
to  use  printed,  lithographed  dum¬ 
my,  or  stock  merchandise. 


Liggett  &  Myers  Tobacco 
Co..  St.  Louis.  Mo. 


Loose  Wiles  Biscuit  Co., 
St.  Louis.  Mo. 

P.  Lorillard  &  Co..  New 
York.  N.  Y. 


Lucky  Tiger  Manufacturing 
Co.,  Kansas  City,  Mo. 


Geo.  W.  Loft  Co.,  Long 
Island  City.  N.  Y. 


Maybelline  Co.,  Chicago, 
III. 


Mennen  Co..  Newark.  N.  J. 


Modess  Corporation,  New 
York.  N.  Y. 


Phillip  Morris  &  Co.,  New 
York.  N.  Y. 


Murine  Co.,  Chicago.  Ill. 


McKesson  Robbins,  Bridge¬ 
port,  Conn. 


Nestle  LeMur  Co. 

Northam  Warren  Corpora¬ 
tion.  New  York.  N.  Y. 


Northern  Paper  Mills, 
Green  Bay,  Wis. 

Norwich  Pharmacal  Co., 
Chicago,  III. 

N'oxzcma  Chemical  Co.,  Bal¬ 
timore.  Md. 


Parfums  Corday. 


Park  &  Tilford.  New  York, 
N.  Y. 

Parke.  Davis  &  Co.,  Detroit, 
Mich. 


Pinaud,  Inc.,  New  York, 
N.  Y. 


Primrose  House.  Inc.,  New 
York.  N.  Y. 


Princess  Pat,  Ltd.,  Chicago, 
Ill. 


Procter  &  Gamble  Distribut¬ 
ing  Co.,  Chicago,  Ill. 


$6  per  store  per  month. 


$600  per  month. 

5%  and  iyi%  on  net 
purchases. 

7%  on  Helmar  and 
Murad  cigarettes. 

5%  on  Old  Gold  cigar¬ 
ettes. 

5%  on  Poar  cigarettes. 
5%  on  Polar  cigarettes. 
10%  on  net  purchases. 


10%  on  net  purchases. 


Approximatelv  6,000  Chesterfi(M 
window  disp'ays;  approximitdi 
3.000  Velvet  window  displays;  a% 
proximately  3,000  Granger  windw 
displays;  carton-type  display  i| 
glass  top  ci^rette  display  can 
either  at  cashier’s  counter  or  ciyat 
case;  newspaper  listings. 

6  major  mechanical  window  displays 


Approximately  6,000  Old  Gold  dii 
plays  annually  ;  carton-type  cip. 
rette  displays  in  special  glass  tin 
cigarette  display  case,  either  ai 
cashier's  counter  or  cigar  counter; 
newspaper  listings. 

Window  and  counter  display  ] 
weeks  each  month  in  all  stores; 
1  feature  listing  each  montli  it 
130  newspapers. 

Window  and  counter  display  in  ail 
stores  2  weeks  each  month;  {(s 
ture  listing  in  130  newspapen 
once  i>er  month. 


15%  on  net  purchases. 


Cooperative  ad  paid  for 
by  manufacturer. 

10%  on  net  purchase. 


10%  on  net  purchases. 


$166  per  month  for  co¬ 
operative  advertising. 

3%  net  purchases  of 
Marlboro  and  Phillip 
Morris  cigarettes. 

Additional  23^8  cents  per 
thousand  on  Phillip 
Morris  cigarettes. 

54  cents  per  thousand  on 
Time  cigarettes. 

$285  per  month. 


10%  on  net  purchases  of 
Cutex,  Odorono,  and 
Elcaya. 

5%  on  net  purchases  of 
Glazo. 


Cooperative  ad  paid  for 
by  manufacturer. 

$2,000  during  period  Tune 
1  to  Aug.  31,  1935. 

Extra  10%  off  each  in¬ 
voice  and  special  addi¬ 
tional  6%%  on  pur¬ 
chases  during  June, 
July  and  August. 

254%  on  net  purchases 
if  $2,000  quota  is 
reached;  5%  on  net 
purchases  if  $5,000 
quota  is  reached. 

5%  on  net  purchases  of 
Tintex;  2  dozen  free 
with  a  gross. 

20%  on  part  1  items;  15% 
on  N  e  k  o,  medicated 
throat  discs,  antacid 
tablets;  10%  on  hydro¬ 
gen  peroxide;  10%  on 
alophen  pills;  10%  on 
Irradol  A._  (These  ad¬ 
ditional  discounts  are 
received  if  quotas  are 
attained.) 


10  and  10%  on  net  pur¬ 
chases. 


5%  on  retail  purchase 
price. 


10%  on  net  purchases. 


$50  per  month  August 
and  September. 


$50  per  month  July,  .\ug- 
ust  and  September. 


Window  and  counter  display  oBcc  i 
month  in  all  stores,  5%  premiun 
paid  by  us  on  retail  price. 

150  lines  Chicago  Tribune  oset  i 
week. 


8  window  displays  per  annum;  coas 
ter  display  2  weeks  each  moatli, 
in  all  stores;  listings  in  approxi. 
mately  130  newspapers  every  othtt 
week. 

Prominent  windows  and  counter  dli 
play  in  all  stores;  frequent  liitioi 
and  feature  ads.  130  newspapen 
and  also  in  circular  ads.  Aggres- 
sive  supiK)rt  of  consumer  deals; 
actual  lineage  to  be  run  in  new 
papers  not  to  exceed  cooperatisc 
allowance. 

Carton-type  display  in  special  glass 
top  cigarette  display  case  cither 
at  cashier's  counter  or  cigar  case; 
newspaper  listings. 


Individual  displays  special  glass  toy  E 
cigarette  display  case;  nenrspapei  | 
listings.  t 

4  window  displays  per  year  in  all  E 
stores;  counter  display  permanent 
in  all  stores;  4  listings  a  year  in 
approximately  130  newspapers;  S$ 
premium  paid  by  us  on  retail  price 
12  two- week  counter  displays  per  as- 
num;  classified  listings  in  appron-  ( 
mately  130  newspapers  at  freqoest 
intervals. 

1  listing  each  month  in  approximate 
ly  130  newspapers. 

Window  and  counter  display  2  weehi 
each  month  in  all  stores;  feature 
listings  in  toiletrie  ads  in  approxi¬ 
mately  130  newspapers  and  circe  - 
lars;  5%  premium  paid  by  us  os  , 
retail  price,  on  Cutex  and  Glazo  L 
sets  over  $1  retail.  | 

1  ad  each  month  in  Chicago  new  p 
papers,  total  cost  not  to  exceed  $W.  | 
Permanent  window  and  counter  die-  p 
play  of  Unguentine  in  all  storei  | 
during  June,  July,  and  .\ugnat.  I 
3  window  and  counter  displays  of  2  E 
weeks  duration  in  all  stores  dnrint  I 
June,  July,  and  August. 


5%  premium  paid  by  us  on  retail  r 
price  on  all  items  except  Tour-  | 
join  Moi;  counter  display  in  per-  ^ 
fume  stores. 


-] 


B 

fori 

The 

eyli 

the 


Thi 


12  listings  per  year  in  approximatdy 
130  newspapers.  j 


ni|[ 


Concentration  sales,  drives;  windov 
and  counter  displays  during  cow 
centration  sales,  drives;  listing  is 
approximately  130  newspapers  once 
each  month  on  Alophen  pills.  Tvs 
feature  listings  during  October  to 
April,  inclusive,  of  Irradol  A  is 
approximately  130  newspapers; 
close  cooperation  with  manufactur¬ 
ers  sales  force  in  checking  store 
stocks  and  providing  for  sales  in¬ 
structions  on  new  products  as  wd 
as  close  tie-up  with  manufacturers 
physician's  detail  activities;  com¬ 
plete  line  of  Parke.  Davis  pharsm- 
ceuticals  carried  in  all  stores. 

5%  premium  paid  by  us  on  retiil 
price  on  major  items;  permasem 
window  and  counter  display  in  aD 
stores  on  major  items; 
once  a  month  in  approximately  1» 
newspapers  and  all  circulars  where 
toiletries  are  featured. 


n’ 

:Htif 

'Iq  £ 


het 


r!M! 

fee 


5%  premium  paid  by  us  on  retd 
sales;  minor  displays  in  toiletries 
counter  set-ups;  listing  in  Chicago 
newspapers.  , 

5%  premium  paid  by  us  on  reW 
sales;  permenent  counter 
Princess  Pat  rouge  in  80%  o' 
stores. 

To  be  used  for  advertising  or  - 
can  Family  soap  and  flakes, 
ay  soap,  and  (Jxydol  in  Chiezge 
newspapers  of  our  selection. 

To  be  used  for  advertising  of  Drtse 
shampoo  in  Chicago  newspapers  ol 
our  selection. 


(Continued  on  page  40) 
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*  BECAUSE  Scott  “  \Iulti-Unit”  Presses  have 
^  ^  many  important  advantages  over  every  other 
[form  of  newspaper  press  arrangement. 

E 

I  The  Units  are  in  doiilile  row  formation  with  the 
a  cylinders  lengthwise  of  the  press.  This  shortens 
nhe  press  as  well  as  the  web  leads  and  facilitates 
jcomplete  supervision  over  large  groups.  Also, 
[the  passages  are  wider,  giving  more  convenient 
^access  to  all  parts 

I  This  arrangement  also  favors  paper  feeding.  The 
louhle  row  of  reels  lengthwise  of  the  press  gives 
:  uinplete  access  for  all  paper  floor  operations — a 
hery  important  consideration  in  high  speed  oper¬ 
ation  where  more  paper  must  be  fed  to  the  press 
|ifi  a  given  time. 


ig  stort 
lales  iw 
I  ai  wd 
icturer'i 
js;  COB" 
pharaw 
res. 

m  rettS 
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ly  in  al 
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I  All  webs  are  treated  alike — all  webs  follow  iden- 
^Kal  paths  under  all  conditions.  This  results  in 
l*etter  web  control  and  more  uniform  assembling 
folding.  Scott  “  Alulti-Unit”  Presses  produce 
he  largest  single  section  pap(‘rs  as  easily  as 
Nsociat(Hl  sections. 


Each  press  has  two  main  driving  shafts,  each 
folder  is  entirely  separate  from  its  companion 
folder,  and  each  unit  has  two  s(Ts  of  angle  bars 
and  compensators  so  that  any  web  from  any  unit 
may  l)e  run  to  any  former  without  moving  an 
angle  bar  or  adjusting  a  compensator.  This  pro¬ 
vides  a  factor  of  safety,  a  degree  of  reliability 
and  a  versatility  of  products  not  found  in  any 
other  press. 

Scott  “Alulti-Unit”  Presses  assure  maximum 
production  because  they  may  be  divided  into 
smaller  groupings — for  instance,  a  12  Unit  Press 
with  3  pairs  of  folders  can  run  as  6  separate 
Quadruples,  or  as  4  seperate  Sextuples,  as  well  as 
the  usual  number  of  larger  groupings. 

Many  leading  newspapers  have  recognized  these 
great  advantages  and  are  enthusiastic  users  of 
Scott  “Multi-Unit”  Presses.  When  thinking  of 
your  next  press  be  sure  to  consider  the  Scott 
“Multi-Unit” — the  finest,  most  versatile,  most 
reliable  presses  built. 


>n  ft'**'!  ^ 
display 

80%  of 

Vork  Office 

230  West  ilst  Street 

if  Dre* 

laptrs  oi 


Walter  Scott  &  Co. 

Plainfield^  «l. 


Chicago  Office 

1330  Monadnoek  Block 
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PUBLISHERS  UNITED  ON 
PAPER  PLAN 

GreAt  Lakes  Group,  Meeting  in  Cbi* 
cage,  Talks  of  Withholding 
Ontario  Contracts  if  Sale 
Is  Abrogated 

(Special  to  Editos  &  Publish fb) 
Chicago,  Feb.  26 — At  a  recent  meet¬ 
ing  here  of  representatives  of  the  24 
mid-west  newspaper  publishers  backing 
the  Aldrich-Gefaell  plan  for  the  sale 
of  Great  Lakes  Paper  Co.,  Ltd.,  it  was 
agreed  that  the  publishers  would  con¬ 
tinue  to  stand  together  as  a  unit  until 
all  obstacles  to  consummation  of  the 
plan  have  been  overcome. 


REPORTER  GETS  HEALTH  JOB 

Maurice  G.  Postley,  for  10  years  city 
hall  reporter  for  the  New  York  Journal, 
has  been  promoted  to  the  secretaryship 
of  the  Xew  York  Department  of  Health, 
a  ^,500  job. 

VOLUME  OF  CAPITAL 
NEWS  DECLINES 


President  Roosevelt  and  Aides  Grow 
Uncommunicative  As  Campaign 
Season  Nears — Some  Confer¬ 
ences  Cancelled 


(Special  to  Koitob  &  Publisher) 

Washington,  D.  C.,  Feb.  27 — Like 
the  lull  before  a  storm,  the  Washington 
For  the  purpose  orcooperating  more  volume  has  dwindled  to  a  new 

closely  with  the  Great  Lakes  bond-  for  the  Roosevelt  administration 

holders’  committee  headed  by  Rt.  Hon.  the  Presidential  campaign  next 

Senator  Meighen,  the  publishers  ap-  .  tt  ,  , 

pointed  L.  E.  Aldrich,  CIticago  Daily  The  White  House  has  put  the  lid  on 
News,  Herbert  Ponting,  Detroit  News  executive  branch  of  the  federal 

and  E.  K.  Gaylord  Oklahoma  City  government,  and  Congress  is  affording 
Times  and  Daily  Oklahoman,  to  act  if  write  about, 

either  one  of  the  first  two  named  can-  The  President,  while  maintaining  his 
not  act.  The  latter  appointments  are  cordial  entente  with  the  press,  has  be- 
subject  to  individual  acceptance.  This  come  uncommunicative  of  late,  and  the 
committee  will  cooperate  in  settling  de-  number  of  newspapermen  attending  the 
tails  incident  to  the  later  assumption  of  White  House  conferences  has  corres- 
title  to  the  Great  Lakes  property  by  the  pondingly  dropped.  President  Roose- 
new  company,  and  after  that  will  pro^  velt  is  very  wary  on  political  matters, 
ably  be  the  first  directors  representing  and  also  on  queries  relating  to  admin- 
publishers  on  the  board  of  the  new  istration  and  policies, 
concern.  This  development  comes  as  a  result 

It  was  intimated  by  one  of  the  pub-  of  the  approaching  campaign,  observers 
Ushers  that  if  the  Ontario  government  feel.  The  Cabinet  and  other  members 
should  continue  its  opposition  to  reor-  of  the  New  Deal  family  also  show  signs 
ganization  to  the  extent  ultimately  of  of  being  affected  bv  this  news  drouth, 
making  it  impossible  for  the  new  com-  Harry  Hopkins,  WPA  administrator, 
pany  to  function,  publishers  would  be  and  Postmaster  General  Farley  have 
prepared  to  withdraw  virtually  all  of  cancelled  or  failed  to  hold  many  press 
their  newsprint  orders  from  Ontario  conferences  of  late, 
mills  and  seek  supplies  elsewhere.  Harold  Ickes,  PWA  administrator. 

Publishers  attending  the  meeting  ex-  continues  to  hold  his  bi-weekly  con- 
pressed  the  feeling  that  Ontario  gov-  ferences,  but  other  than  occasional  slap- 
ernment  intervention  at  this  stage  is  un-  ping  at  political  opponents  of  the  New  • 
warranted  and  that  if  the  will  of  bond-  Deal,  has  become  less  of  a  news  source 
holders,  who  now  own  the  jx-operty,  is  than  tefore.  However,  this  is  partly 
balked  by  arbitrary  legislation,  the  co-  due  to  completion  of  the  allotment  stage 
operating  American  newspapers  could  of  the  PWA  and  the  carrying  on  of  its 
well  afford  to  withdraw  their  business  construction  work, 
from  the  province.  Illustration  of  present  lack  of  Wash- 

It  was  stressed  by  various  speakers  inprton  news  was  granhicallv  nresented 
that  the  10-year  contracts  made  by  the  at  an  Ickes  press  conference  this  week, 
publishers  with  the  new  company  are  Present  were  ten  newspapermen,  while 
not  designed  to  keep  the  price  of  news-  the  PWA  chief  was  supported  bv  a 
print  down.  Apart  from  the  consid-  battery  of  15  of  his  staff,  including  five 
eration  of  receiving  newsprint  supplies,  press  agents,  assistant  administratoi's, 
they  made  it  clear  that  their  further  in-  secretaries  and  lawyers.  Usually  the 
terest  is  to  establish  a  paper  mill  which  members  of  the  press  corps  far  out- 
will  not  be  dominated  by  other  news-  number  the  PWj\  group, 
print  companies.  The  big  Congresssional  stories  thus 

In  accordance  with  this  objective,  a  far  this  session  have  been  ^  the  bonus 
resolution  was  adopted,  empowering  and  neutrality.  These  originated  out- 
John  E.  Gefaell,  Great  Lakes  sales  side  of  the  New  Deal,  and  coupl^  with 
manager,  to  obtain  additional  contracts  the  fact  that  most  of  the  Administra- 
for  10-year  periods,  with  outside  pub-  tion’s  recovery  and  reform  program  is 
lishers  if  necessary,  but  not  to  exceed  now  either  written  on  the  statute  books 
an  additional  10,000  tons,  so  that  the  or  outlawed  bv  the  Supreme  Court, 
mill  may  operate  in  excess  of  90  per  The  limelight  which  has^  bathed  the  ac¬ 
cent  capacity.  Only  in  that  way,  along  tivities  of  Congress  since  March  4. 
with  maintenance  of  satisfactory  prices,  10.15.  has  dimmed  considerably, 
can  dividends  be  paid  out  of  earnings  T^e  Supreme  Court,  coincident  with 
in  excess  of  fixed  charges  and  depre-  taking  over  its  new  ?1 0.000.000  building 
ciation,  it  was  stated.  with  its  spacious  oresss  nuarters.  has 

A  resolution  was  also  adopted,  ap-  “stolen  the  show”  bv  virtue  of  i|^_  de¬ 


pointing  the  London  and  Western 
Trust  Co.,  as  trustee  for  the  publishers 
in  accordance  with  the  terms  on  which 
the  new  company  is  to  be  organized. 

The  publishers,  with  advice  of  coun¬ 
sel,  made  tentative  plans  for  carrying 
on  the  campaign  for  complete  accep¬ 
tance  of  the  Aldrich-Gefaell  offer. 
They  ccxisidered  various  eventualities 
arising  from  Ontario  government  op¬ 
position,  and  were  assured  by  Senator 
Meighen  that  means  could  be  found  to 
operate,  even  if  Ontario  refused  to 
issue  a  license  in  mortmain  to  the  new 
company. 


cisions  on  the  NRA,  AAA  and  TV  A. 


PAPER  DECISION  RESERVED 

Judgment  was  reserved  by  the  Appel¬ 
late  Court  in  Toronto  Feb.  24  on  the 
appeal  of  Western  Investments,  Ltd., 
Toronto,  a  bondholder,  against  the  order 
of  Justice  J.  A.  McEvoy  approving  sale 
of  the  mortgaged  assets  of  Great  Lakes 
Paper  Company,  Ltd.,  Fort  William, 
under  terms  of  an  offer  of  Lynn  E.  Aid- 
rich,  Chicago,  and  John  Gefaell,  West- 
field,  N.  J. 


283,308 

was  the  averase  net  paid  daily  circu¬ 
lation  of  The  Baltimore  Sun  (Morning 
and  Evening  issues)  for  the  month  of 

JANUARY,  1936 

This  represents  A  GAIN  OF  5,448 
OVER  JANUARY,  1935  .  .  . 
The  Sunday  Sun  circulation  averaged 
199,901  per  Sunday  for  January, 
1936—^  gain  of  8,336  over  January, 
1935; 


Eumythint  In  Bmitimarm 
Raeolvmo  Around 


THE 


Morning  Evening 


SUN 

Sunday 


CAPPER  INTRODUCES 
“CONFIDENCE  BILL” 


Kansas  Senator-Publisher  Exempts 
Reporters  From  Testifying  in 
D.  C.  Courts  and  Before 
Congress 


(Special  to  Editor  &  Publisher) 
Washington,  D.  C,  Feb.  26— The 
Kansas  newspaper  publisher-Senator, 
Arthur  Capper,  has  introduced  a  bill 
to  exempt  newspapermen  from  testify¬ 
ing  either  in  the  courts  of  the  District 
of  Columbia  or  before  Congress  with 
respect  to  sources  of  confidential  infor¬ 
mation. 

This  is  the  second  measure  introduced 
this  session  to  protect  reporters,  editors 
or  publishers  from  disclosing  under  oath 
.sources  of  information  that  are  con¬ 
sidered  confidential.  Rep.  Edward 
Curley  of  Massachusetts  introduced  a 
press  immunity  bill  in  the  House. 

However,  Curley’s  bill  extends  this 
immunity  to  all  federal  courts,  whereas 
the  Capper  bill  is  confined  to  courts  of 
the  District  and  committees  of  Con¬ 
gress.  This  is  the  duplicate  of  a  bill 
introduced  by  Senator  Capper  six  years 
ago,  but  which  was  dropped  from  con¬ 
sideration. 

Senator  Capper  pointed  out  that  the 
matter  of  extending  press  immunity  to 
all  Meral  courts  is  up  to  the  Senate 
Judiciary  committee,  which  is  consid¬ 
ering  his  bill.  He  admitted  its  wisdom, 
but  feels  that  his  bill  can  be  .so  amended 
at  the  committee’s  discretion,  he  said. 

Filed  “in  the  interest  of  good  gov¬ 
ernment,”  Senator  Capper  also  stated: 
“There  is  always  the  possibility,  with¬ 


out  immunity,  for  courts  to  be  arbitraiy 
in  their  actions. 

“Exposures  of  corruption  or  othg 
wrongdoing  in  government  frequenfli 
are  due  to  some  one  on  the  inside  giviig 
a  tip  to  a  newspaper  reporter.  If 
reporter  were  forced  to  reveal  his  source 
of  information,  chances  are  that  he 
would  not  receive  tips  in  many  instancet 

“Tliere  is  ample  protection  for  the 
public  against  libel  by  newspapers.  I 
believe  my  bill  is  in  line  with  the  theory 
of  our  government  that  there  must  be 
complete  freedom  of  the  press  so  far 
as  the  gathering  and  dissemination  of 
news  is  concerned.” 


AYER  CONTEST  ANNOUNCED 


NewtpApers  of  March  4  to  Be 
Judged  for  Typography 

.\11  daily  English-language  newspapers 
published  in  the  United  States  hare 
been  invited  to  participate  in  the  Sixth 
.Annual  Exhibition  of  Newspaper 
Typography  to  be  held  in  the  Ayer 
Galleries,  Philadelphia,  under  auspices 
of  N.  W.  Ayer  &  Son,  Inc.,  advertu- 
ing  agency.  The  exhibition  will  be  con¬ 
fined  to  issues  of  Wednesday,  Mardi  4. 

Papers  will  be  judged  for  excellence 
in  typography,  make-up  ancl  press  wwk, 
in  three  circulation  divisions— under 
lO.OfKJ  to  50,000,  and  over  50,000. 

In  addition  all  papers  entered  will 
compete  for  the  Francis  Wayland  Aytr 
cup,  which  is  to  become  the  permanea 
ixjssession  of  the  paper  winning  it  thne 
times.  The  cup  is  now  held  by  the 
New  York  Times  to  which  it  has  bca 
awarded  twice.  It  has  also  been  re 
ceived  twice  by  the  New  York  HenU- 
Tribune  and  once  by  the  Hartford  Com 
ant. 


Worcester,  Massachusetts 

REMBRANDT  and  SANROMA 

An  exhibit  such  as  New  England  had  never  before  seen,  of  pricelen 
art  treasures  by  Rembrandt  and  his  circle  .  .  . 

A  concert  by  Jesus  Maria  Sanroma,  brilliant  pianist  of  Worcester 
Music  Festival  fame  .  .  . 

Both  on  a  Winter  Sunday  afternoon,  in  Worcester’s  world-farooBi' 
Art  Museum. 

The  auditorium  was  packed;  the  aisles  were  crowded;  eoery 
atailahle  inch  of  standing  room  was  taken;  hundreds  were 
turned  away.  You  couldn’t  hate  squeezed  another  person 
into  that  great  museum — no,  not  with  a  shoe  horn. 

ALL  OF  WHICH  is  another  way  of  saying  that  Worcester*, 
Massachusetts,  is  one  of  the  outstemding  cultural  centers  of  the  natkor. 
full  of  people  who  are  responsive  to  music  and  beauty  imd  color  and', 
glamour.  Certain  advertisers  have  found  this  out  to  their  great  profit* 

The  ENTIRE  Worcester  Market  (the  city  and  the  many  suburbs* 
communities  which  find  in  Worcester  their  cultural,  social  aaJl 
BUYING  center)  is  effectively  cultivated  through  the  Telegra*iF 
Gazette  ALONE. 

Population  (city  and  average  IS-mile  subur¬ 
ban  radius)  over  433,000.  Telegram-Gazette 
circulation:  more  than  100,000  net  paid 
daily  for  more  than  8  years. 


THE  TELEGRAM  -  GAZETTE 

Worcester,  Massachusetts  l| 

George  F.  Booth,  Publisher  ' 

Paul  Block  and  Associates,  National  Representatives 

New  York  Chicago  Detroit  Boston  Philadelphia  San  Francisco  Los  Angeles  Cuieinasti 


1' 


National  Advertising  Representatives 
PAUL  BLOCK  and  ASSOCIATES 
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On  Saturday  noon,  Guild  pickets  at  XWO  LOSE  JOBS  OVER 

the  Wisconsin  Mews  plant  were  joined  uyi  /^aDITAI 

by  from  150  to  200  sympathizers  in  a  11^  1  /\Li 

■  - '  ;n  front  of  the  _  - 7-; — 

123  West  Michigan  High  Ranking  Official*  in  Navigation 
The  demonstrators  walked  back  Inspection  Dismissed  By  Roper 

and  forth  at  a  pace  that  did  not  slow  After  Critical  Release 

down  normal  traffic.  There  were  fre-  .  p  ;  »  j 

cheers  and  shouts  but  no  dis-  _ _ 

_  A  police  captain,  several  detec-  {Special  to  Editor  &  Piblishkr) 

tives  and  a  number  of  patrolmen  watched  W'ashinc.ton,  D.  C.,  Feb.  26— Two 
the  demonstration.  It  was  stated  by  the  Department  of  Commerce  officials  paid 
strike  committee  that  sympathizers  w’ho  with  their  jobs  this  week  for  an  in- 
joined  the  strikers’  picket  line  included  cident  involving  the  unauthorized  re¬ 
members  of  the  editorial  staff  of  the  lease  of  news  to  the  press. 


A.  F.  OF  L.  URGES  GUILD 
TO  ARBITRATE 

-  mass  demonstration  m 

Green  Addresses  Telegram  to  Wiscon*  niain  entrance  at  1 _ 

sin  News  Unit  as  Peaceful  Strike  street. 

Continues  With  19 

quent 

tBy  telegraph  to  Editor  &  I’ublisher)  order. 

Milwaukee,  Feb.  26 — Guild  head¬ 
quarters  here  report  receipt  of  a  tele¬ 
gram  from  William  Green,  president, 

.\merican  Federation  of  Labor,  as  fol¬ 
lows:  “Be  assured  the  .American  Fed¬ 
eration  of  Labor  is  deeply  interested  in 
the  strike  of  members  of  the  newspaper 
guild  at  Milwaukee.  1  urge  the  news- 
paiier  owners  to  meet  and  confer  with 
representatives  of  your  local  guild  or¬ 
ganization  and  negotiate  a  settlement 

upon  a  fair  and  just  basis.  The  .Ameri-  a  telegram  to  Utars 
can  Federation  of  Labor  will  gladly  ac-  -\l>l"^tukee  \y omens 

cord  all  support  and  assistance  possible.  l  A'ague  suppor  s  le  s  r 
I  am  calling  upon  members  oi  Mil- 

waukee  Federated  Trades  Council  and  harnaini 

Wisconsin  State  Federation  of  Labor  to 

do  likewise.  ,  cousin  News  or  patroniz 

In  the  meantime  the  IVtsconsm  Vou  who  preach  Americ 
News  editorial  department  is  func-  fi^st  to  put  it  into  r 
tioning  virtually  as  usua  .  All  key  post-  Following  a  conferenc 
tions  are  occupied  and  although  running  and  the  strike 

shorthanded  the  management  says  pro-  ^^at  the  Milw; 

duction  of  the  paper  has  been  proceed-  Trades  Council  has  na 
ing  in  “a  very  orderly  manner.”  tee  to  aid  the  strikers 

With  one  photographer  reported  back  settlement  This  com 
at  work,  there  remain  out  10  reporters,  of  j.  F.  Friedric^,  ... 

three  cameramen,  five  cub  reporters  or  „te  Federated  Trades  Council;  Otto 
office  boys  and  one  editorial  room  em-  jirikowic,  business  agent  of  the  .Ma- 
ploye  working  on  temporary  basis  at  chinists’  Union,  and  Herman  Seide, 
time  strike  was  called,  according  to  the  general  secretary  of  the  council.  While 
P3^r.  the  committee  has  held  at  least  one  con- 

One  man  has  been  hired  in  the  sports  ference  with  John  H.  Black,  manager  of 
department  and  one  girl  reporter,  pre-  the  Wisconsin  News,  no  statement  was 
viously  employed,  lias  been  re-hired,  forthcoming  from  him  or  the  committee. 

Otherwise  no  additions  have  been  made  — - — 

to  the  staff,  the  management  says,  al-  CREDIT  MEN  RE-ELECT  CURRIE 
though  numerous  applications  have  been  Lawrence  P.  Currie,  credit  manager 
received.  New  York  Daily  Mirror,  who 

All  were  told  the  News  is  not  em-  was  chairman  of  the  Newspaper  Credit 
ploying  editorial  people  at  this  time.  It  Managers’  Association  for  1935  was  re- 
has  not  been  necessary  to  pull  men  from  elect^  to  the  same  office  for  1_936  at  a 
Other  cities.  All  sources  of  news  remain  meeting  of  the  association  which  took 
fully  open  to  reporters  and  so  far  no  place  at  the  Advertising  Club,  New 
local  news  beats  have  been  scored  against  York  City,  Feb.  26.  Also  re-elected 
the  paper.  were  George  Templeton,  New  York 

The  strike  situation  is  exceptionally  P >  vice-chairman  and  H.  J.  Loomis 
peaceful  and  observers  say  it  “looks  like  ^ ^  York  World-Telegram, 

a  long  drawn  out  affair.”  secretary-treasurer. _ 

The  strike  went  into  its  second  week  NPW  appoiint  Tfl  WASFY 
with  the  guild  strike  committee  sending  Tlie  WifcSb  .JlLn"  ReTea  r  ch 

?  ^  Foundation,  developer  of  the  Steen- 

to  restrict  their  copy  to  the  minimum  1  .1  1  t  •  j-  .•  j  . 

called  for  in  their  contract  or  to  can-  ^ock  method  of  irradiating  products 
cel  their  schedules  altogether.  The  let-  ^  '  itamin  D,  has  placed  its  ad- 

ter  said  the  strike  “has  the  support  of  vertisiiig  account  with  the  Chicago  of- 
60,000  members  of  labor  unions  in  Mil-  fice  of  Erwin,  Wasey  &  Co.,  it  was 
waukee.”  announced  this  week. 


Consider  These  Facts  About 


•  Shopping  center  for  400,000  pieople 
(within  a  12-mile  radius.) 

•  Payroll  of  anthracite  workers  alone 
(40,000  people)  during  week  ending 
February  15th  .  .  .  $2,500,000. 


MARKET  in 


STATE 


Wilkes-Barre  and  environs  is  exceeded 
only  by  Philadelphia  and  Pittsburgh  in 
population,  industrial  payrolls,  number 
of  workers,  bank  clearings,  motor  regis¬ 
trations  and  income  tax  returns. 

Industries  Providing 
Steady  Payrolls  Include: 

Anthracite  coal  mining,  manufacture  of 
silk,  lace,  rayon,  metal,  food,  cigars  and 
tobacco  products. 


The  quickest  and  most  economical  way  to  sell  this 
great,  profitable  market  effectively  is  through  its 
two  leading  dailies 


WILKES-BARRE  RECORD 


WILKES-BARRE 

TIMES-LEADER 


In  Wilkes-Barre,  the  Wilkes-Barre  Record  (morning)  and  the  Times-Leader  (evening) 
are  members  of  the  Audit  Bureau  of  Circulations.  Associated  Press.  American  Newspaper 
Publishers  Association.  Bureau  of  Advertising.  Pennsylvania  Newspaper  PubUshert 
Association  and  American  Society  of  Newspaper  Editors. 
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FIFTY  1 

^F.ARSOF  ^CHIFVFMfiNT  11 
1886  ^  19)6  { 


Modernize  for  Profits 

Set  BIGGER  DISPLAY 

From  the  Linotype  Keyboard 

Cut  the  cost  of  display  composition  by  putting  as  much 
of  it  as  possible  on  the  Linotype  keyboard.  The  Super- 
Display  Linotypes,  Models  27  and  28,  have  magazines 
35%  wider  than  the  standard  72-channel  magazine. 

Faces  as  large  as  those  shown  below  run  in  the  regular 
72-channel  layout  in  the  big  Extra  Range  magazines. 


30  point  Century  Bold  Italic 


MODERNIZE  for  profits  1936  and  ther 

36  point  Cloister  Bold 

MODERNIZE  for  profits  1936  and  th 

36  point  Cloister  Bold  Italic 

MODERNIZE  for  profits  1936  and  there 

36  point  Bodoni  Bold 

MODERNIZE  for  profits  1936  and  the 

36  point  Cheltenham  Bold 

MODERNIZE  for  profits  1936  and 


48  point  Erbor  Bold  Condensed 


MODERNIZE  for  profits  1936  and  th 


60  point  Cheltenhom  Bold  Condo-sed 


MODERNIZE  FOR  PROFITS  IN 


MERGENTHALER  LINOTYPE  COMPANY,  BROOKLYN,  NEW  YORK 


SAN  FRANCISCO  •  CHICAGO  •  NEW  ORLEANS 
CANADIAN  LINOTYPE,  LIMITED.  TORONTO,  CANADA 
Representatives  in  the  Principal  Cities  of  the  World 


SET  ENTIRELY  ON  MODEL  98  LINOTYPE  IN  THE  CLOISTER  FAMILY  AND  INDICATED  FACES. 


m 


i 


To  win  public  attention — don’t  whisper.  Sound  the 
drum.  The  successful  speaker  must  capture  the  crowd, 
e  successful  advertiser  must  hold  his  audience. 

arst  newspapers  sell  their  own  product  daily  to  millions, 
le  editorial  ability  to  catch  the  pulse-beat  of  a  nation  assures 
:  advertiser  of  an  audience  of  greatest  size  and  responsive- 

s . an  audience  representing  more  than  one-fifth  of  the 

al  buying  power  of  the  United  States.  . 


SPAPERS 


Editor  &  Publisher  for  February  29,  1  936 


NEWSPAPER  PRESSURE  INSTRUMENTAL 
IN  SECURING  MURDER  CONVICTION 


Prosecutor  Said  Killing  Case  “Closed,”  But  Newspaper  Support 
of  Geog^ian’s  PoUticsJ  Opponent  Led  to  Further  Inquiry 
Which  Trapped  Slayers  of  Garage  Handy-Man 


,  X  obscure  Brooklyn  murder,  fanned  office  John  Martin  and  Mike  O'Brien 


into  iHihlic  prominence  as  an  elec-  have  played  important  parts  in  the  cov- 


tion  campaign  issue  has  afforded  fur-  erage. 


iher  evidence  of  the  iK)wer  of  newspa- 
])er  pressure. 


Charles  Bayer,  Frank  S.  Adams  and 
Rt)hert  Bird  covered  the  case  for  the 


B«)th  the  force  of  reportorial  investi-  Times.  For  the  Herald  Tribune  Hick- 
gation  and  printed  editorials  and  stories  man  Powell  tt>ok  charge  after  last  fall’s 


were  influential  in  bringing  about  the  political  campaign.  That  paper’s  night 
trial  and  conviction  of  three  murderers  men  in  Brooklyn,  Danny  O’Shay  and 


who  previously  had  been  turned  free  Frank  Wilson,  were  on  the  job  from 
as  the  result  of  what  New  York  papers  the  night  of  the  murder.  During  the 


calletl  “laxity”  in  the  prosecutor’s  office,  political  campaign  various  political 
l^te  in  the  night  March  3,  1935,  Sam  writers  covered  McGoldrick's  and 


Drukman,  a  handyman  about  the  garage  Geoghan’s  numerous  speeche.s  involving 


owned  by  Meyer  and  Harry  Luckman,  the  Drukman  case.  This  was  also  true 


truckmen  engaged  in  transporting  flour,  of  the  other  New  York  papers. 


was  found  dead — gagged  and  “sacked”  For  the  New  York  Sun  the  following 


in  a  small  coupe  in  the  Luckman  garage,  were  in  action ;  William  Bolger  cov- 
Arriving  in  resjxinse  to  a  mysterious  ered  the  case  from  the  beginning  of  the 


tip.  policemen  found  the  two  Luckmans  investigation,  and  the  regular  Br(K)klyn 
and  Fred  Hull  leaving  the  scene.  Tlieir  man,  John  Feeney,  was  working  con- 


clothes  were  bloody.  A  hl(K)d  trail  led  stantly  on  developments. 


to  the  body.  The  motive  brought  out  Emanuel  Levine  handled  the  situa- 


Their  case  was  considered  by  the  April 
grand  jury  which  failed  to  indict  them. 


nounced  the  case  closed. 

Up  until  November  election  time 
newsjxaper  coverage  had  been  routine. 


although  It  was  fr^ly  said  m  city  rewms  conviction  of 

hat  the  murder  had  peculiar  implica-  murderers. 


tions.  When  Joseph  D.  McGoldrick,  a 
Columbia  professor,  filed  for  prosecutor. 


every  speech. 


Want  clean,  clear  cut  print¬ 
ing  in  the  space  they  pay  for. 
Satisfy  them  by  using 


MORLEY 

MATS 


Telegram,  gave  McGoldrick,  a  Repub- 
lican  candidate,  huge  space  on  his  re- 

marks  on  the  Drukman  case.  He  ac-  ‘■“fc  A  1 

cused  (ieoghaii  of  laxity,  and  worse.  /%  fl  M 

The  paiiers  went  farther  than  usual  in 
IKilitical  si*eech  coverage  because  their 
men  were  certain  of  Mcfioldrick’s  ac-  Tfc  T  T"^ 
cusations.  I  V  W 

(lovernor  Lehman  is  said  to  have  told  M-W  M.  M  M  J 

newspapermen  that,  while  refusing  at 

that  time  citizens’  demands  to  super-  Want  clean,  clear  cut  print- 
sede  ( ieoghan  in  the  Drukman  case  and  .  ^ 

call  for  a  new  investigation,  he  would  o  •  .  •  • 

supersede  either  Geoghan  or  McGold-  Satisfy  them  by  using 

rick,  whichever  was  elected,  within  30  -m  /■-  v  ^  .. 

days  after  the  election  if  action  in  the  B  I  M  j’ 

murder  case  was  not  forthcoming.  I W  ■  I  B  B  j  Ti  1 

Several  newsiwpers.  notably  the 
World-Telegram,  pressed  for  giiberna-  1%/I’  A  O 

torial  action  after  Geoghan  was  re-  Wl  /\  I  ^ 

elected.  The  World-Telegram,  Mirror  "*■  ^ 

and  .imcricau  assigned  men  to  do  un-  o*,,-  ♦  x 

dercover  investigation.  .'Ml  the  other  oFCrGOLyperS,  IfOO,  flppre- 

papers,  including  the  Daily  News,  Post,  ciatP  thpir  mnHppQta 
Journal  and  Times  kept  constantly  in  ineiT  moaerate 

touch,  mainly  handling  the  case  as  a  moulding  preSSUTC,  which 
news  development.  The  Telegram’s 

campaign  against  Geoghan,  whom  it  pFOtectS  type  Uod  I 

regards  as  a  victim  of  iralitical  maneu-  ■  -  I  , 

vering,  was  carried  on  in  banner  lines  lOllgS  1116  Ol  mOUiQ 

and  indignant  editorials.  It  has  an-  hlankpt<s  anH  nrpear 

nounced  that  it  will  continue  the  fight  UiailJieiS  .  .  .  anu  preSSE 

until  Geoghan  is  displaced,  a  possibility  like  their  clean-DrinI 

indicated  in  recent  dispatches  from  ...  '  " 

Albany.  qualities. 

Under  constant  pressure.  Governor 

Lehman  superseded  Geoghan  with  oil  vxrLIoL 

Special  Prosecutor  Hiram  C.  Todd,  *  *  *  WIllCU, 

who  secured  an  indictment  of  the  three  COUTSe,  meaUS  larger  D 

men  and  last  week  saw  them  convicted  •  i*  i  i  • 

of  second  degree  murder  and  sentenced  itS  fOF  the  publisher, 
to  20  years  to  life.  All  three  have  ap¬ 
pealed.  I  Samples?  Gadlyl 

J.  Murray  Davis  has  handled  the 
Drukman  case  for  the  World-Telegram  »  ... 

from  the  time  of  the  murder.  Kenneth  I  MORLEY  BUTT 
Campbell  had  the  difficult  assignment  ^ 

of  contacting  Geoghan’s  office.  Manufacturing  Comp 

Harry  Dixon,  Journal  man,  was  ac-  Portsmouth,  New  Hampi 
tive  m  the  recent  trial  coverage,  as  was 

George  Dixon  for  the  Daily  News.  New  York  Office,  46  East  lith  ! 

John  Brophy  handled  the  original  mur- 
developments  for  the  News.  In  that 


Where  are 


at  the  trial,  which  closed  last  week,  tjon  all  the  way  through  for  the  Amer- 
was  that  Drukman,  a  distant  relative,  ican.  which  did  much  investigation  on 


allegedly  was  stealing  from  the  owners,  its  (,wn  account.  Frank  Bastable  was 
After  questioning  by  police,  the  three  on  the  story  from  the  night  of  the  mur- 


men  were  sent  to  a  hospital  when  they  jer  and  Jack  .Maladv  was  also  assigned 
pleaded  illness,  then  quietly  released,  to  it. 


The  Mirror’s  coverage  was  done  by 
.Arthur  James  Pegler,  who  did  much 


They  were  dicharged  by  District  Attor-  Barke,  who  did 

ney  Wjlliam  P.  X  (.wghan  who  an-  factual  “digging  ”  before  the  trial, 

nounci-d  the  case  closed.  Harrv  Farren  and  Frank  Doyle,  who 


wrote  much  of  the  general  coverage, 
and  Edward  Berkman,  who  covered  the 


In  its  latter  stages,  the  Drukman 


he  used  the  Drukman  murder  episcxle  as  handled  in  the  Post  by  Ben 

a  campaign  wedge,  driving  it  home  in  Leider  and  James  K.  Martindale.  Sev¬ 


eral  round-up  and  color  stories,  during 


New  York  newsi>apers,  esi>ecially  the  *be  pmgress  of  the  case,  were  done  hy 
Herald  Trihune,  the  Sun 'dnd  the  IT'orld-  Joseph  Cookman. 


I 


protects  type  and  pro¬ 
longs  life  of  moulding 
blankets . . .  and  pressmen 
like  their  clean-printing 
qualities. 


Plums 


\>Mv  U. 


/.  - 


MOU., 


\\.V 


TrI'City  Pie? 


'J'HE  city  of  Moline-Rock  Islauid,  Ill.,  comprises  57.1%  of  the  Tri-cityl  ^ 
metropolitan  pie.  The  remainder,  42.9%  is  in  Davenport,  la.,  a  disfinctlyl , 


separate  part. 


Total  population  of  the  ABC  City  Zone  for  the  Moline-Rock  Island,  Ill.,  aad' 
Davenport.  la.,  urban  area  is  148,332.  This  Tri-City  area  is  indeed  a  juicy,  ( 
tidbit  full  of  satisfying  sales  plums  for  the  aggressive  advertiser.  But  remember* 
that  the  most  plums  are  to  be  found  in  the  Moline-Rcxrk  Island  city  area  oa  thCi 
Illinois  side  of  the  Mississippi  River.  Here  live  84,813  (57.1%)  of  your  prospectil  * 
The  remainder  63,519  (42.9%)  live  in  Davenport,  la.,  on  the  opposite  side  ofj  | 
the  river.  ■  i 


Here  is  the  official  ABC  population  breakdown  of  Tri-City  jxipulatiooj 
(Sept.  30.  1935): 


.  .  .  all  of  which,  of 
course,  means  larger  prof¬ 
its  for  the  publisher. 

Samples?  Gladly  I 


For  advertising  purposes  the  Moline-Rock 
Island,  Ill.,  area  is  a  one  city  zone.  The 
various  cities  comprising  this  market  being 
contiguous  territory-  -separated  only  by 
political  boundaries. 

Here  is  the  Big  Market  of  the  ABC  Tri- 
City  zone-  -with  its  S7.1 ' ,  of  tri-city  people. 
Two  evening  papers,  The  Dispatch  and 
The  Argus,  reach  91^'/,  of  the  homes  in  this 
area — without  duplication 

No  single  newspaper  gives  adequate 
coverage  of  the  ABC  Tri-City  zone.  But 
you'll  certainly  get  the  big  share  of  sales 
plums  through  your  advertising  to  the  big 
dice  of  the  Tri-City  Consumer  Pie. 


URBAN  POP.  IOWA  SIDE 

Davenport,  la .  60,751 

Bettendorf.  la  2,768 


Total  Davenport .  63,519 

URBAN  POP.  ILLINOIS  SIDE 


Rock  Island.  lU.  . 

Mcdine,  III . 

East  Moline,  Ill . . 

Silvia.  lU . 

Milan.  lU . 

CarfaNm  Cliff,  III . 
Hampton,  Ill .  .  . 


Total  Mol.-R.  I. 


ABC  “City”  Grand  Total  Population  UW*  | 


MORLEY  BUTTON 

Manufacturing  Company 

Portsmouth,  New  Hampshire 


Moline  dispatch 
Rock  Island  argi 


New  York  Office,  46  East  11th  Street 


Nat.  Rep.  ALLEN  -  KLAPP  -  FRAZIER  CO..  Chicago,  St.  Louis,  Detroit,  New  'I* 


t 


THAT'S  WHAT  THE  NEW  YORK  WORLD-TELEGRAM 
DID  IN  ITS  NEW  WEEK-END  EDITION! 


NEW  YORK  OFFICE 
461  Eighth  Avenue 


SAN  FRANCISCO  OFFICE 
814  Mission  Street 


MAIN  OFFICE— CLEVELAND,  OHIO 


Week-end 


WALL  ST. 


Ten  Color  Comics 


and  Beautiful 


New  York  WM^d  -Telegram 


COLOROTO 


SPORTS 


New  York  W>Hd  -Telegram 


finance 


Come  From 
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NEWSPAPER  COMIC  ART 
SHOWN  IN  EXHIBIT 

New  York  Art  Gallery  Displays  Work 

of  King  Features  Artist,  from  the 

Immortal  “Tad”  to  O.  O.  Sog- 
low  and  Continuity  Creators 

Thirty  years  of  comic  strip  art  are 
represented  in  an  exhibit  at  the  Ferargil 
(Queries,  New  York,  which  opened 
Feb.  24.  Gallery  officials  selected  the 
comics  from  the  files  of  King  Features 
Syndicate.  They  will  be  displayed  at 
the  American  Newspaper  Publishers' 
Association  convention  next  April,  and 
may  possibly  tour  the  country. 

“The  immortal  Tad”  has  come  to  be 
a  stereotyped  phrase,  but  after  looking 
over  the  200  exhibits  the  phrase  seems 
peculiarly  pat.  With  all  the  changes 
that  have  taken  place  in  the  strip  and 
cartoon  industry,  with  the  shift  from 
the  pure  comic  to  involved  continuity, 
the  late  T.  A.  Dorgan’s  work  stands 
head  and  shoulders  above  most  con¬ 
temporaries.  The  observer  keeps  look¬ 
ing  for  something  comparable  in  rau¬ 
cous  humor  and  sharp-edged  satire, 
but  it  isn’t  there.  Clare  Briggs  is  prob¬ 
ably  the  nearest  approach,  but  Briggs 
is  not  represented  at  this  exhibit. 

Dorgan^  has^  been  dead  seven  years 
but  his  pirtorial  commentaries  on  life 
are  as  vivid  and  provocative  todav  as 
they  were  when  they  came  fresh  from 
his  prolific  pen.  He  had  a  rare  genius 
of  lifting  commonplace  matters,  such 
as  getting  a  shave  at  a  barbershop  when 
the  attendants  are  more  interested  in 
the  horse  r.aces  than  in  the  routine  pro¬ 
cess  of  taking  the  whiskers  off  a  cus¬ 
tomer,  into  the  realm  of  high  humor. 
Briggs  had  this  art  too,  but  Dorgan 
seimed  to  do  it  with  less  effort  and 
more  inspiration.  Certainly  he  stmck 
straight  to  the  heart  of  the  average 
newspaper  reader,  which  all  ambitious 
newspaper  artists  aim  to  do.  He  never 
let  draughtsmanship  obstruct  an  idea, 
and  the  crudity  of  his  output  naturally 
enhanced  its  human  interest  value. 

Dorgan’s  work  “steals”  the  exhibit, 
but  the  parade  of  the  others,  such  as 
Cliff  Sterrett  with  his  “Polly  and  Her 
Pals,”  George  Herriman  with  his  cere¬ 
bral  “Krazy  Kat,”  Billy  DeBeck  with 
the  nuttv  “Barney  Google.”  George 
McManus  with  “Bringing  Up  Father,” 
H.  H.  Knerr  with  “The  Katzenjammer 
Kids.”  Carl  Anderson  with  “Henry” 
and.  of  more  recent  vintage,  Otto  Sog- 
low  with  “The  Little  King”  and  the 
latest  continuity  artists,  serve  to  por¬ 
tray  graphically  the  historv  of  the 
growth  and  development  of  comic  strip 
art.  The  work  of  Grace  Drayton,  the 
amazingly  prolific  newspaper  artist  who 
recently  died,  is  shown  in  “The  Pussy¬ 
cat  Princess,”  which  she  produced  in 
collaboration  with  Ed  .^nthonv.  Par¬ 
ticularly  striking  are  the  drawings  of 
“Mandrake  the  Magician.”  bv  Lee  Falk, 
where  the  emphasis  is  placed  on  dra¬ 
matic  pictorial  expression.  It’s  a  far 
crv  from  “Tad”  to  Falk. 

Other  favorites  shown  include  the 
tremendously  popular  “Popeye.”  drawn 
by  F.  C.  Segar.  “Flash  Gordon,”  by 
•Mex  Raymond :  “Etta  Kett.”  bv  Paul 
Robinson ;  “T.ittle  .^nnie  Rooney.”  by 
Brandon  Walsh;  “Blondie.”  bv  Chic 
Young,  and  “Tillie  the  Toileir.”  by 
Rilss  Westover. 

The  exhibit  will  continue  through 
March  7—1  W.  P. 


PUBUCITY  BAN  MEANS 
MORE  NEWS  SPACE 


(Continued  from  page  5) 


tempted  to  order  ‘must’  copy  m  the 
news  columns.”  He  asserted,  however, 
that  one  rule  supersedes  any  regula¬ 
tions  of  this  kind,  as  far  as  news  edi¬ 
tors  are  concerned,  “Is  the  thing 
news?” 

“In  the  past,  experienced  editors 
have  been  thoroughly  capable  of  judg¬ 
ing  what  is  news  and  when  left  to 
make  their  own  decisions,  they  usually 
don’t  make  any  mistakes,”  declared  Mr. 
Mayer. 

Mr.  Mayer  ventured  the  opinion  that 
trade  names  will  become  more  and  more 
a  part  of  news  stories  in  the  future. 
He  based  this  statement  on  the  fact 
“that  commercial  advertising  during 
the  past  three  decades  has  made  an 
impression  on  the  public’s  mind  so  that 
readers  resix)nd  immediately  to  trade 
names,  if  they  are  vital  to  the  story.” 
He  cited  “Follies  girls”  as  a  phrase 
now  used  almost  universally  in  news- 
pajKirs  when  occasion  arises. 

Lawrence  H.  Selz,  Chicago  publicity 
man,  whose  firm  handles  many  com¬ 
mercial  accounts,  told  Editor  &  Pub- 
Lisuim  he  was  entirely  in  sympathy 
with  the  .\tlanta  and  Los  Angeles  pub¬ 
licity  rules,  declaring :  “We  would  like 
to  see  every  newspaper  in  the  country 
adopt  a  similar  set  of  rules  governing 
publicity.” 

"When  we  release  a  story,  it’s  news,” 
he  asserted,  “and  we  think  those  rules 
are  right.  We  always  oppose  our  clients 
when  they  ask  us  to  get  them  free  pub¬ 
licity  on  anything  that  rightly  belongs 
exclusively  in  the  advertsiing  columns. 
Our  job  is  to  make  news  and  if  we 
can’t  find  anything  in  the  business  of 
our  client  that  maJces  legitimate  news, 
then  we  are  not  earning  our  fee.” 

As  evidence  of  the  confidence  placed 
in  his  firm  by  newspaper  editors,  Mr. 
Selz  stated  that  every  week  his  organi¬ 
zation  receives  from  100  to  150  letters 
from  newspapers,  asking  for  further  in¬ 
formation  concerning  stories  released  to 
papers  on  various  commercial  subjects. 

Putney  Haight,  J,  Walter  Thompson 
Company,  Chicago,  pointed  out  the  Los 
.\ngeles  ruling  restricting  automobile 
publicity  to  the  auto  page  or  section  is 
in  accordance  with  the  general  practice 
of  agency  publicity  men,  who  usually 
release  automobile  publicity  with  the  ex¬ 
pressed  understanding  it  is  for  the  auto 
page  or  section  in  the  newspaper.  He 
scouted  the  possibility  of  these  rules 
affecting  automotive  linage,  declarjng 
the  day  of  solicitation  for  advertising 
by  means  of  a  scrapbook  full  of  pub¬ 
licity  items  printed  in  the  newspaper,  is 
rapidly  passing  from  the  scene  in  agency 
circles. 

“Today  a  newspaper  advertising  sales¬ 
man  must  sell  the  agency  on  the  ability 
of  his  paper  in  developing  automotive 
business.”  said  Mr.  Haight. 

Mr.  Haight  pointed  out  the  automo 


bile,  radio  and  aviation  industries  were 
peculiar  in  that  all  three  are  looked 
upon  with  favor  by  newspapers  generally 
as  industries  meriting  promotion  for 
lieneht  of  the  public.  “Publicity  stories 
of  sound  news  value,  although  frankly 
furthering  the  interests  of  these  im¬ 
portant  industries,  save  newspapers  the 
Cost  of  putting  men  into  these  special¬ 
ized  fields  and  developing  news  material 
of  interest  to  the  public,”  he  asserted. 

H.  L.  Hulsebus,  Stack-Goble  Adver¬ 
tising  Agency,  Chicago,  told  Editor  & 
PuBUSHER  that  the  recent  rules  cur¬ 
tailing  publicity  in  Los  Angeles  and 
Atlanta  papers,  were  regarded  as  en¬ 
tirely  independent  from  any  advertising 
linage  scheduled  for  those  newspapers. 
“We  have  never  sold  our  clients  on  the 
idea  that  by  using  paid  space  in  news¬ 
papers  we  could  guarantee  them  free 
publicity  in  adjoining  columns,”  he 
stated. 

Emil  Brisacher  of  Emil  Brisacher  & 
Staff,  San  Francisco,  said:  “Los  An¬ 
geles  has  gone  too  far,  swinging  from 
one  extreme  to  another.  A  reasonable 
degree  of  cooperation  is  desirable.  Most 
newspapers  have  shown  fine  cooperation 
by  handling  publicity  intelligently. 

“The  further  away  newspapers  get 
from  definite  cooperation,  the  more  apt 
they  are  to  cause  agencies  and  adver¬ 
tisers  to  schedule  campaigns  in  other 
mediums.”  Mr.  Brisacher  added,  point¬ 
ing  out  that  radio  and  other  competitors 
provide  cooperation  to  advertisers. 

Frederick  Seid,  of  the  Frederick  Seid 
.Agency,  San  Francisco,  said:  “Pub¬ 
licity  should  be  judged  on  news  value. 
Abolition  of  articles  of  no  news  value 
will  increase  the  reader  interest  of  the 
newspaper.  That’s  A.B.C.  stuff.” 

One  agency  official  pointed  out  that 
origin  does  not  determine  news  value, 
citing  value  of  picture  of  new  model 
Ford  cars  at  certain  past  times  as  an 
extreme  example.  In  contrast  is  to¬ 
day’s  obvious  pretty-girl-car  publicity 
photo.  Reduction  of  the  obvious  pub¬ 
licity  will  bring  about  improvement  to 


said, 


newspapers  and  advertisers,  he 
witli  no  retaliations  anticipated. 

One  advertising  manager  said  hii 
company  had  decided  on  occasiooal 
publicity  with  regret  under  pressun 
of  competition. 

Lin  wood  1.  Noyes,  Ironwood  (Mich.) 
Globe,  retiring  president  of  the  Inla^ 
Daily  Press  Association  and  chairniaa 
of  the  board,  touched  upon  the  publicity 
evil  in  his  annual  report  at  the  mid¬ 
winter  convention  in  Chicago  last  week, 
stating : 

“I  wonder  if  the  problem  of  fre« 
publicity  is  anywhere  nearer  a  solution; 
There  seem  to  be  a  few  bright  spots  oc 
the  horizon,  but  there  is  still  a  tremen¬ 
dous  amount  of  effort  necessary  to  drivi 
the  chiseling  press  agent  from  our  col¬ 
umns  and  divert  this  advertising  to  tht 
paid  advertising  columns. 

"I  spoke  earlier  of  economies  whid 
could  be  effected  in  the  newspaper  busi¬ 
ness.  1  mentioned  the  elimination  oi 
unsound  competitive  practices  anc 
wasteful  operations.  This  free  publidtj 
evil  is  one.  I  venture  to  prophesy  that 
were  all  newspapers  to  eliminate  ali 
free  publicity,  advertising  revenue 
would  within  the  year  reflect  increase 
such  as  have  never  before  been  enjoyed 
by  advertising  media.” 

Mr.  Noyes  cited  the  .Atlanta  news¬ 
papers’  handling  of  the  problem  and 
concluded : 

“If  such  forward  steps  can  be  taken 
in  competitive  fields,  and  especially  in 
metropolitan  areas,  the  first  telling  blow 
will  have  been  struck  and  action  can^l 
spread  through  the  entire  country  to  the 
end  that  the  evil  will  be  reduced  to  its 
absolute  minimum.” 


WIBA  GETS  POWER  INCREASE 

Station  WIBA,  operated  by  the 
Madison  (Wis.)  State  Journal  and 
Madison  Capital  Times,  signed  off  for 
two  weeks,  starting  Feb.  20,  to  facilitate 
installation  of  a  new  5,000  watt  power  ^ 
equipment. 


DRY  MATS 


MARBLES  RNALS  IN  N.  J. 

(Sfieciat  to  Editor  &  Pi'blishek) 

Clevel.\nid,  O.,  Feb.  26— The  four¬ 
teenth  annual  finals  of  the  national 
marble  tournament  will  be  held  in 
Ocean  City,  N.  J.,  the  last  week  in 
June,  it  was  announced  today  by  Ralph 
Shurtleff  of  the  Clezvland  Press,  na¬ 
tional  director.  The  southern  finals 
will  be  held  again  at  Gulfport,  Miss., 
under  the  direction  of  Paul  W.  Van 
Camp,  of  the  Pittsburgh  Press,  asso¬ 
ciate  national  director.  V’.  L.  Drew  of 
Cleveland,  field  supervisor,  will  be  in 
charge  of  the  western  finals  at  Lake 
Geneva,  Wis.  The  national  marble 
tournament  was  organized  by  the 
Scripps-Howard  Newspapers  in  1923. 
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Circul  a  t  !o  n 

SUPPLIES 

Substantial  savings  on  carrier 
bags,  boy  prizes,  premiums, 
collection  tags  or  books, 
motor  route  tubes  and  posts, 
etc.  Write  for  low  prices! 

Carrier 

TRAINING 

that  builds  and  holds  circu¬ 
lation  at  LOW  cost.  The 
most  complete,  successful 
system  ever  used  by  news¬ 
papers,  large  and  small.  Get 
details  of  this  proved  plan. 

• 

NEWSPAPER  BOYS 
OF  AMERICA,  Inc. 

Indianapolis,  Ind. 


Think  of  all  the  factors  involved  in  the  quality  of  your 
presswork — cuts,  typography,  plates,  inking  rollers,  press 
blankets,  and  the  press  itself.  You  spend  a  lot  of  money 
on  all  these  factors  .  .  .  and  a  large  part  of  it  can  be 
wasted  by  faulty  dry  mats. 

Many  Stereotypers  prefer  FLEX  dry  mats  because  they 
are  dependable — because  they  bring  up  halftones  clearly 
and  with  all  the  detail  of  the  originals — and  because  they 
are  equally  good  on  reproducing  type  matter  and  heavy 
solids. 

FLEX  dry  mats  cost  no  more  than  most  other  mats,  so 
it  really  costs  you  nothing  to  improve  your  presswork  by 
using  them.  Samples  will  be  furnished — without  obliga¬ 
tion  on  your  part — on  request. 


FLEXIDEAL  DRY  MAT  COMPANY 

TWENTY-ONE  WEST  STREET  ....  NEW  YORK,  N.  Y. 
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Going  Up! 


The  latest  “reading;”  of  the  authoritative  New  l^^nf'land 
Council’s  f;eneral  index  of  business  shows  a  big  1935 
upward  swing  as  the  indicator  clocks  the  Uecovery  Cycle. 

This  jump  from  its  index  ix)inl  of  72.9,  to  81.6 — means 
that  economic  New  England  gained  approximately  12  [xsr 
cent  in  recovery  during  the  past  year — with  a  correspond¬ 
ing  increase  in  most  of  this  8,500,000  market’s  vast  network 
of  industry,  business,  trade — and  naturally — buying  power. 
The  opening  month  of  1936  shows  the  new  year  adding 
to  these  gains. 

The  one  strongest  factor  in  directing  this  advancing 
buying  power  in  New  England — is  the  combined  mass 
appeal  of  the  55  leading  papers  citetl  here.  Their  more 
than  2,750,000  total  daily  circulation  can  do  more  for  a 
national  brand,  than  can  any  other  promotional  method 
or  system  in  this  territory — and,  also  at  least  “collective 
expense’’ — itecaiise  national  advertisers 


SAVE  BY  SPENDING  MORE 

in  these 

NEW  ENGLAND 

NEWSPAPERS 


MAINE— Population  797.423 

Ad  Rataa 

CIrcu-  2.SM  It.OM 

latlon  lines  lines 

•Bangor  Dally  News . (M)  28.459  .09  .09 

•Portland  Press-Herald  Express. 

Sunday  Telegram . (ME)  02.820  .20  .10 


NEW  HAMPSHIRE— Population  405.293 
•Concord  Monitor-Patriot . . . .  (E)  0.904  .05 

tt Keene  Sentinel . (E)  4.250  .030 

•Manchester  Union-Leader  .(ME)  30.898  .15 


RHODE  ISLAND— Population  087.497 

Ad  Rates 

CIrcu-  2.500  10.000 

latlon  lines  lines 

•Pawtucket  Times . (E)  29.803  .09  .09 

•Providence  Bulletin . (E)  94.300  .23  .23 

•Providence  Journal . (M)  43.098  .12  .12  (B) 

•Providence  Journal . (S)  94.091  .23  .23 

•Providence  News-Tribune. ...  (E)  20.141  .10  .10 

•Westerly  Sun . (E&S)  5.223  .04  .04 

•Woonsocket  Call . (E)  10,450  .00  .00 


VERMONT— Population  '359.011 

•Barra  Times . (E)  0,047  .04 

ttBrattlaboro  Reformer . (E)  3,087  .04 

•Burlington  Free  Press . (M)  10.370  .005 

•Rutland  Herald . (M)  13,908  .00 


MASSACHUSETTS — Population  4,249,1 

•Boston  Eve.  American . (E)  247,017 

•Boston  Sunday  Advertiser _ (S)  503.084 

•Boston  Globa . (MItE)  200.871 

•Boston  Post . (M)  358,412  .i 

•Boston  Post . (S)  281.713 

•Boston  Transcript . (E)  29.537 

•Brockton  Enterprise-Times ..  (E)  31,387 

•Fitchburg  Sentinel . (E)  11,022  .1 

•Greanfleld  Recorder-Gasatte.(E)  0,004  .( 

•Haverhill  Gasette . (E)  15,910  ,1 

ttHolyoke  Transcript  Telegram  (E)  17,513  .i 

•Lawrence  Eagle-Tribune. . .  (ME)  28,938 

iLynn  Item . (E)  10,974 

•Lowell  Courler-Cltixen  and 

Evening  Leader . (MJtE)  22,258 

•The  Lowell  Sun . (E)  13,803 

•New  Bedford  Standard  Times 

and  Mercury . (MOcE)  49,189 

•New  Bedford  Sunday  Standard 

Times . (S)  25,731 

•North  Adams  Transcript . (E)  11,100 

•Pittsfield  Eagle . (E)  19,235 

•Salem  News . (E)  20,020 

•Taunton  Gasette . (E)  9.330 

•Worcester  Telegram  and 

Evening  Gasette . (MOtE)  107,741 

•  Worcester  Sunday  Telegram .  (S)  50,245 


CONNECTICUT— Population  1,000,903 

•Bridgeport  Post  Telegram(M8t£)  50,109  .121 

•Bridgeport  Post . (S)  22,201  .08 

ttDanbury  News-Times . (E)  9.925  .00 

•Hartford  Courant . (M)  37,471  .10 

•Hartford  Courant . (S)  00,500  .15 

IHartford  Times . (E)  58,925  .17 

•Middletown  Press . (E)  9.779  .059 

•New  Britain  Herald . (E)  15,403  .09 

ttNew  Haven  Register . (EOtS)  01,389  .10 

•New  London  Day . (E)  14,072  .00. 

•Norwalk  Hour . (E)  7.712  .049 

tNorwlchBulletln<cRecord(MacE)  19,183  .09 

•Stamford  Advocate . (E)  11,225  .00! 

•Waterbury  Republican  8c 

American . (MItE)  30,415  .10 

•Waterbury  Republican  8c 

American . (E8cS)  34,094(0.10 


(B)  Combination  rate  Dally  Journal  and  Evening  Bulletin 

—27c. 

(C)  Sold  only  In  combination  with  Saturday  or  Monday 

American. 

tPubiishers’  Allldavit.  Oct.  1,  1934. 

•A.  B.  C.  Publishers'  Statement  Oct.  1.  1935. 
ttPubllshers'  Affidavit,  Oct.  1.  1935. 

{Audit  June  30.  1935. 


24 


Editor  &  Publisher  for  February  29,  1936 


MRS.  LIGGETT,  KID  CANN  BOTH  LEAVE 
MINNEAPOLIS  AS  KILLING  AFTERMATH 


CHINESE  PAPER  SUSPENDS 
General  Chiang  Will  Reaume  Cben 


Widow  of  Publisher  Forced  to  Dispose  of  Mid-West  American 
Plant — She  Will  Go  East — Cann  Loses  Job  With 
Liquor  Concern 


iSrccial  to  Editok  S;  Pubi.isiiek) 

Minneapolis,  Minn.,  Peb.  is— 

The  Mid-lVest  .liiu'ncan,  the 
paper  of  the  niurciered  Walter  W.  I.ig- 
get,  Itecame  history  today  as  the  slain 
publisher's  widow  disposed  of  the  plant 
in  which  the  paper  was  printed. 

The  equipment,  which  was  found  to 
be  in  the  names  of  Wallace  and  Marda 
Liggett,  the  two  children  of  the  mur¬ 
dered  man.  was  sold  to  Howard  Folsom 
of  Britton,  S.  D.,  for  $750. 

The  sale  was  ordered  by  Manley 
Fosseen,  judge  of  probate  court,  the 
proceeds  to  go  into  the  guardianship 
estate  of  the  two  children,  already  con¬ 
taining  $1,0(K)  from  an  inheritance  ot 
the  slain  man. 

.Mrs.  Liggett,  who  attempted  to  keep 
the  paper  in  operation  after  her  hus¬ 
band’s  death,  announced  with  the  sale 
that  she  would  leave  Minneapolis  by 
the  end  of  the  week.  Still  ill  and 
distraught  by  the  experiences  she  has 
been  forced  to  go  through,  she  will  rest 
with  her  mother  in  Brooklyn,  N,  Y., 
l)efore  seeking  a  position  in  the  east,  she 
said. 

.An  unlawful  detainer  writ  for  the 
building  in  which  the  paper  was  pub¬ 
lished  was  served  on  Mrs.  Liggett  last 
week.  Judgment  for  possession  of  the 
structure  was  granted  the  Cedar  Lake 
Ice  Company  by  Municipal  Judge 
Luther  M.  Voungdahl  after  the  com¬ 
pany  alleged  $<S0  in  rent  was  due  it 
for  December  and  January.  Mrs.  Lig¬ 
gett  did  not  contest  the  action. 

The  widow  states  that  the  sale  today 
was  only  of  the  plant.  She  will  retain 
rights  to  pajKir  itself  at  least  for  the 
time  being. 

With  Mrs.  Liggett’s  announcement 
that  she  would  leave  the  city  came  one 
also  for  Isadore  (Kid  Cann  i  Blumcn- 
feld.  who  last  week  was  acquitted  of 
charges  of  tlie  murder  of  Liggett  after 
a  lengthy  trial. 

Upon  acquittal,  Cann  was  informed  by 
Meyer  Shuldberg,  president  of  Cbesa- 
peake  Brands,  Inc.,  the  li<|uor  house 
that  employed  the  defendant  before  the 
trial,  that  friends  had  advised  him  to 
terminate  the  employment. 

Cann  created  a  furore  by  attempting 
to  see  the  attorney  general  yesterday 
after  it  was  announced  that  he  was  no 
longer  employed.  It  was  thought  he 
had  something  he  wished  to  tell. 
Interviewed,  however,  he  said  he  merely 
was  passing  the  attorney  general’s  of¬ 
fice  and  stopped  to  say  that  he  had 
no  hard  feelings  “because  he  was 
falsely  accused.” 

He  will  leave  Minneapolis  for  some 
lH.)int  to  be  determined  on  within  the 
next  week  where  he  “can  earn  enough 
for  three  square  meals  a  day  and  a 
place  to  sleep.” 

Although  the  [tolice  in  the  city  and 
the  state  authorities  vowed  that  the 
search  for  Liggett's  slayer  would  con¬ 
tinue  with  undiminished  ardor,  no  new 
developments  were  reported  during  the 
week. 

The  newspapers  took  time  to  com¬ 
ment  editorially  upon  certain  phases  of 
the  trial  anil  to  insist  that  the  matter 
lie  kept  alive  until  the  crime  was  solved. 

77ic  Jouniul,  the  day  after  the  acquit¬ 
tal.  called  Cann’s  case  a  lesser  issue 
and  stated  that  the  shame  of  Minnea- 
IKjlis  still  was  to  be  considered.  It  said, 
m  part : 

“(Jne  thing  remains  outstanding  at 
this  juncture.  That  is  the  State’s  pro¬ 
fession  of  responsible  interest  in  running 
down  the  murderers  of  Liggett.  The 
assumption  of  shared  responsibility  for 
law  enforcement  that  is  implied  in  the 
Governor’s  order  to  go  on  with  the  probe 
of  the  Liggett  case  may  not  be  seized 
upon  as  excusing  Minneapolis  from  fur- 
there  diligence  in  the  matter.” 

A  couple  of  days  later,  it  spoke  of 
police  as  witnesses  for  tlie  defense  in 
major  criminal  cases,  as  follows ; 


“It  is  passing  strange  when  officers 
III  the  law  appear  puPlicly  in  aid  of 
accused  members  of  the  underworlil,  but 
such  occurrences  no  longer  are  rare. 

Tf  police  otficers  have  any  informa¬ 
tion  pertinent  to  a  trial,  it  is  priqier  that 
they  should  testify.  No  one  asks  them 
to  perjure  themeselves.  But  the  fre¬ 
quency  with  which  they  appear  in  the 
aid  of  the  defense  suggests  that  there 
must  be  close  channels  of  communica¬ 
tion.” 

The  Star,  the  day  after  the  acquittal 
commented  on  Cann  iiersonally,  saying : 

“Considering  his  previous  experiences 
with  the  law,  as  shown  in  his  trial,  it 
should  be  said  that  Kid  Cann  ‘beat  the 
rap'  whenever  the  law  looked  askance 
at  him — except  in  one  instance  which 
put  him  in  the  workhouse  for  liquor 
law  violation.  But  even  so,  the  certifi¬ 
cate  of  merit  has  not  lieen  written,  not 
even  if  the  jury  has  said  he  was  not 
guilty  of  the  Liggett  murder.” 

Two  days  later,  it  published  a  demand 
that  the  Liggett  case  should  not  be 
liermitted  to  die.  It  declared : 

“The  crime  has  aroused  a  storm  of 
unfavorable  comment  from  both  within 
and  without  our  boundaries.  From 
these  criticisms,  justified  or  otherwise, 
the  euforcemeut  authorities  have  not 
been  immune.  The  Liggett  case,  be- 
cau.se  of  the  publicity  given  it,  is  the  one 
case  in  recent  crime  history  whose  solu¬ 
tion  will  not  only  rellect  high  credit  on 
those  authorities  but  help  to  erase  much 
ot  the  obl(K|uy  which  has  descended  on 
our  city  and  its  reputation. 

“The  case  must  be  cleared  up.  The 
murderer  must  be  found.  The  Liggett 
killing  must  not  be  allowed  to  join  the 
list  of  Minuea))olis’  unsolved  crimes.” 

The  political  implications  of  the 
Liggett  assassination  were  described  in 
a  dispatch  by  Herbert  Lefkowitz  to 
the  Xcw  York  Times  Feb.  21.  “In  all 
probability,”  the  disjiatch  said,  “the 
Liggett  case  is  destined  to  go  down 
as  just  another  unsolved  mystery  along 
with  the  assassination  of  Howard  Guil¬ 
ford.” 


Pao  Under  Another  Name 

Uly  Mail  to  Kuitor  Si  Pcblisher) 

Sii.vNOHAi,  Jan.  27  —  Another 
Chinese  newspaper  has  “died”  here,  this 
time  for  its  attacks  on  the  Ministry  of 
I'inance  in  general  and  Dr.  11.  H.  Kung, 
vice-president  of  the  Executive  Yuan 
and  Minister  of  Finance,  in  particular. 

Oddly  enough,  the  paper  is  generally 
considered  as  the  mouthpiece  of  Gen¬ 
eral  Chiang  Kai-shek,  president  of  the 
Executive  Yuan  (a  ixist  similar  to  that 
of  premier.ship),  chairman  of  the  Mili¬ 
tary  Affairs  Commission  and  holder  of 
>cores  of  other  offices. 

It  was  the  Chen  Pao,  known  in  Eng¬ 
lish  as  the  Shanghai  Morning  Post. 
.Affiliated  with  the  pajier  are  two  others, 
the  Little  Morning  Post,  a  tabloid,  and 
the  .Vite  Ezening  Paper,  its  evening 
edition. 

The  management  refused  to  explain 
the  reasons  for  the  suspension  of  the 
paper.  It  was  started  April  7,  1932. 
it  was  reliably  learned,  however,  that 


the  linance  administration  concerning 
reported  plans  of  the  Ministry  of  Fi¬ 
nance  to  declare  a  moratorium  on  the 
bonds  and  the  "reckless  speculation" 
by  “high  officials”  in  the  lx>nd  market 
General  Chiang  considers  the  exist¬ 
ence  of  a  newspaiier  to  act  as  his 
mouthpiece  important  in  his  ixilitical  ac¬ 
tivities  and  so  the  management  of  the 
t4ien  i*ao,  therefore,  is  now  making 
preparations  for  resumption  of  the 
paper  under  a  new  name,  tentatively 
chosen  as  Cheng  Pao,  or  “The  Truth." 


GANNETT  IN  OHIO  PRIMARY 

Frank  E.  Gannett,  president  of  the 
Gannett  Newsi>apers  and  .\ssociated 
Press  director,  was  chosen  in  Columbus 
O.,  Feb.  26,  to  run  with  Senator  Bora! 
for  the  Kcpublican  nomination  for  Presi¬ 
dent.  Mr.  Gannett,  in  a  statement  oi 
acceptance,  said;  “It  would  mean  < 
great  sacrilicc  for  me  to  accept  any  pub¬ 
lic  office  and  I  iirefer  to  devote  mi 
time  to  my  newspapers  and  thus  influ- 
nice  public  opinion  by  a  fair  presenta¬ 
tion  of  truth  on  all  questions.  However, 


the  paper  was  ordered  suspended  by  such  a  grave  crisis  confronts  the  nation 
none  other  than  General  Chiang  Kai-  that  all  who  believe  in  our  precious  in 
vhek  himself  as  an  urgent  step  to  keep 
his  good  relations  with  Dr.  H.  H. 

Kung.  On  Dec.  19,  last  year,  the  Chen 
Pao  published  a  scathing  attack  against 


stitutions,  who  wish  to  jireserve  the  Con¬ 
stitution  and  the  integrity  of  the  Su¬ 
preme  t"ourt  must  be  ready  and  willing 
to  make  manv  sacrifices.” 


WALKOUT  PRINTERS  BACK 


Rival  Dailies  Suspend  Competition  To 
Solve  Strike 

(Wy  tclcgiaf'li  to  Kuitor  Mi  I’cblisiier) 

PiTTSBi  RO,  Cal.,  F'eb.  26 — Publication 
in  their  respective  plants  has  Iteen  re¬ 
sumed  by  the  'Pittsburg  Independent  awl 
the  Post-Dispateh,  rival  afternoon 
dailies,  after  10  days  of  joint  publica¬ 
tion  occasioned  by  a  composing  room 
walkout. 

Determined  stands  by  the  publishers, 
who  halted  comiK*tition  for  news  and 
advertising  temjKjrarily  in  printing 
papers  identical  except  for  the  masthead, 
broke  the  strike.  Union  printers  in  the 
o])en  shops  struck  in  an  attempt  to  force 
the  signing  of  union  agreements. 

-About  half  of  those  who  (|uit  have  re¬ 
turned  to  work,  it  was  learned.  Jobs 
of  others  had  been  filled  and  they  were 
not  taken  back. 

No  agreement  was  signed,  wages  and 
hours  remaining  unclianged. 


OLD-FASHIONED 


SIMPLICITY 


-iy 


$20,000,000  FOR  PRICE  BROS. 

iSpecial  to  Editor  &  I^  blisiikr* 

Quebec,  F'eb.  25 — -A  $20,000,000  offer 
for  Price  Brothers  and  Company,  Can¬ 
ada’s  oldest  newsprint  firm  which  has 
been  in  bankruptcy  since  1932,  has  been 
made  by  Pacona,  Limited,  a  syndicate 
formed  by  Lehman  Brothers,  New  York 
bankers  and  -Aluminum,  Ltd.,  and  headed 
by  -Aiine  Geoffrion.  Montreal  lawyer, 
and  will  be  submitted  to  bondholders  and 
shareholders  in  the  near  future. 

Hon.  Gordon  Scott,  official  trustee 
of  the  newsprint  firm,  has  outlined  the 
offer  in  a  circular  letter  to  all  bond  and 
share  holders. 


TeI-KIMIOXK  SKKVICE  ill  this 
country  is  inoilcrti.  It  leads  the 
world.  Yet  there  is  an  old-fash¬ 
ioned  siinplieity  ahoiit  the  Bell 
.System.  Tliis  a|>|)lies  to  cajiital 
stniettire  and  finaneial  methods 
as  well  as  to  the  nation-wide  ])laii 
ot  decentralized  operation  utider 
centralized  eontrol. 

The  -American  Telephone  and 
Teh  graph  Company  has  only  one 
class  of  stock  and  that  stock  is 
not  watered. 

It  has  more  than  (i.50,000  stock¬ 
holders  living  in  every  corner  of 
the  land.  Their  average  holding 
is  ‘28  shares.  No  individual  or 


organization  owns  as  much  as  one 
per  cent  of  the  stock.  There  are 


no  secret  reserves  or  hidden  assets. 

This  strneture  is  not  of  recent 
origin,  hut  dates  hack  many  veais 
to  the  early  days  of  the  telephone. 
It  has  lived  on  heeause  it  is  right 
and  in  the  best  interest  of  the 
jnihlie.  It  has  heen  fundamental 
in  making  the  Bell  System  a  dis¬ 
tinctive  -American  husiness. 


Reurnrch  fur  the  Hell  Sgatem  U  eae- 
riel/  on  bif  /tell  Lfiburatorieii.  ihur 
farturing,  iiurc/iasinii,  iti.itribvting^ 
IVeiilini  Electric,  liuth  help  in 
the  cuunlrg  good,  economical  tele- 
phone  service. 


BELL  TELEPHONE  SYSTEM 
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SCHLITZ  to  promote 
VITAMIN  D  BEER 


Tett  Copy  Will  Be  Placed  In  Eight 
Citie*  Beginning  Feb.  28 — 
Drinking  Pictures 
Eliminated 

iSpeciiil  to  KniTOR  S:  Pi  bi  ishfr) 

Chicago.  Feb.  25 — A  new  reason  for 
lirinking  Iteer  will  be  advanced  to  the 
American  public  Feb.  28,  when  Jos. 
jchlitz  Brewing  Company.  Milwaukee, 
iill  introduce  its  “Sunshine  Vitamin 
D"  beer  in  a  newspaper  and  outdoor 
advertising  campaign,  according  to  plans 
released  today  by  Ray  Weber,  advertis- 
aig  manager  of  the  company. 

.Announcing  Schlitz  beer  as  the  “only 
Iter  that  contains  Sunshine  Vitamin 
D,”  the  Milwaukee  brewing  concern 
nay  create  a  new  appetite  apiveal  for 
its  beverage.  The  process,  it  is  pointed 
oat,  is  in  tune  with  progressive  steps 
mdertaken  by  other  firms  offering  food 
and  beverage  products  to  the  public. 

Considerable  interest  has  been  evi¬ 
denced  by  those  in  advertising  circles 
as  to  the  public’s  reaction  to  this  new 
copy  appeal  in  beer  advertising.  From 
a  merchandising  standpoint,  it  is  hoped 
•iiat  Vitamin  D  beer  will  provide  a 
year-round  demand  for  the  product, 
which  will  eliminate  the  decline  in  beer 
lonsumption  during  the  fall  and  winter. 

The  introductory  campaign  will  ap¬ 
pear  in  newspapers  in  eight  cities,  ac¬ 
cording  to  Mr.  Weber.  Nashville, 
Tenn.;  Lansing,  Mich.;  Springfield,  Ill.; 
Milwaukee ;  Macon,  Ga. ;  Charlotte,  N. 
C.;  Providence,  R.  I.;  and  Grand  Junc¬ 
tion.  Colo.  Additional  cities  are  ex¬ 
pected  to  be  added  to  the  list  if  the 
campaign  proves  successful  in  the  or¬ 
iginal  test  points. 

The  newspaper  campaign  will  run 
approximately  six  weeks,  with  opening 
insertions  of  around  1,200  lines  and 
weekly  follow-up  advertisements  vary¬ 
ing  between  800  and  1.000  lines.  In  ad¬ 
dition  to  newspaper  copy,  there  will  be 
24-5heet  posters,  starting  March  5. 

.Another  unusual  feature  of  the  in- 
•roductory  advertising  is  the  fact  that 
ads  will  not  include  pictures  of  persons 
drinking  beer,  but  will  contain  illustra¬ 
tions  of  people  in  action,  in  keeping  with 
the  “radiant  health”  theme  of  the  cam- 
Pjugn.  .stressing  the  health  values  of 
Vitamin  D  beer.  The  first  ad  in  the 
scries  emphasizes  the  health  qualities 
of  Vitamin  D  and  asserts ; 

“.And  now  Vitamin  D — developed  di¬ 
rectly  by  the  sun’s  rays — is  available  to 
yon  and  your  family  in  Schlitz  Sun¬ 
shine  A’itamin  D  Beer  in  bottles  and 
tans.  Schlitz  Sunshine  Vitamin  D  Beer 
has  heen  perfected  after  years  of  re¬ 
search  ...  is  fully  protected  by  U.  S. 
Utters  Patent.  5Jo  other  beer  has 
Sunshine  Vitamin  D.” 

According  to  Dr.  James  W.  Lawrie, 
director  of  scientific  research  for  the 
^wery,  the  addition  of  Vitamin  D  to 
heer  has  been  accomplished  through 
lengthy  study  and  experiment  in 
irchlitz  laboratories. 

"nie  Mejunkin  Advertising  Company, 
^icago,  is  handling  this  campaign  for 
Mitz,  Irving  M.  Tuteur  and  S.  N. 
Becker  are  the  account  executives. 

TTie  possibility  of  other  breweries 
slicing  back  at  Schlitz  in  its  new  cam- 
wign  was  seen  this  week  in  a  special 
3d  released  to  about  60  mid-west  news- 
P3pers  by  Miller  Brewing  Co.,  Mil- 
^■aukee.  Urider  the  heading;  “Noth¬ 
ing  can  possibly  be  as  good  as  the  real 
article — nor  half  as  healthy,”  the  brew¬ 
ery  refers  to  Miller  High  Life  Beer 
3s  ‘undoctored  and  ‘untreated’  totally 
tree  of  foreign  or  artificial  ingredients.” 
•At  another  point  in  the  ad,  the  asser¬ 
tion  is  made ; 

“Miller  High  Life  Beer  is  not  a 
patent  medicine.  It  is  no  substitute  for 
a  good  physician  when  the  services  of 
such  are  reiiuired.  But  it  leaves  you 
healthy.  .And  your  doctor  will  tell  you 
that  good,  pure,  wholesome  beer  is  fine 
tor  the  system  and  excellent  for  the 
spirit.” 


^liller  account  is  placed  by 
Koche,  Williams  and  Cunnyngham,  Inc. 


OIL  N  E  S  “"s*  Comment 

from  the  pages  of 

National  Petroleum  News 


But  the  pity  of  it  is  that  so  much  of 
the  money  lost  is  by  outsiders  who  are 
not  warned  or  informed  of  the  hazards. 
They  are  led  to  believe  that  their 
particular  drilling  test  is  a  sure  thing 
and  so  frequently  they  can  least  afford 
to  lose  the  money. 


.4n  Independent  Oil  fFeekly,  Founded  in  1909 
Published  at  1213  West  3rd  Street,  Cleveland,  Ohio 
Offices — Washington,  D.  C.,  Neat  York,  Chicago, 

Tulsa,  Okla.  and  Los  Angeles 

WARREN  C.  PLATT,  Editor  iff  Publisher 


This  information  and  comment  is  selected  by  the  staff  of  National  Petroleum  News 
from  current  happenings  in  the  oil  industry  as  perhaps  having  some  information  value 
to  the  newspapers  of  the  country.  We  will  be  glad  to  answer  any  questions. 


Profits  and  Losses  of  Oil 


WE  do  not  want  to  pull  a  long 
face  for  our  oil  industry  and 
ask  for  a  lot  of  sympathy,  but 
if  the  investing  public  could  only  be 
made  to  understand  the  hazards  of  the 
business,  particularly  in  the  finding 
and  producing  of  oil,  the  public  would 
save  a  lot  of  money  and  the  industry 
would  be  saved  some  grief. 


AVERAGE  EXPERIENCE 
On  Drilling  Wells  in  1932 


.A  new  oil  field  always  brings  in  new 
money,  a  good  bit  of  which  is  lost,  and 
that  leads — among  other  causes — to 
overdevelopment  of  the  field  and  in¬ 
evitably  to  unprofitably  low  prices  for 
crude  oil.  From  that  comes  unprofit¬ 
able  prices  for  gasoline  and  other  pro¬ 
ducts  throughout  the  country  and  there 
is  no  help  until  the  new  field  “blows 
her  head  ofT’  and  settles  down. 

Practically  a  quarter  of  all  holes 
drilled  for  oil  and  gas  are  dry.  This  is 
a  bad  enough  factor  but  what  the 
public  fails  to  realize  is  that  what  it  is 
so  frequently  asked  to  “invest”  in  is 
new  development  work,  or  wildcatting, 
and  here  the  dry  holes  run  to  91%, 
according  to  1934  figures,  and  that  was 
an  average  year  for  dry  holes. 


that,  since  the  discovery'  of  oil  in  com" 
mercial  quantities  in  this  country  in 
1859,  there  has  been  lost  in  the  search 
for,  development  and  production  of 
oil  and  gas  a  total  of  33,672,000,000,  a 
figure  fairly  accurately  arrived  at  by 
taking  government  and  industry  figures 
on  wells  drilled,  and  dry  holes,  figures 
from  the  same  sources  for  production 
of  oil  per  year  and  the  price  and  the 
known  cost  of  drilling  wells. 

It  is,  of  course,  no  disgrace  to  have 
a  dry  hole.  Oil  companies  and  indi¬ 
vidual  oil  men  figure  on  a  certain  per¬ 
centage  of  them.  They  set  aside  funds 
to  risk  in  the  search  for  oil,  funds  that 
are  taken  into  the  company’s  costs  and 
which  the  companies  are  prepared  to 
lose,  if  necessary'.  This  is  similar  to  the 
experimental  and  development  work 
in  all  industries.  Furthermore  the 
companies  and  individual  experienced 
oil  men  know  how  to  spot  their  wild¬ 
catting  so  as  to  keep  the  losses  within 
bounds  and  over  a  period  of  years 
come  out  ahead. 


The  oil  industry'  appreciates  the 
action  of  the  newspapers  of  the 
country  many  years  ago  in  closing 
their  columns  to  the  offering  of  fake 
and  wildcat  and  even  hazardous  oil 
ventures.  I'hrough  the  newspapers’ 
co-operation  with  the  Better  Business 
Bureaus  and  other  such  law  enforcing 
agencies  of  the  country,  millions  of 
dollars  have  been  saved  to  innocent 
investors.  But  many  of  these  wildcat 
outfits  still  operate  through  word  of 
mouth  and  the  mails. 

The  story'  of  losses  in  oil  production 
is  best  told  in  the  graphs  with  this 
advertisement,  plus  the  reproduction 
of  a  page  ad  in  our  Public  Educational 
Issue  which  was  the  contribution  of 
one  veteran  Oklahoma  oil  producer  to 
the  story'  of  what  the  oil  industry 
means  to  the  farmer.  This  advertise- 


"WILDCAT"  DEVELOPMENTS 
In  the  U.  S.  in  1934 


ment  is  a  very  fair  story  of  the  average 
oil  man’s  dry  hole.  It  has  its  humor — 
typical  oil  country  humor,  too.  When 
our  Tulsa  representative  called  on  this 
producer  to  ask  him  to  buy  space  to 
tell  the  public  something  good  about 
the  oil  industry,  this  hardened  veteran 
of  dry  holes  and  many  good  wells,  said : 

“All  right.  I’ve  just  finished  up  a 
dry  one  and  I’ll  kick  in  3200  more  to 
tell  the  public  that  little  story.” 

So  here  it  is  hot  off  that  sand  blown 
lease  in  western  Oklahoma.  The 
victim  is  getting  quite  a  chuckle  out 
of  being  the  first  producer  to  advertise 
a  dry  hole — not  for  sale.  It  doesn’t 
quite  make  sense,  but  the  gang  has  to 
have  their  little  jokes,  even  though 
they  cost  money. 


.A  well  qualified  statistician  of  many 
years  standing  in  the  oil  Industry,  ''  not  for  SaU 

Advertisement  in  Our  Public 

from  a  wealth  of  figures,  has  estimated  Educational  Issue. 
AdTertisemeot 
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THE  STORY  OF  N' 


iHE  invention  of  printing,  the  evolution 
of  paper-making  processes,  the  use  of  new  materials,  the  varied  utilization  of  power 
—  water,  steam,  electric— the  development  of  transportation  and  communication, 
the  industrial  applications  of  chemistry  and  physics,  the  building  of  giant 
machines— these  are  some  of  the  steps  which  lead  from  the  making  of  'a  few 
hundred  sheets  of  paper  in  a  day  to  200  tons  on  a  single  machine,  and  from  the 
printing  of  three  hundred  newspaper  pages  in  an  hour  to  four  million  such  pages 
in  60  minutes  on  a  single  press. 

Two  hundred  years  ago  there  were  no  more  than  10  newspapers  in  all  of  the 


^  One  of  <3  series  of  advertisements  telling  of  the  News 
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American  colonies  and  their  distribution  was  small.  Today  a  copy  of  a  daily 
newspaper  is  published  for  every  family  in  the  United  States.  There  ore  11,000 
weekly  newspapers  and  circulations  are  counted  in  hundreds  of  thousands  and 
in  millions. 

One  man  with  the  aid  of  modem  machinery  can  make  ten  thousand  times 
os  much  paper  in  a  day  as  did  the  inventor  of  paper-making  in  China  1800  years 
ago.  Progress  in  printing  and  in  the  distribution  of  the  printed  message  has  been 
equally  great. 

Paper-making  and  printing  have  gone  hand  in  hand  through  the  centuries 
Improvement  in  one  has  been  guickly  followed  by  improvement  in  the  other.  New 
wonts  have  been  met  with  new  supplies. 

Better  paper  hasmude  possible  better  publications.  New  methods  of  print¬ 
ing  have  called  for  higher  qualities  in  the  sheet  coming  from  the  paper  mill.  Action 
and  reaction  have  been  universal  and  continuous.  Out  of  all  has  come  progress. 

The  story  is  a  long  one  full  of  interest  everywhere.  Some  of  the  high  points 
will  be  noted  on  these  pages  from  time  to  time. 


the 
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Prm  in  North  America.  Another  will  appear  March  7 ,  1936 
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Editor  &  Publisher  for  February  29,  1936 


E  D  I 

A  GOOD  SUIT  WELL  WON 

Acquittal  of  the  president  and  editor  of 
Philadelphia  Inquirer,  brought  into  court  on 
^  a  criminal  libel  charge  by  the  Attorney  Gen¬ 
eral  of  Pennsylvania,  is  another  proof  that  juries 
honor  the  right  and  duty  of  the  press  to  expose  the 
conduct  of  public  officials,  when  such  publication 
is  without  malice  and  is  demonstrably  in  the  interest 
of  public  institutions. 

A  jury  of  five  women  and  seven  men  in  Washing¬ 
ton  County  court  not  only  found  Charles  A.  Tyler 
and  John  T.  Custis  “not  guilty,”  but  offered  con¬ 
gratulations  to  them,  and  their  counsel,  in  open 
court.  The  trial  judge  commended  the  jury  for  its 
action.  The  costs  fall  on  the  newspaper. 

Attorney  General  Charles  J.  Margiotti  started  suit 
against  the  Inquirer,  its  president  and  editor,  fol¬ 
lowing  publication  of  an  article  on  Sept.  29, 
alleging  that  Margiotti’s  law  partners  were  planning 
to  obtain  contracts  from  county  commissioners  to 
collect  delinquent  personal  property  taxes  at  high 
contingent  fees.  The  jury  found  the  article  proper 
public  information,  not  libelous  or  malicious.  The 
prosecution  made  much  of  the  headline  which  read: 
“Margiotti’s  Law  Partners  Plan  Tax  Fee  Grab.” 
Lawyers  are  often  quite  touchy  and  technical  about 
headlines,  but  strong  words,  such  as  “grab,”  seem 
often  to  justify  themselves. 

There  are  many  civil  libel  suits,  but  relatively 
few  reach  the  courts.  Libel  lawyers  latterly  are 
disposed  to  settle  cases  out  of  court,  without  much 
respect  for  principles  that  may  be  compromised. 
Indeed,  this  day  in  .\merica  will  not  ring  down 
the  ages  as  notable  for  sensitiveness  to  public 
wrongs  or  valor  in  defense  of  the  principles  which 
underlie  free  institutions.  There  is  not  a  little 
cynicism  as  regards  even-handed  justice  in  the 
courts,  and  no  unlwunded  faith  in  the  perspicacity 
or  reliability  of  juries.  Where  complainants  are 
lawyers  who  seem  to  be  deeply  entrenched  in  the 
legal  system  of  a  state,  most  newspapers  think  the 
best  way  out  of  a  libel  action  is  private  settlement. 

In  a  criminal  action,  as  in  the  case  of  the  Inquirer, 
private  settlement  is  not  often  possible,  hut  never¬ 
theless  we  greatly  admire  the  forthright  manner  in 
which  that  newspaper  stood  its  ground  and  fought 
the  matter  to  a  successful  conclusion.  A  high  press 
principle  is  vindicated.  The  defense  costs  may 
amount  to  a  few  thousand  dollars,  but  the  case  was 
worth  it  to  any  high-spirited  newspaper. 


Henry  Justin  Smith  once  told  a  boy,  aspir¬ 
ing  to  enter  journalism:  "It  is  a  filthy  tr^e; 
your  hearfs  blood  of  today  wraps  up  some¬ 
body’s  lunch  tomorrow." 


SIGN  GUILD  CONTRACT 

This  week  the  Cleveland  Press,  mother- 
paper  of  the  Scripps-Howard  group,  signed  a 
year’s  contract  with  the  Qeveland  News¬ 
paper  Guild,  local  chapter  of  the  American  News¬ 
paper  Guild,  of  which  Heywood  Broun  is  president. 
The  negotiations  continued  over  13  months. 

The  contract  contains  the  following  significant 
statement:  “This  accord  is  not  in  fact  or  intent  a 
so-called  ‘trades  union  contract’  but  a  friendly  re¬ 
ciprocal  arrangement,  with  the  specified  purpose  of 
setting  up  minimum  salaries,  hours,  stable  standards 
of  working  conditions  and  other  benefits  for  the 
editorial  workers  on  the  Geveland  Press.” 

The  collective  arrangement  is  published  in  other 
columns  of  Editor  &  Pi-blisher.  It  speaks  for 
itself  and  should  be  carefully  read  bv  all  interested 
in  the  question  of  collective  bargaining  in  news 
departments. 

More  than  a  year  ago  the  Cleveland  Neivs  en¬ 
tered  into  a  contract  with  the  Guild,  announcing  at 
the  time  that  Dan  Hanna,  publisher,  had  promised  to 
sign  such  an  agreement  and  was  keeping  his  word. 
In  the  case  of  the  Qeveland  Press  it  is  also  said 
that,  early  in  the  negotiations,  Roy  W.  Howard 
declared  informally  he  would  sign  a  Guild  contract 
if  the  Guild  were  not  to  be  a  trades  union,  with 
A.  F.  of  L.  affiliation.  The  Guild  membership 
voted  down  the  “union”  and  A.  F.  of  L.  at  a  recent 
election,  by  a  narrow  margin.  Robert  P.  Scripps, 
in  the  absence  of  Roy  W,  Howard,  recently  in¬ 
formed  the  management  of  the  Press  that  the  prom¬ 
ise  must  be  fulfilled. 


I  SIX  ESS  must  be  moving  up  merrily  in  old 
England,  long  famed  for  adeptness  in  mud¬ 
dling  through  troubles  and  coming  out  im- 
IKTturbably  on  top.  We  confirmed  this  general  im¬ 
pression  recently  by  leafing  over  the  pages  of  several 
journals  serving  the  publishing  and  advertising 
fields — an  economical  technique  for  peering  into  dis¬ 
tant  bazaars.  We  found  no  legalistic  cry-baby 
talk  that  Government  is  stifling  private  initiative, 
although  we  have  heard  that  British  tax  rates  and 
regulation  of  financial  practices,  its  public  works 
and  social  security  programs  are  far  beyond  any  yet 
dared  by  an  .American  administration.  We  did  find 
item  after  item,  chronicling  new  publishing  enter¬ 
prises,  new  printing  applications,  new  advertising 
campaigns,  new  ideas  for  advertising  exploitation — 
the  kind  of  news  we  used  to  read  in  our  press. 

One  group  of  promoters,  probably  American, 
contemplates  an  advertising  campaign  to  interest 
Britishers  in  baseball,  which  appears  to  have  had 
a  successful  1935  introduction.  Police,  with  the  co¬ 
operation  of  advertisers,  are  putting  on  a  campaign 
to  reduce  the  automobile  accident  rate.  Familiar 
automobiles  are  offered  to  the  British  public  at 
prices  50  to  100  per  cent  higher  than  the  same  cars 
sell  for  in  America. 

We  learn  that  at  least  two  publications  have  ap¬ 
peared  in  arrant  imitation  of  Time,  with  more  prom¬ 
ised,  and  that  prototypes  of  Fortune  and  Esquire  are 
lieing  planned.  New  publications  are  also  projected 
for  the  dwellers  in  London’s  flats,  and  a  couple  of 
luxurious  magazines  for  women.  A  new  fortnightly 
is  addressing  itself  to  stockbrokers. 

The  Daily  Mirror’s  sale  of  3,428.000  copies  of  its 
issue  describing  the  King’s  funeral  is  set  forth  as 
a  new  world’s  record  for  a  morning  paper,  which 
it  undoubtedly  is.  And  we  read  that  Sir  Gomer 
Berry  became  Lord  Kelmsley  of  Famham  Royal,  by 
virtue  of  the  barony  conferred  on  him  in  the  New 
Year’s  Honors  List. 

There  is  complaint  against  the  .American  adver¬ 
tising  diseases,  “crepy  throat”  and  “lipstick  parch” 
apparently  having  no  welcome  as  new  perils  for 
British  beauty.  There  is  complaint  also  against  the 
sensational  and  sexy  radio  programs  bootlegged  into 
the  adless  English  ether  by  stations  in  France  and 
Luxembourg — also  claims  by  the  latter  that  adver¬ 
tisers  are  booking  their  facilities  to  near  capacity. 

But  we  found  no  advertiser  or  advertising  associa¬ 
tion  crabbing  about  publication  rates — not  a  line  of 
it.  British  rates  seem  high  by  our  standards,  but 
there  is  abundant  evidence  that  they  do  not  handi¬ 
cap  intelligent  and  profitable  use  of  space.  -And  as 
noted  above,  we  found  no  political  squawking. 


Only  an  authentic  genius  can  make  printed 
matter  easy  to  read. 

FREE,  AND  MEAN  IT 

HE  people  of  Venezuela  evidently  value  a 
free  press.  When  the  Government  attempted 
a  censorship,  Caracas  went  on  strike,  stu¬ 
dents  rioted,  newspapers  stopped  printing,  all  public 
services  were  suspended,  stores  closed  and  in  fierce 
clashes  with  the  police  five  were  killed  and  many  in¬ 
jured.  The  demand  was  for  restoration  of  free  press 
and  all  civil  rights.  Within  two  days  the  Govern¬ 
ment  yielded  and  conditions  became  normal. 

The  American  people  accept  civil  rights  as  if  they 
were  gifts  from  heaven,  like  water  or  air.  Deprived 
of  them,  the  majority  would  no  doubt  fight.  We 
like  to  believe  that,  anyhow.  The  best  insurance 
of  a  free  press  is  constant  vigilance  and  battle,  by 
the  press  itself,  when  the  right  is  menaced. 


I  A  L 

LOTTERIES 

AVORABLE  press  comments  have  been  few 
on  the  proposal  by  Mayor  LaGuardia  of 
New  York  that  the  illegal  operation  of  lot. 
teries  be  taken  out  of  private  hands,  and  legalized 
as  a  government  function,  to  improve  public  moral¬ 
ity  and  open  new  revenue  charmels.  Editori  can 
see  no  public  gain  in  extending  official  blessing  to 
a  device  which,  under  any  auspices,  takes  a  little 
from  many  for  the  benefit  of  an  infinitesimal  few. 
There  is  no  sentiment  for  making  Uncle  Sam  a 
croupier. 

In  a  different  light,  however,  stand  the  proposals 
sponsored  by  the  California  Press  Association  and 
the  California  Newspaper  Publishers  .Association. 
These  ask  for  a  change  in  the  lottery  laws,  and 
liending  that,  a  more  liberal  interpretation  of  exist¬ 
ing  laws  and  regulations.  They  want  the  govern¬ 
ment  to  distinguish  between  lotteries  of  a  demoral¬ 
izing  influence  and  lotteries  that  are  simple  and 
innocent  amusement,  whereby  money  is  raised  for 
good  and  worthy  purposes. 

Plain  as  the  postal  regulations  are,  their  inter¬ 
pretation  varies  greatly  with  circumstances  and  with 
local  postmasters.  The  lottery  law  is  flagrantly 
violated  by  the  gift  enterprises,  raffles,  etc.,  con¬ 
ducted  by  churches,  business  and  social  organiza¬ 
tions,  but  under  the  law  an  edition  of  a  newspaper 
which  carried  an  advertisement  or  made  a  routine 
news  mention  of  these  activities  would  be  subject 
to  exclusion  from  the  mails. 

Postmaster  General  Farley  was  quoted  in  these 
columns  recently  as  favoring  more  liberal  inter¬ 
pretation  of  the  law  as  it  applied  to  news  stories, 
but  he  indicated  no  boundaries  by  which  editon 
can  be  guided.  The  law  is  explicit.  Local  rulings 
have  been  varied,  and.  it  may  be  suspected  that 
politics  has  sometimes  been  decisive.  Radio  adver¬ 
tising,  not  subject  to  postal  regulations,  has  featured 
enterprises  which  newspapers  may  not  even  mention 
without  peril  to  their  mail  privileges. 

It  is  our  belief  that  the  lottery  idea  has  been 
grossly  overdone  in  advertising,  but  it  unquestion-  j 
ably  produces  quick  one-time  responses  from  folks  I 
who  think  they  might  win  a  lot  for  a  little.  It  ; 
is  unsound  and  impermanent,  and  should  be  dis-  ; 
couraged. 

What  is  needed  is  a  modem  law  that  will  stamp 
out  the  lottery’  racket,  permit  the  mild  and  harmless 
enterprises  which  are  now  under  the  contimal 
menace  of  political  blackmail,  and  leave  the  press  . 
free  to  perform  its  job  of  printing  the  news.  | 


If  colored  advertising  conUcs  pull,  as  they  art 
said  to  do,  why  would  black  and  white  comics 
in  daily  newspapers  fail  to  yield  satisfactory 
results! 


WHY  BOOKS  DO  NOT  SELL 

AYS  Sinclair  Lewis,  in  Yale  Literary  Magi' 
sine:  “Many  novels  which  15  years  agowould  I 
have  sold  50,000  copies  sold  only  10,000  copies 
in  1935.  One  might  almost  declare  that  books  & 
not  sell  any  more  in  this  country.  The  movie, 
automobile,  road  house,  bridge,  and,  most  of  all 
the  radio,  are  the  enemies  of  magazine-reading, 
book-reading  and  of  book-buying.” 

No  mention  is  made  of  newspaper-reading.  News¬ 
paper  reading  is  increasing,  as  Editor  &  Pubushb  : 
statistics  amply  demonstrate.  The  remarkable  fad 
is  that  throughout  the  long  depression,  newspaper 
reading  has  continued  practically  unabated. 
culation  figures  stand  today  at  near  the  all-tu* 
peak. 

Hew  York  Times  notes  Mr.  Sinclair’s  statement 
and  makes  the  pertinent  comment  that  if  people  do 
not  buy  books  any  more  the  fault  may  lie  in  die 
character  of  the  books  that  avc  being  produced. 
It  says :  “Too  many  recent  ‘sen.-  us’  books  are  only 
belated  rewriting  of  the  Sunday  newspaper  and  rwt 
very  careful  restatement  at  that.  Even  fiction,  in  its 
realistic  and  proletarian  phases,  is  chiefly  the  poli« 
news  or  the  labor  news  of  the  daily  paper.  ^ 
socially  minded  literature  disdains  to  create  li'nn* 
characters,  or  does  not  know  how.” 

It  might  be  added,  we  think,  that  good  ne^ 
papers  have  resisted  radio  because  they  are  putting 
on  a  better  show  and  more  vital  production. 
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EN'KV  J.  llASKIiLL,  editor,  Kan¬ 
sas  City  Star,  is  on  a  trip  to 
Wjsliiiigton  and  New  York. 

Gen.  C.  1>.  lUethen,  pul)li>lier,  SialtL' 
(Wash.)  i  tines,  and  Mrs.  Blethen  arc 
spending  a  month’s  vacation  in  Los 
\ngeles  and  Southern  California. 

Lari  J.  Lstes,  publisher,  Lunyziew 
(Tex.)  Journal  and  Ncti's  recently  tele¬ 
graph^  friends  from  Rochester,  Minn., 
where  lie  underwent  a  serious  operation, 
tiat  he  exiiected  to  be  out  in  three 
weeks. 

Carsiiii  Taylor,  publisher  of  the 
Narnia  JUilU'tin,  sailed  on  Monday, 

Feb.  17,  for  Manila  after  a  four-month 
laation  in  the  United  Slates. 

S.  J.  Svoboda,  publisher,  Chziland 
American,  Bohemian  dailv  newspai>er, 
will  oppose  Congressman  Robert  Cros¬ 
ier  in  the  May  primaries.  1  le  will  run 
li  the  candidate  of  the  'Townsend  Old 
.\ge  Pension  organization  in  the  21st 
l)hio  (Cleveland)  district. 

John  F.  Neylan,  chief  counsel  of  the 
Hearst  organization,  addressed  the  Bond 
Gub  in  New  York  Feb.  24. 

Hugh  Ike  Shott,  publisher  of  the 
Daily  Telegraph  and  Sunset  Sews, 
Bluelield,  \V.  \'a.,  formally  announced 
his  candidacy  for  the  Republican 
aomination  to  the  United  States  Sen- 
a’x,  Feb.  23,  in  a  state-wide  radio  hook¬ 
up.  He  served  two  terms  in  Congress 
iromthe  T'ifth  West  X'irginia  district. 

Eugene  C.  Pulliam,  president  of 
Central  Newspapers  Inc.,  Lebanon,  Ind., 
accompanied  by  his  son  luugene  Pul- 
iiam,  Jr.,  of  the  United  Press,  started 
a  trip  this  week  which  will  take  them  to 
Honolulu.  Panama,  South  .-Vmerica 
and  Cuba. 

J.  L.  Cauthorn,  president  and  business 
manager,  San  Francisco  News,  is  at 
Palm  Springs.  Cal.,  convalescing  from 
a  long  illness.  His  return  to  his  of- 
ice  at  tile  .News  is  e.'cpected  within  ten 
days. 

Harris  1‘owers.  editor,  Ocala  ( l-la.) 
Banner,  who  has  been  ill  in  the  hospital 
iollowing  an  accident  Jan.  30,  and  was 
taken  home  a  few  days  ago,  has  suffered 
a  relapse  and  is  again  receiving  treat¬ 
ment  at  the  hospital. 

Dietrick  l.amade,  publisher,  William.s- 
pert  (Pa.)  tint  and  Mrs.  Lamade  are 
spending  the  winter  at  .Miami  Beach. 

Frank  S.  Baker,  publisher,  Tacoma 
(Wash.)  Daily  Ledger,  has  lieen  re¬ 
elected  to  the  ixiard  of  directors  of  the 
Hotel  Winthrop  corporation  in  that  city. 

R.  H.  Gore,  publisher  of  the  Gore 
newspapers  in  Florida,  has  announced 
plans  for  establishing  modern  com¬ 
munities  for  “trailer  tourists”  at  Fort 
Lauderdale.  Daytona  Beach  and  Deland, 
Fla. 

Henry  Humphrey,  publisher,  Texar¬ 
kana  (Ark.)  Gazette,  was  chosen 
chairman  of  the  Te.xarkan  group  to 
cooperate  with  the  Te.xas  and  .-Xrkansas 
Centennial  Commissions  at  their  recent 
nming.  'Texarkana,  a  border  line  city, 
will  cooiierate  with  Ixjth  States  in  their 
1936  celebrations. 

John  11.  Carter,  editor,  Lancaster 
(Pa.)  New  Fra  has  been  indorsed  by 
the  Lancaster  county  Republican  or¬ 
ganization  as  a  delegate  to  the  Republi- 
c»n  convention  in  Cleveland  in  Jime. 

C  R.  Settlemcicr,  former  Tacoma, 

W’ash..  newspaperman,  is  now  owner 
mid  editor  oi  the  Fairbanks  (.\laska) 
Sews  Miner. 

IN  THE  BUSINESS  OFFICE 
T^ON  U.  bridge,  advertising  di¬ 

rector,  .Vcw  York  Times  was  the 
guest  speaker  at  the  first  luncheon 
nieeting  of  the  .‘\dvertising  Club  of 

N.  j.  Mr.  Bridge  spoke  on 

T  D  ^  Cents  Buys.”  Willard 

“tmman,  former  editor  of  the  Neze- 
<rrk  Star-Eagle,  president  of  the  club, 
presided. 

Wchard  C.  Patterson,  vice-president 
Md  general  manager  of  the  Toledo 
t  tines,  and  Mrs.  Patterson,  left  last 
for  a  trip  to  Florida  and  Cuba. 


WIFE  GAVE  NEW  IMPETUS  TO  PAPER; 
NOW  AIDS  PUBLISHER-HUSBAND 

Quite  a  Mott  family 

the  Yazoo  City  (Nliss.) 


institution  IS 
Herald 

which  on  the  occasion  of  its  (i3danniver- 


.\Irs.  X.  .\.  Mott  Xorman  Mott 

>ary  recently  moved  into  a  remodeled 
home.  'The  paper,  a  semi- weekly,  came 
into  the  Mott  family  in  1914  when  pur¬ 
chased  by  N.  .-X.  Mott  and  published 
by  him  until  his  death  in  1920.  It  is 
still  owned  by  his  widow  and  operated 
by  his  son  and  daughter-in-law  Mr.  and 
-Mrs.  Norman  .\.  .Mott.  Mr.  Mott  is 


editor  and  Mrs.  Mott  the  associate  edi¬ 
tor  and  dynamo  of  the  organization. 

.Mrs.  Mott’s  connection  with  the 
l>aper  began  in  1925  while  her  husband 
held  another  (losition.  Without  previous 
e.xperietice  she  became  overnight  the 
editor  and  business  manager,  although 
two  small  children  demanded  part  of  her 
time.  The  (i3-year  old  paper  took  on 
new  life,  the  circulation  increased  and 
the  advertising  volume  rose.  It  wasn’t 
many  months  before  her  husband  came 
back  to  the  iiajicr,  but  she  continued 
her  activities,  particularly  in  liuilding  up 
the  rural  clientele. 

The  Herald  is  one  of  a  very  few 
small  town  (lapcrs  which  maintains  a 
(laid  list  of  rural  correspondents.  'This 
accounts  in  part  for  the  excellence  of 
its  rural  news.  Mrs.  Mott  was  instru¬ 
mental  in  building  up  this  end  of  the 
news  coverage. 

.Mr.  Mott  was  connected  with  the 
Zanesville  (O.)  Times-Recorder  in  1917 
and  for  a  short  time  in  1919  was  as¬ 
sociated  with  the  Beaumont  (Te.x.) 
Enterprise. 


George  W.  Mansfield,  circulation  di¬ 
rector,  and  Ernest  Mehl,  sports  writer, 
accompanied  the  Kansas  City  Star’s 
Golden  Gloves  team  to  the  final  tourna¬ 
ment,  held  in  Chicago  under  the  auspi¬ 
ces  of  the  Chicago  Tribune. 

W.  D.  Lyness,  circulation  manager, 
Tacoma  (VVash. )  News  Tribune  and 
Ledger,  and  I'rank  Powers,  business 
manager  of  the  Tacoma  Times,  have 
been  named  on  a  special  Tacoma  civic 
committee  appointed  to  devise  ways  and 
mens  for  reducing  'Facoma’s  annual  au¬ 
tomobile  death  toll. 

Kenneth  M.  Carpenter  of  the  display 
advertising  department.  Salt  Ixtke  Trib¬ 
une,  and  Mrs.  Carpenter  are  parents 
of  a  son,  Ixjrn  this  week. 

George  M.  Burbach,  advertising 
manager,  St.  Louis  Fost-Uispatch,  and 
Mrs.  Burbach  have  returned  from  a 
winter  vacation  spent  in  Mexico. 

Roby  Robinson,  national  advertising 
manager,  Atlanta  Consitution  and  son 
of  the  late  Roby  Robinson,  for  many 
years  its  business  manager,  was  elected 
a  director  of  the  Constitution  Publish¬ 
ing  Company  at  the  board’s  meeting 
Feb.  24. 

Donald  Davis,  advertising  manager, 
Siiringfield  (Mass.)  Newspapers  is  re¬ 
covering  from  a  serious  illness  that  has 
confined  him  to  bed  for  nearly  a  month. 

Stewart  Gelders,  promotion  manager, 
.Atlanta  Georgian-American,  has  been 
elected  a  vice-president  of  the  Atlanta 
.\dvertising  club. 

Mr.  and  Mrs.  C.  J.  Ripberger,  Little 
Rock,  .Ark.,  are  the  parents  of  a  daugh¬ 


ter,  Wanda  Lee  Ripberger,  born,  I'eb. 
4.  Mr.  Ripberger  is  a  district  manager 
of  the  .Arkansas  Democrat  circulation 
defxirtnient. 

Stewart  D.  Randall  of  Sjiencer,  la., 
took  over  management  of  the  Duncan 
(Okla.)  Eagle,  a  semi-weekly,  in  the 
last  fortnight,  formerly  operated  by  the 
late  .Alan  D.  Masters.  Randall  was 
advertising  manager  oi  the  Daily  Re¬ 
porter  at  Spencer,  la. 

IN  THE  EDITORIAL  ROOMS 

JOHN  1'.  WURZ,  managing  editor. 
Grand  Rapids  (Mich.)  Herald,  v^o 
has  been  critically  ill  with  a  throat  in¬ 
fection,  is  recovering  in  St.  Mary’s  hos¬ 
pital. 

Paul  W.  Harvey,  news  editor,  Ta¬ 
coma  (Wash.)  News-Tribune,  has  been 
elected  vice-president  of  the  Goodwill 
Industries  of  Tacoma,  social  service  re¬ 
habilitation  organization. 

William  Rodgers  has  been  made  city 
editor,  Somerset  (Pa.)  Daily  Herald. 
Prior  to  joining  the  Herald  he  had  been 
employed  on  the  Johnstown  Democrat 
and  Ohio  newspapers. 

Charles  Schneider  has  been  named 
drama  editor  of  the  Cleveland  Press. 
Geor_ge  Davis,  veteran  critic  is  writing 
features. 

Claude  .A.  Mahoney,  general  assign¬ 
ments  and  features,  Indianapolis  Star, 
for  the  last  seven  and  one-half  years, 
joined  the  Washington  bureau  of  the 
IVall  Street  Journal  this  week.  He  will 
cover  the  White  House  and  the  .Army 
and  Navy  offices. 

(Continued  on  next  page) 
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Already  is  the  most  wide  quoted  brief  commenta¬ 
tor  on  the  nation’s  affairs. 

Her  daily  dispatch  (wire  or  airmail)  is  read  by 
many  millions,  and  her  printed  phrases  and 
quick  quips  are  becoming  a  part  of  the  daily  life 
of  this  country. 
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Lpl  Abner 

T  JAST  May,  when  only  9  months  old, 
LI’L  .VIINER  placed  first,  with  twice  us 
many  votes  as  the  iu*.xl  two  comics,  in 
the  Buffalo  'rimes’s  [Kiiuilarity  jx>ll. 

In  -Vugust  .\1  Capp’s  feature  won  a 
liclter  than  2-to-l  victory  in  the  Bridge¬ 
port  Post  and  led  hy  an  overwhelming 
margin  in  the  \oiingslown  'Felegraiu’s 
contest. 

Deeemlier  brought  two  more  firsts — by 
more  tban  3  to  1  in  the  Portland  Ore¬ 
gonian  and  hy  more  than  2  to  1  in  the 
Fort  Worth  Press. 

January  saw  LI’L  ABNER  again  a 
double  winner — hy  more  than  2  to  1 
in  the  Chicago  Daily  News  and  with  a 
nearly  100  |ier  cent  sweep  in  the  Evans¬ 
ville  Press. 

This  month  the  Elkhart  'Truth’s  readers 
voted  it  a  lietter  than  2  to  1  favorite. 

S  Jirsts  in  10  months.  Only  IS 
months  old,  nrul  pulling  for  132 
subscribers.  LI’L  .MINER  is  Public 
Comic  No.  1. 

Daily  strip  and  Sunday  color  page. 
Write  for  samples  and  terms  today. 
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tions.  Their  schedule  calls  for  a  2,500- 
mile  trip. 

L.  A.  Wilke,  formerly  city  editor, 
El  Paso  Herald-Post,  has  been  ap- 
l)ointed  publicity  director  of  the  College 


W.  Nelson  Wilkinson  has  become  so-  Mines  and  Metallurgy,  a  branch  of 
ciety  editor  of  the  Buffalo  (N.  Y.)  Eve-  the  University  of  Texas,  El  Paso. 

Jack  McDermott,  lilm  writer  and  ,  ^  a 

actor,  is  conducting  the  “Town  Talk”  ^ 


ac  or,  IS  conoucung  me  lown  la  k  ^  cartoons  for  the  Sunday  Journal 

column  on  the  Los  Angeles  Hl^trated  >  ^/hich  arc 

Da./y  News  formerly  wnttp  by  L.  V.  ^ 

Durhng  ^fore  the  latter  joined  the  Us  ^  used.  Coring  is  also 


Angeles  Times  staff. 


for  all  suggestions  used.  Coring  is  also 
using  on  his  page  “School-Kid-0- 


PERSONAL  miirtrip.  FOLKS  WORTH  KNOWING 

^Continued  from  page  29)  El^' ptso  ^H^l-ald-P^LXj'^beet'^-  Q  OBERT  L.  KERN, 

iiointed  publicity  director  of  the  College  Daily  News-Democrat  editor  a^ 
W.  Nelson  Wilkinson  has  become  so-  Mines  and  Metallurgy,  a  branch  of  publisher,  who  was  recently  ap^intcd 

;iety  editor  of  the  Buffalo  (N.  Y.)  Eve-  the  Lniversitv  of  Texas.  El  Paso.  _  “  ^  “ 

Gov.  Henry  Hor¬ 
ner’s  Illinois  pri¬ 
son  investigating 
commission,  has 
been  active  head 
of  the  News- 
Democrat  since 
the  death  of  his 
father  in  1931. 

Mr.  Kern  served 
his  journalistic  | 
apprenticeship  un¬ 
der  his  father, 

- —  iftnrif,  ittko  Lfv\.ii  air  i.u  Robert  L.,  Sr., 

Peggy  Herman  has  been  assigned  to  to  handle  the  music  department.  Her-  Robbt  L.  Kxut  who  was  not  only 
write  the  Sally  Harris  Letter,  a  social  man  Bernfeld  will  be  the  Enquirer’s  .  a  nationally 

page  feature,  in  the  Harrisburg  (Pa.)  critic  of  the  drama  and  the  movies.  prominent  newspaperman,  but  former 
Telegraph.  t-,  n  r  t.  u—  mayor  and  Congressman.  The  younger 

Vincent  Mahonev  formerlv  of  the  especially  noted  among  Illinois 

Vincent  Mahoney,  tormerly  ot  the  lomed  the  reportorial  staff  of  the  editors  for  two  misadee  conducted 

Los  Angeles  bureau  of  the  Un  ted  Press,  Leader  Staunton  Va  edhors  tor  two  cru^des  conducted 

has  ioined  the  Inc  -Jtioc/cc  ^^umon,  va.  Within  the  past  year.  The  News-Dem- 

renortorial  staff  *  ^  Devlin  and  Herbert  Drake  of  ocrat  has  fought  the  slot  machine  ring 

j  ■  Quincy,  who  recently  returned  frgm  a  in  its  community  and  has  exposed  tax 

Lev  Flournoy,  for  many  years  on  the  trip  around  the  world,  have  joined  the  conditions  in  the  county. 

Columbus  Citizen  staff,  and  Fletcher  Newark  (N.  J.)  Ledger.  “The  paper  has  conclusively  proved 

Knebel,  formerly  of  the  Cluittanooga  James  A.  Payne,  formerly  of  the  Rich-  that  wealthy  tax  dodgers  have  been  re- 


Victor  H.  Schoffelmayer,  agricultural  Grams,”  drawn  by  young  Rhode  Island 
editor,  Dallas  (Tex.)  Morning  News,  artists  of  school  children, 
will  be  one  of  the  principal  speakers  at  Herbert  Yeiser,  student  under  the 
a  meeting  of  the  Southwest  Shippers’  jate  Dr.  George  A.  Leighton,  music 
Advisory  Board  m  Beaumont,  Tex.,  and  drama  critic  of  the  Cincinnati  En- 
March  5.  quirer,  has  been  named  as  his  successor 

Peggy  Herman  has  been  assigned  to  to  handle  the  music  department.  Her- 
write  the  Sally  Harris  Letter,  a  social  man  Bernfeld  will  be  the  Enquirer’s 
page  feature,  in  the  Harrisburg  (Pa.)  critic  of  the  drama  and  the  movies. 
Telegraph.  nf  ^trachuror  Va  has 


Robdit  L.  Kxut 


Je^rS  Devlin  a^d  Herbert  Drake  of  ^Imhrs  fo^ShtThe  sloPm^chTne  ring 

j  ■  Quincy,  who  recently  returned  frgm  a  in  its  community  and  has  exposed  tax 

Lev  Flournoy,  for  many  years  on  the  trip  around  the  world,  have  joined  the  conditions  in  the  county. 

Columbus  Citizen  staff,  and  Fletcher  Newark  (N.  J.)  Ledger.  “The  paper  has  conclusively  proved 

Knebel,  formerly  of  the  Cluittanooga  James  A.  Payne,  formerly  of  the  Rich-  that  wealthy  tax  dodgers  have  been  re- 
AiTwr,  have  joined  the  Toledo  News-Bee  motul  News  Leader  staff,  has  been  ceiving  special  consideration  from  oub- 
staff.  named  secretary  of  the  CHiamber  of  He  officials,”  stated  Mr.  Kern  in  a  re- 

John  A.  Jenidns,  automobile  editor.  Commerce  at  Staunton,  Va.  cent  interview.  “Result:  one  by  one 

Chicago  Daily  News,  and  J.  E.  Bulger,  John  H.  Shea  of  the  Jefferson  City  the  pressure  of  public  ojMnion  is  forcing 
managing  editor,  Chicago  Motor  News,  (Mo.)  Post-Tribune  editorial  staff  has  the  ‘big  boys’  to  come  in  and  pay 
are  touring  the  Carolinas  writing  a  resigned  to  join  the  NEA  Service,  Inc.,  through  the  nose.” 
series  of  travel  articles  for  their  publica-  at  Cleveland.  It  should  be  added,  that  the  paper’s 

Harry  W.  Mayo,  for  the  past  six  campai^  against  tax  dodgers  cost  the 
EDITOR.  &  PUBLilSHER  years  a  reporter  for  the  Sedalia  (Mo.)  News-Democrat  some  local  advertising 
;neiiHiin0  Capital  and  Editor  and  Pubusher  cor-  patroiiage  at  first,  but  with  the  swing 

Fourth  ^TATE  respondent,  has  joined  the  Jefferson  City  pubke  opinion  in  its  favor,  adver- 


It  should  be  added,  that  the  paper’s 


Including  LOfntal  anO  EDITOR  AND  rUBUSHER  COr- 

FOURTH  Estate  respondent,  has  joined  the  Jefferson  City 

NEWSPAPERDOM  Journalist  Post-Tribwie  Gditon^l  staff. 

Titles  Patented,  Beglstered  anil  ContenliCopyrifffated by  Hugh  W.  Ncvill,  LujHCdStCT  (Pa.)  /w- 
THE  EDiTOB  A  PUBLI8HEB  CO..  INC.  tclUgenccr  Joumal  staff  member,  re- 
MMlMi^**pew°*viS»-KeIidSt  cently  made  a  57-hour  round  trip  fight 

Los  Angeles.  He  planned  to  make 
Jamat  wriBht ’Brown.’  Jr.rs^uiy  the  flight  in  40  hours,  including  an  eight- 

BrMdww— New“Yort*cI»r'N  visit  Oil  the  Wesf  Coast.  but  in- 

Teiepkonec:  "  clement  weather  delayed  him  in  the 

BRYant  9-3052,  3053,  3084,  305S  .nil  S058  Western  States 

THE  OLDEST  PUBLISHERS'  .\ND  ADVEBTISER8’  rr  •  .  ’  ,  . 

_ JOURNAL  IN  .AMERICA _  Don  Upjohn,  columnist-reporter  for 

_ BttobUtknd  bg  Allan  Fornun  in  1884 _  the  Salem  (Ore.)  Capital  Joumal,  is 

ffi's"  confined  to  his  home  by  illness. 

Wtn^.‘^ci.n'f‘c.ru’ahrr“^^  P.  L.  Hartley.  Kansas  City  Star  re- 

ChartB.  B.  umon..,.  Oencrnl  .Manager ;  Jan...  man  who  sometimes  Writes  as  the 


(Mo.)  Post-Tribune  editorial  staff.  Iwck  into  the  paper, 

tr  u  Mr  XT  •  r  rr«  \  r  The  Illinois  Press  Association  has 

Hugh  W.  Nevin  (^.)  In-  .  ^  ^  News-Democrat  first 

telhgencer  Jounml  staff  member,  re-  ,  ;  j  newspaper  contest, 

cently  made  a  57-hour  round  trip  fight  — 

to  Los  Angeles.  He  planned  to  make  WEDDING  BELLS 

the  flight  in  40  hours  including  an  eight-  i^redERICK  BROOKS  HITCH- 
hour  visit  on  the  West  Coast,  but  m-  ij^tqs  publisher.  Van  Nuxs  (Cal.) 
dement  weather  delayed  him  m  the  Tribune,  to  Gertnide  Loretta  Rios, 

®  ®  f  f®'  member  of  a  pioneer  California  family, 

Don  Upjohn,  columnist-reporter  for  Peb.  22  at  Ventura,  Cal. 
the  Salem  (Ore.)  Capital  Joumal,  is  Mr-tu  mi  t 

confined  to  his  home  by  illness.  William  El^son,  Jr  advertising 

T  TT  I  LT  manager,  the  Richmond  (Va.)  News- 

p.  L.  Hartley,  Kansas  City  Star  re-  Leader  to  Miss  Louise  McAdams  With- 

write  man  who  sometimes  writes  as  the  ers  of  Suffolk,  Va..  Feb.  20,  in  Rich- 


Wrlfht  Brown.  Jr..  Bnaiiieaa  Sdanaget;  CharlM  T.  “Editor  of  the  Palladium  of  Higher  \T-r 

Enlightenment,”  is  in  \yashington  writ- 


g  articles  on  personalities  and  on  the  L*  P-  ^[^®®*^®^.^^vertising 

Dre  human  side  of  Washington  ac-  manager  Roanoke  (Va.)  Times-World 
Hties  News  to  Miss  Clara  Jones  of  Eliza- 

T..,,,!..  n..  .1  •  J  bethton,  Tenn.  in  New  York  Feb.  15. 

James  Dawson,  who  recently  joined  ^ 

e  Greenville  (S.  C.)  Piedmont  news  William  Carl  Flahault,  sports  staff,  i 


Umnpgr;  Ellaab«ti  McMahon.  Catkier. _  ing  articles  on  personalities  and  on  the 

00141 :  C/0  The  Caxton  Mtgazino,  Grind  morc  human  side  of  Washinuton  ac-  manager  Roanoke  (Va.)  Titnes-World 
BWUUb*..  Trafalgar  Sq..  W.  C.  2.  Allan  D.U-  oi  vvdsningion  ac  Eliza- 

fooa,  Ifanager.  Paris.  Eranc.  Office:  76  nM  dm  P«M(a  tlVltieS.  IXeWS  lO  MISS  C^iara  JOtlCS  01  niiza 

chmm.sjdDtj  R.  curke.  Manager.  Paris  Editor:  _ .i  •  j  bethton,  Tenn.  m  New  York  Feb.  15. 

Qaorte  Langelaan,  9  Rue  JiUm  Dumteo.  Japan  Cor-  James  DawSOII,  who  recently  joined  iir-,,-  ^  ,  i-,  ,  ,  rr 

r^pondait.  Hans  R.  Johansen,  e/o  The  Japan  the  Greenville  (S  Ci  Piedmont  newc  William  Carl  Mahault,  sportS  Staff, 
Be»lew,  Yokohama.  Washington  Correspondent:  den-  t-?-  '-■)  rieatnoni  news  w  .  ,  x  «  ^  ’ 

erai  Press  Assn.,  votumoi  preae  Club  Building.  Staff,  IS  conducting  an  editorial  page  ^ewarz  tw.  j.j  dtar-tiagie  to  Miss 

Chicago  Correspondent:  George  A.  Brandenburg,  921  Column,  “Lines  of  Least  Resistance,”  Marjorie  Florence  Small,  Feb.  15  at 

London  Ouarantee  and  Accident  Building,  360  Morth  r>iuTi.T-  ri  n  c-  ,  OraneC  N  T 

Michigan  Are.,  Telephone,  Dearborn  6771. _  Ralph  L.  Koons,  of  the  Battle  Creek  _ 

Sf*/®*  Campbell  (Mich.)  Enquirer  and  News  editorial  SPECIAL  EDITIONS 

Wataon.  tlSt  Derbg  Street,  Berkeler.  CaL.  and  Ken  -foAF  Aif.o  „  artk-IAL.  HUIIlUno 

Taylor,  itlS  North  Hobart  Boul.,  Los  Angelea.  Statt,  and  Mrs.  iXOOns  are  parents  ot  a  Ttxc  A'VfK'T  rrY  A  Ttr  TXTiri?  T7aK 
AdTertlsing:  Fenger-Hall  Co..  Ltd..  San  Franelseo.  son,  David  Ralph,  born  Feb  5  I  ^  .  LAAMllMllK,  reb. 

M6  Montgvmerg  Street;  Loe  Angeles,  ItSl  B.  y  i  »  i  i  ’  y...  f9,  Fashions  for  Spring,  10  pages. 

Broadu>ag;  Seattle,  100 j  Second  Aceisae. _  John  Acklemeier,  spOrtS  editor  Clinton  -f,  \  \  Cs  im 

totemational  Tear  Book  Number — Containing  elreu-  find!  Dailv  Clintonian  has  resivned  ,  ‘  (Ariz. )  orOr,  a  lU2-page 

latlona.  adrertising  rates.  News  and  Feature  8er-  ,  ■  *  *i,  /-•  D  ^  *  rodeo  edition”  Feb  21  featurin&f  thc 

rices.  Names  of  Editors.  PubUshers,  end  Depert-  to  JOm  the  Port.  luuw  cuitiuii  ,  rcu.  it,  icaiuring  me 

menul  Executlret  of  more  then  2,066  newspeoere  of  yr _  y-  rr-,!.  u  •  •  j  .i.  o  opening  day  Ot  La  biesta  de  lOS  Va- 

th!?wSri'£?-ill2? Altars  has  rejoined  the  San  queros,  an  annual  three-day  rodeo  and 

^TN^pT--‘'nu^m*b.'S'ltr‘Si,®  Anton, o  Evening  News  repoctoT^l  staS  western  celebration. 

AdTortlslng  Confentlon  number  nmlaturday  in  June—  after  several  years  absence.  He  sue-  T  A  >  -T-- 

AdTertlsing  llnege  records  in  Mafai  end  August—  Rpn  ArmictM/I  LOJ  Angeles  I  tmes,  Feb.  19,  ModCS 


lumn,  “Lines  of  Least  Resistance.”  Marjorie  Florence  Small,  Feb.  15  at  ! 

Ralph  L.  Koons,  of  the  Battle  Creek  N.^L _  I 

Vlich.)  Enquirer  and  News  editorial  SPECIAL  EDITIONS 

iff,  and  Mrs.  Koons  are  parents  of  a  _,x,„  .xTr-c-TT-c  t-xr  a yryxYT-r.  l 

n,  David  Ralph,  born  Fe^  5.  EXAMINER,  Feb. 

T  ,  A  1 1  •  yi-  .  ^19,  Fashions  for  Spring,  10  pages. 

John  Acklemeier,  sports  editor  Clmton  \  c’,  im 

:nd.)  Daily  Clintonian,  has  resigned  .. 

join  the  CincimuUi  Post.  edition  ,  Feb.  21,  featuring  the 

\r  y  cr-.i  l  •  •  y  ,  r-  opening  day  of  La  Fiesta  de  los  Va- 
Vance  Griffith  has  rejoined  the  San  queros,  an  annual  three-day  rodeo  and 


AdTertlting  linage  raeordt  in  Man  and  Auguit —  reeded  Ren  Armictesid  r#^cicm«»d 
Newspaper  rates  and  cireulatlont  In  Ji^arj  and  July —  '-'CCueu  Dcn  -nrmiSieaa,  reSlgnea. 


Market  Guide  ccmtalniM  atasdardised  merehandislnc 
Md  marketing  data  on  t.fOO  newspaper  mariwu 
third  Saturday  in  Noraeiber — 


Frank  Johnston,  of  the  Philadelphia 
Daily  News  staff  has  been  re-elected 


of  type  page  8H  »  12  Inchee— 168  egete  lines  nr»»siHf>nT  nf  Moure  Pl,rxTrx.ryoul,oyc  Patch,  Feb.  26,  Automobile  ShoW  Edi- 
H  ami)  on  four  columnt— toUl  of  672  agate  PrcSiapt  OI  me  WeWS  t'ftOtOgrapherS  ,■  7  naerne 


(12H  amt)  on  four  columnt — total  of  672  agate 
lines  to  the  page — 

pitpley  edrerUtlng  rates:  trantlent,  7Bc.  per  agate 
line,  or  teriet  of  Intortlont  at  follows: 


81ie  Agate  Time  Times  Times  Times  Times  .j,  ...^  . m 

1  Ps£e  672  $2So  $225  $200  $190  $i6s  PITTS  TO  WILMINGTON  and  livestock  show. 

K  pgl  168  *  75  *70  *65  *60  55  Frederic  G.  Pitts  of  Washington,  this  Van  Nuys  (Cal.)  News,  Feb.  22.  Sil- 

^  Pwe  42  .w  25  20  17  16  fo  the  editorial  staff  of  ver  Anniversary  edition  commemorating 

The  tingle  column'  forty-two  line  rate  maker  csrd  at  ^  (Hel.)  Morning  N ews  25th  anniversary  of  founding  of  the 

a  cost  of  $16  par  week  eemt  ae  low  a  rate  on  e  and  J ournal-tivery  Ezvntng  as  assistant  city  and  the  paper,  36  tabloid  pages  with 

^-‘S‘gefn*9S‘S.rp.gt“5^'"^u“.V^^^  **"  to  William  Mapel  executive  editor.  Be-  silver  and  blue  covers. 

S“lg.m  iCioJr'um'S'  “•  Wilmington  Mr.  Pitts  for  Oklahoma  City  Daily  Oklahoman. 

sttuationi  rruiM:  50c.  per  agate  line  one  time:  h\e  years  was  a^istant  managing  edi-  Pgjj  2,  Teachers  Convention  Section. 
JSf’iSfe').-***  **”*  “*"*  <“““  ’**  16  full-size  pages,  for  the  44th  annual 

plil'  «'*J'*‘’**  AUire  recently  he  has  been  with  the  Oklahoma  Educational  Association  con- 

united  sutet  end  itUnd  PoeieMiooa,  |4  per  yeep;  Iv  ashiHatoH  Post  a  where  he  was  assis-  *.•  1  1  r^'A.  T-  1- 

Canede  $4.50:  Foreign  $5.  rr  c  ji  wiicic  uc  was  assis  yention  m  Oklahoma  City  February  6- 


VI  iiic  apiicrs  „  7  o 

Association  of  Philadelphia  and  Ciam-  '  P^ses. 


United  Stetet  end  Itlend  PoeieMiooa,  |4  per  yeer; 
Cenede  44. SO:  Foreign  45. 


Charter  Member  of  the  Audit 

Bureau  of 

ClKUlaUoiu 

with  an  average  certified  **A.B.C.**  at  f 

ollowa : 

Six  Months 

Net 

Total  Dis- 

Ended 

Paid 

tributlOD 

Deo.  31,  1935 . 

10,178 

11,206 

«  1934 . 

9,651 

10.607 

«  1933 . 

8,025 

9,819 

1932 . 

9,337 

10.488 

«  1931 . 

10,116 

11,120 

«  1930  .• . 

10.403 

11,417 

«  1929 . 

lO.lM) 

11,564 

«  1928 . 

8.967 

10.019 

eral  manager  of  that  newspaper.  Mr. 
Pitts  was  graduated  from  the  Pulitzer 
School  of  Journalism  in  1917.  He 


District  Court  Judge 
AnticipatesdeStross 
Kick  in  the  Pants 


In  a  letter  to  The  Gumps,  dated  Janu¬ 
ary  30lh.  a  judne  of  the  District  Court 
of  Sioux  City,  Iowa,  delivered  himself 
of  a  hearty  blast  against  Mrs.  de  Stross. 
We  cite  the  letter  as  evidence  that  even 
a  judge  appreciates  the  justice  of  a  bit 
of  well-deserved  slapstick  now  and 
then.  It  might  be  mentioned  that  the 
worthy  arbiter  must  have  the  gift  of 
foresight  as  the  exact  punishment  he 
suggested  for  Mrs.  de  S.  came  to  pass 
in  the  comic  several  days  after  his 
communication  was  written.  Here’s 
the  letter: 

"It  will  be  deeply  appreciated  by 
me  and  I  am  sure  this  will  apply 
to  all  home-loving,  liberty-loving 
American  citizens,  if  you  can  ar¬ 
range  in  some  of  your  cartoons  to 
have  old  lady  de  Stross.  whom  I 
hate  as  thoroughly  as  I  ever  hated 
anything  or  anybody  in  my  life, 
if  you  can  have  this  old  bell¬ 
wether  receive  a  stout,  solid,  sub¬ 
stantial  kick  in  the  pants.  To 
me.  this  would  afford  the  most 
intense  satisfaction,  and  if  worth¬ 
ily  bestowed  and  with  proper 
spirit,  I  am  sure  it  would  meet 
with  the  approval  of  ninc^  per 
cent  of  the  readers  of  the  Gump 
cartoons.” 


Los  Angeles  Times,  Feb.  19,  Modes 
of  Spring  section,  14  pages. 

Union  City  (N.  J.)  Hudson  Dis- 


Tucson  (Ariz.)  Citizen,  a  14-page 
special  “rodeo”  section  Feb.  19  in  cele¬ 
brating  the  opening  of  a  four-day  rodeo 
and  livestock  show. 

Van  Nuys  (Cal.)  News,  Feb.  22,  Sil¬ 
ver  -Anniversary  edition  commemorating 


7-8,  front  page  in  two  colors,  black 
and  red. 

Topeka  (Kan.)  State  Journal,  Feb. 


worked  on  the  old  Neiv  York  ("morn-  J2-page_  Safety  Section,  devoted  to 
ing)3’i(H,  the  Nezo  York  Tribwie,  New  ‘he  promotion  of  safety  on  the  streets 
Bedford  (Mass.)  Standard  and  Van-  and  highways. 


couver  (B.  C.)  Sun,  before  going  to 
the  Buffalo  Evening  News. 


IValla  Walla  (Wash.)  Bulletin,  Feb. 
26,  Progress  Edition. 


GAL  O*  MYSTERY  J 

A  beautiful  blonde  Uving  alone  - 

in  a  shack  on  a  deserted  island  in  _ I 

the  China  Sea  lias  the  “T erry  and  - 
the  Pirates”  fans  in  a  fever  of  — Z 
excitement.  Calls  herself  Burma. 

But  who  is  sheP  Why  won't  she  _ Z 

talk  about  herselfP  How  did  she  — 
get  to  that  part  of  the  world?  Is  — ^ 
she  as  hard-boiled  as  she  seems?  _ 
Will  she  fall  for  Pat  or - ?  — 

Why  not  write  for  proofs  and  _ 

prices  on  this  A-1  adventure 
strip?  ,5- 


CHICAGO  TRIBUNE- 
NEW  YORK  NEWS 
SYNDICATE,  INC. 

ARTHUR  W.  CRAWFORD 

Generol  Manager 

News  Bldg.,  220  East  42nd  St. 
NEW  YORK 
MUrray  Hill  21234 
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JL  ^FTER  a  thorough  investigation  of  all  makes  of 
color  presses  by  its  mechanical  experts,  The  Cleveland 
Plain  Dealer  which  has  been  a  consistent  user  of 
Hoe  Presses  again  chooses  Hoe.  With  its  new  Hoe 
Super-Production  Multi-Color  Press  the  Plain  Dealer 
will  gain  .  .  . 

Higher  Speed  and  Greater  Net  Production 

40,000  papers  per  hour  is  the  pace-setting  running 
speed  at  which  this  modern  press  will  simultaneously 
print,  fold,  and  deliver  both  the  comic  and  magazine 
sections  of  the  Plain  Dealer  .  .  .  the  result  of  Hoe’s 
advanced  press  engineering. 


the  largest,  fastest, 
most  modern  ever  built 


Continuous  and  More  Economical  Operation 
Four  Hoe  3-Arm  Reels  with  Hoe  Full-Speed  Pasters 
and  electrically-operated  Web  Tensions  .  .  .  will 
assure  continuous  operation  at  this  high  rate  of  speed 
and  practical  elimination  of  waste  from  slow  motion 
copies  and  loss  of  register. 

Time  Saving  and  Economy 
Plate  registering  time,  the  cause  of  many  idle  press 
hours,  will  be  reduced  to  a  minimum  by  the  Hoe 
Precision  Plate-making  Machinery  which  will  be  in¬ 
stalled  with  the  Hoe  Multi-Color  Press,  by  the  use  of 
quick-registering  plate  clips,  and  by  other  new  me¬ 
chanical  advantages. 


BRING  YOUR  COLOR  PROBLEMS  TO  HOE 


iZ. 


HOE 


general  Officei 
gto  C'Uil  i^Slk  Street 


(at  East  River) 


•  CH.ew  york  Gihf  • 

c^nc. 


BOSTON 


SAN  FRANCISCO 


CHICAGO 


I 

L 
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CANDID  CAMERAS  NOT  A  MYSTERY, 
MAGAZINE  WRITER  IS  ADVISED 


Newspaper  Cameramen  Were  First  to  Use  Miniature  Boxes  And 
Are  Thoroughly  Familiar  With  Them — “Dangers”  of  Snap¬ 
ping  High  Officials  Largely  Imaginary 
By  JACK  PRICE 

IN  a  recent  issue  oi  a  pluitograpliic  one  or  two  sIk.Is.  It  ilie  truth  were 
magazine,  we  found  an  article  writ-  told,  we  wonder,  liow  many  exposures 
ten  by  an  expert  Candid  I’hotographer,  some  oi  these  so-called  specialists  in 
which  may  be  of  interest  to  newspaper  candid  |)hotography  make  before  getting 
photographers.  The  article  deals  with  t'lie  photo  worth  publishing, 
the  ditficult  and  intricate  manipulation  It  is  bad  enougli  lor  the  movies  and 
of  the  miniature  camera.  '.he  stage  to  misrepresent  the  newspaper 

All  knowledge  on  the  operation  of  the  I'iiotographer,  but  it  is  a  little  more  than 
modern  miniature  camera  is  most  wel-  we  care  to  bear,  when  newly  created 


come.  However,  when  the  press  camera¬ 
man  is  treated  in  a  patronizing  manner 
on  a  subject  he  is  very  familiar  with, 
we  must  take  an  exception.  The  fol¬ 
lowing  are  several  e.xcerpts  from  the 
article. 

"The  average  .so-called  press  photog 
rapher  would  Ite  hopelessly  lost  it  placed 
in  the  position  of  the  average  candid 
cameraman.  He  knows  a  method  of 
producing  the  routine  type  of  press 
photograph,  but  that  is  about  all.  (Italic 
ours.)  It  takes  one  of  these  specialized 
workers  to  bring  home  the  bacon  in  the 
manner  the  public  demands.”  From  an¬ 
other  paragraph  we  read.  “Mr. - 

and  Mr. - of  the  X -  pub- 


rciatives  attempt  lielittleing. 

'E\  b'R.AL  letters  have  lieen  received 


lications,  can  tell  of  the  thrilling  dan¬ 
gers  in  snapping  high  officials,  includ¬ 
ing  the  President  in  Wasliington.” 

Evidently  the  expert  who  wrote  this 
article  forgot  that  the  newspaper 
photographer  is  the  lather  of  candid 
photography.  I'here  is  no  difference 
between  press  iihotograpby  and  candid 
photography.  There  is  ample  proof  that 
the  newspaper  cameraman  is  well  able 
to  obtain  his  picture  whether  he  uses  a 
minature  camera  or  his  regular  et|uip- 
ment. 

.•\nd  speaking  of  ilangers,  we  wonder 
if  the  candid  camera  illustrators  who 
are  not  newspapermen,  realize  that  pict¬ 
uring  high  officials,  celebrities,  and  even 
the  President  is  not  a  hazardous  task. 
There  was  a  time,  years  ago.  when 
photographing  certain  prominent  citi¬ 
zens,  photographers  were  apt  to  be  as¬ 
saulted.  Today  in  most  circles  the 
newspaper  photographer  is  an  invited 


O  asking  for  information  regarding  the 
difference  in  light  required  lor  enlarg¬ 
ing  papers.  To  those  using  chloride 
papers,  we  advise  a  very  strong  lamp. 
.\n  arc  light  or  a  mercury  <|uartz  lattip 
will  make  qttick  e.xposttrcs.  The  CiKiper- 
Hewitt  is  rather  slow  for  this  paper. 

It  appears  that  all  the  paiter  manu¬ 
facturers  domestic  and  foreign  are  mak¬ 
ing  bromide  papers  with  an  extra  degree 
ot  contrast,  Hromide  pajters  are  fast 
printers.  1  he  Cooper- Hewitt  or  a  niazda 
lamp  will  provide  enough  light  to  give 
excellent  qualities  with  a  short  exitosure. 
\\  ith  the  use  of  either  of  these  lauip>, 
an  opal  glass  is  reconimended  for  ilif- 
fnsion.  The  glass  will  also  help  even  the 
light. 

It  should  be  remembered  that  a  strong 
red  light  will  fog  bromide  papers.  When 
pi  diting  the  light  should  not  Ik-  too 
close  to  the  tray.  Orange  light  at  a 
distatice  will  serve,  provided  the  paper 
IS  not  kept  face  np  in  the  developer  toi) 
long.  Yellow  or  amlier  light  will  def¬ 
initely  cause  bromide  to  fog,  but  can 
Ik*  used  when  chloride  paper  is  lK*ing 
printed  and  develo|K-d. 


This  is  not  surprising,  for  it  is  natural 
that  tlie  metal  parts  contract  and  ex¬ 
pand  with  cold  and  heat.  .-X  common 
.source  of  the  trouble  is  found  in  the 
shutter.  The  bulb  will  lire  but  if  a 
careful  study  is  made,  it  will  reveal  that 
the  leaves  of  the  shutter  have  stuck, 
preventing  the  proper  timing  of  the 
llash. 

In  extremely  cold  weather  the  thin 
metal  leaves  of  the  shutter  freeze  to  one 
another.  The  same  priticiple  holds  true 
with  the  delicate  movable  parts  and 
springs  in  the  synchronizing  trippers. 
Even  ihe  batteries  arc  affected  by  zero 
climate.  Some  manufacturer.s  claim  that 
it  is  best  to  keep  the  batteries  in  your 
])ockets  until  ready  for  use.  This  ad¬ 
vice  would  be  worth  taking,  but  it  is 
impractical  and  does  not  take  into  full 
consideration  the  conditions  under  which 
the  i>liotographer  must  work. 

For  the  present  there  does  not  seem 
tf)  be  any  solution  for  these  problems. 
First,  we  must  have  a  shutter  which 
will  stand  up  under  all  weather  condi¬ 
tions.  Then  we  can  perfect  the  control 
of  the  synchronizer. 

While  ('n  this  subject,  we  have  been 
hearing  rumors  that  technicians  in  sev¬ 
eral  of  our  large  picture  organizations 
are  feverishly  working  to  produce  a 
speetl  flash  synchronizer  ojterated  by 
means  of  a  photoelectric  cell.  While 
we  cannot  name  the  companies  in  ques¬ 
tion  we  have  learned  from  an  authori- 
tive  source  that  one  of  their  engineers  has 
already  succeeded  in  producing  a  test 
lamp  that  successfully  made  a  series  of 
7.^  speed  flashes  without  a  miss.  The 
writer  hoiK*s  to  have  more  information 
shortly  which  will  l)e  of  interest  to  all 
newspaix-r  cameraman. 


I  bis  modern  device  is  the  tv  pc  which 
this  writer  has  been  hoping  bulb  matiu- 
facturers  would  produce  for  the  bw.efe 
of  photographers  throughout  the  conn- 
try.  What  an  opportunity  they  missed' 


SOLON  CHANGES  HIS  MIND 


Bill  to  Curb  Rhode  Uland  Preu  Seat 
Back  to  Committee 

(Scrcial  to  Editor  &  I’l  BLisHnj 

I'KoviKK.Nt  E,  K.  1.,  F'eb.  25— Wide¬ 
spread  criticism  by  newspapers  and 
legislators  alike  was  regarded  as  having 
forced  Rei>resentative  James  H.  Kier- 
nan.  Dent.,  Providence,  to  send  back  to 
committee  to-day  a  bill  that  would  iian 
prevented  publication  of  documents,  rec¬ 
ords.  i)icturcs  or  “itersonal  proper^ 
without  cvmsent  of  state  or  local  oK 
cials. 


.\s  orginally  introduced  by  Represeat 
tative  .\lbert  A.  Soreiro,  liein.,  Pro»k 
dence.  the  bill  sought  to  protect  newse 
palters  and  their  employes  from  behn 
obliged  to  disclose  the  source  of  com 
lidential  information. 

When  it  came  out  of  the  house  judi¬ 
ciary  committee  of  which  Kiernan  is 
chairman,  it  had  the  amendment  to 
curb  the  press. 

The  Pro^ndcucc  Bulletin  in  1934,  when 
Mr.  Kiernan  was  chairman  of  a  special 
House  committee  investigating  the  old 
Providence  Safetv  Hoard,  published  a 
list  of  Mr.  Kiernan’s  clients  convicted 
of  crimes,  and  14  rogues'  gallery  pic¬ 
tures  of  his  client-criminals,  to  sho» 
his  “professional  and  pecuniary  interest 
in  the  subject  of  jtolice  administration." 

The  Kiernan  amendment  was  reported 
out  over  the  objection  of  the  Republi¬ 
can  members. 


WF2  have  been  advised  that  the  plan> 
for  a  ])hoto  conte^t  have  been 


approved  by  members  of  the  newly 
formed  California  News  Cameramen'' 
.■\ssociation.  The  contest  and  exhibition 
will  be  open  to  its  members  only. 

There  lias  been  much  activity  in  news 
pictures  in  California  in  the  past  year, 
so  the  show  .should  reveal  some  worth¬ 
while  talent. 


CIRCULATION 

RESPONDS 


and  welcomed  guest. 

Photographers  are  daily  facing  haz-  „  ,r  *p  \ r T  — ('.Inssv  nrints 

ards  to  prcKluce  the  realistic.  Dangerous  !  •'  i  ♦  1 1  '  -ii  k, 

assignments  are  covered  without  htroics.  m  extreme  co  d  will  lx- 

The  desk  wants  picture,  and  not  alibis.  ‘‘‘r*  crack  when  curled  over  a 

There  is  no  .such  thing  as  routine  worK.  straightening.  In  the 

The  same  individual  covering  a  murder  ^  noii-curlmg  machine,  try 


may  be  assigned  to  cover  the  opening  tif 
an  oiK*ra  for  the  roto  page.  Whether 
it  is  a  feature  with  all  posed  stuff  or  a 
riot,  the  newspaper  cameraman  must 
deliver  pictures  his  paper  can  print. 

The  average  picture  made  with  a 
miniature  camera  TIck's  not  provide  •-'‘- 
sults  which  will  make  a  goexi  nait-tone 
for  pajK'rs  using  coar.se  screc*n.  The 


dampening  print  over  steam  or  wetting 
Irack  of  print  with  moist  cotton  and 
placing  under  weights.  You  can  save 
cracked  prints  by  soaking  them  in  water 
and  re-tinning  them.  Chromium  ferro- 
tyties  are  much  stronger  than  the  old 
types. 


A 


NUMBER  of  our  readers  have 
written  to  us  complaining  of  the 


small  camera  is,  as  vve  have  explained  trouble  they  are  having  with  flash  syn 


many  tunes,  a  splendid  camera  for  artis 
tic  vvork  and  a  necessary  emergency 
outfit  for  special  occasions.  There  is 
no  mystery  alxiut  it,  operation.  Any 
person  with  .some  knowledge  of  iihotog- 
raphy  can  become  proticient  in  its  use 
with  a  little  jiractice. 

Staff  photograiihers  on  almost  any 
metropolitan  daily  are  assigned  to  cover 
stories  with  miniature  cameras.  I'heir 
practical  exix;rience  in  operating  cam¬ 
eras  enables  them  to  get  tlieir  iiicture  in 

r 


chronizers  in  the  extreme  cold  weather. 


WANTED  TO  BUY 


A  complete  used  16  page  tubular 
press  and  stereotype  layout,  also 
five  intertypes  and  complete  com¬ 
position  room  equipment.  Must 
be  in  excellent  condition  and 
immediately  available  for  cash. 
Send  full  descriptions  to 


WIBM,  Inc. 

Radio  Block  Jackson,  Mich. 


LAST  WEEK 
An  Eastern  Metropolitan 

EDITOR 


epor 

could  di^  deeply  into  local,  suIh 
surface  poUtics.  He  promptly  secure*! 
his  man,  a  skilled 


REPORTER 

THROUGH  OUR  SERVICE 


We  can  assist  you  in  like  fashion  when 
need  arises.  Men  are  listed  for  every 
department — editorial,  advertising, 
circulation,  mechaiiic4)l.  et  cetera. 


NO  CHARGE  TO  EMPLOYER 
NcUionally  Systemaiized 
TELL  US  YOUR  \EEHS 


E  &  P  PERSONNEL  SERVICE 


onothfr 

EDlTOn  rf  PVBUSHEH 

terviee 

1700  Tintr*  Bldg.,  >ew  York 


quickly  ...  to  the  stimulus  of 
the  copyrighted  contest  plans 
owned  and  offered  by  America’s 
foremost  circulation  promotion 
organization.  Get  details  now 
on  how  these  Publishers  Service 
reader-interest  plans  are  avail¬ 
able  to  your  newspaper  with¬ 
out  risk  or  financial  outlay. 


KMI 


Publishers  Service 


Company 


INCORPORATED 

75  West  St.,  New  York,  N.  Y* 
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W.  H.  Johns 


I>«.  G.  H.  Gallup 


E 


m-  H.  JOHNS,  MRS.  RICHARDSON,  AND 
GALLUP  WIN  ADVERTISING  MEDALS 

(Inrtoon  Copy  for  Postum  by  Young  &  Rubicam  Best  National 
Newspaper  Campaign — Florida  Bank’s  Crime  Series 
Best  in  Local  Field 

iWARD  of  medals  to  William  H.  medal  went  to  a  Postum  campaign  in 
Johns,  Mrs.  Anna  Steese  Richard-  cartoon  "strip”  style,  prepared  by 
jon,and  Dr.  George  H.  Gallup  Feb.  26  Young  &  Rubicam,  Inc.,  New  York, 

for  General 
Foods  Corpora¬ 
tion.  Copy  fea¬ 
turing  the  stream¬ 
lined  Hiawatha 
train  of  the  Mil¬ 
waukee  Road, 
prepared  by 
Roche,  Williams 
&  Cunnyngham, 
Inc.,  Chicago, 
was  given  honor¬ 
able  mention.  -An¬ 
other  honorable 
,,  ,  , .  „  mention  went  to 

-Mrs.  .\.  S.  Richardson  ^  campaign  On 

beer  in  cap-sealed 

a  a  dinner  of  advertising  and  publish-  cans,  prepared  by  Batten,  Barton,  Dus- 
ug  executives  at  the  Waldorf-Astoria  stine  &  Osborn,  Inc.,  for  the  Con- 
Hotel,  New  York,  marked  the  begin-  tinental  Can  Company, 
ning  of  a  new  series  of  annual  ad-  In  the  classification  for  local  news- 
Tfftising  awards,  designed  to  succeed  paper  advertising,  an  unusual  campaign 
the  Harvard  .Advertising  -Awards  which  by  the  Florida  National  Bank,  Jack¬ 
sonville,  Fla.,  and  the  Associated  Ad¬ 
vertising  Agency,  Inc.,  also  of  Jackson¬ 
ville,  took  the  medal.  Tliis  campaign, 
instead  of  seeking  directly  to  sell  the 
services  of  the  bank,  aimed  to  combat 
the  influx  of  criminals  into  Florida,  to 
expose  the  political  ramifications  of 
crime  and  to  deter  young  men  from 
Ijecoming  criminals.  Various  of  the  ad¬ 
vertisements  gave  names  and  printed 
pictures  of  convicted  criminals,  telling 
their  history.  Others  told  how  politi¬ 
cians  tried  to  protect  certain  criminals  in 
vain.  The  campaign  brought  loud 
criticism  from  some  quarters,  much 
more  extensive  praise  from  others — 
and  focused  attention  on  the  bank.  The 
same  campaign  won  honorable  mention 
for  a  campaign  contributing  to  ad¬ 
vancement  of  advertising  as  a  social 
force. 

Humorous  cartoons  were  featured 
in  a  campaign  by  BBDO  for  affiliated 
electric  companies  of  the  Consolidated 
f  j,  Gas  Company  of  New  York,  which  won 

rWh  w. honorable  mention  in  the  local  news¬ 

paper  class.  One  advertisement,  for 
instance,  showed  a  householder  stepping 
out  for  the  evening,  while  a  burglar 
advised  him  that  1  cent’s  worth  of 
electricity  would  “police  your  home 
with  light  while  you’re  out.” 

Another  honorable  mention  for  local 
newspaper  advertising  went  to  a  Sanka 
Coffee  campaign  (General  Foods  Cor¬ 
poration)  by  Young  &  Rubicam.  This 
emphasized  the  phrase  “New  York  jit¬ 
ters,”  with  pictures  of  harassing  scenes. 

Another  newspaper  campaign  took 
first  honorable  mention  in  the  awards 
for  most  excellent  copy,  without  regard 
to  medium  used.  This  was  human-in¬ 
terest  copy  on  Wilken  Family  whisky 
(Schenley  Products  Company)  pre¬ 
pared  by  Lord  &  Thomas  agency.  A 
horse-and-buggy  photograph  was  labeled 
“This  is  me  getting  my  mail,”  and  the 
rest  of  the  copy  was  in  similar  tone. 

The  medal  award  in  this  class  went 
to  Young  &  Rubicam  and  Travelers 
Insurance  Company  for  an  advertise- 


itre  discontinued  in  1930. 

In  addition  to  the  three  individuals, 
ofht  advertisers  and  their  agencies 
fcre  given  medals  for  excellence  in 
nrious  classifications,  twice  that  many 
were  given  honorable  mentions,  and  two 
research  projects  were  recognized. 

The  awards  were  sponsored  by  Ad- 
lertuiiuj  &  Sellinq  and  an  administra- 
Itire  board  of  advertising  men  headed 
I  hr  Earnest  Elmo  Calkins, 
j  Of  the  three  individuals  honored,  Mr. 
'  Johns,  who  received  a  gold  medal,  has 
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30n«  of  series  judged  best  local  news- 
;  paper  campaign. 


just  moved  from  presidency  of  Batten, 
Barton,  Uurstine  &  Osborn,  Inc.,  to 
chairman  of  the  board  of  the  same 
iRtncy.  The  medal  was  awarded  “in 
Rrognition  of  his  distinguished  services 
to  advertising”  during  his  long  career, 
fJther  than  for  any  individual  act. 

Mrs.  Richardson,  winner  of  a  silver 
■cdal,  is  associate  editor  of  Woman’s 


Com/.'ow'foVand'toeVtor'of  ’thkt  ment  headed  “Thoughts  at  39,”  in 

which  a  man  soliloquized  about  his 
future  and  the  part  insurance  would 
play  in  it. 

Another  honorable  mention  for  copy 
excellence  went  to  a  campaign  for 
Parke  Davis  &  Co.,  prepared  by  Young 
&  Rubicam. 

Three  campaigns  were  given  recogni¬ 
tion  as  contributing  most  “to  the  ad¬ 
vancement  of  advertising  as  a  social 
force.”  The  medal  in  this  class  went 

— r  - - - -  to  Hawley  Advertising  Companv.  New 

•p  ®  interest.  York,  and  the  Metropolitan  Life  In- 

. .  0  01  the  classifications  for  adver-  .surance  Company  for  a  campaign  stres- 
were  limited  to  newspaper  copy,  sing  knowledge  and  care  of  common 
®  for  national  newspaper  ailments.  The  Young  &  Rubicam  cam- 

X  “distinguished  for  technical  paign  for  World  Peaceways  with  its 

■  c-lleiHi  and  ethical  soundness,”  the  “Hello  sucker”  headline  over  a  war 


pgazine’s  Good  Citizenship  Bureau, 
'ter  12,0(J0-mile  tour  of  the  nation  last 
studying  women’s  attitude  toward 
^vertising  and  her  vigorous  counter- 
■J:k  on  unjustified  criticism  of  adver- 
■te  have  been  reported  in  these 
•:es. 

Hr.  Gallup,  who  also  received  a  sil- 
Fr''  wedal,  is  director  of  research  of 
oung  &  Rubicam.  Inc.,  New  York, 
has  for  years  carried  on  important 


Advertisement  from  best  national  cam¬ 
paign  in  newspapers 

cripple  in  a  wheel  chair,  and  with  its 
picture  of  a  liaby  marked  “to  be  killed 
in  action,”  received  honorable  mention. 

The  other  lionorable  mention  went  to 
the  Florida  National  Bank’s  campaign 
on  crime,  mentioned  above. 

Other  awards: 

Excellence  of  layout,  art,  and  typography: 
>redal  award  to  N.  W.  Ayer  &  Son  and  Ford 
Motor  Company,  Lincoln  Division.  Hon¬ 
orable  mention  to  Russell  Bacon,  .\dvertising, 
and  Intertype  Corporation,  for  an  advertise¬ 
ment  on  Egmont  type.  Honorable  mention 
to  N.  VV.  Ayer  &  Son,  and  Cannon  Mills, 
Inc.,  for  a  towel  advertisement. 

National  magazine  campaign,  for  technical 
excellence  and  ethical  soundness:  Medal 
award  to  Newell-Emmett  Company,  Inc.,  and 
White  Rock  Mineral  Springs  Company,  for 
White  Rock  as  a  drink  mixer  “on  the  alka¬ 
line  side.”  Honorable  mention  to  S'.  \V. 
.\yer  &  Son  and  Steinway  &  Sons,  Inc.,  for 
piano  copy.  Honorable  mention  to  Young 
&  Rubicam  and  Parke  Davis  &  Co. 

Campaign  in  industrial  publications:  Medal 
award  to  Rickard  &  Co.,  New  York,  and 
Bakelite  Corporation  for  a  campaign  on  Bake- 
lite  products,  with  distinct  appeals  for  each 
of  various  helds.  Honorable  mention  to 
BBDO  and  Taylor  Instrument  Companies. 
Honorable  mention  to  Fuller  &  Smith  &  Ross 
and  the  Aluminum  Company  of  America. 

Campaign  in  trade  and  professional  pub¬ 
lications:  Medal  award  to  Charles  Morrow 
Wilson,  of  New  York  and  Vermont,  and 
Vermont  .Mlied  Dailies  for  a  campaign  on 
Vermont  as  a  market.  Honorable  mention  to 
BBDO  and  the  New  Yorker  for  a  promotion 
campaign.  Honorable  mention  to  Rickard 
Company  and  Bakelite  Dental  Products,  Inc. 

Research  project  conspicuous  in  advancing 
the  science  of  advertising:  Medal  award  to 
International  Printing  Ink  Corporation  for 
developing  “a  sound  and  workable  method 
of  maintaining  uniformity  and  accuracy  in 
practical  use  of  color.”  Honorable  mention 
to  Miller  M'cClintock  and  John  Paver,  for 
their  traffic  study  presented  in  their  book 
“Traffic  and  Trade.” 

^  Paul  Cornell,  of  Geyer,  Cornell  & 
Newell,  was  chairman  of  the  awards 
jury  and  presided  at  the  dinner  at  which 
awards  were  announced. 


WILLIAM  W.  BAXTER 

William  W.  Baxter,  for  many  years 
night  city  editor  of  the  Jersey  City  Jer¬ 
sey  Obsert’cr  died  at  his  home  Feb.  25. 
He  was  71  years  old.  Mr.  Baxter  was 
6  years  old  when  his  parents  brought 
him  to  the  United  States  from  Dundee, 
Scotland,  his  birthplace.  He  had  lived 
in  Hudson  County  ever  since,  and  had 
worked  in  editorial  capacities  on  the 
Jersey  City  Neii’S,  the  Jersey  Journal, 
the  Hoboken  Inquirer,  the  Neie  York 
World  and  the  Jersey  Observer. 


BILL  BARS  CAMERAS,  RADIO 

.A  hill  which  prohibits  the  making  of 
photographs  or  the  use  of  radio  equip¬ 
ment  in  any  New  Jersey  court  while 
a  trial  is  in  progress,  was  passed 
16-to-O  by  the  New  Jersey  Senate,  Feb. 
24  in  Trenton. 


NEW  RADIO  APPLICATIONS 

Three  More  Newtpaper*  Seek  Entry 
to  Broadcasting  Business 

(t>pecitil  to  Editor  i:  Pubusulkj 

Washington,  D.  C.,  i'eb.  20 — Ihe 
Federal  Communications  Commission 
has  received  three  more  applications 
irom  newspaper  interests  to  build  and 
operate  radio  broadcasting  stations. 

R.  C.  Goshorn,  publisher  of  the 
Jefferson  City  (Mo.)  Post  Tribune. 
has  tiled  an  application  to  build  and 
operate  a  500-watt  station  with  a  wave 
length  of  920  kilocycles. 

Earl  Weir,  publisher,  St.  Petersbwg 
(.Fla.J  Record,  has  filed  an  application 
for  100-watt  station  on  1370  kilocycles. 

The  Birmingham  (Ala.)  News  has 
tiled  an  application  for  a  new  station 
on  500  watts,  590  kilocycles,  'ihe  Ne%vs 
also  lias  applied  for  transfer  of  the 
license  of  the  existing  Birmingham 
station  WSGN,  but  the  FCC  has  taken 
no  action  on  this  matter  thus  far. 

The  application  of  the  Brush-M^re 
newspaper  group  of  Ohio  for  FCC 
)>crmission  to  purchase  WHBC  of  Can¬ 
ton,  Ohio,  is  still  pending  before  the 
FCC.  The  Brush-Moore  subsidiary 
company,  the  Ohio  Broadcasting  Com¬ 
pany,  filed  an  application  for  voluntary 
transfer  of  control  from  the  present 
owner  of  WHBC,  Edward  Graham. 
This  station  operates  on  100  watts  and 
1200  kilocycles. 


DOMEI  ABSORBS  RENGO 

Nippon  Dempo  Keeps  Identity  in 
Japanese  Agency  Shake-Up 

Efforts  of  the  Japanese  government 
to  gain  absolute  control  of  news  agen¬ 
cies  in  the  country  apparently  have 
ended  with  absorption  of  Rengo  by 
Domei,  the  new  official  agency,  but 
with  Nippon  Dempo  successfully  resist¬ 
ing  the  effort  and  keeping  its  identity. 

At  the  Jan.  28  meeting  of  the  Domei 
directors,  when  Rengo’s  1,000,000  yen 
liabilities  were  taken  over,  the  desire 
of  Nippon  Dempo  to  end  negotiations 
for  the  attempted  amalgamation  was 
formally  recognized  and  consent  given. 

Domei  has  greater  troubles,  however, 
the  principal  one  being  its  quarrel  with 
the  Japanese  Foreign  Office,  angered 
by  the  Domei  proposal  to  select  one 
Foreign  Office  official  to  be  included 
among  the  ordinary  directors  of  Domei. 
The  Foreign  Office  claims  its  represent¬ 
ative  should  be  president  or  managing 
director  to  wield  actual  power. 

The  Foreign  Office  and  the  Com¬ 
munications  Ministry  are  responsible  for 
the  creation  of  Domei.  Rengo  got  an 
annual  subsidy  of  700,000  yen  from  tlje 
Foreign  Office,  but  Domei  is  subsidized 
by  the  Communications  Ministry. 


ELMIRA  STATION  ASKED 

(Special  to  Editor  &  Publisher) 
Washington,  D.  C.  Feb.  25 — The 
Elmira,  (N.  Y.)  Star  Gazette  has  ap¬ 
plied  for  a  radio  broadcasting  station 
permit  on  1200  kilocycles  with  250  watts 
power,  daytime  operation,  and  the  Hen¬ 
derson,  (Tex.)  News  has  applied  for 
a  permit  to  operate  on  900  kilocycles 
with  100  watts  power,  also  daytime 
operation. 


MISSOURI  DAILY  SOLD 

The  acquisition  of  a  substantial  in¬ 
terest  in  the  Excelsior  Springs  (Mo.) 
Daily  Standard  with  full  control  of  its 
management,  was  recently  secured  by 
Frank  E.  Miller,  former  publisher, 
from  the  McGiffin  Newspaper  Com¬ 
pany.  Mr.  Miller,  who  succeeds  E.  J. 
Lawrence  as  publisher,  has  announced 
that  there  will  be  no  change  in  the 
present  policies  of  the  daily. 


A.  P.  OHIO  MEETING 

Associated  Press  editors  of  Ohio  will 
hold  their  annual  meeting  in  the  Desh- 
ler-Wallick  Hotel,  Columbus,  Sunday,. 
March  15.  Stanley  P.  Barnett,  news 
editor,  Cleveland  Plain  Dealer  and 
president  of  the  state  association  wilt 
preside.  Byron  Price,  chief  of  the  As¬ 
sociated  Press  bureau  in  Washington, 
and  Edward  Stanley  of  the  New  York 
office,  will  speak. 


SHOPPING  SERVICE  IN  USED  AUTOS 
OFFERED  BY  NEW  YORK  PAPER 


CLASSIFIED  MANAGERS  AT  MEET 


Expert  in  Second-Hand  Cars  Selects  Best  Buys  of  the  Week — 
Prospective  Buyers  Can  Write  In  For  Advice — Dealers 
Guarantee  His  Judgments  on  Mechanical  Condition  of 
Machines 

By  L.  PARKER  UKELY 

For  a  long  time,  newspaper  readers  The  mechanical  condition  of  each  car, 
in  New  York  have  been  able  to  as  described  by  myself,  will  be  Ruar- 
shop  with  the  advice  of  Rita  Hudson,  anteed  by  the  dealers... 

Tliey  have  been  privileged  to  hunt  new  “I  will  conscientiously  endeavor  to 
ai)artnients  with  advance  tips  furnished  select  for  you  the  cars  that  I  believe 
daily  by  Jean  Holmes.  Those  seeking  will  give  service  equal  to  the  money 

_ _  .  ....  you  invest. 

.  '■  '■]>  i  ■!  ig' 1  interested  m  does 

Mm  not  appear  in  this  column,  fill  out  and 

'  *  O  mail  the  coupon  below,  giving  full  in- 

rom  formation  alwut  the  used  car  you  de- 

%a?THe  BEST  Birrs  or  the  weekTsK  sire  to  buy. 

_ _ _  _ _ _  At  the  bottom  of  the  special  was  a 

two-inch  four-column  coupon  to  be  fil- 
led  in  with  the  make,  year,  model,  body 
jB  ^-SJr^TT^  style  and  approximate  price  of  car 

■■  sought. 


Stolen  Coal 

Much  has  been  chronicled  this 
winter  in  newspaper  feature  ar¬ 
ticles  about  the  strange,  dramatic  situa¬ 
tion  that  has  come  to  exist  in  the 
anthracite  coal  fields  of  Eastern  Penn¬ 
sylvania.  There,  it  is  estimated,  nearly 
15,000  men,  women,  and  children  are 
engaged  in  taking  coal  from  private 
property  owned  by  the  large  operating 
corporations. 

These  iieople,  victims  of  unemploy¬ 
ment,  have  not  yet  been  thwart^  in 
their  illicit  endeavors,  and  have  been 
sending  “stolen  coal”  by  truck  to  points  creased  February  linage  was  discovered 
a  hundred  miles  and  more  away.  the  A^ck'  llazvn  (Conn.)  Register 

The  Nezvark  Evening  Nezvs  has  used  the  form  of  a  -W-page  tabloid  supple- 
the  situation  to  enlist  the  co-operation  ment  devoted  to  health  which  appeared 
of  Newark  coal  and  fuel  dealers  in  "ith  the  Sunday,  Feb.  23,  edition, 
apprising  the  public  of  the  likelihood  of  .  The  Register  combatted  the  February 


Photographed  at  the  classified  managers*  “clinic**  held  hy  Harnson  C.  Hat. 
Donald  in  Chicago  last  week  were,  left  to  right:  B.  F.  Marshall,  Rock  Itlni 
HU.)  Argus;  J.  A.  Mannin,  Portland  Oregon  Journal;  II.  C.  Howland,  Seettk 
Times,  and  P.  A.  Cary,  Madison  Wisconsin  State  Journal. 


SON  BORN  TO  OSBORNS 

(juy  A.  (3slx)rn,  associated  with  Guj 
S.  Osborn,  Scolaro  &  Meeker,  Inc, 
Chicago,  and  Mrs.  Osborn  are  parents 
of  a  son.  Guv  A.,  Jr.,  born  Feb.  19. 


SPECIAL  HEALTH  EDITION 


THE  TREND  MOVES  FROM 

MACHINE  GUNS  and  UGLY  FACES 

TO 

PRETTY  DANCING  GIRLS 


Beautiful 


on  the  Stage  cf  the  American  Pres 

Ltadins  lady  in  (hit  ntw,  livtiy  Itatm  ifein  I 
Hit  open  scMMc  to  Btondway'i  thtnb*  and  «hn 
thaalrt  lilt  on  tha  Grtal  Whitt  Wtyi  •  dwt 
firl  in  htf  tmotional  Itniptiluout  cycl^dMHd 
in  tomoirow'i  Itdiioni  and  ioyins  with  Int  koh 
ot  man  a>  iht  climbt  tht  lallaeiom  ladda  d 
sacctn. 

Your  itadtn  will  wibittt  a  matniUcant  tipoM  d 
baekfl^t  lilt  and  tha  oftantatiout  ditphy  d 
Anttfkan  nifht  lilt. 


is  a  circulation  builder.  News¬ 
paper  readers  and  advertisers 
like  it.  Ask  any  user  (and  there 
are  more  and  more  users  each 
month)  about  the  enthusieistic 
letters  from  readers  that  come 
in  when  Intertype  Regal  is  in¬ 
stalled.  Write  for  specimens  of 
Regal  and  compare  it  with  the 
news  type  that  you  are  using. 


1936  NWLL  BE  A  SALLY  DAWN  YEAl 

Ntvtr  btlert  htt  ANY  Strip  pttttnttd  tht* 
ctittion  promotion  and  advtititint  tit-tp 
biliUti  thM  this  ntw  Itaturt  ofitis.  Doalj* 
too  Ions  to  Ukt  advantatt  ol  this  ntwBB* 
btildtr.  { 

All  promotion  mattrial  is  dtsisntd  to  stiadB  i 
advaitisins  tit-ups.  SALLY  DAWN-:di^| 
hositry,  slovts,  cosmatics,  bathinf  sails, 
lurts. 

Don't  wail  loo  Ions  to  provida  this 

your  own  papar.  Daily  and  Sunday,  t*  «■  I 

standard  malricas  now  laadyl 

SWAN-McDONALD  FEATURES,  iK 

YOUNGSTOWN,  OHIO 


3. 
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PASS  IN  REVIEW _ 

Cincinnati’s  Taylor  in  market  conditions  in  Philadelphia. 

.1  DU  wn  SON  T  -\YI  OR’Shob-  Captioned  “Sales  Indicators  for  the 
Danes  Philadelphia  Market”  the  figures  show 

^  lafee  kennel  of  the  beasts  the  upward  trend  in  retail  sales,  whole- 

at  he  had  a  large  kennel  o^t  |»e^^asu.  payrolls,  automobile  registra- 

-  ord  of  his  keep-  tions,  building  contracts  and  so  forth 

ing  one  in  his  •  •  -.  also  the  upward  trend  m  the  cir- 
ofTice  to  shy  off  culation  of  the  Inquirer, 
printers,  sales-  The  first  paragraph  says.  Checkin 
men,  job  seekers  the  panel  at  the  left  those  conditions 

- 


ord  of  his  keep¬ 
ing  one  in  his 
office  to  shy  off 
printers,  sales- 
men,  job  seekers 
and  members  of 
the  advertising 
staff  demanding 
presentations.  But, 
even  so,  those 
who  know  that 
he  specializes  in 
the  terrifying, 
huge  dogs  treat 

_  him  with  respect. 

»"■  W.  Tavlo.  ^  ^ 

vjlable  idea  here  for  other  promotion 

maicers. 

His  favorite  drink  is  good  old  Scotch 
sad  soda.  His  favorite  dessert,  lemon 
mt  He  has  no  love  for  foreign  cook- 
iif  nor  any  great  liking  for  boiled  cab¬ 
bage,  turnips  or  parsnips. 

He  likes  history  and  historical  novels, 
■jicrefore,  he  likes  Sabatini.  He  plays 
a  terrible  game  of  golf — but  still  it  is 
his  favorite  outdoor  sport. 

He  was  born  in  Omaha  32  years  ago 
and  started  newspapering  there  as  a 
mcmter  of  the  local  advertising  staff 
of  the  old  Omaha  Daily  Ncivs  which 
bter  joined  hands  with  the  Bee  and 
became  the  Bee- Actc’j.  Later,  he  worked 
in  the  promotion  department  of  the  Des 
Homes  Register  and  Tribune.  Still 
later,  he  was  promotion  manager  of 
People’s  Popular  Monthly,  a  national 
magazine  which  at  one  time  had  a  cir¬ 
culation  of  1,200,000  and  which  folded 
up  when  the  depression  caught  up  with 
it  But  before  the  magazine  quit  Tay¬ 
lor  had  left  to  join  the  Roth  Packing 


.  GOOD  Tim  TO 


Now- 
Sell 


(irtr  )f(iilabclpiiia  Inqairtr 


HEW»Ar»  ADVIITKiaO  It  rOIKT- Of  .  IHOmMO  ADVIlTlilMO 


every  sign  points  to  prosperous  times 
in  Philadelphia.”  And  in  the  second 
paragraph  (there  are  only  two  short 
paragraphs)  the  Inquirer  tells  why  the 
Inquirer  should  be  used  to  profit  by  the 
present  conditions  in  Philadelphia. 


Promotion  Manager*  Statutic* 

IV  ..  .  Offspring 

Company  of  VVaterloo,  Iowa,  as  sales  Hrc  r,.ferrina  to  the  oflFsorintr.  if 

promobon  and  advertising  manager. 


The  company's  annual  sales  ran  around 
$30,000,000. 

He  has  been  promotion  manager  of 
the  Cincinnati  Post  for  a  little  more 
than  a  year.  His  department  employs 
four  people  and  handles  all  the  promo¬ 
tion  for  the  Post,  including  local,  na¬ 
tional,  classified  and  circulation  promo- 
tkin.  It  also  promotes  the  paper’s  radio 
station  WLPO  and  acts  as  commercial 
luanager  of  the  station.  The  promotion 
jobs  he  is  proudest  of  are  the  page  ad 
otitled  “The  Post  belongs  to  Cincin¬ 
nati”;  and  “The  Cincinnati  Post  WCPO 
Coding  Sch(X)l  of  the  Air,”  a  job  which 
is  just  being  completed. 

He  went  to  the  University  of  Mis¬ 
souri  and  graduated  in  1924  from 
the  School  of  Journalism.  As  an  un¬ 
dergraduate  he  won  a  scholarship  in  ad¬ 
vertising  and  served  on  the  staff  of  the 
^lege  humorous  publication,  the 
Skoume. 

He  is  married,  has  no  children.  His 
big  ambition  is  to  own  a  country  home 
<»  ten  or  twelve  acres  of  land  to  which 
^  can  retire  in  his  old  age.  He 
w  been  active  in  the  affairs  of  the 


tics  referring  to  the  offspring,  if 
any,  of  the  promotion  managers  who 
have  passed  in  review  to  date.  The 
column  is  now  nine  months  old.  Some 
of  the  reviews  appeared  in  the  early 
issues.  It  may  be,  therefore,  that  the 
figures  below  are  not  up  to  date  in 
every  case. 

Leo  McGivena,  New  Fork  News  . 
married — one  child,  a  girl. 

Jerry  Byrnes,  Chicago  Tribune  . 
married,  two  children,  a  boy  and 
girl. 

Dan  Sullivan,  Pittsburgh  Press  . 
married — three  children,  two  boys  and 
a  girl. 

Harry  Hoile,  Birmingham  News  and 
Age-Herald  .  .  .  married — one  child,  a 
girl. 

Walter  Damm,  Milwaukee  Journal 
.  .  .  married — no  children. 

George  Benneyan,  New  York  Amer¬ 
ican  .  .  .  married — four  children,  two 
boys,  two  girls 

Joyce  Swan,  Des  Moines  Register 
and  Tribune  .  .  .  married — two  chil¬ 
dren,  one  boy,  one  girl. 

Ivan  Veit,  New  York  Times 
married — no  children. 

Max  Goodkin,  Philadelphia  Evening 


Martin,  St.  Louis  Globe 
.  .  married — two  children 


lUMil* 

lib,  «*■ 

iailbl* 

LS.Ift 


National  Newspaper  Promotion  Asso-  PMic  Ledger  .  .  .  not  married, 
fiation.  attended  the  convention  in  Chi-  ^ 
last  June,  expects  to  attend  the 
®^ention  in  Boston  this  June. 

His  pet  peeve  is  long,  statistical  sales 
presentations.  That’s  because  he  list- 
to  so  many  of  them  on  the  other 


Douglas 
Democrat 
both  boys. 

C.  L.  Baum,  Portland  Oregon  Jour¬ 
nal  ..  .  married — no  children. 

Elsa  Lang,  New  York  Herald  Trib 


side  of  the  fence  while  he  was  buying  •  *,  ’3^?^  married. 


■^azine  and  newspaper  space,  radio 
toe  and  agency  service.  He  knows 
now  the  fellow  who  has  to  read  or  listen 
to  the  presentation  feels.  He  wants  to 
start^^  a  national  promotion  movement 
lor  fewer  and  shorter  presentations.” 
♦  *  ♦ 

Sale*  Indicator* 

Philadelphia  Inquirer  does  a 
nice  selling  job  for  the  Philadelphia 


Jacob  Albert  .  .  .  married — one  child, 
a  boy. 

Harold  Jewett,  Providence  Journal 
.  .  .  married — one  child,  a  girl. 

Vaughn  Weidel,  New  York  World- 
Telegram  .  .  .  married — two  children, 
one  boy,  one  girl. 

George  Grim,  Worcester  Telegram- 
Gazette  .  .  .  not  married. 

A.  H.  Talbot,  New  Orleans  Times 
Picayune  .  .  .  married — one  child. 


niarket  and  incidentally  for  itself  in  a  girl, 
vecent  trade  paper  piece  headed,  “NOW  H.  E.  Ramsay,  Oklahoman  doxA  Times 
•  •  •  is  a  good  time  to  SELL  in  Phil-  .  .  .  married — three  children,  all  boys 
*“®Wia.”  Ralph  Taylor,  Citicinnati  Post  .  . 

.  ^e  most  important  part  of  the  ad  married — no  children. 

IS  the  table  which  shows  improvements  Allen  French. 


Community  Spirit 

and 

Civic  Enterprise 

make 

ELMIRA 

a  Progressive  and 
Worthwhile  Market 

^LMIRA  is  noted  for  its  progressive  civic¬ 
consciousness.  Backed  by  the  entire 
community,  Elmira  has  just  created  a  vast 
industrial  development  fund  of  more  than 
$600,000,  which  is  bringing  lasting  results. 
Already  one  large  nationally  known  com¬ 
pany  and  many  diversified  industries  have 
located  in  Elmira.  These  and  others  to 
come,  added  to  the  many  existing  found¬ 
ries,  automotive  and  aircraft  parts,  textiles, 
fire  fighting  apparatus  and  many  others, 
make  Elmira  an  attractive  market  where 
the  response  to  well  planned  and  consis¬ 
tent  advertising  will  also  be  lasting. 

The  Elmira  market,  in  the  Southern  Tier 
and  Northern  Tier  of  Pennsylvania  is 
completely  covered  by  the  Elmira  Gannett 
newspapers— leaders  in  creating  civic  en¬ 
terprise. 

Elmira  Star-Gazette  and 
Advertiser 

Elmira  Sunday  Telegram 


J.  p.  McKinney  &  son, 

National  Representatives 

NEW  YORK  -  CHICAGO  •  -  SAN  FRANCISCO 
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Editor  &  Publisher  for  February  2  9,  19  36 


RURAL  DELIVERY  IN 
AFTERNOON  UNLIKELY 


Farley  Receives  Request  From  Pro¬ 
motion  Organization  For  Postal 
Carrier  Service  Day  of  Pub¬ 
lication  of  Evening  Papers 


(.Special  to  Editor  &  Publisher) 


70,000  BALLOTS  CAST 

Approximately  70,000  ballots  clipped 
from  Grand  Forks  (N.  U.)  Herald 
within  a  10-day  period  were  cast  in  a 
carnival  queen  election  sponsored  by 
daily  in  connection  with  the  traditional 
\V  inter  Sports  Carnival  in  Grand  Forks, 
N.  D.,  and  East  Grand  Forks,  Minn. 
Forty-three  young  women  were  nomi¬ 
nated.  The  daily  is  also  running  a  tea- 


Washington,  U.  C.,  Feb.  25 — A  ture  entitled  “Half  Century  Recollec- 
proposal  to  use  rural  carriers  of  the  tions,’’  including  pictures  and  brief 


postal  service  to  make  delivery  of  stories  of  men  who  have  lived  in  Grand 
afternoon  newspapers  on  the  day  of  Forks,  N.  D.,  or  East  Grand  Forks, 


publication  to  patrons  living  in  rural  Minn.,  for  50  years  or  more.  It  has 
districts  has  reached  the  Post  Office  brought  a  highly  favorable  response 


Department,  but  is  slated  for  rejection,  from  readers,  according  to  M.  M.  Oppe- 
Kegulations  would  not  permit  reduc-  gard.  Herald  publisher. 


tion  in  the  regular  mailing  rates  if  the 
plan  should  be  adopted ;  however,  op¬ 
erating  difficulties  outlined  by  the  divi- 


308  ATTEND  ANNUAL  PARTY 


Three  hundred  and  eight  persons  com- 


sion  of  rural  delivery  ixjint  to  rejec-  prising  Johnstozon  (.Pa.)  Democrat  and 


tion,  and  therefore  the  matter  of  cost 
is  of  no  importance. 


Tribune  employes,  their  wives  and 
guests  attended  the  annual  banquet  and 


In  the  opinion  of  postal  officials  who  party  sponsored  by  the  Tribune  Welfare 
would  consider  such  a  proposal,  addi-  Association,  Feb.  15  at  the  Masonic 


tional  afternoon  deliveries  by  rural  Temple.  Following  a  turkey  dinner  en- 
carriers  would  be  impossible  because  tertainment  followed  with  Harry  Hes- 


of  the  additional  costs  to  employ  extra 
carriers.  They  assert  that  present 


sclbein,  managing  editor  of  the  Tribune, 
as  toastmaster.  He  introduced  several 


routes  are  much  too  long  for  satisfac-  speakers,  including  Walter  W.  Krebs, 
tory  service,  and  that  under  present  editor  and  publisher;  Corner  Walters 


postal  rates  the  revenue  derived  from 
newspaper  mailing  does  not  meet  the 
cost  of  delivery.  Requests  to  the  de¬ 
partment  by  rural  patrons  for  delivery 
of  newspapers  on  the  day  of  publication 


and  Carl  Buechley,  president  of  the 
Welfare  Association. 


MOTORISTS  “FLUNK”  EXAMS 


|..v.  always  by«.  «  down,  .h.y  ^ 


ninn  fr,,-  j  T  t  ^y  Magistrate  Nathan  A.  Beifel 

Ihe  plan  for  alternoon  delivery  of  recentlv  to  turn  a  traffic  court  session 
newspapers  was  presented  to  Post-  w  ‘ 


r.n.r.r  Po.?  K  Cl  T  i^to  a  school  for  wayward  motorists, 
master  General  Farley  by  Stanley  ^  savnminatinn 


^  f  c  J^early  all  “flunked”  the  examination 

Donah)  and  the  magistrate,  after  extracting 


Donald  Features,  IncT,  of  Youngstown,  "l^S'^iraie  aiier  exiracung 

Ohio,  a  syndicat  ng  and  promotkm  or-  d>str.buted  reprints  of 

■  ’  questionnaire  and  the  correct  an- 


ganization  for  newspapers. 


Neither  the  dassificaffon  or  the  rural 


uic  ur  Ulc  rural  w  t 

mniis  division  of  ,h=  dcpanmen,  havn  “T*'. 


hkd"  he  Sore  rh™nnd  nT  >”,''7 

though  tami  l^r  with  then  nian’  elo.shtJ  ^rticlcs  for  the  daily’s  safety  campaign. 


though  familiar  with  the  plan,  doubted 
the  proposal  would  receive  divisional 
indorsements.  A  final  ruling  on  the 
matter,  after  an  investigation,  however. 


will  probably  br  mX  bv  ‘^e  Otarleston  (W.  Va.) 

Branch.  Second  Assistant  PosSiaster  established  an  ex^llent  record 


PRIZE  TO  FOOD  EDITOR 


editor,  Washington  (D.  C.)  Post,  in  traffic  mishaps,  all  without  serious  con 
a  recipe  contest  held  by  the  Oyster  sequences,  were  reported. 


Institute  of  North  America.  The  con¬ 
test  was  restricted  to  food  editors  and 
food  writers.  The  judges  awarded 


NEW  WOMAN’S  PAGE  FEATURE 


spectively. 


EXTENDING  COOKING  FEATURE 


BOYS  RECAPTURE  CONVICT 

Charles  Robinson  of  Florence,  Ariz., 
16-year-old  route  carrier  in  his  city  for 
the  Phoenix  Republic,  and  three  young 
companions  abandoned  a  basketball 
game  at  their  school  Feb.  6  to  recapture 
Harry  Jarrett,  murderer  and  life-termer, 
within  an  hour  after  he  and  two  other 
prisoners  scaled  a  20-foot  wall  in  a 
daring  break  from  the  Arizona  prison 
on  the  outskirts  of  Florence.  Guards 
at  rived  and  returned  Jarrett  to  prison 
after  Robinson  and  his  playmates  cor¬ 
nered  the  killer  under  Robinson’s  house, 
where  he  hid  as  the  boys  gave  chase 
when  they  saw  the  felons  attempt  to 
steal  a  car  at  the  school  grounds.  The 
other  escaped  prisoners  were  also  cap¬ 
tured. 


INTER-STATE  CIRCULATORS 

Election  of  officers  will  be  on*  of  the 
important  features  of  the  spring  meet- 
ing  of  the  Inter-State  Circulation  Mi*, 
agers’  Association  at  the  Kooserth 
Hotel,  Pittsburgh,  March  15  and  16. 
C.  L.  Stretch,  of  the  Philadelphia  Bul¬ 
letin,  is  chairman  of  the  program  conj. 
mittee. 


NEW  FASHION  SERVICE 

Miss  Patricia  Johnson,  recently  « 
charge  of  Amos  Parrish’s  fashion  syndi¬ 
cate  service,  has  started  a  daily  fashioo 
service  under  the  name  of  “Fashion 
Flashes,”  signed  by  the  pen  name  of 
Patricia  Pell.  It  will  be  released 
through  Fashion  Syndicate,  Inc,  500 
Fifth  avenue.  New  York. 


EFFICIENCY  CONTEST 

An  efficiency  contest  in  which  140 
white  carrier  boys  will  participate  in 
competition  for  12  cash  prizes  has  been 
started  by  the  Charlotte  (N.  C.)  News. 
It  will  continue  through  March  6. 
Separate  contests  will  be  held  for  negro 
carriers.  By  means  of  a  system  of 
grading,  credit  will  be  given  to  each 
boy  for  various  forms  of  efficiency  in 
serving  routes.  In  this  connection 
letters  from  subscribers  commending  the 
services  of  boys  will  count  toward 
the  final  score. 


AIDING  NEEDY  CHILDREN 

The  Janesville  (Wis.)  Daily  GautU 
is  sponsoring  a  drive  to  obtain  cloth¬ 
ing  and  other  wearing  apparel  for  netdj 
children  of  the  city-  So  far  the  &- 
zette’s  efforts  have  resulted  in  gather¬ 
ing  sufficient  clothing  to  outfit  158  cMl- 
dren. 


BOWUNG  TOURNAMENT 

The  Boston  Evening  American  and 
Sunday  Advertiser  will  conduct  a  Grand 
Candlepin  Bowling  Tournament  for  men 
and  women  from  March  31  to  April  11 
with  prizes  totaling  more  than  $2,(X)0 
for  the  leaders  in  seven  different  classes. 


URGES  PLAY  STREETS 

The  Chicago  Daily  Times,  in  co-oper- 
tion  with  the  Chicago  Motor  Qub,  Is 
seeking  a  city  ordinance  providing  for 
play  streets  for  the  safety  of  school 
children. 


OCT.  12  ISSUES  WANTED 

Editor  &  Publisher  will  pay  25c 
each,  plus  jiostage,  for  copies  of  the 
Oct.  12,  1935  issue  mailed  to  this  office, 
1700  Times  building.  New  York. 


UNUSUAL  SAFETY  RECORD 

Despite  weather  hazards,  41  trucks 


when  they  completed  1,292,585  miles 
between  Jan.  1,  1935,  and  Jan.  1,  1936, 
without  a  single  serious  accident,  ac- 


Merchandising 

Cooperation 


A  $250  trip  to  Bermuda  has  been  cording  to  a  full-page  advertisement 
awarded  to  Miss  Dorothea  Duncan,  food  published  Feb.  16.  Only  seven  minor 


433  Daily  Newspapers  in  the  United  States  and 
Canada,  offering  merchandizing  cooperation 
are  found  in  a  separate  listing  in 


The  Milwaukee  Sentinel,  on  Feb.  5, 


honorable  mentions  to  food  editors  of  introduced  a  new  home  service  feature 
the  Syracuse  (N.  Y.)  Post-Standard,  for  its  feminine  readers,  appearing  daily 


Detroit  Free-Press,  and  Hotel  and  on  the  woman’s  page  including  a  variety 
Restaurant  Management.  Miss  Mary  of  subjects  relative  to  home  decorating, 

7 _ a.^1  \r: _  _  *  •  *  .  » 


Milda  Zoretskie,  Miss  Marion  F.  letter-writing,  dancing,  plants,  and 
Sawyer,  and  Miss  Alice  M.  Eaton,  re-  other  popular  subjects. 


EDITOR  AND  PUBLISHER 
INTERNATIONAL  YEAR 
BOOK  FOR  1936 


3,000  ATTEND  MEETING 

Three  thousand  women  attended  the 


-\ttesting  to  the  growing  popularity  conference  sponsored  by  the  Chicago 


of  c(X)king  schools,  the  Southern  News 
paper  Features  of  Dallas,  Texas,  is  ex 


Herald  and  Examiner  Feb.  13  at  which 
Ida  Jean  Kain,  beauty  expert,  told  her 


tending  its  territory  to  include  the  entire  audience  how  they  may  have  a  charm- 
East  and  Middle  Western  states  and  is  ing  figure. 


increasing  its  lecture  staff  from  seven 
to  ten,  according  to  an  announcement  by 
A.  M.  Cohen,  owner.  A  cooking  school 
for  weeklies  is  also  being  offered.  Dur¬ 
ing  1936,  Texas  Centennial  year,  the 
service  will  conduct  150  schools  in 
Texas,  50  more  than  in  1935. 


Just  Out.  Going  Fast. 

Here  is  information  valuable  to  adver¬ 
tisers.  It  is  but  one  of  the  many  care¬ 
fully  prepared  and  exclusive  tabulations 
that  make  this  great  book  (272  pages) 
so  important  to  both  newspapers  and 
advertising  men. 


For  Tour  Profitable  Use 

THE  ADVERTISERS’ 


CIRCULATORS  TO  MEET 

The  dates  for  the  semi-annual  Cen¬ 
tral  States  Circulation  Managers’  As¬ 
sociation  convention  have  been  changed 
to  March  17  and  18  at  the  Palmer 
House.  Chicago,  President  George  B. 
Moffett,  Mikvaukee  Wisconsin  Sentinel. 
announced  this  week.  Vice-president 
Frank  K.  White,  Rockford  (Til.)  Con- 
soliated  Newspapers,  Inc.,  is  in  charge 
of  the  program. 


PUBLISHERS’  GUIDE 


EDITOR  AND  PUBLISHER  INTER¬ 
NATIONAL  YEAR  BOOK  is  available 
only  to  regular  subscribers  to  EDITOR 
AND  PUBLISHER,  the  newspaper  and 
advertising  man’s  newspaper. 


AUSTRALIA  and 
NEW  ZEALAND 


HURT  LEAVES  MOON-JOURNAL 

L.  W.  Hurt.  Battle  Creek  (Mich.) 
Moon-Jounwl  circulation  manager,  has 
resigned  to  become  city  circulation  man¬ 
ager  on  the  Birmingham  Agc-Hcrald 
Sr  Nczi’s.  John  M.  Peruzee,  who  has 
lieen  assistant  circulation  manager,  suc¬ 
ceeds  Mr.  Hurt. 


Reoittd  t  Enlarged  :  Improved 

Crammed  full  from  cover  to  cover.  The 
ADVBRTIBBBS'  A.ND  PUBLISHBR8'  GriDB 
will  enable  advertisers  and  agents  to 
plan  campaigns,  confirm  data  and  check- 
■p  on  the  numerous  specific  facts  'hat 
crap  up  daily  in  your  business. 

Secure  Your  Copy  Newt 
Price:  7b.  6d.  per  copy 
Published  by 


Send  your  subscription  now  and  get 
EDITOR  AND  PUBLISHER  for  52 
weeks  and  your  copy  of  INTERNA¬ 
TIONAL  YEAR  BOOK. 


Domestic,  $4.00;  Canada,  $4.50; 

Foreign,  $5.00. 


EDITOR  AND  PUBLISHER 


NEWSPAPER  NEWS 

Warwich  Building.  Hamilton  St., 
SYDNEY,  AUSTRALIA 


The  Newspaper  Advocate 


Suite  1700  Times  Building 


New  York 
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Editor  &  Publisher  for  February  29,  1  936 


“Here’s  a  February  with  Quintuplets. . . 
five  Saturdays.  Not  since  1908  and  not 


buyer. 

Some  managers  will  pay  cash,  but 


IlQF  OP  PROFFSSIONAI  TTONF  OROAJVINO  exception  is  a  Boggs  present  managers,  and  that  the  old  or- 

(Pittsburgh)  advertisement:  ganization  will  act  only  as  a  cooperative 

IN  RETAIL  NEWSPAPER  ADS  “Here’s  a  February  with  buyer. 

-  five  Saturdays.  Not  since  1908  and  not  Some  managers  will  pay  cash,  but 

C|lf«  Fifth  Avenue  Presents  Novel  Approach  to  Consumer  Sales  again  until  2026  will  the  month  of  most  will  take  over  on  an  easy  instal- 

tir»L  D....  c— _ _ D  •  j  I  •  February,  have  five  Saturdays  1 ...  Sat-  ment  plan.  The  new  program  looks  to 

With  Advice  to  Buy  Even  Moderately  Priced  Articles  in  a  urdays  during  February,  1936,  deserve  the  rapid  expansion  of  the  new  volun- 

Good  Store — Fifth  Saturday  May  Swell  February  Sales  your  attention ...  watch  each  week  for  tary  chain — 1,500  independents  are  ex- 

■■  - — — ~  ~  big  Boggs  &  Buhl  values.”  Bizarre  pected  to  jump  at  the  chance  of  using 

By  KiCHARO  WEBSTER  facts — even  about  the  calendar — have  a  the  Butler  name,  benefiting  by  the  cen- 

HAVE  you  noticed  the  growing  TOTS  of  Washington  Birthday  alius-  great  attention  value.  They  were  the  tralized  purchasing  and  the  systema- 

tendency  of  retail  advertising  to  -L'  ions  dragged  into  retail  advertise-  first  stage  in  Harmsworth’s  journalistic  tized  accounting,  and  being  in  line  for 

tjke  on  a  professional  tone?  Not  too  ments — but  very  few  that  register!  career.  r,  major  share  in  the  profits, 

high  and  authoritative,  of  course.  Pro-  One  that  did  is  Shrafft’s-^  columns  The  fifth  Saturday  this  month  may  The  last  ixiint  is  of  great  importance, 
jrtion  that  has  passed  through  the  by  200  lines,  and  an  effective  combina-  make  the  difference  between  gain  and  It  has  always  been  the  main  strength 

ffjtndly  and  intimate”  stage”  is  not  tion  of  friendly  and  professional  ap-  'oss  m  retail  volume  comparisons  with  of  the  J.  C.  Penney  organization, 

foing  tio  err  on  the  side  of  seeming  peals.  last  year — especially  since  Washington’s  Don’t  be  rash  and  conclude  that  many 

^torial.  Costume  drawing  takes  more  than  Birthday  came  on  a  Saturday  and  so  other  chains  will  immediately  follow  the 


again  until  2026  will  the  month  of  most  will  take  over  on  an  easy  instal- 
February,  have  five  Saturdays  1 . . .  Sat-  ment  plan.  The  new  program  looks  to 
urdays  during  February,  1936,  deserve  the  rapid  expansion  of  the  new  volun- 
your  attention ...  watch  each  week  for  tary  chain — 1,500  independents  are  ex¬ 
big  Boggs  &  Buhl  values.”  Bizarre  pected  to  jump  at  the  chance  of  using 
facts — even  about  the  calendar — have  a  the  Butler  name,  benefiting  by  the  cen- 
great  attention  value.  They  were  the  tralized  purchasing  and  the  systema- 
first  stage  in  Harmsworth’s  journalistic  tized  accounting,  and  being  in  line  for 
career.  r,  major  share  in  the  profits. 

The  fifth  Saturday  this  month  may  The  last  ixiint  is  of  great  importance. 


ling  tio  err  on  the  side  of  seeming  peals.  last  year — especially  since  Washington’s  Don’t  be  rash  and  conclude  that  many 

ctatorial.  Costume  drawing  takes  more  than  Birthday  came  on  a  Saturday  and  so  other  chains  will  immediately  follow  the 

The  current  example  is  the  “Advice”  half  the  space.  Il'eadline :  “General  cut  for  many  stores  the  extra-fine  sell-  example  of  Butler.  That  organization 
I  oinpiign  of  Saks  Fifth  Avenue.  It  is  Washington  was  a  genial  host.”  Open-  inR  day  out  of  the  month.  has  its  special  reasons — notably  since 

now  tiing  two  forms.  First,  there  ing  paragraph  describes  a  party  in  Leap  Year  Day,  especially  as  it  is  Mr.  Butler’s  death — for  a  drastic  policy 


now  t^ing  two  forms.  First,  there  ing  paragraph  describes  a  party  in  Leap  Year  I 

is  the  attempt  to  create  an  atmosj^ere  Gadsby’s  Inn,  Alexandria,  for  the  Saturday,  may 

oi  authority  for  the  gnomic  phrase.  General’s  53rd  birthday.  extreme  cold  we 

Sain  space  just  under  a  quarter  page,  Second  paragraph:  “You  can  enter-  sales  are  added, 

wthout  a  signature  or  a  single  item  tain  in  just  such  a  gracious  setting  r-reiTi-pi-  . , 


Saturday,  may  offset  also  the  effects  of  of  decentralization,  not  to  say  a  policy 
extreme  cold  weather,  when  the  month’s  of  shifting  the  burden  of  selling  and 
sales  are  added.  local  management  to  other  shoulders. 

»-w-STJi?Tjn«  u  *  *  j  j  1  1  But  fie  that  as  it  may,  the  experi- 


iftrcd  for  sale,  Saks  prints  13  pro-  right  in  New  York.  For  Schrafft’s  have  I  *  ^  ment  is  very  interesting.  One  wonders 

I  vffbs  under  the  head  “advice  that  has  reproduced  the  ballroom  at  Gadsby’s  about  what  the  chains  will  have  fv,.,  lonricUfnrc  urVin  Kppn 


whether  the  legislators  who  have  been 


Vow  UUUti  IIIV  tlXpCAU  P.A^WA-WAP  tAACAt  AAWAO  ■  V  ^  A  ISSV.  1/0 1 1  t  O I.  VJdUSUV9  _ aU,v ^  '  A.  WIICUICI  lUC  Will/  AlOVV  L/vvi> 

m.\de  history."  With  “Don’t  sell  Inn.  It  is  the  Alexandria  Room  at  themselves  ^gamst  the  ready  with  expedients  to  tax  the 

.Amfrica  short — anon,"  and  “Avoid  Fifth  Avenue  and  46th  Street. .  .So  far  Showing  burden  of  taxatiOT.  Major  ex-  won’t  find  a  method  to  bring 

Qliianrpc— r,  W ASHivr.Tov "  as  ecutives  of  the  Atlantic  &  Pacific  have  *.• 


tntangling  alliances — G.  Washington,"  as  we  know,  it  is  the  only 
and  other  tags,  there  is  the  one  “com-  New  York  where  you  can 
ijHcial”— “Buy  even  your  moderately  your  guests  in  this  manner.” 
pried  clothes  in  a  good  store — saks  a  w 

r;nH  avenue.”  UINTUPLET”  in  a  rei 

The  second  form  uses  more  space  II  .. 

»«lmore  copv.  It  is  5  columns  by  200  ^  tisement  headline  is  no 

lints  with  light  italic  head  “Advice  from 

Saks  Fifth  .\venuc”  followed  by  a - 

heavier  two-line  head  “don't  be  awed  j 
K  A  REPUTATION.”  Then  parallel  col-  I 
umns  tell  of  two  men  who  wanted  to  1 
yiA  One  went  to  a  good  architect  1 
aid  “got  an  exquisite  house” — fee  $800. 

The  other  was  frightened  at  the  great- 
MSS  of  the  good  architect,  went  to  an 
indifferent  one,  “got  an  undistinguished 
boose,”  paid  the  same  fee,  $800.  The 

advertisement  closes  with  a  third  para-  W 

graph,  boxed,  centered  and  headed  g 

“Moral"— “You  can  often,  not  always  M 

oi  course,  but  astonishingly  often,  afford  w  W  ^ 

THE  BEST.  When  you  want  a  $39.75 
dress,  don’t  hesitate  to  enter  the  por¬ 
tals  of  a  fine  store.  In  a  fine  store, 
you  get  something  plus  for  your  $39.75. 

You  benefit  by  the  taste  and  experience 
of  people  who  deal  exclusively  in 

clothes  that  are  beautiful.”  The  typo-  T  "T  ^ 

graph)’  is  distinguished.  Each  of  the  \A/  7-. 

three  paragraphs  fills  a  rectangle.  V  V  f  J 

The  technique  is  almost  precisely 
that  of  the  national  advertiser  attempt¬ 
ing  to  break  away  from  specification 

and  price  buying.  The  obvious  criti-  ( 

sism  is  that  the  appeal  is  not  feminine — 

bmer  adapted  to  “key  executives.”  But 

of  course  sales  figures — not  artificial 

categories  of  copy  appeals — are  the  real 

tests.  , 

Saks  Fifth  .Avenue — at  the  other  ex¬ 
treme  of  its  promotion  technique — is 
i-  a  sort  of  headline  method.  After 
"aks  Fifth  .Avenue  says”  (In  fac- 
sxi'.e  handwriting,  at  an  angle)  come  j 

i  ur  numbered  head  lines,  each  of  two  j  T  X  7” 

h“.e^  like  “Our  English  and  French  \  \  /  1 

Scarf,  have  just  cleared  the  customs.”  I  V V 

T:en  follow  text  and  illustration  for  !  - 

each  of  the  four  items,  with  large  index  j 
cambers  repeated  from  the  headlines.  i 


as  we  know,  it  is  the  only  place  in  oi  \ne  miantic  «  racinc  nave 

New  York  where  you  can  entertain  ^fi^^  ^fi^  chain  might  go  volun- 


this  loose  type  of  chain  into  a  tax¬ 
able  category! 


yuur  guests  in  inis  manner.  W  . 

*  *  *  Now  comes  the  announcement  that 

the  James  Butler  Grocery  Company  has  PIKEVILLE  DAILY  SUSPENDS 
UINTUPLET’’  in  a  retail  adver-  turned  over  its  500  stores  (all  in  the  The  Piketnlle  (Ky.)  suspended 

tisement  headline  is  not  the  lure  New  A’ork  metropolitan  area)  to  the  publication  as  a  daily  Feb.  14. 


NEW  WASHINGTON  COLUMN 


WE  THE  PEOPLE 


BY  JAY  FRANKLIN 


y  another  Washington  column? 

^eCdUSe  there  is  an  election  coming  up  which  will  be 
more  hotly  contested  than  any  previous 
election. 

^Because  readers  demand  both  sides  of  the  argument 
from  any  fair  newspaper. 


hy  Jay  Franklin? 

^Because  he  is  the  most  able*  and  the  most  colorful** 
young  American  writer. 

^Because  he  is  sympathetic  to  many  of  the  policies  of 
the  present  Administration. 

WIRE  FOR  TERMS 

The  Register  and  Tribune  Syndicate 

Des  Moines,  Iowa 

*After  actual  experience  in  the  diplomatic  service  abroad.  Jay  Franklin  was  for  four  years  economic 
adviser  to  the  State  I>epartment  on  Western  (European  and  Far  Eastern  affairs. 

’^^Known  for  his  brilliant  writing  in  Liberty  Magazine  and  Vanity  Fair  for  many  years  and  for  books 
on  political  affairs  which  he  has  authored  and  for  others  upon  which  he  has  collaborated. 


GoodricK 

“•..Printing  that  is  clear 
and  sharp  throughout 
the  entire  run.” 

IPrite  for  list  of 
prominent  users. 

NILES  &  NELSON,  INC. 

Excluiivt  Distributors 
WEST  STREET.  NEW  YORK 
<00  W.  MADISON  ST..  CHICAGO 


CALLS  AD  RATES  MODERATE 


Benson  Says  Charges  in  U.  S.  Are 
Conservative 

Newspaper  and  magazine  rates  in  this 
country  are  conservative,  compared  with 
rates  m  otlier  countries,  John  Benson, 
president  of  the  American  Association 
of  Advertising  agencies,  said  in  a  re¬ 
cent  statement  commenting  on  the 
■‘challenge”  to  advertising  costs  pub¬ 
lished  under  the  signature  of  Paul  B. 
West,  president  of  the  Association  of 
National  Advertisers.  Mr.  West’s  ar¬ 
ticle  was  described  in  this  paper  last 
week,  with  a  reply  by  John  T.  Fitz¬ 
gerald  of  Chicago. 

"While  advertising  rates  are  of 
course  a  factor  in  the  cost  of  advertis¬ 
ing,”  said  Mr.  Benson,  “I  do  not  believe 
they  are  much  of  a  factor  in  the  price 
of  advertised  products  to  the  public,  ex¬ 
cept  in  the  case  of  specialties  whose 
advertising  expenditure  is  normally  a 
large  percentage  of  the  retail  price. 

"While  there  has  been  a  steady  rise 
in  milline  rates  in  newspapers  over  a 
period  of  years.  I  believe  this  has  been 
confined  to  general  rates  and  not  retail. 
On  the  whole,  the  newspapers  proliably 
have  realized  a  low  milline. 

“Compared  with  rates  in  other  coun¬ 
tries,  I  believe  our  newspaper  and  mag¬ 
azine  rates  are  conservative,  due  in 
large  measure,  of  course,  to  the  great 
volume  of  advertising  in  this  country 
and  its  effect  upon  the  basic  rate. 

“The  great  leak  in  advertising  costs 
is  the  lack  of  responsiveness  in  the  ad¬ 
vertising  run,  due  to  either  lack  of  con¬ 
fidence  in  it  or  to  ineffective  appeal; 
and  here’s  where  the  greatest  economy 
can  be  effected,  in  my  opinion.  Rates 
themselves  are  not  as  important  to  the 
advertiser  as  what  he  gets  for  them  in 
the  way  of  sales  response.” 

Mr.  Benson  went  on  to  criticize  “in¬ 
equitable”  newspaper  rate  differentials 
and  forcing  of  circulations.  He  said 
that  if  reader  confidence  is  increased, 
advertising  can  play  an  important  role  in 
lessening  the  “enormous  waste  in  dis¬ 
tribution.” 


RADIO  RATES  GOING  UP 


Cbicago  Executive  Predicts  Rises  in 
Station  Charges 

(Si'ecial  to  Editor  &  Pcblisiier) 

Chicaoo,  Feb.  25— A  general  increase 
in  cost  of  time  on  the  air  during  1936 
is  predicated  by  James  L.  Free,  presi¬ 
dent  of  Free  &  Sleininger,  Inc.,  radio 
station  representatives.  Already  most  of 
the  stations  represented  by  his  firm  have 
announced  increase  in  their  rates,  Mr. 
Free  stated  here  today,  and  further 
raises  are  anticipated. 

The  steepest  rise  has  been  in  the  cost 
of  spot  announcements,  he  said,  both  be¬ 
cause  previous  rates  for  this  type  of 
broadcasting  have  been  comparatively 
low  and  because  of  a  desire  on  the  part 
of  broadcasters  to  encourage  advertisers 
to  use  fewer  announcements  and  more 
program  periods. 
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GOLDEN  GLOVE  SEMIS 


WILL  USE  NEWSPAPERS 


WRITERS  ELECT  F.  A.  STORM 


After  the  New  York  semi-finals  at 
St.  Nicholas  Palace  Feb.  27  and  the 
finals  in  Madison  Square  Garden  March 
9,  the  New  York  Daily  News  and  the 
Chicago  Tribune  Golden  Gloves  win¬ 
ners  will  mix  in  the  inter-city  bouts 
in  New  York  City  March  23.  The  early 
part  of  .\pril  the  New  York  team  leave 
this  country  and  is  scheduled  to  meet 
an  English  team  at  Wimbledon,  Lon¬ 
don,  about  May  5. 


I 


NEW  GUILD  CHAPTER 

Organization  of  the  Indianapolis  chap¬ 
ter  of  the  American  Newspaper  Guild, 
with  mern'oership  of  45,  has  been  com¬ 
pleted  and  a  charter  applied  for.  Offi¬ 
cers  are  Charles  E.  Carll,  Jr.,  city  edi¬ 
tor,  Times,  president;  Tristram  Coffin, 
reporter.  Times,  vice-president;  Charles 
Preston,  secretary-treasurer,  and  Dick 
Miller  of  the  local  bureau  of  INS,  ser¬ 
geant-at-arms. 


Frederick  A.  Storm  (above)  United 
Press  White  House  correspondent,  was 
elected  president  of  the  While  House 
Correspondents’  Association  for  the 
coming  year,  Feb.  24.  Returns  showed 
he  defeated  C.  W.  B.  Hurd.  I\ew  York 
Times,  51  to  35.  in  the  only  contest. 
Other  officers  selected  were:  vice- 
president.  Walter  Troban,  Chicago  Tri¬ 
bune;  secretary-treasurer.  R.  E.  Hen¬ 
derson,  Central  News;  members,  hoard 
of  governors,  John  O’Donnell.  New 
York  News;  Franklyn  Waitmun.  Jr., 
Washington  Post,  andf  Philip  Pearl, 
Universal  Service. 


INS  PERSONNEL  CHANGES 

Staff  transfers  and  the  addition  of 
several  new  staff  members  were  an¬ 
nounced  this  week  by  Barry  Paris, 
editor-in-chief  of  International  News 
Service.  Robert  G.  Nixon,  southeastern 
divsiion  news  manager,  has  been  trans¬ 
ferred  to  the  INS  Washington  staff. 
He  is  succeeded  in  Atlanta  by  William 
J.  Good  of  the  New  Orleans  bureau. 
Malcolm  Yates  has  been  transferred  to 
New  Orleans  from  Dallas,  Texas,  re¬ 
placing  Good,  and  Joseph  Gallagher  has 
been  moved  from  Kansas  City  to  Dallas 
as  assistant  bureau  manager,  replacing 
Yates.  B.  J.  McDonald  of  the  St.  Louis 
bureau,  has  been  named  Kansas  City 
Bureau  Manager,  succeeding  Robert 
Humphreys. 


L.  A.  NEWS  GETS  ARNN 

Appointment  of  Charles  E.  .Arnn  as 
display  advertising  manager  of  the  Los 
Angeles  Illustrated  Daily  News  and 
Evening  News  was  announced  this  week 
by  Wiiliam  R.  Powell,  director  of  ad¬ 
vertising  for  the  two  papers.  For  the 
last  two  years  Mr.  Arnn  has  been  sales 
promotion  manager  of  Desmond’s,  and 
prior  to  that  was  with  Bullock’s. 


CLINE  ELEC.  MFC.  CO. 


Chicago:  211  West  Wacker  Drive 
New  York:  220  East  42nd  Street 
Son  Francisco:  1st  Not  I  Bonk  Bldg 


NEW  ADVER'nSlNG  COLUMNS 

New  York  Times  this  week  started 
a  column  of  advertising  news  edited 
by  William  J.  Enright  of  its  business 
news  staff.  The  Nr^r  York  World- 
Telegram  had  started  one  on  Feb.  10, 
conducted  by  William  Brennan  under 
the  heading  “Ad  Alley.” 


California  Ice  Group  Will  SapyL 
ment  National  Campaign 

Decision  to  supplement  national  adm. 
tising  by  the  National  Association  d  la 
Industries  with  localized  newspayt 
advertising  was  reached  at  the  com*, 
tion  of  the  California  .Xssociation  of  le 
Industries  held  recently  in  San  Fru.  “Xi 
cisco.  Newspaper  copy  will  be  on  th 
same  scale  as  last  year  despite  inaugm.  cAc 
tion  of  the  first  national  campaign  i  id)li 
the  association’s  history.  Radio  ag  Sti 
magazines  are  being  used  nationally,  prim 

Necessity  of  newspaper  activity  ckai 
stressed  by  Leon  Livingston,  preskfeg  tipc 
Leon  Livingston  .Advertising  Ageno  »iw 
Ninety  ice  companies  will  start  thdra-  otht 
nual  newspaper  drive  early  in  Mam 
They  will  use  130  California  newspape 
in  the  first  schedule,  which  will  contm.- 
to  July  1.  Advertising  will  be  relea^ 
through  the  Livingston  agency,  with  r 
dividual  companies  using  their  names  ■ 
the  copy  in  the  various  coinmunitf- 
reached  by  the  campaign. 

Describing  the  local  advertising  as  t:- 
essential  wedge,  Mr.  Livingston  advi- 
the  convention  that  benefits  of  the  n: 
tional  campaign  would  be  lost  unit 
the  newspaper  list  was  retained.  F 
cited  the  experiences  of  various  b 
ing  advertisers. 


TO  PRINT  TAX  DECISION 

Because  of  widespread  interest  among 
publishers  and  others,  the  U.  S.  House 
of  Representatives  has  voted  to  print 
for  distribution  3.000  copies  of  the 
Supreme  Court  decision  in  the  Louisiana 
advertising  tax  case. 


BLAIR  ACQUIRES  DAILY 

James  R.  Blair,  editor  and  publh'.:; 
of  the  Americus  (Ga.)  Times-Kecordc 
became  sole  owner  of  the  daily  Feb.  2 
w'hen  he  purchased  the  stock  of  Crj: 
ford  F.  Balch,  circulation  manager,  ai 
John  Marsh  of  Austin,  Tex. 


OREGONIAN  STAFF  CHANGES 

Promotion  of  several  members  of  the 
Portland  Oregonian  staff  has  been  an¬ 
nounced  by  Palmer  Hoyt,  managing  ed¬ 
itor,  coincident  with  the  establishment 
of  a  new  position,  that  of  executive 
news  editor.  .Arden  X.  Pangborn,  city 
etlitor,  was  elevated  to  the  executive 
news  editorship,  with  full  authority  over 
city  and  telegraph  staffs.  Robert  C. 
Notson,  formerly  night  city  editor,  lie- 
came  city  editor ;  Owen  S.  Cowling, 
formerly  assistant  city  editor,  was  made 
night  city  editor,  and  Jalmar  Johnson, 
member  of  the  city  staff,  was  named  as¬ 
sistant  city  editor.  Edward  M.  Miller. 
Sunday  editor,  was  appointed  Sunday 
and  feature  editor,  atid  now  has  charge 
of  daily  as  well  as  Sunday  features. 
Hilmar  B.  Grondahl  was  added  to  the 
Oregonian  staff  recently  as  music  editor. 


Bound  and  Indexed 


Semi-Annual  Volumes  of 


EDITOR  &  PUBLISHER 


EDITOR  &  PUBLISHER  is  now  prepared  to  supply  cloth  and  leatherette 
volumes  of  the  weekly  issues  at  the  end  of  each  six  months  of  the  year, 
accompanied  by  a  thorough  topical  index. 


These  volumes  are  attractive  additions  to  any  desk  or  library,  especially 
appropriate  for  the  newspaper  library,  advertising  offices  and  schools  of 
journalism.  The  index,  carefully  and  thoroughly  compiled,  will  serve  three 
very  useful  purposes. 


BLACK  JOINS  HEARST 

John  Martin  Black,  formerly  circu¬ 
lation  manager  of  the  New  Orleans 
Timcs-Ficayunc  and  States  for  14  years, 
will  join  the  Hearst  general  management 
ill  New  A'ork  next  week.  Don  W. 
Coleman  recently  succeeded  Mr.  Black 
on  the  New  Orleans  dailies. 


1st.  It  will  facilitate  reference  to  any  of  the  thousands  of  subjects  treated 
in  EDITOR  &  PUBLISHER  during  any  six-month  period. 


2nd.  It  will  serve  as  a  complete  and  compact  historical  summary  of  the 
newspaper  and  advertising  events. 


3rd.  It  will  graphically  demonstrate  how  truly  {EDITOR  &  PUBLISHER 
is  the  outstanding  newspaper  and  advertising  man’s  “Newspaper.”  For 
nothing  really  important  that  takes  place  escapes  EDITOR  &  PUBLISHER- 


Dateline,  page  and  column  indicia  are  given  for  every  subject  listed.  It  will 
show  that  many  of  the  events  were  reported  in  EDITOR  &  PUBLISHER 
from  a  week  to  ten  days  in  advance  of  their  notice  anywhere  else.  All  are 
thoroughly  cross-indexed.  To  make  sure  of  receiving  your  July-December 
bound  volume,  see  that  your  subscription  is  entered  at  once.  The  price  is 
57.50  per  volume.  Entire  year  (two  volumes)  515.00. 


For  those  who  have  kept  their  own  personal  file,  the  index  is  printed  and 
trimmed  to  EDITOR  &  PUBLISHER  size  and  can  easily  be  inserted  or 
kept  for  ready  reference.  Single  copies  52.50.  Extra  copies  of  January* 
June  index  now  available.  The  July-December  index  now  ready  for  mailing 


Advance  order  required.  Please  act  now  for  the  January -June  1936 
bound  volume. 


EDITOR  8i  PUBLISHER 


1700  TIMES  BUILDING, 


NEW  YORK,  N.Y. 


i 
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"\/f  '  '*  problem.”  '>e  writes,  is  to  ask  whether 

*V1  ber  two  of  the  "Headline  Books,”  we  shall  have  the  energy  and  the  hope 
by  Kyllis  Alexander  (ioslin  and  to  try  and  make  our  society  a  ‘spirit- 
Jjlished  by  the  Foreign  Policy  Asso-  ual  organism,’  or  whether  we  are  con- 
^ion  of  New  York.  It  is  in  reality  a  tent  to  have  an  ‘economic  machine.’  If 
pfimer  on  international  trade,  showing  the  latter,  then  we  have  reached  the 
jlarly  and  simply  how  imports  and  civilization  stage  and  have  nothing  be- 
trports  are  handled.  Tlie  extent  to  fore  us  hut  an  unearned  and  hence  an 
liiich  nations  are  dependent  upon  each  ungraceful  old  age.” 
pditr  is  discussed  as  well  as  the  argu-  For  its  i.eeded  culture  and  required 

parts  of  the  economic  nationalists  as  economic  security.  Mr.  .-\gar  has  de- 

to  those  of  the  internationalists,  cided,  America  must  look  to  its  rural 
TV  brochure  is  an  excellent  piece  of  regions  ind  its  small  towns,  rather 
wrk.  from  the  standpoint  of  make-up  than  its  •)vergrown,  seething,  distracted 
as  well  as  general  content.  and  confused  centers  (jf  population. 

•  •  •  Mr.  .\gar's  conclusion  is  that  Ameri- 

WG.  SIBLEY  served  the  Chicago  cans  have  sacriticed  their  rightful  free- 
.  Journal  of  Commerce  as  a  col-  dom  and  arc  threatened  with  a  loss  of 
umist  for  11  years  until  his  death  in  their  "inner”  liberty  through  the  al- 
1535.  Since  then  the  newspaper  has  legedly  devastating  processes  of  modern 
collected  and  published  his  articles  un-  industrialism.  In  essence,  it  is  raising 
dcr  the  column  title,  “Along  the  High-  once  more  the  ancient  and  persistent 
,jy”  (luestion,  "for  what  shall  it  profit  a 

The  late  Mr.  Sibley  falls  into  the  man,  if  he  shall  gain  the  whole  world, 
clissilication  of  the  homely  i>hiloso-  and  lose  his  own  .soul?’ — H.  \V.  M. 
pVrs;  indeed  he  was  known  as  the  ♦  ♦  ♦ 

Sage  of  Gallipolis.”  He  l>elieved  BOOKS  RECEIVED 

fnnly,  even  a  little  doggedly,  m  thrift.  ^  Charles  Mor- 

jclf<ontrol.  the  joy  Oi  work  and  the  Wi’son,  Longmans*  tJreen  &  Co.,  $2. 

fdieral  importance  of  matrimony  His  ^^eekly  Newspaper  ManaKement,  by 
newTioint  seems  to  have  been  unclouded  jliomas  E.  Barnhart,  444  pages,  D.  .\pple- 
bf  uriations  and  exceptions ;  his  world  ton-Century  Company,  $3. 
ns  sharply  marked  off  into  black  and  ,.j,g  ^nd  Men  on  Bering  Sea,  by  Max 

white  and  everything  fell  into  either  .Miiier,  E.  I’.  Dutton  &  Co.,  $3. 
ooe  classification  or  the  other.  Mr.  .  »  . 

Sibley  was  at  his  best  when  he  des-  IX  the  I'ERIODICALS 

cribed  incidents  of  his  childhood  and  i,i„neen  the  nuhr 


iibley  was  at  ins  best  when  he  des-  IX  the  I'ERIODICALS 

cribed  incidents  of  his  childhood  and  E.  Dinneen,  of  the  Boston  Globe 

youth  m  the  towns  along  the  Ohio  river.  5,3(1,  -.Murder  in  Mlassachusetts,”  .March 
rrsiTi-  r'  t  ^  n  i  llart'crs.  The  reporter  tells  the  inside  story 

T'HE  Kansas  State  College  Press  has  ,jjg  capture  of  the  Mil'en  gang,  of  police 


just  issued  the  annual  number  of  bungling  and  reportorial  enterprise. 


A’ouwr  Magazine,  a  publication  that 
“represents  essentially  the  cultural  ex- 


-Marquis  Childs,  of  the  St.  Louis  Post- 
Dispatch,  “Brains  in  Washington,”  -March 


pression  of  Kansas  in  1935,”  to  ciuote  Harters. 

the  editor,  C.  E.  Rogers,  head  of  the  William  Orton,  "Radio  and  the  Public 

industrial  journalism  department  of  the  Interest,”  March  Atlantic. 

state  college.  (leorge  E.  Sokolsky,  “The  Psychology  ot 


by  mid-west  artists.  However,  much 
d  the  literary  content  is  dull  and  un¬ 
inspiring.  The  magazine  would  be 
peatly  improved  if  quite  a  bit  of  the 


Money  Making  Ideas 
for  Ail  Interested  in 
Newspaper  Advertising 


T^HE  far-flung  pastime  of  essaying  a 
^  diagnosis  of  our  national  ills,  of 
ttposing  our  intellectual  processes,  of 
rxnting  the  way  to  salvation  for  our 
natiuii  has  often  attracted  the  foremost 
ihinds  of  Europe  and  America. 

Now  comes  Herbert  Agar,  of  the 
ctyisiille  Courier- Journal  and  Pulitzer 
prize  winner,  with  an  assembly  of  his 
f'jnclusions  from  an  eight-month  speak- 
tour  of  the  country — “Land  of  the 
rrw  (Houghton  Mifflin). 

Agar  affirms  his  hope  in  the 
nited  States,  and,  incidentally,  ad- 
"''•nishes  the  nation  -to  return  to  its 
moorings  if  it  would  avoid  the 
P^nglenan  fate  of  other  civilizations. 
Une  way  of  stating  our  American 


MAKING  MILLIONS 
READ  AND  BUY! 

By  WILLIAM  A.  THOMSON 
Director  Bureau  of  Advertising  Ameri¬ 
can  Newspaper  Publishers'  Association 
260  pages,  25  full  page  illuetration*. 
Handeomely  bound  and  printed,  55. 

Mr.  THOMSON  coven  the  tabied  oi 
newtpapei  adveftiting  from  SMfltet  analyiii 
le  technical  ptocenc,  of  reproduction. 

For  the  newipapcrman,  this  book  ii  en 
inditpeniable.  For  the  layeien,  e  collection 
of  enlifhlanini  facts,  forcefully  and  brightly 
told. 

Send  for  your  copy  today.  Examine 
the  book  free. 

E  &  P  BOOK  MART 

1 700  Timet  Bldg.  New  Yerk,  N.  Y. 


^3otfkyi1cuit^ 

The  books  advertised  below  (or  ANY  other  book,  new  or 
old)  are  available  to  EDITOR  fis  PUBLISHER  readers, 
by  return  mail,  at  list  price,  or  less  when  we  are  able  to  buy 
direct  from  publishers  at  bargain  prices. 

When  ordering  books  of  unknown  price,  please  send  $5.00  and 
we  will  return  the  proper  change.  Remit  the  stated  amount  by 
check,  P.  O.  money  order  or  postage  stamps. 


itlte  college.  ('icorge  E.  Sokolsky,  “The  Psychology  ot 

Unlike  some  of  the  other  "little  mag-  the  .New  Deal,”  .March  .4tlantic. 
izines,”  the  publication  is  not  arty  or  Paul  Y.  .\nderson,  St.  Louis  Post-Oispatch, 
pretentious.  Some  of  the  material  is  “Sad  Death  o£  a  Hero.”  March  .American 
quite  excellent,  notably  Marion  Ellet’s  .^lercury.  .Mr.  .\nderson  tells  again  the  story 

“Kansas,  A  Composite  Photograpll”  of  the  Scopes  “monkey  trial”  m  Tennessee. 

and ‘The  Last  Days  of  Coronado,”  by  7*"!, • '''*^7^1,  nv  “n«i 

Dll  I*.  I  vg*  1  r  .1  L.  Menckens  criticism  of  the  New  Ucal. 

raul  Jones,  editor  and  publisher  of  the  ...  ,  ^  ,  ..  i-  i.  r/  u 

Iv/i..#  7)^;;,.  _ _ _  Richard  Watts,  Jr.,  Acw  r  ork  Herald 

^  ^  Af’aj.  There  are  also  'fribune  moving  picture  critic.  “Films  of  a 
^  good  reprt^uctions  of  liaintmgs  Moons^u^k  World”,  Yale  Rev,en,. 

by  mid-west  artists.  However,  much  n  i,  u  >•  i  r 

A  .1  ^  .  1  ,,  j  Behind  the  Borah  Boom,  by  Richard  L. 

Of  the  hterao'  content  is  dull  and  un-  Xeuberger,  feature  writer,  Portland  Oregon- 
■spiring.  The  magazine  would  be  February  Current  History. 

peatly  improved  if  quite  a  bit  of  the  February  Re-.iew  of  Reviews  continues  its 
Poetp  had  been  eliminated.  There  is  political  symposium  under  the  title,  “Our 
too  much  and  some  of  it  is  ter-  Debatable  .Midd'e  West.”  In  December  and 
riWe.  January  various  editors  and  publishers  dis- 

*  *  *  cussed  the  sectional  attitude  toward  the 

TRIBUTES  written  by  metropolitan  ^'ew  Deal  in  New  England  and  the  South. 
1  newspapermen  in  the  United  States,  Tl'e  current  issue  has  contributions  from 
in  South  America  and  in  China,  as  f f'-/  «■  .«■ 

Wll  as  published  articles  from  scores  of  McCormick,  c/nengo  Tr,bune;  Malcota  Bin- 
unAt-e  4.U-  r  au  £  gay,  Detroit  Free  Press;  F.  L.  Murphy, 

PKrs.  telhng  something  of  the  far-  Tribune;  J.  D.  Ferguson,  MH- 

■...,,."^1^  influence  of  the  late  Walter  y,aukee  Journal  and  W.  W.  Waymack,  Des 
mlliams,  founder  of  the  School  of  Moines  Register. 

Jouirolism  of  the  University  of  Mis- _ _ 

Miri,  have  been  gathered  into  a  memo- 

raJ  booklet  issued  by  the  school  as  one  a  Money  Making  Ideas 

3  A" 

hcnlarly  in  his  home  state  of  Missouri,  Newspaper  Advertising 

•re  also  well  represented.  Most  of  the 

S'-koTL  MAKING  MILLIDNS 


Journalism 

Nswspgpgr  Writing  and  Editing,  by  W.  Q.  Blayer. 
Thoroughly  up  to  date,  the  second  Reviaed  Edition 
gives  just  the  iofonnation  sod  llluitratioo  material 
the  banner  needs.  493  pp.  lUus . S2.2S 

Main  Currants  In  tha  History  of  Amarican  Joumal- 
Ism,  by  W,  G.  Bleyer.  To  give  the  student  of 
iournaliim  a  background,  the  aim,  throughout  the 
book,  hai  been  to  ^ect  those  historical  threads  aod 
materials  that  have  a  significant  bearing  on  the 
present-day  situation  in  American  journalism. 
Illus.  474  pp.,  formerly  $4.00.  Now . $34)0 

Newspaper  Management,  by  Frank  Thayer.  This 
book  coven  the  whole  field  of  newepaiwr  manage¬ 
ment  from  the  fouadstioD  through  equipment  aud 
organisatioD  of  plant,  office,  circulation  and  advnr- 
tieing  departments  to  the  formulation  of  an  editorial 
policy  for  service  to  the  conununity,  which  is  the 
basil  of  sound  and  permanent  newspaper  suoeeiB. 

$4.00 

The  Writer’s  Market  for  1936,  edited  by  Aroo  M. 
Matbieu.  Here  is  one  of  the  most  comprehensive 
guide  books  for  writen.  It  is  simple  to  use,  and  up 
to  date  in  its  material . $3.00 

Tha  Community  Newspaper,  by  E.  P.  Harria  and 
F.  H.  Hooke.  A  full  aod  prsetical  application  of 
the  principles  of  modern  journaliim  to  the  needs  of 
the  local  newspaper . $2.50 

The  Country  Weekly,  by  Phil  C.  Bing.  Diseuseea 
the  ionumerabie  problems  coonected  with  the  man- 
agement  of  a  country  newspaper . $2.50 

Constitutionism.  by  James  Mussattl.  A  timely  book, 
not  the  usual  treatise  ou  the  subject  but  a  short 
history  of  the  origin  of  the  underlying  principles  of 
the  Constitution.  Written  for  the  greater  Interest 
and  better  understanding  of  everyone . $1.W 

Newspaper  Make-up  and  Headlines,  by  Norman  J. 
Radder.  The  principles  and  practice  of  newspaper 
copy  beading  and  make-up . $2.50 

Tha  American  Govammant  Today,  by  Frederic  J. 
Haskin.  A  complete  picture  of  the  opmtions  of  the 
Federal  Govemmeot  today.  Filled  with  facte  aod 
information.  Written  in  a  crisp  and  informative 
style.  Not  biased  for  or  against  the  New 
Deal . $1.00 


JUST  OUT 

Propaganda  and  the  News,  or  What  Makes  You 
Think  So?  by  Will  Irwin,  famous  reporter  who  human¬ 
izes  an  abstruse  subject.  Will  long  stand  as  authori¬ 
tative  because  written  by  one  who  knows.  Just  out, 
$2.75 

Forty  Years— Forty  Millions:  The  Career  of  Frank 
A.  Munaey,  by  Geonie  Britt.  It  is  ooe  of  the  most 
dramatic  and  avaridoui  storiea  of  all  joumaliam 
hiitory . $3410 

Interpretations  1933-1935  by  Walter  Lippmano. 
Keprints  of  the  "Today  and  Tomorrow"  column 
lucidly  edited  and  arranged  by  Allan  Nevine. 
Macmillan  Company . $2.75 


New  Books 

“The  Reporter  and  tha  News,"  a  practical  expoaltloo 
of  newf  gather!^  methods.  Written  by  two  newt- 
papermen,  Philip  Porter,  City  Editor,  Cleveland 
Plain  Dealer,  and  Norval  Neil  Luxon,  Aset.  Prof, 
of  Journalism,  Ohio  State  Univernty.  Excellent 
text-book  for  a  beginner.  Octavo,  560  pagea.  .$2.75 

Practical  Exardsaa  In  Nawtwriting  and  Editing,  by 
D.  W.  Miller . $2.24 


Special 


Brewer  Dictionary  of  Phrasa  and  Fabla  (frequently 
referred  to  as  the  Editor’s  Haodbook)  staodard  at 
$7A0  price,  offered  here  at  $3.50.  Half-moroeeo, 
1,440  pwes,  over  14,000  refereneee.  Frank  H.  Vise- 
telly,  Liu.  D.,  eays;  “Full  of  meat  aa  ao  egg.”  A 
gift-book  not  to  be  overlooked. 

The  Law  on  Advertising,  by  dowry  Chapman. 
Thousands  of  questions  are  answered  in  this  500 
page  book.  This  book  was  issued  in  1929  at  $7A0. 
We  offer  a  limited  number  while  they  last  at.  .$2.95 
Add  25c.  to  cover  postage. 


Advertising 


Making  Millions  Read  and  Buy,  by  William  A. 
Tbomaon.  New.  Expert  aoalysu  of  marketlu 

through  newspaper  advertising  Cloth . $3.00 

Silent  Marehandlse  Man,  by  George  Levintoo.  A 
recent  new  publication  in  loose-leaf  form  deogned  to 
serve  as  a  guide  for  retailers  and  newspaper  adver¬ 
tising  salesmen.  Free  counsel  eervice  is  offered  for 
a  period  of  one  year  on  retail  advertinng  problems 

to  newspapers . $1.00 

2222  Retailing  Ideas,  compiled  by  Emanuel  Lyons. 
Successful  methods  used  in  nearly  every  ret^ling 
aotivity.  Can  be  used  in  the  advertising  promotion 
department  aa  well  aa  by  local  space  saleamen  and 

users  of  space.  Cloth . $3.00 

Making  Advertisements,  by  R.  S.  Durstine.  Able 
expogitioD  of  general  advertising  technique.  Cloth. 

$3.00 

Newspaper  Advertising,  by  James  M.  Muldoon.'  A 
sales  presentation  using  "Better  Retailiiu"  as  a 
manual.  Provides  a  definite  formula  t«  aid  adver- 

tiring  salesmen  to  more  eaies . $1.00 

How  to  Get  Publicity,  by  Milton  Wright.  Thstooli, 
the  techniques,  the  whole  art  of  getting  publicity 
for  your  enterprise.  Covers  every  factor  of  bow  to 
prepare  and  handle  material,  and  where  and  bow  to 
get  publirity,  in  a  way  that  meets  the  burinea 

man't  needi . $2.00 

Getting  Ahead  In  Retailing,  by  Nathan  M.  Obrbaeb. 
Covers  the  opportunities  in  retailing  today,  bow  to 
get  a  job  in  retailing  and  progress  in  it,  and  what 
the  alert  retailer  ought  to  know  about  merchandiring, 
pricing,  fashions,  etc . $2.60 

Law  of  the  Press 

Newspaper  Law,  by  W.  W.  Loomis.  Cloth. .  .$1.25 

Tha  Law  of  Newspapars,  by  Arthur  &  Croaman. 

Complete  exposition  of  libel,  elaoder,  contempt, 

aoth . $3.50 


Accounting 

Newspaper  Organization  and  Accounting,  by  A.  S. 
Van  Beotbuyaen.  This  standard  guide  preaente 
hundreds  of  money-saving  suggeations  oo  all  pbasea 
of  publiabing.  It  allows  you  to  compare  your  own 
poheiea  with  the  s^tems,  methods,  forma  and  prao- 
tieea  of  other  efficient  organixationi.  544  pp.  Sise 
7xl0?i  Inches . $104)0 

Circulation 

Newspaper  District  Management,  by  Lloyd  Smith. 
A  textbook  for  men  in  chargt  of  newapaper  carrier 

nleamen.  lUua.  Cloth . $54)0 

Tha  Paper  Route,  by  Uoyd  Smith . $1.00 

PHOTOGRAPHY 

Ngwa  Photography,  by  Jaek  Price.  For  all  who  uaa 
a  camera.  A  complete  and  faaeinaUng  book  on  tha 
technique  and  adventurea  of  photography.... $2.00 


WORKING  NEWSPAPERMAN’S  SHELF 

Recommended:  History:  Main  Currants,  by  W.  Q.  Bleyer,  $3.00.  Editorial  Teehnlque;  Nawipepar 
Reporting  of  Public  Affairs,  by  Bush,  $34)0.  Newspaper  Writing  and  Editing,  by  Bleyer,  $2.25.  Rights 
and  Privilaget  of  tha  Prate,  by  Siebert,  $34)0.  Tha  Working  Prtst,  by  Sorrels,  $24)0.  Tha  Law  of  tha 
Ntwapapars,  by  Arthur  A  Ooaman,  $3.50.  Nawapaptr  Rtftrtnea  Mathods,  by  Deamood,  $2.50.  Ntwt 
Photography,  by  Price,  $2.00  For  Inspiratioa:  BaMnd  tha  Front  Page,  ForrttL  $2J0.  Reference: 
Maith’t  Thaaaurut  Dictionary,  $94)0. 


Quoted  prices  include  cost  of  wrapping  and  mailing.  Add  10% 
to  Canadian  orders. 

Address  Book  Mart:  EDITOR  &  PUBLISHER 

17CX)  Times  Building.  New  York,  N.  Y. 
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Manufacturer. 


Prophylactic  Brush  Co., 
Florence.  Mass. 


Pyroride  Co. 


Samson  United  Corporation, 
Rochester,  N.  Y. 


Sanitex  Brush  Co.,  Chicaeo. 
Ill. 


Jos.  Schlitz  Brewing  Co., 
Milwaukee.  Wis. 


Scholl  Manufacturing  Co.. 
Chicago.  Ill. 


Scott  Paper  Co.,  Chester, 
Pa. 

Seminole  Paper  Corpora¬ 
tion,  Chicago,  III. 


Smith  Bros.,  Poughkeepsie, 
N.  Y. 


Sodiphene  Co.,  Kansas  City. 
Mo. 


Spiro  Powder  Co. 


E.  K.  Squibb  and  Sons, 
New  York.  N.  Y. 


Sterling  Products  Co..  New 
York.  N.  Y. 


Frederick  Stearns  &  Co., 
Detroit.  Mich. 


S.  Sternau  &  Co. 


Strasska  Laboratories,  Los 
.^ngeIes.  Calif. 

De  Wan  Laboratories. 


U.  S.  Electric  Corporation, 
New  York.  N.  Y. 


(Continued  from  page  12) 

.4ddltlonal  eompensa- 
tion  and  allowances 
for  window  and 
rounter  displays  and 
adTertlsing. 

10%  on  net  purchases  of 
prophylactic  tooth 
brushes  only. 


Rex  Research  Corporation, 
Toledo.  Ohio. 


R  i  n  e  X  Laboratories  Co., 
Cleveland,  Ohio. 


Helena  Rubinstein  Co..  New 
York.  N.  Y. 


13%  on  net  purchases. 


Peggy  Sage,  Inc.,  New 
York.  N.  Y. 


10%  on  net  purchases. 


Sales  Builders.  Inc.,  Los 
•Angeles,  Calif. 


$400  per  month. 


$130.42  per  month  to  ap¬ 
ply  on  merchandise 
man’s  salary. 

10%  on  net  purchases  of 
No.  14  and  No.  24 
brushes  only. 


25  cents  per  case 
$2.65  per  barrel. 


and 


$5,000  .\pril  16  to  Sept. 
29.  1935. 


$50  per  month. 


75  cents  per  case  Semi¬ 
nole  toilet  paper. 


$1  per  case  Black  and 
Menthol  cough  drops. 


10%  on  net  purchases. 


2  dozen  50-cent  size  free 
with  a  gross  30-cent 
size. 


5%  on  net  purchases  up 
to  75,000;  Viosterol  and 
Viosterol  products,  Uo- 
logical,  etc.,  excluded; 
10%  on  net  purchases 
over  75.000;  7}4%  on 
tiet  purchases  of  cod- 
liver  oil  and  cod-hali¬ 
but  oil  if  quota  of  50 
gross  is  reached:  15% 
on  net  purchases  of  As¬ 
pirin  tablets  if  quota 
of  $5,000  is  reached. 


10%  on  net  purchases. 


10%  on  net  purchases  of 
.4stringosol  and  Zymole 
Trokeys.  25  cent  size. 
None. 


2  dozen  free  with  each 
gross  heat:  both  sizes. 


$3  per  gross  advertising 
allowance. 

50%  of  net  purchases  al¬ 
lowed  for  cooperative 
advertising. 


10%  on  sockets,  plugs, 
caps,  and  taps. 


!>laleH,  adrertlKlng,  und  promo¬ 
tional  cooperation  serviceH 
rendered. 


Manufacturers  display  stand  on  or 
near  wrapping  counter  in  majority  of 
stores;  1  listing  per  month  in  ap¬ 
proximately  130  newspapers;  in¬ 
cluded  in  circular  advertising. 


$10  per  gross  large  size; 
$6.50  per  gross  standard 
size. 

10%  on  net  purchases  of 
Fly  Tox. 


Occasional  listings  in  approximately 
130  newspapers. 


25%  advertising  allow¬ 
ance. 


2  listings  each  month  during  June, 
July,  and  August  in  Chicago,  St. 
Louis,  Houston,  Minneapolis,  and 
St.  Paul  newspapers. 

Manufacturer  allows  25%  of  net  pur¬ 
chases  for  cooperative  advertising 
in  newspapers  and  circulars. 

Representation  in  toiletrie  windows 
of  agency  stores;  1  major  counter 
display  in  agency  stores  each 
month;  5%  premium  paid  by  us 
9n  retail  price. 

Window  and  counter  display  in  ap¬ 
proximately  40  Peggy  Sage  Agency 
stores;  5%  premium  paid  by  us 
on  retail  price  in  agency  stores. 

Major  window  display  3  times  an¬ 
nually;  minor  window  display  once 
a  month;  counter  display  once  a 
month  in  all  stores;  feature  and 
listings  in  all  toiletry  ads  in  ap¬ 
proximately  130  newspapers  and 
circulars;  5%  premium  paid  by  us 
on  retail  price. 

For  special  merchandising  man  to 
aid  in  display  and  sales  education 
in  sale  of  electrical  appliances. 

Counter  display  of  No.  14  and  No. 
24  brushes  only  in  all  stores;  5% 
premium  paid  by  us  on  retail  price 
to  all  salespeople. 

Window  display  1  week  each  month 
in  Chicago  district,  Milwaukee, 
and  Indianapolis  stores;  Permanent 
backbar  display  in  not  less  than 
165  Chicago  stores  and  all  Mil¬ 
waukee  and  Indianapolis  stores;  at 
least  6  listings  in  newspapers  in 
aliove  cities,  also  listed  on  menus. 

Daily  100- word  announcement  ovei 
Won  radio  broadcast  during  base¬ 
ball  season. 


15%  on  net  purchases; 
also  $500  per  month. 


Major  window  display  2  weeks  each 
month  in  all  stores;  wrapping 
counter  tray  in  all  stores.  1  list¬ 
ing  each  week  in  all  Chicago  news¬ 
papers  and  1  listing  every  other 
week  in  all  other  newspapers; 
periodical  concentration  sales 
drives;  5%  premium  paid  by  us 
on  retail  price. 

Newspaper  listing  with  store  display 
when  ad  appears. 

Feature  listings  in  newspapers  in 
cities  where  Seminole  sells,  par¬ 
ticularly  Chicago,  Milwaukee. 
Minneapolis,  and  St.  Louis. 

Merchandise  to  be  stocked  and  dis¬ 
played  with  other  similar  items 
in  all  stores. 

2  small  listings  a  month  in  Chicago 
newspapers  only. 

Permanent  counter  display  during 
month  of  July  in  all  stores;  1  list¬ 
ing  in  approximately  130  news¬ 
papers  during  July. 

2  weeks’  display  each  month  during 
November,  January,  and  Febru¬ 
ary,  and  cod-liver  oil  in  all  stores; 
5  window  and  counter  displays 
per  year  on  Liquid  Pe'trolatum  and 
dental  cream;  representation  in 
vitamin  products  display  cabinet 
permanently  during  the  months  Oc¬ 
tober  to  March,  inclusive;  utiliza¬ 
tion  of  educational  bulletins  issued 
bv  the  manufacturer;  cooperation 
on  distribution  and  sales  instruc¬ 
tion  on  new  products;  feature 
listings  in  approximately  130  news¬ 
papers  once  per  month. 

Aggregate  of  33  window  and  counter 
displays  per  year  in  each  store  on 
5  leading  products;  aggregate 
newspaper  ad  features  in  approxi¬ 
mately  130  newspapers  during  the 
year;  also  additional  classihed  list¬ 
ings  whenever  possible;  the  above 
advertising  is  to  be  over  and  above 
normal  advertising  on  the  items. 

Permanent  window  and  counter  dis¬ 
play  in  majority  of  stores  during 
January,  February,  March,  .April, 
October,  and  November;  2  adver¬ 
tising  listings  per  month  during  the 
above  months;  counter  display 
rack  of  Zymole  Trokeys.  10-cent 
size  at  all  times  during  the  above 
months. 

2  window  and  counter  displays  dur¬ 
ing  summer  months  in  all  stores; 
listing  once  a  month  during  sum¬ 
mer  months  in  approximately  130 
newspapers. 

Listings  and  features  equivalent  to 
advertising  allowance. 

5%  premium  paid  by  us  on  retail 
price;  occasional  window  display 
in  toiletrie  windows;  newspaper 
feature  ads,  at  least  equivalent 
to  advertising  allowed. 

Displayed  in  all  stores;  occasional 
listings  with  other  electrical  items 
in  approximately  130  newspapers. 


C.  Wakefield  &  Co.,  Bloom, 
ington,  Ill. 


Manufacturer  pays  for 
cooperative  advertising. 


N.  L.  Watkins  Co.,  New 
V  ork,  N.  Y. 


10%  on  net  purchases. 


Weco  Products  Co.,  Chi¬ 
cago,  III. 


Western  Union  Telegraph 
Co.,  Chicago,  III. 


10%  on  net  purchases 
of  Dr.  West  tooth 
brushes. 

Extra  $3.60  per  gross  on 
adult  brushes;  extra 
$2.52  per  gross  on 
youth  brushes;  extra 
$1.80  iier  gross  on 
child’s  brushes. 

$200  per  month. 


Stephen  F.  Whitman  & 
Sons,  Chicago,  111. 
Widmers  Wine  Cellars, 
Inc.,  Naples,  N.  Y. 
Wilbur  Suchard  Chocolate 
Co.,  Philadelphia,  Pa. 


10%  on  net  purchases. 
$50  per  month. 

10%  on  net  purchases. 


Wildroot 
N.  Y. 


Co.,  Buffalo, 


10%  free  goods. 

18,000  to  25,000  addi¬ 
tional  2Vz%;  25,000 

or  over,  additional  5%. 
$150  per  month. 


25  lines  twice  a  week  in  Ckicu 
Daily  News  ads  Wednesday  uc 
Friday 

Window  and  counter  display  i 
stallation  per  month  on  Mulsifiq 
cocoanut  •  oil  shampoo  durhi 
months  of  May  to  October  h 
elusive;  Dr.  Lyons  tooth  po«de 
once  per  month  throughout  tht 
year  in  all  stores;  1  feature  pe 
month  on  Mulsified  shampoo  d>. 
ing  months  as  listed  above;  claiir 
bed  listing  once  per  month  a 
Glostoria,  Liquid  Arvon,  aat 
Delatone;  2  feature  adi  pe 
month  on  Dr.  Lyons  tooth  pos. 
der;  all  the  above  to  appear  u 
approximately  130  newspapers. 

6  major  window  displays  annuall' 
in  all  stores;  permanent  displat 
case  on  wrapping  counter  u 
jirominent  place  in  all  stores; 
premium  paid  by  us  on  retai 
price;  12  feature  listings  in  ay 
proximately  130  newspapers  dv 
ing  the  year;  sales  contests  thai, 
wide  2  or  more  times  per  year. 

Display  of  Western  Union  sign 
inside  and  outside  stores  whm 
ever  permissible. 

Permanent  display  on  candy  tabe 
in  majority  of  stores. 

Advertising  in  Chicago  newspapes 
to  be  equivalent  to  the  allowana 

2  spaces  permanently  on  appm) 
mately  500  metal  candy  displa' 
racks. 

Window  and  counter  display  in  m 

jority  of  stores  once  per  month. 


Newspaper  or  circular  ads  to 
run  to  offset  the  allowance. 


Willard  Tablet  Co.,  Chi¬ 
cago,  111. 


Additional  advertising  al¬ 
lowance  to  the  amount 
of  10%  of  net  pur¬ 
chases  over  $18,000  per 
annum,  paid  for  by 
manufacturer, 

5%  premium  paid  direct 
by  manufacturer. 


J.  B.  Williams  Co.,  (ilas- 
tonbury.  Conn. 


$90  jier  week  .Apr.  16  to 
Sept.  29,  1935. 
Cooperative  news  paper 
advertising  paid  for  by 
manufacturer. 

10%  of  net  purchases. 


Wilson  Chemical  Co.,  Chi¬ 
cago,  HI. 


1  dozen  free  with  every 
4  dozen. 


Worcester  Salt  Co.,  De¬ 
troit,  Mich. 


10%  of  net  purchases  to 
be  utilized  for  adver¬ 
tising. 


Permanent  window  and  table  :  ■ 
play  in  all  stores  in  terri: 
where  item  is  advertised. 

2  announcements  per  week  on  WGN 
baseball  broadcast. 

1  column  by  28  lines  in  appi  v 
mately  30  newspapers  once  i-r 
week. 

Permanent  window  and  counter  !> 
plays  alternating  shaving  crea- 
and  Aqua  Velva  in  all  stora; 
alternate  feature  ads  once  ead 
month,  as  well  as  alternate  lis 
ings  once  each  month  on  tbeibcn 
items  with  an  occasional  clasi^ed 
listing  on  Glider  shaving  cron, 
in  approximately  130  newspapen. 
also  included  in  circular  adren» 
ing. 

6  window  and  counter  displays  i.i 
1  week  duration  annually  in  Cb! 
cago  stores;  6  listings 
in  Chicago  newspapers. 

1  listing  per  month  in  Cbiriii 
newspapers. 


Wm.  Wrigley,  Jr.,  Co., 
Chicago,  Ill. 


$1,250  per  month. 


Wyeth  Chemical  Co.,  New 
York,  N.  Y. 


10%  on  net  purchases. 


No  connection  with  purctues  cj 
sale  of  gum;  strictly  advErtiiind 
contract;  all  stores  to  display  ci'-l 
11  by  14  inches  printed  or  lid™ 
graphed,  in  conspicuous  place  i  j 
front  of  store;  new  card  e*-* 
month  to  be  supplied  by  raari'i  - 
turer;  card  to  be  placed  in  n'r^J 
standard  or  frame  separate  ft.  5 
any  other  form  of  advertising,  j 
7  window  and  counter  displays 
Jad  salts  per  year  in  all 
feature  listings  6  times  anci!4ii.f 
in  approximately  130  ne»'spa;<i  ; 


DUNHILL  TO  REESE,  ROSSITER 

Alfred  Dunhill  of  London,  Inc^,  with 
New  York  offices  in  the  British  Empire 
Building,  has  selected  Reese,  Rossiter 
&  Company,  Inc.,  N.  Y.,  as  advertising 
agents,  with  H.  Sumner  Sternberg  as 
advertising  and  sales  counsel  of  Dun- 
hill’s.  Magazines  and  New  York  news¬ 
papers  will  be  used  to  exploit  Dunhill 
pipes,  cigars,  tobaccos,  smoker’s 
requisites,  and  Dunhill  cosmetics. 


MOVING  LEAVES  WAW’S  | 

Walter  Moving  announced  his  raiiS 
nation  this  week  as  vice-president  aix® 
director  of  Montgomery  Ward  &  CoJ  * 
Chicago,  to  become  vice-president  asa 
director  of  Associated  Dry  Goods  Corfl 

■  IB!#  \( 


poration.  New  York.  Mr.  Moving  cai-  . 
to  Ward’s  as  vice-president  in  charge  oijj 
sales  in  1932.  Prior  to  accepting  f 
Ward  appointment,  he  was  vice-prei- 
dent  of  R.  M.  Macy  &  Co.  1 
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YNDICAT 


F-E- A-T-U-R.E-S 

News  Coverage  &  Photo  Services 


D  p. 

'  In 


CHIC.4GO  NEWS  COVERAtiE 


MAIUNO  UST8 


t  A  CHICAGO  BUREAU  WITHOUT  COST  S 
$  $ 

$  Every  Type  of  Service.  Write  or  wire.  $ 
$  UNIVERSAL  PRESS  ASSOCIATION.  $ 
$  176  W.  Adams  St.  Chicago,  lil.  $ 

$  $ 

S  AN  ACCREDITED  INDEPENDENT  UNIT  $ 


FEATURE  SYNDICATE  EDITORS 
Names  and  addresses  of  1<9  U.  S. 
cate  editors,  gummed  and  perforate  5! 
be  affixed  to  envelopes  in  the  mans* 
postage  stamps,  cash  with  order...  I*- 
E  &  P  MAIL  LIST  DEPT. 

1700  Times  Bldg..  Times  Sq.,  New 


NE%V  YORK  CITY 


Wall  Street’s  farmer  philosopher,  Hiram 
Mann,  offers  daily — "Uncle  Hiram  Says” — 
Fifty  to  160  words  of  beautiful  brevity;  of 
caustic  comment;  of  homely  homiletics 
$6  per  week.  Hiram  Mann,  77  Wall  St., 
New  York. 


Widespread  attention  from  editors 
publishers  can  be  had  in  this  space 
small  cost.  A  feature  worth  wrti‘"I  *[ 
worth  promoting. 


tai 
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additions  and  corrections  to  data  in 

1936  INTERNATIONAL  YEAR  BOOK 


ft|e  32 

PEORIA  JOURNAL- tran¬ 
script — Cliange  name  of  Adver- 
rising  Manager  to  Earl  H.  Maloney; 
change  name  of  National  Advertis¬ 
ing  Manager  to  Roy  A.  Pratt. 

Pile  39 

VI.NCENNliS  POST — Change  cir¬ 
culation  figures  to  boldface  type — 
morning,  6,511;  Sunday,  6,598. 

Fife  39 

DES  MOINES  REGISTER  AND 
TRIBUNE— Insert  Executive  Editor 
-Gardner  Cowles,  Jr. — Change  A.  T. 
Gormley  from  Assistant  Business 
Manager  to  Business  Manager.  De¬ 
lete  name  of  Robert  Talbot  as  Man¬ 
ager  of  local-general  advertising. 
Make  Forrest  R.  Geneva  as  local  ad¬ 
vertising  manager. 

Page  44 

MONROE  NEWS  STAR-WORLD 
-Change  name  City  Editor,  News- 
Star,  to  Harold  Breard;  City  Edi¬ 
tor,  World,  to  DeWitt  Henry. 


Page  46 

LEWISTON  SUN-J  O  U  R  N  A  L— 
Change  name  of  President  to  George 
W.  Wood. 

Page  54 

DOWAGIAC  NEWS— Change  mini¬ 
mum  national  rate  to  .02.  Change 
name  of  General  Manager  to  Harry 
II.  Whiteley.  Insert  National  Ad¬ 
vertising  Manager — Harry  H.  White- 
ley. 

IRON  WOOD  GLOBE  —  Change 
circulation  figures  to  6,092. 

Page  72 

SYRACUSE  HERALD  — Change 
evening  circulation  figures  to  53,857. 
Page  92 

PHILADELPHIA  RECORD  — 
Qiange  name  of  President  to  J. 
David  Stern  and  name  of  Mechanical 
Superintendent  to  James  Toler. 

Page  94 

SIIAMOKIN  NEWS-DISPATCH— 
Change  name  of  Publisher  to  News 
Publishing  &  Printing  Company 
and  name  of  President  to  Robert  E. 
Malick. 


Page  105 

RUTL.VND  HER.ALD— Change  name 
of  President  to  William  Field. 

Page  111 

VANCOUVER  PROVINCE— Insert 
name  of  Roy  W.  Brown  as  Vice 
President  and  .Vssistant  General  Man¬ 
ager. 

Page  111 

WINNIPEG  TRIBUNE  —  Delete 
name  of  Roy  W.  Brown.  W.  L.  Mac- 
Tavish  is  Vice-President  and  Editor- 
in-Chief. 

Page  120 

N'eres  and  Conklin  should  read  Verree 
&  Conklin. 

Page  128 

BALTIMORE  —  September,  1935  — 
Change  figure  to  3,026,899.  Change 
total  for  the  city  for  year  1935  to 
37,097,265.  Change  grand  total  for 
year  to  837,059,746. 

Page  152 

BOSTON  SUND.\Y  ADVERTISER 
— Total  net  paid  should  read  503,084 — 
bulk  sale  8  copies. 

Page  163 

WILDWOOD  LEADER— This  paper 
should  be  listed  under  New  Jersey. 


Page  198 

Insert  COPY  RE.VDING,  HEAD¬ 
LINES,  MAKEUP. 

Neal,  R.  M. — Newspaper  Desk  Work 
— D.  Ajipleton:  Century  Co.,  Inc. 

Page  171 

M.  E.  HARLAN,  52  .Market  st.,  San 
Francisco,  Calif.  Owner — M.  E.  Har¬ 
lan  ;  Production  Manager — Paul  M. 
Harlan;  Art  Director — George  Jer- 
genson ;  Account  Executives — Whea¬ 
ton  H.  Brewer,  Leo  von  I  leygendorff, 
Winthrop  Martin. 

FOR  T  W  A  Y  N  E  NEWS-SEN¬ 
TINEL — Page  226 — Book  Critics — 
change  name  to  William  J.  Gross. 
Page  218 — insert  under  Chief  and 
Other  Editorial  Writers  name  of  Clif¬ 
ford  B.  Ward.  Page  220 — Columnists 
— change  name  to  Clifford  B.  Ward. 
Page  222 — Cartoonists — change  name 
to  Harry  E.  Larimer. 

DISPLAY  NEWS  CAMERA  ART 

“Events  of  1935  ih  Pictures”  is  the 
title  of  photographic  display  in  the 
men’s  grill  of  Carson,  Pirie,  Scott  & 
Co.,  sponsored  by  International  News 
Photos  in  cooperation  with  the  Chicago 
Heraid  and  Examiner. 


Pile  144 

^ate 

Toritory  of  Hawaii — 

Morning  . 

Evening  . 

Total  Daily  . 

Sunday  . 


Certifledt 
A.  B.  C.* 

fin,  POPl  lATION,  NEH’gPAFEKS  Circulation 

LONDON,  «,202,818 

Daily  Express  (U.S.-6) .  1,911,158* 

Daily  Herald  .  2,000,000 

Daily  Mail  .  1,750,000 


Number  of 
Papers 
1 
1 


Advertisina  Katea 
Inch  Page 


Retail 

City  and 

All 

Total 

Bulk 

Zone 

Retail  Zones 

Other 

Net  Paid 

Sale 

4,190 

12,860 

166 

13,026 

20 

6,553 

24,056 

85 

24,141 

43 

11.743 

36,916 

251 

37,167 

63 

6,255 

20,828 

326 

21,154 

20 

ENGLAND 


Sunday  Dispatch  . 

Pi|e  188 

Name 

KICK  NICHOLS  SYNDI¬ 
CATE . 


OIL  FEATURES  SYNDI¬ 
CATE . 


WESTERN  FEATURE  EN¬ 
TERPRISES . 


^825 

£730  A.  Christiansen  . London  Express  Newspapers,  Ltd. 

£1  400  {front)W.  H.  Stevenson - Daily  Herald  (1929),  Ltd.. . 

£900(inside)A.  L.  Cranfield . Associated  Newspapers,  ltd . 

£600  Collins  Brook  . Associated  Newspapers,  ltd . 


Managing  llire<'lor  .Advertising  Manager 


. R.  Sharp  . L.  W.  Needham  (ad. dir) 

.J.  S.  Elias . Maurice  Poyser 

.Stanley  J.  Bell . C.  S.  Millikin  (ad.dir.) 

.Stanley  J.  Bell . C.  S.  Millikin  (ad.dir.) 


Times  Bldg., 
Chicago,  Ill. 


Nick 

Nichols 


706  Bitting  Bldg., 

Wichita,  Kan.  Sam 

Kornfeld 

Hearst  Bldg.,  San 
Francisco,  Calif . 


Insert  Cooking  Schools 

HOMECRAFT  INSTITUTE..  560  Howard  St.. 

San  Francisco, 
Calif. 

P*je  192 

In«rt  under  head  of  Health 
Services 

McCOY  health  SERVICE  1151  West  Sixth 

St.,  Los  Angeles, 
Calif. 


Dorothy 

Edson 


Sam 

Kornfeld 


George 

Provine 


Wheaton  H. 
Brewer 


Dr.  Frank 
McCoy 


Pife  192 

Insert  Photographic  Services 

OIL  FEATURES  SYNDI¬ 
CATE .  p.  o.  Box  1880. 

Houston,  Texas.  Jos.  A. 

Kornfeld 


stars  and  STRIPES”  REUNION 

A  special  reunion  edition  of  the  Stars 
Stripes,  famed  official  newspaper  of 
'pe  African  Expeditionary  Force  in 
P  War,  was  issued  for  the 

TO.  22  reunion  of  the  staff  at  the 
otel  Astor,  New  York.  The  two-page 
listed  the  present  addresses, 
r  u  *  ^'’own,  of  those  who  helped  pub- 
■sn  the  Stars  and  Stripes.  Gen.  John 
J-  Pershing,  unable  to  attend,  sent  a 
tordial  greeting  to  the  New  York 
Wthering. 


Bert  F. 
McManus, 
bus.  mgr. 


Jos.  .A. 
Kornfeld 


U.  S.  SEEKS  4  WRITERS 

(Special  to  Editor  &  Publisher) 
Washington,  D.  C.,  Feb.  26 — The 
Civil  Service  Commission  has  called  for 
applications  to  fill  four  writers  posi¬ 
tions  at  the  Department  of  Agriculture, 
but  no  immediate  appointments  are  in 
contemplation,  because  no  funds  have  yet 
been  provided  to  pay  appointees.  The 
deadline  for  filing  applications  is 
March  23,  and  a  competitive  examina¬ 
tion  will  follow.  The  salaries  range 
from  $5,600  to  $2,900  a  year,  and  col¬ 
legiate  training,  plus  practical  experi¬ 
ence  are  requisites. 


PIGEONS  IN  SALT  LAKE  CITY 

Two  Western  Papers  Developing  Loft 
For  Photo  Delivery 

Salt  Lake  City,  Feb.  24 — The  Salt 
iMke  Tribune  and  Salt  Lake  Telegram 
are  developing  a  loft  of  carrier  pigeons 
to  be  used  in  expediting  the  return  of 
news  stories  and  photographs  directly  to 
the  editorial  rooms  of  the  two  papers, 
which  are  under  one  management. 

By  the  use  of  these  feathered  carriers, 
the  Tribune  and  Telegram,  the  man¬ 
agement  iKiints  out,  will  be  better  pre- 
]>ared  for  important  local  news  events 
and  enable  them  to  give  their  readers 
a  better  photographic  service  than  ever 
before.  A  modern  pigeon  loft  is  now 
under  construction  on  the  roof  of  the 
Tribune-Telegram  building,  located  in 
the  heart  of  the  city’s  shopping  dis¬ 
trict,  and  will  be  ready  for  use  this 
spring. 

The  Utah  Pigeon  Breeders’  Associ¬ 
ation  and  the  Salt  Lake  City  Pigeon 
Racing  Association  are  co-operating 
with  the  papers. 


DAN  A.  CARROLL 

Publisher’s  Representative 

NATIONAL 

ADVERTISING 

Representing  a  select  group 
of  Metropolitan  Evening 
Newspapers 

• 

Small  List 

Individual  Service 

110  E.  42nd  STREET 
NEW  YORK 


For  Test 
Campaigns — 

265,000 

Prosperous  Families  in 
MICHIGAN  read  these 
Modern  Newspapers. 

They  offer  an  Excellent  Test  Market 


(^raod^ipids  Pren 

JStiMR  Daiy  Nm 
;  IdaoKM 
\  JicbM  Ijiaa  Pitn4 
IBiy  Gty  Drfy  Tbms 
iMakcfN  Cliraiick  / 
/tm 


BOOTH 

NEWSPAPERS,  Inc. 

I.  A.  Klein,  Inc. 
New  York 
J.  E.  Lull 
Chicago 


With  a  circulation 
totaling  138,036  The 
Providence  Journal  and 
The  Evening  Bulletin 
have  a  greater  distri¬ 
bution  than  all  other 
Rhode  Island  dailies 
combined. 


42 


Editor  &  Publisher  for  February  29,  1  936 


COLGATE  MAKING  BIG 
PREMIUM  DRIVE 

With  Other  Firm*,  Will  Distribute  IS 
Million  Eight-Page  Circulars — 
Called  Biggest  Operation  of 
Its  Kind 


Tlie  Colgate-Palmolive-Pcet  Com¬ 
pany,  in  conjunction  with  live  other 
manufacturers,  will  distribute  15,000,000 
eight-page  premium  circulars  from 
house-to-house  in  states  reaching  from 
Maine  to  Texas  during  March,  it  is 
announced  by  J.  M.  Davidson,  manager 
of  the  company’s  Premium  Department. 
The  15,000,000  order  is  the  largest  yet 
placed  in  five  years  of  operations. 

The  coupons  are  redeemable  in  stores 
located  in  the  states  to  be  covered.  The 
Colgate-Palmolive-Peet  Company  itself, 
according  to  Mr.  Davidson,  operates  51 
such  stores  and  has  more  than  2,500 
stores  as  agents.  The  comi»ny  has 
engaged  in  the  premium  business  for 
more  than  40  years. 

The  coupon-bearing  products,  all  ad¬ 
vertised  in  the  circulars,  are  the  Octa¬ 
gon  soap  products  manufactured  by  the 
Colgate-Palmolive-Peet  Company  : 
Kirkman’s  soap  products,  manufactured 
by  Kirkman  &  Son,  Inc.,  a  Colgate 
subsidiary;  Knox  Jell,  manufactured 
by  the  Charles  B.  Knox  Gelatine  Co. ; 
Rumford  Baking  Powder,  manufactured 
by  the  Rumford  Chemical  Works; 
Luzianne  Coffee  and  Tea.  produced  by 
William  B.  Reily  &  Co.,  Inc.,  and  sev¬ 
eral  brands  of  condensed  and  evapora¬ 
ted  milk  produced  by  the  Borden  Sales 
Co.,  Inc. 

Western  Union  messengers  will  dis¬ 
tribute  the  majority  of  the  circulars  in 
cities  of  more  than  5,000  families.  In 
smaller  communities,  premium  store 
managers  will  employ  staffs  to  do  the 
work,  and  about  2.000.000  rural  homes 
will  be  reached  through  the  postal  ser¬ 
vice. 

The  printing,  one  of  the  largest  single 
press  jobs  in  the  history  of  printing,  is 
being  done  bv  Alco-Gravure,  Inc.,  New 
York. 


10,000  LINES  ON  SARDINES 

Special  Section  in  San  Francisco — 
National  Possibilities  Seen 

Americanizing  of  the  humble  sardine 
has  developed  evidences  of  a  potential 
new  national  advertiser. 

Such  possibilities  were  illustrated 
Feb.  19  when  the  San  Francisco 
Chronicle  carried  an  eight-page  special 
section  on  sardines.  The  section  con¬ 
tained  10,000  lines  of  advertising  from 
16  California  packing  firms. 

The  sardine  business  on  the  Pacific 
Coast  has  been  built  up  largely  during 
the  past  few  years.  Its  growth  has 
been  such  that  it  has  taken  over  a  large 
part  of  a  trade  formerly  in  possession 
of  foreign  packers.  Monterey  Bay  is 
the  Northern  California  center  of  this 
industry. 


GOLDEN  STATE  COPY 

Opening  its  year-round  campaign. 
Golden  State  Company,  Ltd.,  Northern 
California  dairy  products  organization, 
this  week  start^  a  schedule  divided  into 
three  phases  to  take  full  advantage  of 
various  newspaper  departments. 
Twenty-six  papers  in  the  region  served 
are  obtaining  twice-weekly  insertions, 
it  is  announced  by  Nathan  Danziger, 
advertising  and  sales  manager.  Copy  is 
being  released  through  San  Francisco 
offices  of  N.  W.  Ayer  &  Son. 


SEES  BIG  REALTY  LINAGE 

Pre-season  advertising  indicates  the 
most  extensive  advertising  of  real  estate 
developments  in  years  if  conditions  at 
Oakland,  Cal.,  are  to  be  taken  as  an 
index,  according  to  F.  L.  Tomaschke, 
president,  Tomaschke  -  Elliott  Advertis¬ 
ing  Agency.  Spurred  by  increasing  ad¬ 
vertising  appropriations,  the  agency  has 
taken  a  5-year  lease  on  its  pent-house 
location  at  1624  Franklin  street.  Floor 
space  has  been  increased  slightly. 


TO  LAUNCH  $200,000  CAMPAIGN 

Wisconsin’s  first  state  advertising 
program  to  promote  recreational  and 
resort  facilities  of  the  state,  will  be 
centered  largely  in  the  region  bounded 
by  Kansas  City,  Nashville  and  Cincin¬ 
nati.  J.  H.  Alexander,  superintendent 
of  recreational  publicity  for  the  conser¬ 
vation  department,  has  announced 
Newspaper  and  outdoor  magazine  ad¬ 
vertising,  field  display  signs,  radio  an¬ 
nouncements,  general  publicity  and  di¬ 
rect  mail  literature  will  l)e  used  in  the 
campaign,  for  which  the  legislature  has 
appropriated  $200,000  The  account  is 
being  handled  by  Cramer-Krasselt 
agency,  Milwaukee. 


KILBOURN  LEAVES  GETCHELL 

Grrin  P.  Kilbourn,  vice-president  of 
J.  Stirling  Getchell,  Inc.,  N.  Y.,  has 
resigned  from  the  agency  and  has  dis¬ 
posed  of  his  interests  in  it.  Mr.  Kil- 
iMuirn  became  a  partner  of  J.  Stirling 
Getchell  when  the  agency  was  formed 
four  years  ago.  He  was  at  one  time 
New  York  distributor  for  De  Soto 
cars:  an  account  representative  for  J. 
Walter  Tliompson  Company,  and  prior 
to  that  was  assistant  general  sales 
manager  of  the  Willys-Overland  Com¬ 
pany. 


FLAGGING  FLORIDA  TOURISTS 

(Sfreiat  to  Koitor  &  Pi  blisherJ 
Rkhmond,  Va.,  Feb.  24 — The  Vir¬ 
ginia  commission  on  conservation  and 
development  has  outlined  an  active  ad¬ 
vertising  campaign  in  nine  Florida  pa- 
I)ers  in  an  effort  to  “flag  down”  for  the 
Old  Dominion  the  throngs  who  will 
liegin  their  Northward  trek  during  the 
next  month.  One  of  tlie  cliief  selling 
IK)ints  in  the  Florida  campaign  will  be 
Colonial  Williamsburg.  The  restora¬ 
tion  is  nearing  completion,  and  it  is  be¬ 
lieved  that  even  many  who  have  visited 
the  historic  city  previously  will  stop 
again  to  view  the  completed  project. 
Tlie  campaign  is  handled  by  the  adver¬ 
tising  agency  of  Cecil,  Warwick  &  Cecil, 
Inc.,  of  Richmond  and  New  York. 
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PLANNING  BIG  CAMPAIGN 

.Announcement  of  the  greatest  adver¬ 
tising  campaign  in  the  history  of  the 
Paraffine  Companies,  Inc.,  of  San  Fran¬ 
cisco.  is  made  by  .\.  B.  Mueller,  adver¬ 
tising  manager.  Quarter-page  newspa¬ 
per  copy  in  11  states  and  page  color  ad¬ 
vertising  in  national  magazines  will  be 
used.  Pabco  roofings,  paints,  floor  cov¬ 
erings  and  other  building  materials  will 
be  promoted.  The  campaign  is  under 
direction  of  San  Francisco  offices,  Emil 
Brisacher  and  Staff. 


AD  ACTIVITIES  CONSOLIDATED 

.Advertising  activities  of  the  Consoli¬ 
dated  Gas  Company  and  the  Brooklyn 
h'dison  Company,  both  of  New  York 
City,  have  Iieen  consolidated.  Harold 
R.  Henderson,  advertising  manager, 
Brooklyn  Edison,  has  lieen  made  assis¬ 
tant  in  charge  of  the  Advertising  Bureau 
of  the  Consolidated  Gas  Company  and 
System  Companies,  to  assist  Henry  Ob- 
ermeyer,  assistant  to  the  executive  vice- 
president.  L.  G.  Barrow,  assistant  ad¬ 
vertising  manager  of  Brooklyn  Edison, 
has  been  made  advertising  manager  of 
that  company,  and  B.  Duffield  Hamil¬ 
ton  has  been  made  assistant  advertising 
manager.  Cyril  Nast  is  now  art  direc¬ 
tor  of  the  Consolidated  Gas  Advertis¬ 
ing  Bureau,  and  Helen  Rockey  is  copy 
chief. 


DRIVE  UFTS  WINE  SALES 

German  ButineM  Trebled  by 
vertUing  and  Tax  Cut 

(Sfetiai  to  Editor  &  I’vblisher) 

Washixgtox,  D.  C.,  Feb.  24~Th( 
German  government  has  solved  the  prob- 
lems  of  its  wineries  by  contriinrting  to 
widespread  advertising  campaign  jnd 
lowering  taxes,  with  the  result  thji 
wine  sales  have  been  almost  trebled  tht 
Commerce  Department  has  bem  in. 
formed  by  its  representative  at  Frank- 
tort-on-Alain. 

Newsjapers,  radio  and  other  media 
were  used  to  encourage  use  of  domestic 
wines,  and  the  tax  cut  brought  price 
of  sparkling  wines  within  reach  of  those 
of  moderate  means.  Sales  in  1932  stood 
at  5,000,01)0  Ixittles ;  last  year  13,0000(l(! 
bottles  were  sold.  This  is  almost  ai 

pre-war  level. - 
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Terminal  Barber  Shops,  New  York, 
owner  and  operator  of  31  barbw  shops 
and  19  beauty  salons  in  New  York 
Chicago,  Cincinnati,  Pittsburg,  Balti¬ 
more  and  Detroit,  has  appoint^  Omr. 
chill-Hall,  Inc.,  New  A'ork  agency,  to 
direct  its  advertising  and  iiromotion. 


PLACING  INSURANCE  COPY 

Franklin  Bruck  .Advertising  Corpora¬ 
tion,  New  Y'ork,  is  placing  an  extensirt 
newspaper  campaign  in  large  space  for 
the  North  .American  Accident  Insuranct 
Co.,  of  Chicago. 


HAS  INSULATION  ACCOUNT 

Cork  Insulation  Co.,  Inc.,  New  Y’^ork, 
has  announced  the  appointment  of  Er¬ 
nest  Davids,  Inc.,  New  York,  to  handle 
advertising  for  the  account.  Raymond 
-A.  Turpen,  vice-president  of  the  agency, 
is  in  charge.  Trade  advertising  will  be 
used  for  the  insulation  division  and 
trade  and  consumer  advertising  for  the 
cork  tile  division. 


SPECIAL  DOG  FOOD  COPY 

John  Morrell  &  Co.,  Ottumwa,  la., 
will  launch  a  new  advertising  program 
in  Hearst’s  Comic  IVeckly,  beginning 
March  1,  for  Red  Heart  dog  food  with 
the  offer  of  a  finer-printing  device  for 
children  and  a  non-tippable  dog  dish  in 
return  for  label  tops.  'Tlie  new  program 
is  based  upon  a  comic  strip  featuring  a 
“G  Dog”  named  “Red  Heart.”  The 
account  is  placed  by  Henri,  Hurst  & 
McDonald,  Inc.,  Chicago. 


ZLOWE  FORMS  AGENCY 

Irwin  Zlowe,  formerly  of  the  Jewuk 
Daily  Bulletin,  has  formed  the  Zlowf 
Company,  specializing  in  display,  direO 
mail  and  publication  advertising.  Office 
are  at  67  West  44th  St.,  New  York. 
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HAS  clothing  account 

Erwin,  Wasey  &  Co.,  Inc.,  Philadel¬ 
phia  office,  has  been  appointed  to  direct 
the  advertising  of  the  Progressive 
Clothing  Manufacturing  Company,  Phil¬ 
adelphia,  manufacturer  of  men’s  and 
young  men’s  clothing ;  also  its  subsi¬ 
diary,  the  Buddyserge  Company,  makers 
of  Buddycraft  Clothes. 


WINE  ACCOUNT  PLACED 

Champagne  Agencies,  Inc.,  New 
York,  specializing  in  quality  domestic 
wines,  has  appointed  Reese,  Rossiter  & 
Co.,  Inc.,  as  its  advertising  agent.  A 
schedule  on  San  Marco  sherry  is  ap¬ 
pearing  in  New  York  newspapers:  New 
Jersey  and  Connecticut  schedules  will 
start  shortly.  Champagne  Agencies. 
Inc.  also  handles  San  Marco  port; 
Fleurie  sauterne,  graves  and  claret,  and 
Fleur  Monopole  champagne. 


ADV^TISING  BEER  CANS 

Perfection  Gear  Company,  Harvey, 
Ill.,  manufacturer  of  metal  containers 
for  beer,  will  use  a  limited  number  of 
newspapers  through  United  Advertising 
Companies,  Chicago. 


NEW  TELEPHONE  CARD  OUT 

A  new  directory  and  telephone  listing 
of  Chicago  publishers’  representatives, 
general  advertising  agencies  and  allied 
interests  has  been  issued  by  the  C.  J. 
Anderson  Special  Agency,  Chicago. 


TO  THOISE  FOR  WHOM  ^ 
PAPER5!>  are  PRINTBI 


APPOINTS  ATLAS  AGENCY 

D.  J.  Bielzoff  Products  Company, 
Chicago  distributor  of  cordials,  has  ap¬ 
pointed  .Atlas  .Advertising  Agency,  1013 
W.  Webster  avenue,  Chicago,  to  place 
its  advertising. 


HAS  HOLLAND  FURNACE 

The  Chicago  office  of  Ruthrauff  & 
Ryan,  Inc.,  has  been  appointed  to  handle 
the  account  of  Holland  Furnace  Com- 
Iiany,  Holland,  Mich. 


Double  Truck  Equipment  For  Sale 


6  ton  pas  fired  pot,  pump  and  spout — including  burners 
and  all  fittings  for  water  cooled  jacket, 
cast  box. 

power  driven  tail  cutter,  good  for  single  or  double  plate, 
power  driven  shover,  good  for  single  or  double, 
finishing  block,  good  for  single  and  double. 


All  in  First-Class  Condition 


For  standard  7/16"  plate,  8  col.  wide  or  for  double  truck.  16 
col.  widt; — measurement  of  plate  is  33 inches  printing  surface, 
inclusive  of  ^4"  shrinkage.  Write  Assistant  Business  Manager, 


PHILADELPHIA  RECORD 

BROAD  AND  WOOD  STREETS  PHIL.\DELPHIA,  PA. 


^^ITHOUT  readers,  newi* 


papers  would  cease  to  bt 
publish^.  Their  satisfactioi 
lies  at  the  basis  of  all  publishinf 
success.  Nothing  warms  tht 
heart  of  a  publisher  as  does  tht 
loyalty  that  expresses  itself  to 
subscriptions  through  a  lifetint 
or  even  through  successive  ges 
erations  of  a  family. 

Justice  to  the  reader  includa 
the  maximum  of  readability 
achieved  through  balanced  pr*- 
duction  in  which  stereotyptof 
is' an  important  factor. 

For  dependable  stereotypiag 
rely  on  Certified  Mats,  mal* 
in  the  U.  S.  A. 


Idistr 


CERTIFIED  DRYMA 
CORPORATION 

340  Madison  .Ave.,  New  Y'ork,  N-V 
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.  Y.  AGENCY  MAN  IN  THICK  OF  FIGHT 
for  press  freedom  in  VENEZUELA 

jycn  From  Tourist  Bus  by  Mob  in  General  Strike — Network 
Times  Sales  Off  in  January — 12>Year  Continuous 
Campaign  Draws  Attention 
By  ROBERT  S.  MANN 


WCPO  GETS  BALL  GAMES 

WCPO-Cincinnati,  Scripps-Howard’s 
first  station  and  the  one  which  last 
fall  protested  the  letting  of  exclusive 
football  broadcasting  rights,  has  signed 
a  contract  through  J.  Stirling  Getchell 
for  broadcasting  of  all  home  games  of 
the  Cincinnati  Reds,  National  league 
nine,  during  the  coming  season.  The 
Detroit  division  of  Socony- Vacuum 


IF'TI  K  S.  ROUNDS  got  back  to  dog,  and  sets  forth  the  impossibility  of  Reds  broadcast  rights  and 

L  his  desk  in  the  New  York  adver-  fulfilling  that  function  under  regula-  these  77  home  games 

_  r  A_*1 _  _  T _  _ _ _ _ i  _ii. over  \\  SAI. 


agency  of  Arthur  Kudner,  Inc.,  tions  prohibiting  personal  allusions  and  SAI. 

L.Veek  with  a  renewed  appreciation  criticism  of  the  authorities.  The  an- 

^  ihe  importance  freedom  of  the  press  nouncement  of  refusal  to  publish  fol-  OPENS  RESEARCH  SERVICE 

to  people  who  lack  it.  As  a  lows.  Tlie  signers  include  five  dailies,  Ilarlen  H.  Hyers,  free-lance  research 
material  memento  of  a  three-week  nine  weeklies,  and  four  radio  stations,  man,  has  opened  a  “one-man  research 


to  the  Caribbean,  he  brought  a 
vlvof  the  manifesto  reproduced  here, 
lasthis  manifesto  in  which  the  com- 


Respuesta  de  la  Prensa 
a  la 

Circular  del  Gobernador 
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♦  ♦  ♦  service”  in  New  York,  to  assist  artists, 

Uroadcustiiig  Drop  writers,  department  stores  and  advertis- 

FOR  the  first  time  since  September,  '"P  agencies  which  maintain  no  research 
1933,  broadcasting  on  the  National  department.  This  service  is  to  furnish 
and  Columbia  networks  last  month  fail-  authentic  documentation  on  any  sub- 
ed  to  equal  the  time  sales  of  twelve  together  with  illustrative  material 

months  earlier,  according  to  figures  re-  selected  to  conform  to  lay-out  problems. 

jiorted  by  National  Advertising  Re-  - 

cords,  Inc.  this  week.  The  drop  was  ART  DIRECTORS’  EXHIBIT 

V.  r'l  Art  Directors  Club  of  New  York 

193o,  tota  but  may  be  significant  in  ^dd  its  fifteenth  anniversary  ex- 

vievv  of  the  gams  last  year  running  ^ibition  of  advertising  art  at  the  special 
as  high  as  29  per  cent  ahead  of  the  galleries  of  B.  Altman  &  Co.,  New 
pr^cding  >ear.  r  r  ,  Yorlc  April  17  to  May  9.  Entries  must 


(|uarter  of  1935,  followed  by  the  small 
'  I* January  loss,  lends  emphasis  to  the 
commeiit  by  Roy  S.  Durstine,  reported 
elsewhere  in  this  paper,  that  broadcast- 
ing  seems  to  be  ending  its  period  of 
I  **^JTir**  spectacular  gains  and  shaking  down  in- 

to  an  established  pattern. 


The  more  modest  gams  of  the  las  ^cach  Risa  Hcyman,  exhibition  secre- 
larter  of  193o  followed  by  the  small  jary,  Art  Directors  Club,  115  East  40th 
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kpim  ba  — iaa  •  ■  i  ■yilitk  tm  b  frabtnr  iff  ima  y  ft- 
^•bwirfw‘wlMM»4f>rira4af  pi*ena<MM- 

■rvfrw  a^wUv  p^ikatsMT*  beka  fM  d  akin*  4r  rritiar 


Street,  New  York,  not  later  than 
March  13. 

MUDGE  JOINS  Y.  &  R. 

Dudley  H.  Mudge,  recently  director 
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Time  sales  for  NBC  were  $2,681,815  advertising  and  new  product  develop- 
^  in  January,  92.6  per  cent  of  those  in  T'hbv,  McNeill  &  Libby  in 

ir  January,  1935.  For  CBS  they  were  formerly  of  J-  Walter 


Thompson,  has  joined  Young  &  Rubi- 
cam,  Inc.,  in  an  executive  capacity  in 


$1,901,023,  or  107.5  per  cent  of  those  in  ‘oompson,  nas  jomec 
January,  i935.  For  both  the  figure  was 
$4,582,838,  or  98.3  per  cent  of  those  a  office. 

year  earlier.  National  Advertising  MCTk  dv  d  a 

Records,  adding  in  Mutual  Broadcast-  NAMED  BY  BA 

ing's  $157,714,  gave  a  network  total  of  .,,,e  Baker  Linen 
$4,740,552.  Figures  on  other  types  of  Imen  supply  he 

broadcasting  are  not  yet  available.  b  rank-Guenthi 


4431  Ads  in  a  Row 


NAMED  BY  BAKER  LINEN 

The  Baker  Linen  Cbmpany,  New 
York,  linen  supply  house  has  appointed 
Albert  Frank-Guenther  Law,  Inc.,  New 
York,  to  handle  its  advertising  and  pro¬ 
motional  activities.  The  advertising 
will  use  trade  publications  only  and  in- 


AMONG  ADVERTISING  FOLK 

WF.  MACDONALD,  formerly 
•  vice-president  of  Outdoor  Ser¬ 
vice,  Inc.,  has  joined  the  staff  of  Ar¬ 
thur  Kudner,  Inc.,  New  York,  in  charge 
of  the  agency’s  outdoor  advertising  ac¬ 
tivities.  Prior  to  joining  Outdoor  Ser¬ 
vice  in  1929,  Mr.  MacDonald  was  with 
General  Outdoor  Advertising  Company, 
llK. 

Otis  Allen  Kenyon,  treasurer  of 
Kenyon  &  Fckhardt,  Inc.,  New  York 
agency,  will  be  in  Florida  and  Havana 
for  several  weeks  on  a  combination 
business  and  pleasure  trip.  Accom¬ 
panying  Mr.  Kenyon  are  Mrs.  Ken¬ 
yon  and  Mrs.  Charles  Dellale.  Mr. 
and  Mrs.  Glenn  Wiggins,  the  Kenyons’ 
daughter  and  son-in-law,  will  join  them 
in  Havana  a  week  later. 

Coit  O.  Colburn  has  rejoined  the 
promotion  section  of  the  Christian 
Science  Monitor’s  advertising  depart¬ 
ment.  with  which  he  was  associated  in 
1928  and  1929.  He  has  since  lieen  with 
the  Pinkham  Press,  Cambridge,  Mass.; 
also  more  recently  with  the  Worcester 
(Mass.)  Evening  Post,  and  with  the 
Exeter  (N.  H.)  Journal. 

Joseph  F.  Parsons,  formerly  with 
the  Philadelphia  and  Chicago  offices 
of  Kelly-Smith  Company,  and  later 
with  the  Philadelphia  Evening  Ledger, 
has  joined  Guy  S.  Osborn,  Scolaro 
&  Meeker,  Inc.,  newspaper  representa¬ 
tives,  and  will  work  principally  in  the 
Philadelphia  territory. 

Marvin  Pierce,  a  director  of  the  Mc¬ 
Call  Company,  magazine  publishers,  has 
been  elected  vice-president  of  the  or¬ 
ganization.  Malcolm  MacHarff,  who 
on  Feb.  1  was  made  advertising  direc¬ 
tor  of  the  McCall  Company,  was  elected 
a  director  of  the  McCall  organization. 

E.  W.  Newton,  formerly  associated 
with  Conde  Nast  as  merchandise  edi¬ 
tor  of  Vanity  Fair  and  American  Gol¬ 
fer,  has  joined  Kenyon  &  Erckhardt,  Inc. 
New  York  agency.  He  will  be  a  mem¬ 
ber  of  the  copy  department  and  act  as 
stvlist  on  men’s  wear. 


An  advertiser  who  has  not  missed  an  stitutional  circulars  mailed  to  hotels, 
.  issue  of  his  local  newspaper  for  hospitals,  and  transportation  companies. 
4431  days  (unless  he  was  slipped  since  _ 


our  information  was  written)  is  George 
H.  Long,  of  Kansas  City,  Kan.  Ap¬ 
propriately  enough  for  a  believer  in  per¬ 
manence,  Mr.  Long  is  an  undertaker. 


KARSMETIK  CO.  APPOINTS 

The  Karsmetik  Company,  New  York, 
manufacturer  of  automobile  and  furni- 


He  began  to  advertise  when  he  first  tpre  polishes,  has  appointed  the  Mackay- 
established  his  business,  in  1910,  but  Spaulding  Company,  l^w  Ywk,  to 
his  nonstop  series  began  on  Jan.  13,  handle  its  advertising.  E.  W.  Spauld- 
1924  in  the  Kansas  City  Kansan,  and  '*^8’  account  executive. 
- he  now  has  signed  a  contract  for  an- 

b'Jitd  daily  and  weekly  newspapers  and  other  year.  KENNETH  GROESBECK  MOVES 

ndio  stations  of  (Caracas  announced  Nor  is  mere  duration  of  effort  his  sole  Kenneth  Groesbeck  has  joined  Ruth- 

claim  to  advertising  interest.  The  hu-  raun  &  Ryan  in  an  executive  capacity. 


t'Jt  until  five  lives  had  been  lost. 


At  the  height  of  the  turmoil  Mr.  accidents.  For  instance 


the  same  position  in  the  Chicago  of- 


^ounds,  his  wife,  and  other  tourists  “if  you  smell  pas  or  gasoline  and  strike  hce  of  Bozell  &  Jacobs,  Inc. 
*fre  driven  from  the  bus  in  which  they  a  match  to  look  for  the  leak  it  is  a  sign 

seeing  the  Venezuelan  interior,  >■<>«.  are  about  to  surt  on  a  long  journey. 

Md  were  besieged  in  a  hotel  where  they 
^  refuge,  at  Valencia.  A  crowd  of  ' 
wnionstratiirs,  excited  by  the  proceed-  Or  this: 

had  decided  that  the  bus  ought  to  “Frank  E.  Griffith  recalls  that  Monday 


had  decided  that  the  bus  ought  to  “Frank  E.  Griffith  recalls  that  Monday 

k  wrecked  for  nr«Tatincr  Hnrinir  a  crpn-  '^ash  day.  Now  it  is  the  day  we 

ml  during  a  gen- 

Strike.  Discovering  B.  local  repre-  automobile  accidents  on  Sunday.  Some 
(Otative  of  the  RCA-Victor  Company,  traditions  were  better  preserved.” 

Rounds  appealed  to  him  in  broken  Or  this  on  advertising : 
tr\  Spanish,  and  the  latter  made  woman  friend  makes  the  comment  that 

®  8000  a  speech  from  the  bus-top  that  we  are  as  persistent  in  advertising  as  a 
the  excitement  had  cooled  down  hen  that  has  laid  a  fresh  one.  \ye  accept 
fe  viAor,  Krmitted  to  return  to  ‘xe  E  S'S  ,£ 

port  in  their  bus.  history  of  the  world  was  ever  known  to  ad* 

,  “Returning  to  Venezuela  a  few  days  '''‘‘T  ® 

kter  after  visiting  other  ports,”  Mr.  "  °  _ 


Rounds  reported,  “we  found  the  news-  „„  DorkaarkTinv 

^Pers  plainly  showing  the  results  of  PROMOTED 

mcir  onc~day  victory,  Thev  were  mak-  Horace  B.  Northcott,  for  the  last 

mg  outspoken  use  of  their  'freedom,  al-  >’ears  advertising  agent  of  the  Union 
ough  with  apparent  fairness,  as  evi-  Pacific  railroad,  has  been  promoted  to 
TCed  by  treatment  of  a  statement  in  assistant  general  passenger  agent,  with 
tiense  of  an  ousted  official.”  headquarters  at  Omaha.  C.  P.  Moore, 

P Roughly  translated,  the  manifesto  chief  of  the  correspondence  bureau  of 
«  that  censorship  is  in  the  province  the  general  passenger  department,  suc- 
ne  government,  recalls  the  duty  of  ceeds  him.  Mr.  Northcott  will  continue 
press  as  a  critic  and  public  watch-  general  supervision  over  advertising. 
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Sunday  American  circulation  ^H|p 
up  to 

more  than  any  othet  Baltimore 
Sunday  papet 


FOR 

10 

YEARS 


udio  stations  of  Caracas  announced  Nor  is  mere  duration  of  effort  his  sole  Kenneth  Grc^sbeck  has  joined  Ruth- 
tkir  stand  against  censorship,  as  told  claim  to  advertising  interest.  The  hu-  raun  &  Ryan  in  an  executive  capacity, 
u  these  pages  last  week,  and  their  de-  man-interest  copy  that  Mr.  Long  writes  For  the  last  seven  years  he  was  a  vice- 
tnninatiun  to  cease  operations  until  has  attracted  wide  attention.  Bits  of  president  of  McCann-Erickson,  Inc.,  and 
ewiitions  were  remedied.  As  a  result  philosophy,  sermons,  even  humor,  are  prior  to  that  head  of  his  own  agency. 

d  this  stand,  and  of  the  accompanying  interspersed  with  campaigns  for  local  - 

wikti  and  demonstrations  by  the  pub-  improvements.  Far  from  making  direct  NAMED  AGENCY  ART  DIRECTOR 
L.  the  censorship  was  ended  and  the  appeals  for  business,  he  devotes  numer-  F.  Wayne  Jackson,  formerly  art  di- 
ferict  governor  forced  to  resign,  but  ous  advertisements  to  warnings  to  rector  of  Root-Mandabach  Advertising 


motorists,  and  suggestions  for  avoiding  Agency,  Chicago,  has  lieen  appointed  to 


The  Sun  has  led  all 
New-  York  evenina 
newspapers  in 

GENERAL 

ADVERTISING 

tub* 


1935  figures  show: 
Advertising 

up  with  I.JC02.047  line  gain 
Circulation  up — now 

200.1  7f» 

00.000  more  than  any  other 
Baltimore  evening  paper 

ii.vi.Ti.vioiti': 
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Editor  &  Publisher  for  February  29,  1  936 


SHOP  TALK  AT  “THIRTY’ 


{Continued  from  page  48) 


to  be  semi-official.  The  Asahi  and 
Xichi-Nichi,  in  Tokyo  and  Osaka,  are 
as  well  equipped  as  the  great  newspapers 
of  New  York  or  London. 


gang  ot  patrioteers  committed  acts  of 
violence  calculated  to  desecrate  the 
grave  of  the  distinguished  publisher. 
It  was,  to  me,  reminiscent  of  the  Ku 
Klux  Rian  terror  in  this  country  not 
so  long  ago. 


O.N'E  of  the  famed  editors  I  met 
III  Tokyo  is  Alatsutaro  Shoriki. 
Twelve  years  ago,  following  his  retire¬ 
ment  as  Police  Commissioner,  he  pur¬ 
chased  the  nearly  morilnmd  Tokio 
1  oiniuri.  It  had  40,000  circulation  when 
he  took  it  over  and  when  I  saw  him  he 
claimed  700,000.  A  distinguished  old 
man,  he  sat  behind  a  plain  wooden  desk, 
wearing  a  long  white  kimono,  and 
turned  the  tables  on  me  neatly.  He 
asked  a  dozen  questions  about  news¬ 
paper  practice  in  the  United  States  to 
my  one  about  Japanese  practice.  I 
have  rarely  encountered  a  more  curious 
individual.  He  wanted  to  know  about 
circulation,  advertising,  color  printing, 
the  news-picture  craze,  what  constituted 
the  best  news-picture,  how  half-tones 
were  to  be  most  quickly  made,  and  so 
on.  He  called  the  heads  of  departments 
into  his  office  to  make  notes.  But  he 
would  not  tell  me  much  about  the  fact 
that  only  a  few  months  before  a  wild¬ 
eyed  stranger  had  entered  his  office 
and  had  given  him  a  fearful  slash 
with  a  knife,  from  the  neck  across  his 
back,  because  the  would-be  assassin  had 
taken  offense  at  some  innocent  item 
appearing  in  the  editorial  column. 


T  VISITED  the  office  of  Jiji  SItimpo 
and  talked  with  the  managing  editor 
about  the  assassination  of  Sanji  Muto, 
president  of  the  newspaper,  shot  and 
killed  in  1934  by  an  obscure  electrician. 
Mr.  Muto  was  one  of  the  most  dis¬ 
tinguished  men  in  Japan,  and  his  news- 
paiier  was  also  moribund  when  he 
bought  it.  It  soon  became  a  power. 
The  assassin  shot  him,  also  his  house 
boy,  as  they  were  walking  on  the  street 
near  the  Muto  residence.  The  assass¬ 
ination  sent  a  wave  of  horror  over 
Japan  because  Mr.  Muto  was  widely 
respected.  He  started  life  as  a  poor 
boy  in  a  silk  mill  and  magically  forged 
to  the  top,  becoming  director  of  one 
of  the  greatest  and  most  profitable  in¬ 
dustrial  ventures  in  Japan.  His  fame 
spread  when  he  instituted  numerous  re¬ 
markable  employe-welfare  institutions 
and  paid  highest  wages.  He  had  a  bent 
for  writing  plays  and  built  a  theatre 
where  his  own  dramas  were  produced. 
Retiring  from  business,  he  bought  Jiji 
Shimpo  and  immediately  started  to  write 
articles  attacking  the  Banchokai,  a  club 
of  Fascist  financiers  and  politicians, 
making  charges  of  graft  and  vicious 
exploitation  of  the  public,  particularly 
by  utilities.  There  was  no  evidence 
that  the  assassin  was  prompted  to  the 
shooting  by  conspirators,  but  many 
people  in  Japan  believe  that  happened. 
The  published  version  was  that  the 
murderer  held  a  grudge  against  Mr. 
Muto  because  he  had  refused  to  finance 
him  in  some  private  business  venture. 

month  after  the  assassination  of 
Mr.  Muto,  a  leading  member  of  the 
editorial  staff  of  Tokyo  Asahi,  Bun- 
shiro  Suzuki,  was  attacked  in  his  of¬ 
fice  by  a  thug  who  was  a  member  of 
the  “Blood  Brotherhood.”  On  the  oc¬ 
casion  of  the  funeral  of  Ryuhei  Mur- 
ayama,  late  president  of  the  Asahi,  a 


IN  ordinary  times,  according  to  for¬ 
eign  correspondents  I  met  in  Japan, 
the  government  censor  does  not  bother 
much  about  what  news  is  sent  abroad. 
However,  cables  are  inspected  and  there 
are  occasional  crude  deletions.  On  im¬ 
portant  news  government  officials  often 
facilitate  the  action  of  the  foreign  cor¬ 
respondent,  but  they  are  all  extremely 
zealous  and  want  news  slanted  favor¬ 
ably.  The  officials  never  deny  rumors 
and  avoid  admissions  of  any  sort  if  they 
seem  to  refiect  on  Japan. 

As  might  be  suspected,  J  apanese  news¬ 
papers  publish  little  vital  political  news, 
though  they  are  well  edited  by  high- 
class  journalists,  are  energetic,  enter¬ 
prising  and  make  a  great  play  on 
foreign  news.  They  arc  sensational,  in 
that  they  exploit  crime  to  the  nth 
degree.  The  rivalry  among  the  big 
newspapers  in  the  sports  field  is  more 
extreme  than  anything  ever  developed 
in  this  country.  All  this,  of  course, 
substitutes  for  the  real  news  of  govern¬ 
ment,  and  naturally  the  Japanese  people 
know  less  about  Japan  affairs  than  do 
the  newspaper  readers  of  any  .\merican 
city. 

Nothing  could  more  eloquently  at¬ 
test  the  complete  censorship  over  the 
Japanese  press  than  the  fact  that,  fol¬ 
lowing  the  murderous  coup  on  Wednes¬ 
day  of  this  week,  only  four  Tokyo 
dailies  made  any  attempt  to  publish, 
and  these  did  not  mention  the  news 
that  filled  the  press  of  the  outside 
world,  but  loaded  their  pages  with  rou¬ 
tine  foreign  despatches  and  pictures  of 
snow  scents  in  japan. 


((^bftuar^ 


Arthur  D.  MOE,  70,  publisher 
Hood  River  (Ore.)  Glacier,  died 
there  Feb.  14  following  a  brief  illness. 
His  wife,  three  sons,  and  one  daughter 
survive. 

Clarence  Graves  Hester,  55,  busi¬ 
ness  manager,  Monroe  (Ga.)  Walton 
Netos  and  a  “half-century”  member  of 
the  Georgia  Press  .Association,  died 
Feb.  18  of  pneumonia.  He  had  worked 
on  newspapers  in  Buford,  Greensboro 
and  Monroe. 

Mrs.  Catherine  P.annell  Mead,  63, 
music  critic,  Milwaukee  Sentinel,  and 
widely  known  singer,  composer,  and 
teller  of  stories  of  the  South,  died  Feb. 
20  at  a  local  hospital  after  an  illness 
of  10  days.  She  was  the  composer  of 
the  popular  southern  song  “The  Sand 
Man  Am  Cornin’.” 

Mrs.  Muriel  Weltv,  wife  of  Donald 
Welty,  business  manager,  Bartlesville 
(Okla.)  Examiner,  died  Feb.  19  in  that 
city.  Surviving  relatives  include  Mr. 
Welty  and  two  children. 


Patrick  J.  McAndrews,  52,  noted 
throughout  Nebraska  and  western  Iowa 
as  the  Otnaha  World-Herald’s  crack 
photographer  for  more  than  30  years, 
died  in  Dmaha  after  an  illness  of  two 
years.  He  joined  the  World-Herald 
staff  in  1903  as  a  student  artist  assis¬ 
tant  to  the  present  cartoonist,  Guy 
Spencer.  It  was  a  short  while  later 
that  he  took  up  the  camera.  He  is  sur¬ 
vived  by  three  children. 

John  J.  Judge,  52,  of  the  Spokane 
(Wash.)  Spokesman- Review  advertis¬ 
ing  department,  died  from  a  stroke  at 
his  home  in  Spokane  this  week. 

Herbert  L.  Gill,  for  32  years  editor 
and  publisher  of  the  Woodburn  (Ore.) 
Independent,  died  Feb.  16  in  Woodburn. 
He  went  west  in  1878  and  published 
newspapers  in  Kansas,  Colorado,  Wash¬ 
ington  and  Oregon  cities  before  pur¬ 
chasing  the  Independent  in  1898  .  He 
was  elected  to  the  Kansas  legislature 
in  1885.  He  was  active  publisher  until 
1930.  Since  that  time  he  had  written 
a  column  for  the  paper.  His  wife,  a 
son  and  daughter  survive. 

Richard  F.  Hoy,  42,  advertising 
salesman  for  the  Detroit  Neivs  since 
1917,  and  formerly  with  the  old  Detroit 
Journal,  died  at  his  home  Feb.  18  in 
that  city,  following  an  extended  illness. 
His  wife,  a  daughter,  and  a  son  survive. 

William  L.  Terhune,  86,  founder  of 
the  Boot  and  Shoe  Recorder,  died  in 
Boston  F'eb.  24. 

John  Adams  Thayer,  75,  retired 
publisher  of  Smart  Set,  died  at  his 
home  in  Westport,  Conn.,  Feb.  21.  A 
typographical  expert,  Mr.  Thayer  was 
advertising  manager  of  the  Ladies 
Home  Journal  from  1892  to  1898,  and 
the  next  three  years  was  advertising 
manager  of  The  Delineator.  In  1903 
he  became  co-publisher  of  Everybody’s 
Magacine.  He  sold  his  interest,  and 
lived  in  Paris  for  a  time,  returning  in 
1911.  He  bought  the  Smart  Set  for 
$260,000. 

Ed.  W.  Smith,  67,  veteran  sports 
editor,  died  in  Hollywood,  Cal.,  Feb.  23. 
For  26  years  he  was  sports  editor  of 
the  Chicago  American.  Later  he  was 
a  feature  sports  writer  for  the  Los 
.Jngeles  Examiner.  He  was  well  known 
as  a  boxing  referee. 

Mrs.  Sarah  .Ann  Williams  Black- 
-MAN,  60,  wife  of  Herbert  E.  Blackman, 


secretary  and  assistant  general  man: 
of  the  Philadelphia  Inquirer,  died 
heart  disease  Feb.  24  at  her’ hon» 
Overbrook,  Pa. 


Fri:i)  Hale,  62,  night  desk  editor 
the  Boston  Traz’elcr  died  of  a  !  (  . 
attack  at  his  home  Feb.  26  after  '• 
turning  from  work  Tuesday  m..nip 
He  began  his  newspaper  career  I' 
the  old  Boston  Herald  as  an  office 
nearly  a  half  century  ago  and  i* 
served  on  the  copy  desk  of  the  B  5  . 
Journal  10  years. 

He  also  worked  on  the  copy  desk 
the  Boston  .Iwerican  and  the  Woren 
Telegram. 
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SMITH  LEAVES  $35,000 


The  will  of  Henry  Justin  Sitthf 
former  Chicago  Daily  Xczes  niaiiaci: 
editor  who  died  Feb.  9,  was  filed  !; 
last  week  in  probate  court,  leaving 
estate  estimated  at  $35,000  entirely  k 
his  widow. 
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INTERNATIONAL  ^ 

SERVICE 

Sydney  R.  Clarke 


76,  Rue  des  Petits-Champs 
Paris,  France 


Telephone  tjOpera  66-^2^^ 
»le  Aadr  “ 


»t  Ricantalir,  Pari* 


Travel  Experts 


New  York  Repreaentative: 

A.  T.  Heoderaoa  Company,  Ino. 

SSI  FtfUi  ATanue  N^  York,  N.  Y. 

VAnderbUt  S-4760 


“Home  Economics' 


THE  COMPLETE 
COOKING  SCHOOL 
SERVICE 


VTe  guarantee  and  deliver  a 
d^nite  amount  <4  additional 
national  advertising 


We  Condaei  More  Cooklaa  Sckoeli  lot 
Daily  Newipapen  Thaa  Aay  Other 
OrtanixaUeo 

There  Must  Be  a  Reason 


HOME  ECONOMICS 

SERVICE  CORPORATION 


t47  Park  A*e.  New  York 

ESTABLISHED  ItM 


Employers  — 
Here's  Your  Man! 


Thoroughly  trained  and  EXPERI¬ 
ENCED  men — in  46  states — have 
their  personal,  education  and  experi¬ 
ence  records  filed  with  the  Personnel 
Bureau  to  be  used  at  a  MOMENT'S 
NOTICE  from  you.  Direct  contacts 
can  be  made  quickly. 


When  you  want  a  GOOD  man  in 
these  fields — 


Editorial — daily  and  weekly  news¬ 
papers,  magazines  and  business 
papers; 


Advertising  —  layout  and  desigit, 
copyrighting — agency  and  publi¬ 
cation; 


Radio — continuity  writing,  program 
directing  and  announcing; 


Publicity — institutional  and  commer¬ 
cial — 


— You'll  find  him  through  the  Per¬ 
sonnel  Bureau.  No  charges  to  em¬ 
ployers. 


SELECT  the  RIGHT  man  for  your 
staff  through — 


The  Personnel  Bureau 
of  Sigma  Delta  Chi 
836  Exchange  Ave.  Chicago,  Illinois 


(U.E) 
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ACCURACY,  SPEED 


AND  INDEPENDENCE 


IN  WORLD  WIDE  NEWS 


COVERAGE 


UNITED  PRESS 


for  dominant  news  coverage 


1/  you  need 
circulation 


men — 


Competent  to  take  charge  of 
your  entire  department,  or  to 
fill  important  posts  in  the 
department,  the  Welfare  Com¬ 
mittee  of  the  Intematkoal 
Circulation  Managers  Ano- 
elation  can  provide  you  with 
men  of  capacity  and  ability. 
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Address:  Clarence  B.  Eyttet, 
Secretary-Treasurer,  The 
Peoria  Star,  Peoria,  Illinois. 
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CLEVELAND  PRESS  SIGNS 

v^th  newspaper  guild 

(Continued  from  page  9) 


^  Press  Unit  of  The  Guild  discuss  with 
^geroent  any  questions  [>ertainint(  to 
r  fjrrying  out  of  any  of  the  provisions 
,  ikis  understanding. 

«renns  and  conditions  upon  which  this  ac- 
i5  based  follow: 

I.  Salaries 

•1  For  the  purpose  of  determining  their 
:  salaries,  employes  shall  be  classi- 
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L  u  follows: 

“(j)  Experienced  newspapermen  and 
i^perwomen— .Any  editorial  employe, 
i^ss  reporters,  rewritemen,  copyreaders, 
social  writers,  editors,  artists,  photogaphers, 
(tc),  not  otherwise  classified  herein,  who 
kaierved  in  an  editorial  capacity  on  any 
kiih  newspaper,  news  or  feature  syndicate, 
x^ess  association,  or  on  any  two  or  more 
sftbem,  for  three  years  or  more,  except 
I,  in  office  boy,  is  an  experienced  news- 
pajerman,  or  newspaperwoman. 

“{k)  Beginners — .Any  editorial  employe,  not 
otkrwisc  classified  herein,  who  has  served 
in  in  editorial  capacity  for  less  than  three 
]«n  and  not  yet  qualified  as  an  experi- 
newspaperman  or  newspaperwoman, 
is  I  beginner. 

•(e)  Office  boys — .Any  editorial  employe, 
og  stkerwise  classified  herein,  performing 
■Menger  service  or  serving  as  a  helper, 
gg  contributing  directly  to  the  editorial 
eggent  of  the  newspaper,  is  an  office  boy. 

•(d)  Editorial  and  library  clerks,  sec- 
Rgeies  and  telephone  operators. 

I  lUnimuni  salaries  of  employes  shall 

•(i)  Experienced  newspapermen  and 
Miptperwomen  shall  be  paid  not  less  than 
Vt  a  week. 

*(b)  Beginners  shall  be  paid  not  less 
ikM  $25  a  week. 

"(c)  Office  boys  shall  be  paid  not  less 
ihn  $12  a  week  for  the  first  three  months 
of  taployment  and  not  less  than  $15  a 
tab  thereafter.  Office  boys  on  dog  watch 
than  be  paid  at  their  regular  rates. 

As  office  boy  may  be  assigned  to  duties 
of  a  beginner  for  a  period  of  six  months 
u  a  preparation  for  his  own  training  as 
IS  experienced  newspaperman,  but  shall 
be  paid  not  less  than  $20  a  week  through- 
ost  the  period,  after  which  he  shall  be  ad- 
raecd  to  the  full  status  of  a  Beginner. 

“(d)  Telephone  operators,  secretaries, 
lad  editorial  and  library  clerks  shall  be 
piid  not  less  than  $18  a  week  for  the  first 
year  of  their  employment;  not  less  than  $20 
I  week  for  the  second  year;  not  less  than 
$22  a  wedt  for  the  third  year,  and  not  le.ss 
than  $25  a  week  thereafter,  except  that  a 
chief  librarian  shall  receive  not  less  than 
In  Experienced  Newspaperman’s  or  News- 
piperwoman’s  salary. 


II.  Hours 

The  dO-hour  week  shall  be  in  effect. 

“2.  Overtime  shall  be  compensated  for  by 
■:  time  off  or  shall  be  paid  for  in  cash 
the  regular  rate  at  the  management’s 

If  an  employe  has  not  taken  his  accumu- 
•:  overtime  at  the  end  of  service,  he  shall 
compensated  at  regular  rates  in  cash  in 
'BBp  sum. 

HI.  Conditions  of  Employment 
1.  When  an  employe  is  discharged,  he 
|ta.  upon  dismissal  be  paid  as  follows: 

For  less  than  1  year . 1  weeks’  pay 

For  more  than  1  year  and  less  than  3 
2  weeks’  pay 
less  than  5 
4  weeks’  pay 
less  than  7 
8  weeks’  pay 
less  than  10 
12  weeks’  pay 
I  less  than  IS 
16  weeks’  pay 


more 

than 
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years 

and 

’  more 

than 

s 

years 

and 

more 

than 

7 

years 

and 

■  more  than 

10 

years 

and 

•  more 

than 

is 
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^  Vacations  with  pay  shall  be  granted 
employes  of  more  than  six  months’  ser- 
**  present,  at  the  minimum  rate  of 

•  Kss  than  one  weeks’  vacation  with  pay 

•  more  than  six  months  and  less  than  one 
••  nor  less  than  two  weeks’  vacation  with 
e  for  more  than  one  year. 

^^Sick  leave  with  full  pay  shall  be 
■?*d  all  employes  within  reason  and  capac- 
I  w  accordance  with  custom. 

e\  agrees  that  it  will 

0^  enter  into  any  agreement  with 

?  Whlisher  binding  such  other  publisher 
to  employ  members  of  the  Press  staff. 

standing  committee  and  the  man- 
^tnl  ahall  work  out  mutually  satisfactory 
1^’  inents  covering  settlements  for  over- 

for  use  of  employes  auto- 

•  i«*  ■  ’’'•'•fot'ce  for  the  cars  when  their 

_^*'*$®ired  by  the  management,  and  other 
-  ?"*  of  employment  not  otherwise 

^•*<1  herein.” 
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TWO  REPORTERS  SPOIL 
PUBLICITY  STUNT 

Although  Plied  With  Whisky  They 
Show  Little  Change  in  Reactions 

Behind  Automobile  Wheel — Con¬ 
sumed  Half-Pint  of  Liquor 

.\  publicity  stunt  for  Johns-Manville 
brake  linings  went  sadly  and  hilariously 
astray  in  New  York  Saturday  Feb.  22 
when  two  newspaper  reporters,  John 
O’Reilly  of  the  Herald  Tribune  and 
Henry  Doherty  of  the  American,  were 
chosen  as  guinea  pigs  in  a  test  to  deter¬ 
mine  the  effects  of  liquor  upon  the 
driver  of  an  automobile.  The  trouble 
was  that  the  newspapermen  failed  to 
show  what  was  expected  of  them,  and 
were  plied  with  whiskey  to  slow  up  their 
reactions — all  to  no  avail. 

The  reporters  and  two  Columbia  Uni¬ 
versity  psychology  students  (who  took 
their  work  very  serious)  were  placed 
in  a  huge  Johns-Manville  truck  in  Times 
Square.  (The  truck  is  to  make  a  tour 
of  the  country  to  show  the  effect  of 
liquor  on  drivers.) 

The  test  consisted  of  sitting  with  the 
hands  on  a  steering  wlieel  and  the  right 
foot  pressing  an  accelerator  pedal.  When 
a  red  light  flashed  the  driver  had  to  lift 
his  foot  from  the  accelerator  pedal  and 
press  on  the  brake  with  the  least  pos¬ 
sible  interval  of  time.  A  stop  watch 
recorded  the  interval  between  the  time 
he  lifted  .his  foot  from  the  accelerator 
(ledal  and  applied  it  to  the  brake.  While 
cold  sober  the  four  applicants  averaged 
slightly  more  than  a  half-second  in  ap¬ 
plying  the  brake. 

After  the  first  test  the  applicants  were 


given  a  drink  of  straight  whiskey.  On 
the  second  test  all  pressed  the  brake  in 
less  time  than  when  cold  sober.  A 
stiffer  drink  was  administered  and  the 
third  test  showed  little  change  in  the 
applicants’  reaction.  A  third  produced 
no  startling  effects. 

Piqued  at  these  results,  or  lack  of  re¬ 
sults,  the  Johns-Manville  people  herded 
the  men  in  a  heated  taxicab,  on  the 
plea  that  cold  weather  had  a  sobering 
effect,  lliere,  with  the  heater  going 
full  blast,  they  received  four  ponies  of 
whiskey.  The  conversation  became  ani¬ 
mated.  Doherty  said  that  no  matter 
how  much  he  drank  he  would  still  have 
to  write  a  story  when  he  got  back  to 
his  office. 

Un  the  last  test  O’Reilly  showed  a 
reflex  time  .03  second  faster  than  when 
he  was  sober,  winning,  as  he  said  in  his 
story,  the  somewhat  opprobrious  title  of 
“premier  drunken  driver  of  Times 
Square.”  Doherty’s  reaction  time  was 
exactly  the  same  as  when  he  started. 
The  two  students,  however,  showed 
much  slower  reaction,  one  of  them  fail¬ 
ing  to  see  a  light  on  the  last  test. 

O’Reilly  estimated  that  he  consumed 
about  half  a  pint  of  whiskey  during  the 
test. 

Max  Elser,  of  the  J.  Walter  Thomp¬ 
son  Company,  handled  the  publicity  for 
the  test. 


DR.  DAFOE  IN  NEW  YORK 

Dr.  A.  R.  Dafoe,  physician  to  the 
Dionne  quintuplets,  arrived  in  New 
York  this  week  to  spend  a  few  days 
resting  as  the  guest  of  Fred  Ferguson, 
president  of  NEA-Acme.  Dr.  Dafoe 
will  attend  a  preview  of  the  movie  “The 
Country  Doctor.” 
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together  with  names,  addresses  and  business 
connections  of  officers  are  to  be  found  in 

Editor  and  Publisher 

INTERNA  TIONAL 
YEAR  BOOK  FOR  1936 

Just  Out.  Going  Fast. 

This  is  the  most  ambitious  and  authentic 
newspaper  and  advertising  year  book  issued. 

Hundreds  of  questions  regarding  newspaper 
and  advertising  practices  are  answered.  It  is 
a  veritable  treasure  chest  of  information. 

Available  only  to  annual  subscribers  to 
EDITOR  AND  PUBLISHER,  the  news- 
piaper  and  advertising  man’s  newspaper. 

Send  your  subscription  for  EDITOR 
AND  PUBLISHER  for  one  year  and 
receive  your  copy  of  this  272  page  INTER¬ 
NATIONAL  YEAR  B<X)K. 

Domestic,  $4.00  Canada,  $4.50 

Foreign,  $5.00 


EDITOR  AND  PUBLISHER 

The  Newspaper  Advocate 

Suite  1700  Times  Building  New  York 


1,700 

Photographs 

appear  in 

PHOTOGRAPHY 
YEAR  BOOK 

• 

GUIDE  to  the  world's 
camera  art. 

Never  before  has  so  ambitious 
a  project  been  embarked  upon. 
'The  actual  size  is  I2yi  ins.  by 
lOj^  ins.,  containing  464  pages 
with  over  1,700  examples,  80 
being  full  page  illustrations,  the 
whole  weighing  no  less  than  6  lbs. 
Not  only  does  the  book  provide 
superb  examples  of  photographic 
art;  it  contains  hundreds  of 
illustrations  showing  how  pho¬ 
tography  is  being  used  for  com¬ 
merce  and  industry,  medicine, 
science,  research,  etc. 

Great  photographers,  such  as 
Edward  J.  Stelchen,  Horst, 
Professor  Moholy-Nagy,  Lejaren 
k  Hiller,  Shaw  Wildman,  Ralph 
Kunfalvi,  Man  Ray,  Paul  Wolff 
and  others  contribute. 

Not  merely  a  work  of  artistic 
achievement,  but  a  record  of 
practical  utility  to  every  user, 
present  or  potential  of  photo¬ 
graphic  illustration. 

PANORAMA 

Here  indeed  ie  something  for  everyone 
who  is  interested  in  photography,  from 
those  who  are  involved  in  the  most 
advanced  forms  down  to  the  amateur 
who,  Kodak  in  hand,  starts  on  his 
first  photographic  adventure.  The 
pages  of  this  book  are  a  panorama  of 
accomplishment  crowded  with  sug* 
gestions  and  hints. 

—Aiorning  Po4i, 

REMARKABLE 

A  remarkable  production.  Amateur 
photographers  will  find  in  this  year 
book  a  very  competent  guide.  The 
professional  will  find  the  year  book  at 
least  as  valuable,  giving  him  stimu- 
lation  to  many  new  ideas.  The  repro* 
duction  and  printing  are  both  admirable 
throughout  the  volume. 

— Sfu field  Telegraph, 

FASCINATING 

The  veriest  dabbler  in  photography, 
or  the  expert  professional,  will  find 
this  a  veritable  flood  of  stimulating 
ideas  and  an  abundant  draught  of 
beauty.  You  are  perfectly  safe  in 
putting  this  fascinating  collection  in 
the  spare  room:  your  guest  will  revel 
in  it  —  and  it  is  too  large  to  be 
borrowed  I 

you  Should  Read**  July, 

e  e  * 

This  is  a  thoroughly  up-to-date  and 
representative  book,  of  international 
scope. 

— John  d  London  *  IReekty,  July  27, 

*  «  * 

Truly  remarkable  examples  of  the 
camera's  scope. 

— Leeds  Mercury,  June  /• 


SEND  FOR  FREE 
ILLUSTRATED 
BOOKLET 

The  Publishers  ‘Photography’ 
48  Fetter  Lane,  London,  E.  C.  4 
Telephone:  CENtral  9064 
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SECURITY  LAW  ANALYZED 
FOR  NEWSPAPERS 


should  be  sufficient.  In  order  properly  BRINKERHOFF  LOSES  LICENSES  _  r - === 

to  reflect  costs  of  operation  and  to  rec-  George  Brinkerhoff,  cartoonist,  who _ ew»p*per 

ord  the  accrued  liability,  every  business  was  arrested  while  speeding  to  load  his  Tennmwe 

concern  subject  to  the  tax  should  airplane  with  supplies  furnished  by  the 

charge  to  expense  monthly  the  accrued  H  ashinglon  Herald  for  relief  of  ice-  nessee?  We  have  a  flne  county 

irayroll  tax  and  credit  accrued  pay-  locked  Tangier  islands  residents  suffer-  1?  *5. X®" 

roll  taxes.  j„g  from  lack  of  food  and  from  illness,  Eastern  office,  in  oid  iiiver  Roai^wii! 

Some  executives  are  opening  actual  ijjjj  lieen  deprived  of  his  driver's  license  uarre.  Pa. 


Newspaper  Brokers 


{^Continued  from  page  10) 


Tennessee 

Do  you  realize  what  the  supreme  . 


ers  where  tlie  employe  is  master  of 
his  own  time  and  efforts,  where  his 


wages  or  compensation  wholly  depend  separate  bank  accounts  into  which  regu-  ^  result  of  the  incident. 

on  the  amount  of  eflort  he  chooses  to  l^r  deixisits  can  lie  made,  and  the  funds 

expend  in  his  occupation.”  arc  then  i|uickly  available  for  any  or  ■  -  "  - 


The  distinction  in  the  revenue  act  all  the  taxes.  For,  although  the  Fed- 
between  employes  and  independent  con-  cral  tax  may  lie  paid  in  quarterly  in¬ 


tractors  is  important  under  the  Social  stalmcnts,  there  is  no  telling  how  a 
Security  Act.  Ar^itects,  engineers,  future  State  law  may  require  jiayment. 


lawyers,  etc.,  are  independent  contrac-  Again,  the  90  per  cent  credit  on  the 


EDITOR  &  PUBLISHER 
Classified  Advertising 
RATES 


Central  West 

Thriving  semi- weekly,  with  compl«u 
plant,  doing  highly  profltabla  comnun 
printing  business,  for  sale  account  llli 
of  owner.  Felghner  &  Mapoles.  N'uhn 
Mleh.  Eastern  office.  Ill  Old  Rlvsr  R, 
Wilkes-Barre.  Pa. 


tors,  unless  tliey  have  a  regular  em-  Federal  tax  which  is  allowed  for  pay- 


ploynieiit  status.  It  remains  to  be  seen  '"cnt  into  a  State  Unemployment  Fund, 
whether  retaining  fees  paid  for  such  uot  allowed  until  the  State  payment 


SITUATIONS  (Cash  with  Order) 
I  Time  —  .$•  per  line 
3  Times  —  .4$  per  line 


professional  services  constitute  a  pay-  actually  been  made.  Tlie  State  tax 
roll  item  or  not  for  the  purpose  of  this  becomes  com- 


3  Tunes  —  .M  per  Ime 
ALL  OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

I  Time  —  .75  per  line 

4  Times  —  .M  per  line 


High  Class  County  Seat  Weekly,  n , 

of  the  best  towns  In  Michigan.  SpR, 
newspaper  and  Job  etiuipment.  Ein 
dividends.  Down  payment  tlO.Otl.  a 
ance  easy  terms.  J.  B.  Shale,  Times  Bp 
Ing,  New  York. 


The  status  of  •‘concessYons’’  will  Pfi^ated  where  state  laws--as  iii  Wis-  tlT  iTe  w'Ln  smuiing  ^'oa.Y‘"mw•^paper-^^a^lV"or“we1^^^ 

need  to  be  established  more  clearly,  consin — and  District  of  Lolumbia  pro-  with  order,  AcU  charged  to  estabUahod  M.  C.  Moore,  Beverly  Hills,  Calif. 

particularly  where  a  department  store  vides  for  monthly  p.iyment  of  the  tax,  accounts  will  he  hUlsd  for  tha  counted  num-  —  _ ^ - - 

has  contracted  out  certain  departments,  or  New  Hampshire  where  weekly  pay-  ^  Newspapers  Wanted 

All  sucli  contracts  should  be  very  care-  ‘uent  is  preferred.  tOKMS  (LOM;.  TIIURS.  noon _ 

fully  studied  to  establish  where  the  -Another  point  about  which  some  busi-  “^h?^  rl^^v’es'^S  nTht  to  das^^edit  An  organization  now  owning  and  0 
payroll  liability  under  the  law  rests,  uessmen  are  contusixl  is  that  the  10  ^  reject  any  ^y.  Unacceptable  are  ads  ra-  daily  and  weekly  papers  In  Middle 


Count  six  words  to  tho  line  when  sending  coast  newspaper— dally  or  weekly—,; 


FOKMK  CLOSE  TIICRS.  NOON  Newspapers  Wanted 

Minimum  space,  three  lines.  The  Editor  i 

Publisher  reserves  the  right  to  classify,  odit  An  organization  now  owning  and  open 
or  reject  any  copy.  Unacceptable  are  ads  ra-  daily  and  weekly  papers  in  MIddle-Wa 


and  safeguards  set  up  to  protect  both  Federal  tax  which  must  be  paid  questing  syndicate  feature,  ^  otW.  samplos,  whirh'®] 

narliec  tn  th..  u...  over  and  above  the  90  ner  cent  credit  unless  advertiser’s  nsun.  and  address  Preferably  .weekly  papers  whkh  j 


parties  to  the  contract  under  the  law.  above  the  90  per  cent  credit 

For  example,  a  man  employed  to  lay  fo*"  jtayment,  raises  the  total  un¬ 

linoleum  at  a  fixed  price  per  yard  lias  employment  insurance  tax  in  an  eligible 


been  held  not  to  be  an  employe.  Car-  State  to  110  per  cint  of  the  State 


penters,  painters,  etc.,  employed  by 


umess  «av.^»er.  nmno  .v.  ,„to  dailies  or  dallls,  lnT»  1 

-  -  —  — — .  -TT - ~  from  4,500  to  16,000. 

Ns^wsnannrs  for  Sale  Same  organization,  particularly  efflci 

Newspapers  lor  oaie  business  management. 

-t - i  i  Ti  _ _ ,  culation,  national  advertising,  ssd 

tor  Nale  privately’,  valuable  newspaper  and  counting,  will  advise  on  or  managt  tl 


for  »aie  privaieiyg  vaiuauie  counting,  will  advise  on  or  managt  th 

plant.  '1  he  entire  capital  stock  of  the  departments,  with  or  without  Investiw 


owners  of  buildings  have  been  held  not  There  are,  of  course,  always  those  winchester  sun  company,  owner  and  pub-  or  percentage. 


to  be  employes  of  the  building  if  the  who  try  to  defeat  the  purpose  of  law  “puw®sh^d"at® wTnc1,“e"8’teY.‘*Klntu^^^^^ 


work  is  on  a  contract  basis. 


and  find  ways  of  doing  so.  It  is  quite  is  for  sale  privately  by  the  owners  thereof. 


strictly  confidential.  Bank  rehm 
furnished.  If  Interested,  write  W.  J.  1 
Olffln  Newspaper  Company,  2J1  Dwi 


The  definition  of  manual  labor  as-  possible  that  some  employers  will  find  nrarVirafiv^a  nlrlnefihlo'betweli^  Building.  Kansas  city,  Missouri 


has  been  practically  a  partnership  between 
the  owners  of  the  stock.  The  assets  of  the 


sumes  importance  because  of  exemp-  means  to  sidestep  the  intention  of  the  the  owners  of  the  stock.  The  assets  of  the  - - 

lions  under  certain  state  laws  Thus  Hw  and  place  the  ultimate  burden  upon  company  consist  of  a  splendid  daily  news-  Buyers  waiting  for  good  weeklies  equiu 
„  .u  .  *“v,a.  J.11US  R,,»  T  paper,  a  well  equipped  printing  plant,  and  priced — any  localities. 

Illinois  defines  the  term  as  meaning;  ttie^  employe.  out  1  submit  that  the  valuable  business  house.  This  is  the  L.  P.  likely — Newspaper  Broku 
“Labor  performed  by  and  with  the  businessmen  who  try  to  defeat  the  pur-  only  newspaper  and  job  printing  plant  in  1708  Times  Bldg.  New  York 

hands  or  hand,  and  it  implies  the  abil-  P9se  of  the  law  are  only  pyramiding  a  f,  ?he"lLf  oYi^e®  Kent“u?ky  YvesUyan 

ity  for  such  sustained  exercise  and  use  ditticulty  and  jeopardizing  the  whole  lege,  rrospective  purchaners  are  invited  Business  Opportunities 


1708  Times  Bldg. 


of  the  hands  or  hand  at  labor  as  will  economic  system  they  claim  to  sup-  IherefiV^’^at ‘I'he'cXpany  roffiTe^n  wi” 


Buzineiz  Opportunities 


enable  a  person  thereby  to  earn  or  assist  port, 
in  earning  a  livelihood.”  - 

Indiana  limits  the  definition  by  ex-  ^ 
eluding  contractors  and  confining  the  n 

term  to  persons  working  for  wages  or  ^ 
salary.  In  Oklahoma,  “manual  labor” 

means  labor  performed  by  and  with  the  - 

hands  or  hand.  _ 

New  York  courts  have  held  that  a 
workman  is  one  who  is  employed  in 
manual  labor,  such  as  an  artificer, 
mechanic  or  artisan,  while  the  term 
employe  is  usually  applied  to  clerks,  hut  |  111  I 
under  New  York  Labor  Law,  a  book-  j  If  I 
keeper  is  not  an  employe.  The  defini¬ 
tion  of  manual  labor  in  New  York  is 
derived  from  cases  under  Sec.  2(5)  of 
Art.  1  of  the  New  York  Labor  Law 
which  contains  the  phrase  “mechanic, 
working  man,  or  laborer.”  This  defini¬ 
tion,  it  has  been  held,  does  not  include 
stenographers,  accountants,  typists, 
chaiiimen,  levelmen,  civil  engineers, 
bookkeepers,  draftsmen,  rodmen,  struc¬ 
tural  designers  nor  clerks.  Watchmen 
and  timekeepers  are  held  to  be  super¬ 
visory  labor. 

These  various  applications  have  impor¬ 
tance  here,  for  the  unemployment  insur¬ 
ance  laws  of  three  states — New  York, 

New  Hampshire  and  Utah — exempt 
non-manual  labor  receiving  over  a  cer¬ 
tain  amount  of  salary.  If  the  Federal 
Statute  should  be  held  invalid,  these 
state  exemptions  would  be  controlling. 

The  total  payroll  which  becomes  the 
tax  base,  is  exclusive  of  payment  for 
exempted  employment —  (agricultural 
labor,  domestic  service,  non-profit  and 
charitable  work,  etc.,  etc.).  The  pay¬ 
roll  record  should  also  show  how  much 
was  paid  to  persons  outside  the  United 
States. 

An  employer  obviously  eligible  to  the 
tax,  does  not  need  elaborate  records. 


Supplies  and  Equipment 


Newspaper  Man  or  Advertising  eiecu: 
to  purchase  working  interest  in  grow 
plant,  In  town  BO.OOO.  Confidential  A( 
Editor  &  Publisher. 


Opportunity  for  A-1  Printing  Superlit 
dent  to  invest  with  experienced  ptW 
in  valuable  New  England  planl 
option  at  low  price.  $10,000  rt(i«ir 
Box  A-404,  Editor  &  Publisher. 


SAVE  MINUTES 
WHEN  MINUTES  COUNT 


Stereotype  Room 
Efficiency 


Circulation  Promotion 


Newspaperdom’sLeadlngCirculationBul! 

Morrison  Plans 

“The  Plan  That  Pays  and  Provei  1 
Write  the  John  F.  Morrison  C 
4th  fir..  Shops  Bldg.,  Des  Molnei. 


with  WOOD _ 

AUTO  PLATING 
EQUIPMENT 


Means  quick  production  of  good 
plates  and  the  elimination  of  re¬ 
casts  as  far  as  possible. 


Bonded  Campaigns  Succeed — Hudwn 
Priest  &  Associates  World’s  Recort 
culation  Builders,  246  Fifth  Ave..  N.  i 


AUTOMATIC  AUTOPLATE 
SELF-ACTING  JR.  AUTOPLATE 
PONY  AUTOPLATE 
AUTO  SHAVER 


Moulding  Blankets 


For  good  newspapers  this  27-yeir  old 
stitution  continues  to  add  sound,  rata 
tall  circulation  on  a  self-financing 
THE  CHARLES  PARTLOWE  CO, 
dental  Bldg.,  Indianapolis. 


Trade  Publication  Wanted 


Here  are  three  autoplate  combina¬ 
tions— each  the  fastest,  most  efficient 
and  economical  of  its  size  on  the 
market. 

The  Automatic — built  especially  for 
heavy,  continuous,  long  run  work — 
runs  at  a  rate  of  four  plates  a  minute 
and  requires  no  attention  other  than 
the  insertion  of  mats  and  the  removal 
of  mats,  plates  and  tails. 

The  Self-Acting  Junior  relieves  the 
stereotype  of  all  manual  work,  oper¬ 
ating  entirely  by  buttons.  Normal 
speed  is  three  plates  a  minute. 

The  Autoshaver  completes  the 
work  of  these  two  machines  by  finish- 
ing.  cooling,  drying  and  deliveing 
plates  ready  for  the  press. 

The  Pony  Autoplaie — designed  for 
moderate  sized  newspapers — casts, 
trims,  shaves,  shapes  and  bathes 
plates  and  delivers  them  cold,  ready 
for  the  press. 


Hard  and  Soft  Cork  Blankets 
Heavy  Wool  Moulders 
Light  Wool  Moulders 
Thin  Wool  Moulders 

(All  Sizes) 


Wanted:  Trade  paper,  large  or  small, ' 
available:  present  competition  ImmtM 
Box  A-366,  Editor  &  Publisher. 


Multigraphing  and 


Quick  Service-Quality  Work 
Century  I.«tter  Co. 

126  W.  46th  St.  BRyast  I 


Space  Packing  Felt 
4  Thicknesses — No.  25, 
No.  35,  No.  40,  No.  50 

Easy  to  tear,  quick  to  place 


Photo-Lithographing 


No  Cuts  Needed.  Illustrate 
literature,  reproduce  letters,  ouiieum 
Lowest  prices,  $1.60  per  100:  20c 
lOO’B.  Fassantlno,  250  W.  40th. 


Help  Wanted 


The  information  upon  each  employe  is  1 

not  complicated.  The  name,  address,  j  JHE  GOSS  PRINTING  PRESS  CO. 


date  of  birth,  date  when  employed,  na-  a ■■  ■ 

ture  of  employment,  hours  and  days  of  PILSEN  STATION,  CHICAGO,  ILL. 


New  England  Newspaper 
Supply  Company 
Worcester,  Mass.,  U.  S.  A. 


Advertising  salesmen,  experlenc^L 
ABC  Anglo-Jewlsh  weekly  m 
Must  have  contact  and  followiW* 
proposition  to  producers;  commijsjj 
expenses.  Box  A-412,  Editor  & 


w.  .3.  citeulatlon  M.nager-A  Southern 

Cable  AddreM  NENSCO  Kce^Ta7d^  hUUng‘Y?rculatl.. 

Worcester,  Mass.  ger.  The  man  we  have  In  m 

ably  now  employed,  doing  an  ouw«*— 
successful  Job  on  an  evening 
I  a  city  of  between  150,000  and 
I  ulation.  He  must  be  capable  oi 

EHRA  SERVICE  AT  NO  EXTRA  COST  fairly  analyzing  the  field,  and 


Every  Editob  *  Publisher  subscriber  has  the  executing  a  *° ,  ***" 


work  must  be  kept  on  file.  State  laws  _  *  Worcester.  Mass.  I  ger.  The  man  we  have  in 

also  classify  as  to  part-time  or  full¬ 
time  work.  The  rate  of  regular  pay,  I 
value  of  meals,  estimate  of  tips  received,  , 
value  of  lodging,  place  of  work,  date 

of  service  discontinued  and  reason  for  .  _ _ _ 

discontinuance,  must  be  set  down;  also  y  ,,0  P  S»Sifh‘S?rps“^«Ten“a2f." ~rUng  toThrSS.cYacui.r.  ^ 

^tual  salary  paid,  commi^ssions  and  S*  Fr.nd,;:o:  707  ^11  Bu'fldlng  fS^‘V\f“e*reTeY“5r.V *SrpUc“{fo'; 

bonuses.  He  does  not  need  a  day-to-  nanLiswo.  iw,  ■wa.i  ^  write,  Call  or  Telephone.  held  strictly  confidential.  Our 

day  r^ord  of  persons  employed.  A  jhE  GOSS  PRINTING  PRESS  CO.  EDITOR  &  PUBLISHER  wn°ri!ot“'br!=onlict'’ed‘’Snuraft. 

monthly  total  of  payments  and  a  QP  ENGLAND,  LTD.,  LONDON,  ENGLAND  *"“•  ynsv  ““'T'  negotiations.  Box  A-416, 

monthly  total  of  persons  employed  »Kynt  Publisher. 


privilege  of  asking  any  question,  on  any  subject  oon-  stantlal  circulation  *®^**®^* 


nected  with  newspapers  or  advertising. 


sorting  to  the  spectacular. 


Our  reference  department  Is  well  organised  to  give  details  of  your  experience,  salary 
dek.  cheerful  ana  intelligent  Information  service.  and  references.  All  applicatloni 


THE  G(^  PRINTING  PRESS  CO. 


EDITOR  &  PUBLISHER 


and  referencea.  All  applications 
held  strictly  confidential.  Onr  ov. 
knows  of  this  advertisement.  « 
will  not  be  contacted  until  after 
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Help  Wanted 


Situations  Wanted 


Situations  Wanted 


Situations  Wanted 


ompl«tt 
coir.- 
ount  ii;, 


lilts!*****"  1-srge  successful  midwest 

iius  immediate  upenlng  tor 
roan  I’i  to  35  years  oi  atie  witii 
J|JJ*education. 

^^•r  midwest  applicants  who  are  now 
^Kited  as  circulation  managers  or  as- 
Z^tt  on  smailer  newspapers  and  ha\e 
rj^terai  years  experience  handiing  botii 
^  snd  hoys. 

iooi  opportunity  with  fast  growing  or- 
■mtion  tor  right  man.  Ui\e  lull  qualiti- 
and  experience.  Knclose  plioto. 
JjlTj^licatiuns  contldential.  A-4UT,  idditor 
j  rxtiiisher. 


River  rJ 


‘•y.  le 

1.  Spiir 

t- 

o.oee.  3 

Mmei  Bd 


U^aced  mat  and  stereotype  salesman 
IJ^cw  York  City  plant.  Uood  oppor- 
Qiity  for  right  man.  Musi  have  cuiitacts. 
frtie  esperience  and  nature  uf  contacts 
liBoxA'40U,  Editor  Publisher. 


fjmrn"  to  handle  Hoc  magazine  press 
f  MU  Juan,  Puerto  Klco.  Kxperienceu. 
iticrences.  (larciapena,  4  2U  i..cxint;ton 
N.  Y.  C.  Mohawk  4-t;0ii3. 


liBtad— ‘Telegraph  editor.  capable  of 
ludiing  three  fast  wires;  must  be  sober, 
(yt  tod  accurate;  state  salary  wanted; 
dyin  man  already  located  in  west.  Write 
A‘4Ub.  Editor  &  Publisher. 


nd  OprrKi 

ddle-Wsi 

ptop*^ 

itch  cat 
ea  in  ’ 

irljr  rff;,;:: 
gement. 
g.  and 

lanagt  i. 

imcsUu. 


iMtcd  at  once  advertising  director  for  a 
.(.uiar  daily  newapaper  in  a  city  of  15,uOU. 
|Mt  be  energetic,  capable  and  experienced, 
frefer  protcsiant  family  man  under  forty - 
|ix  Send  complete  information  in  first 
yiur,  including  picture,  remuneration  ex¬ 
acted  first  year,  references,  education,  etc. 
lildreu  Tost  Ullice  liox  53,  Bismarck, 
jMrtli  Dakota. 


ies  ;  Q  , 

r  Broket 
York 


listed:  Experienced  advertising  men  who 
DOeritand  how  to  sell  advertising  for 
I  national  political  magazine.  Now  on 
Kiistands  iCepublicans  States.  Now  open 
■itb  full  protection  on  territory -big  com- 
soeion.  tSive  complete  information  and 
itlerences  in  first  letter.  Young  Kepub- 
kcan  Magazine,  attention  Advertising 
luager,  53  West  Jackson  Blvd.,  Chicago, 


itiet 


Situations  Wanted 


C'irculutiun  .Manager,  age  33.  Held  two 
positions  on  well-known  New  York  State 
and  I'ennsylvania  dailies  during  past  13 
years;  7  years  as  city  circulator  on  one, 
and  ti  years  us  Circulation  .Manager  in  I'a. 
Merger  causes  changes  now.  Bocation, 
immaterial.  -Now  in  East.  Moderate  sal¬ 
ary.  .t-ili,  E.  Jc  1".  1  eisoiinel  service. 


Circuiation  iiiuiiuger— 1  would  like  to  get 
in  touch  with  a  publisher  who  is  in  need 
of  a  young,  clean-cut,  aggressive  circula¬ 
tion  manager  ot  proven  ability.  Over 
lU  succcssiul  years  with  present  iiaper, 
now  running  over  D0,u«0  net  paid.  .My 
wish  to  change  is  prompted  only  by  the 
desire  to  gain  additional  experience  in 
my  chosen  profession.  A-4H,  E  it  1'  I’er- 
soiinel  Service. 


t'irculatlon  .Manager  —  Employed.  Wide 
experience — large  and  small  dailies.  Be- 
sires  connections  with  publisher  wanting 
more  circulation  and  needs  lighting  go- 
getter.  No  proposition  too  tough.  Thor¬ 
oughly  familiar  Buy,  Mail  and  Distribu¬ 
tion  methods.  Ottlce  systems.  .Married, 
age  45.  Avialable  on  short  notice.  Rea¬ 
sonable  salary.  A-3BS,  E.  &  1*.  I'ersonnel 
Service. 


(.Trculatloii  .Manager,  16  years'  experience, 
good  record,  6  years  in  present  position, 
put  present  paper  in  A.  B.  C.,  showed  an 
Increase  each  year,  complete  knowledge 
of  home  delivery,  little  merchant  plan, 
and  motor  routes,  very  successful  with  boy 
promotion.  Married:  good  references. 
A-363,  E.  &  P.  Personnel  Service. 


Circulation  .Manager — Fifteen  years’  ex¬ 
perience,  know  little  merchant  plan,  N.  B. 
A.,  and  insurance,  from  A  to  Z.  Prefer 
second  newspaper,  where  the  going  is 
tough.  Now  employed.  Age  27,  married. 
A-370.  E.  &  P.  I'ersonnel  Service. 


Classified  .Manager.  Now  employed  as  As¬ 
sistant  Classified  Manager  in  large  Eastern 
City  on  paper  showing  over  300,000  lines 
gain  in  1335.  Experienced’  in  directing 
phone  room  and  street  staff  activities, 
preparing  promotion  and  sales  material. 
Uutstanding  personal  sales  record.  Best 
references.  Box  A- 4 20,  E.  &  P.  Personnel 
Service. 


‘  Supenc! 
;ed  iJiib!ii4 
ilsnt.  E; 
00  rei)u:;l 


tion 


-Hudxm 
Record 
ve..  S.  I 


"He  would  make  a  dandy 
.\AT10NAL  .VVEKTISl.NU  .MA.NABER  " 

6o  uid  a  prominent  southern  publisher 
ihoK  national  department  was  function- 

iig. 

1»  years'  experience  in  advertising  agency 
fork.  10  years  as  a  newspaper  advertising 
director.  You  may  need  a  man  who  knows 
edvenising;  one  competent  to  train  the 
local  and  classified  salesmen  and  handle 
the  national  department.  References  from 
prominent  newspaper  publishers.  South  or 
Sooihweat  preferred.  Address  A-416, 
Editor  &  Publisher. 


all  ,nRi  "J  ^vertlsing — 30-year  old  display  manager, 
“*i  ••  I'Ckrs  continuous  experience,  wants  to 

improve  position.  Successfully  handling 
"torning-evening  combination  in 
si„..  rIS"**”"***'  Has  splendid  grasp 

loinea  i  merchandising.  Prefers  Southwest  or 
California.  Future  considered  above  all 
tile.  A-398,  E.  &  P.  Personnel  Service. 


-year  old 
ind,  I’"'* 
anclni 


Bvertlsing  man~15  years’  experience  a 
Image  buijder.  .Vdvertising  manager  o 
MPunts  serviced.  Capable  of  taking  en 
wi,  charge  of  department.  Now  employed 
anclni  ’igSr'**,  ?  opportunity.  Increase! 

S  CO-  clj  linage  forty  per  cent  on  Midw 

■  laiiy.  Unusual  references.  Unlvers 
Epaduate.  age  38.  —  ^ 

lonnel  Service. 

anted 


r  small:  i§ 
1  immt’-i 


JdlM-Hriter — Small  city  and  metropolitai 
^rience  in  factual  and  imaginative  fea 
®*P®rt  rotogravure  and  black 
“d  white  layouts;  Illustrations;  go  any- 
*’  references:  immediately  avail 
plWe.  A-362,  E.  &  P.  Personnel  Service. 


ing 


I  Adv.l- 

bullelttaj 
!0C  S*' 

th.  Lo-i 


_  _ ersity 

A-390.  E.  &  P.  Per- 


jR^tlve  newspaper  woman,  college  grad 
■MC'  B  years  newspaper  experience  want 
a.  connection.  Trained  thor 

Ryant  i  JR.  “  nlcalght  reporting  with  humai 
"sob”  a  specialty.  Hav( 
T  *.  I’bse  features  in  preparation  to 


sikiiT'.",  I’bKe  features  in  preparation  lo 
nmiication  book  form  which  could  be  usei 
”  "Ionian’s  page.  A-389,  E.  &  P.  Per 
■hnel  Service. 


|S"“e**'A«lvertisinK  Manager  —  One  c 
wiry  individuals  with  unlimite 
.Jk,  y  "'no  gets  things  done  quietly  an 
iMh.i  anack  for  directing  the  energy  c 
®  connection  where  applies 
"iBi?  «  sensible  economies  in  operation 
t  .A-  -dai,!  careful  promotion  methods  could  ' 
■lencsd,  imade  mutually  profitable.  Advertiser  i 
1  -i.i"  and  background  of  25  year 

^  newspaper  work.  Early  yeai 
"t'  nr*®  subordinate  positions;  since  19! 
“  Tr'_'  a’‘en  manager,  auditor,  advertisin 

-  = -“-rr  business  manager  on  daille 
ithera  of  weekly.  Prefers  paper 

f  a  fslrt^J.  *  circulation  or  over.  Anywhere 
ilatloB  ,  ea  mates.  For  further  Informatlt 
mind  Box  A-373,  care  Editor  &  Pul 

OUtaU— 


1  300,441  ■  ktet,,. 

9ls  of  i^*  -1  manager  —  ITnemployed  becau 

>Dartiim4  Middle-aged,  married.  Fiftei 

[  devirti  t.t”*  Capable.  Reference 

nd  hoi^  _  *  &  Publisher. 

witm*  - 

c*  -  ®*’*^  i^tair  Artist— e'reate  read 

liary  dressing  up  the  pages  of  yoi 

itioni  »  1^  II,  fonceful  editorial  cartoon 

)ur_o«j  ||j|7J!>“»tratlons,  column  headings 


k^,‘“'’vc“iions,  column  headings  a 
“c/'^e'l  layouts.  Y'ou  will  find 
Kladly  furnished.  Will 
110,  S— ce.  A-365,  E.  &  P.  Personnel  Se 


riuNsitted  advertising  manager — nr  assis¬ 
tant,  now  employed.  Metropolitan  city — 
complete  knowledge  of  promotion,  phone 
room,  possess  ability  to  direct  sales  staff. 
Ten  years  advertising  experience.  De¬ 
sires  tough  assignment.  Thirty-four,  mar¬ 
ried.  university.  Salary  secondary.  l.oca- 
tion  anywhere.  Prefer  personal  Interview. 
References.  840.  Box  .\-413,  E  &  I*  Per¬ 
sonnel  Service. 


Classified  .\d  Salesman:  24  yrs.  old,  wishes 
to  Join  progressive,  hard  hitting  sales 
force;  resourceful,  tireless  worker;  excellent 
on  copy;  now  employed  as  top  salesman 
(contracts  and  new  business)  medium 
sized  paper  previously  with  one  ot 
country’s  largest  classified  mediums.  Have 
car.  tfO  anywhere.  A-371,  E.  &  P.  Per¬ 
sonnel  Service. 


Copy  desk,  sports  editor  or  writer,  straight 
reporting  connection  sought.  Experienced, 
versatile  newspaperman,  30.  Broad  back¬ 
ground  on  small  city  dallies,  both  report¬ 
ing  and  editing.  Willing  to  work  and 
applicant  has  proven  ability.  Oo  any¬ 
where.  A-360,  E.  &  P.  Personnel  Service. 


Copy  reader  and  all-around  editorial  man. 
29,  married.  Now  employed  on  desk  In 
city  of  260,000,  but  wishes  new  connection. 
Experineced  as  managing  editor  in  city  of 
20,000.  Knows  all  classes  of  news,  includ¬ 
ing  sports.  Go  anywhere.  Best  references. 
A-380,  E.  &  P.  Personnel  Service. 


Display  Salesman — Ten  years  with  present 
employer,  one  of  largest  and  most  success¬ 
ful  dallies.  Skilled  in  copy  and  lay-out. 
Developing  new  accounts  and  selling  spe¬ 
cial  features  my  specialty.  Resourceful 
and  industrious.  Seek  greater  opportuni¬ 
ties  and  earnings.  Prefer  South,  will  go 
anywhere.  A-401,  E.  &  P.  Personnel  Ser¬ 
vice. 


IF  you  SEEK 
A  NEWSPAPER  JOB— 

1.  Thrts  40-word  "tiluatton**  adi  In  EDITOR  Ji 
PUBLISHER. 

S.  A  3-monlh  lubicriDlion,  or  exianilon,  to 
EDITOR  a  PUBLISHER. 

3.  Ratistration  with  E  A  P  Parsonnal  Sarvica 

for  lix  monthi. 

4.  Praparation  by  ui  of  100  panonal  bul- 

laHnt  aboat  your  quallReations  and  ax- 
parianeai  with  your  snapshot  Includad 
tharaon.  Thasa  wa  sand  to  nawspapars 
naadins  a  man  of  your  ablllUas. 

DRAFT  an  ad  now  If  you  ara  saaklng  a  nawt- 
papar  connaction,  and  sand  It  lo  us  wHh 
S5.00  ehack  or  monay  ordar,  lo  eovar  all 
lha  abova  sarvlcas.  A  raylsballon  blank 
will  than  ba  sani  you.  A  raasonabla  ad¬ 
ditional  parcanlafa  eharga  will  ba  mada 
whan  and  if  a  position  Is  sacurad  Ihroath 
oat  sarvkas. 

E  &  P  PERSONNEL  SERVICE 

anothar  EDITOR  A  PUBLISHER  sarvica. 

1700  Timas  Bldf.,  Timas  Squata,  N.  Y.  C. 

NOTE:  Aflar  you  raiislar,  notify  us  promptly  of 
any  chanta  of  adorass. 


Editor  with  successful  Juurnulistic  and 
liusiness  experience  open  fur  pusitiun  with 
future  iiossibiliiies.  Young  enough  to  in¬ 
spire  and  energize;  old  enough  to  have 
wide,  practical  knowledge.  Forceful,  ver¬ 
satile  writer.  Healthy,  vigorous,  clean 
living.  industrious.  Total  abstainer. 
A-38;,  E.  &  1*.  Personnel  Service. 


Editor,  editorial  writer,  wants  position, 
daily  or  weekly  combination.  Forceful 
writer.  .Metropolitan  and  country  experi¬ 
ence.  Newspaper  or  magazine.  Address 
Box  A-406,  Editor  &  I’ublisher. 


Editors — I  can  get  and  write  the  news, 
read  copy,  sell  advertising.  1  hate  good 
references  and  lots  of  ability.  Newspaper, 
magazine  or  publicity  connection  consid¬ 
ered.  Box  A- 378,  E.  &  P.  Personnel  Ser¬ 
vice. 


Editorial  man — 36,  now  news  editor  city 
100,030;  married;  16  years’  experience. 
Handled  all  desks,  makeup,  slut.  Under¬ 
stand  world,  city,  financial  news.  Used  to 
full  responsibility;  not  afraid  of  work; 
steady;  temperate;  clean  record.  Rooking 
for  future.  I’refer  West.  Southwest,  but 
would  go  nearly  anywhere.  Know  Spanish. 
.\-382,  E.  ii  1*.  Personnel  Service. 


Editorial  Man — 33  years  old,  five  years  re¬ 
write  and  associate  editor  with  King 
Features  Syndicate,  six  years  general  as¬ 
signments  for  New  York  dallies,  criticism, 
copy-reading.  Also  magazine  writing,  pub¬ 
licity.  Married,  has  car,  will  go  anywhere. 
A-376,  E.  &  P,  I’ersonnel  Service. 


Editorial  .Man,  capable,  all  desks  or  on 
assignment,  seeks  managing  editorship  on 
small  daily  or  desk  job  with  organization 
where  merit  brings  promotion.  14  years’ 
daily  experience.  34  years  old.  Married, 
reliable.  Best  references  from  present  em¬ 
ployers.  A-361,  E.  &  P.  Personnel  Service. 


Foreman  —  Thoroughly  competent  all- 
around  printer  with  executive  ability. 
Y’ears  of  experience  handling  men  and 
composing  room  problems.  Exceptional 
ability  in  creative  layout.  Held  low  page- 
cost  record  with  chain  newspaper  organ¬ 
ization.  Highest  type  character  and  busi¬ 
ness  references.  Go  anywhere.  .\-372, 
E.  &  I*.  Personnel  Service. 


General  Manager — Somewhere  there  is  a 
publisher  who  is  thinking  of  retiring,  yet 
leave  his  business  in  capable  hands.  This 
mature  and  thoroughly  experienced  news¬ 
paper  man  of  34  years,  nordic  descent,  both 
editorial  and  advertising  experience,  col¬ 
lege  trained,  knows  printing,  now  employed 
as  advertising  manager  and  assistant  to 
publisher  would  like  to  open  negotiations 
with  him.  Box  A-405,  E.  &  P.  I'ersonnel 
Service. 


I  am  an  expert  stenographer  with  Mis¬ 
souri  B.  J.,  1933,  and  newspaper  experi¬ 
ence;  qualified  to  handle  competently  re¬ 
sponsible  position  In  newspaper  or  maga¬ 
zine  office.  Can  go  anywhre,  U.  S.  or 
Canada.  References  from  leaders  in  pro¬ 
fession.  A-419,  E.  &  P.  I’ersonnel  Service. 


Magazine  Traffic  Manager  and/or  News¬ 
stand  Sales  Manager.  33.  seventeen  years’ 
experience  in  New  Y’ork  City  and  Chicago. 
Now  employed  in  similar  capacity  in  Chi¬ 
cago.  Experience  covers  all  methods  of 
sales  distribution.  Available  on  short 
notice.  I.ocate  anywhere.  A-399,  E  &  P 
Personnel  Service. 


Mechanical  Superintendent — 4  0  years  old; 
twenty  years’  experience  In  charge  of  com¬ 
posing  room  of  one  of  America’s  largest 
newspapers;  thoroughly  competent  to 
handle  all  mechanical  departments:  ex¬ 
ceptional  executive  and  result  getter:  de¬ 
sires  connection  in  East.  Excellent  refer¬ 
ences.  A-377,  E.  &  P.  Personnel  Service. 


Newspaper  .Ydvertising  Man,  fully  equipped 
in  all  its  branches  wants  to  connect  with 
a  newspaper  anywhere.  Highest  endorse¬ 
ments  and  from  previous  employers. 
A-418,  E.  &  P.  Personnel  Service. 


News  Executive— 18  years’  experience,  last 
13  years  leading  Eastern  daily,  all  depart¬ 
ments.  Age  40.  Married.  Take  full  edi¬ 
torial  charge  small  city  daily,  preferably 
one  which  needs  building  up.  Sense  of 
community  responsibility.  Bright,  aggres¬ 
sive  news  policy.  A-385,  E.  &  P.  Personnel 
Service. 


Newspaper  Executive,  25  years*  experience 
as  assistant  business  manager,  advertising 
manager,  branch  manager  large  repre¬ 
sentative  seeks  similar  position.  Proven 
records,  exceptional  producer  all  depart¬ 
ments  advertising,  money  maker  and 
saver.  Age  45,  Protestant.  gentile, 
widower,  dependents,  clean  cut,  pleasing 
personality.  A-393,  E.  &  P.  Personnel 
Service. 


I’roiiiutiun  .Man  —  Copywriter,  experienced 
planning,  writing,  production  of  auver- 
tising  and  circulation  promotion  by  dis¬ 
play  and  direct  mail  with  .New  Yora  pub- 
lisner;  has  written  advertising  agency 
copy  and  liandled  magazine  circulation  de¬ 
tails;  age  23,  married,  college  graduate, 
employed,  available  two  weeks  notice, 
i.ocate  anywhere.  .V-335,  E.  &  1’.  I’erson¬ 
nel  Service. 


Reporter — Which  Southern  editor  will  give 
energetic  young  Dutchman,  22,  now  in 
East,  the  opportunity  to  use  his  well- 
planned  European  education  in  newspaper 
work.’  Eight  years  high  scliooi  and  col¬ 
lege  in  Holland,  Berlin  and  l.ondon;  four 
languages.  Wishes  position  as  reporter. 
Will  bring  you  a  wealtii  of  European 
material  for  interesting  features.  Begin¬ 
ner’s  salary.  .V-334,  E.  Ji  P.  I’ersonnel 
service. 


Reporter — Two  years.  Kansas  City  Star; 
B.  J.,  Missouri  University;  age  23;  single; 
dependable;  go  anywhere;  good  references. 
A-4U2,  Editor  Ji  I'ublisher. 


Secretary  to  editor,  publisher  or  educa¬ 
tional  field  leader,  young  man,  eight  years 
advertising  experience  with  large  New 
York  newspaper;  proven  intelligence,  char¬ 
acter.  loyalty.  New  York  or  elsewhere. 
A-337.  Editor  Ji  I’ublisher. 

Sports  Editor — liolumnist  who  believes  the 
fan  who  pays  is  more  deserving  than  the 
promoter.  Excellent  background  and  rec¬ 
ord.  (Big  papers.)  Thorough  knowledge 
sports  and  newspapers.  Human  interest 
style.  Expert  in  promotions.  Good  health, 
temperate,  unafraid  of  work.  A-411, 
E.  &  1*.  I'ersonnel  Service. 


Y’oung  Journalist,  21,  who  graduates  from 
University  of  Michigan  in  June,  desires  to 
contact  small  daily  or  weekly  publisher 
who  is  seeking  a  young  man  to  break  Into 
field  with  the  ultimate  aim  that  the  latter 
will  eventually  purchase  plant.  A-3b4, 
E.  &  1’.  Personnel  Service. 


Young  .Man  with  twelve  years’  executive 
circuiation  experience  with  full  knowledge 
of  the  New  Deal  Circulation  System,  vvouid 
like  to  make  connections  with  a  large 
Metropolitan  newspaper,  either  as  circula¬ 
tion  manager  or  city.  The  New  Deal  Sys- 
lem  accompanies  my  services.  A*4uu» 
E.  &  R.  Personnel  Service. 


Young ‘Man,  25.  university  graduate  in 
circulation  again  after  15  months  soft 
berth  with  government,  is  homesick  for 
good  stiff  beat  on  any  newspaper  any¬ 
where.  Experienced  sports,  copy  desk,  in¬ 
cluding  wire,  feature  or  general  news 
routine.  Also  handle  gratlex.  .Any  salary 
considered.  A-369,  E.  &  P.  Personnel  her- 
vice.  _ 


Mechanical  Equipment  for  Sale 


Magniilcent  Press 

FOR  S.ARE  OR  TRADE 
\  Hoe,  three  unit  Sextuple,  with  two 
high-speed  folders.  Press  prints  8  col¬ 
umns.  21  inches  in  length  with  22  3-4  cut- 
)ff  Machine  in  excellent  condition  and  can 
be  seen  In  operation  at  any  Hthf- 

Due  to  changing  conditions  this  press 
ivlll  be  sacrificed  at  half  its  real 
Would  consider  trade  In  on  a  good  three- 
ieck,  single  width  machine.  ,  „ 

Mr.  I’ublisher,  here  is  a  wonderful  op¬ 
portunity  for  you  to  get 
Metropolitan  press  for  practically  nothing, 
but  you  will  have  to  act  , 

Address;  The  Independent  Publish^g 
Company,  1065-67  ’Wisconsin  Avenue,  N.  W.. 
Washington.  D.  C. _ _ 

I’amDliell  Web  Perfecting  press  with  com¬ 
plete  stereotyping 

roller.  Will  take  stock  for  same  in  a  dally 
newspaper.  Press  and  all  other  machinery 
in  good  condition.  Address  Omaha  I^l'Y 
Tribune,  1307  Howard  St.,  Omaha.  Neb. 


>oubIe  Tall  Cutter,  used,  for  use  in  con- 
lection  with  Goss  Press,  .sheet  cut  is  2S 
Standard-Freeholder,  Cornwall,  Ont., 
'anada 


nviiiE  into  new  buildinp  makes  available 
pril  1.  twenty-four  pajie  Hoe  Stereotype 
'ess  equipped  with  electrical  safety  but- 
ns  twenty-five  h.p.  motor,  plate  shaver, 
id  trimmer.  Bargain  for  cash  on  floor, 
I  daily  operation.  Hickory  Daily  Record, 
Ickory.  X.  C. 


Rebuilt  Model  S  Linotype,  guaranteed  like 
lew;  priced  low.  Also  Models 
iOO  fonts  mats.  Faynp  &  Walsh  Corp.,  180 
.afayette  St..  New  York.  Canal  6-6877. 

[Jnotvpes— 1.  5,  8.  11.  13,  19.  25.  Inter- 
ypes  B  and  C.  All  guaranteed.  Terms. 
lOFMANN  MACHINERY  &  ENGRAVING 
70.,  413  I.afayette  St..  New  Y’ork  City. 


Mechanical  Equipment  Wanted 

Vanted  to  But:  Single  or  double  width, 
our  or  live  deck,  W'ebb  press.  21V>  or 
2ii"  cut-off.  State  all  details.  A-386. 
Editor  &  Publisher. 


Newspaper  Man,  now  employed.  15  years’ 
experience  In  news,  advertising  and  pro¬ 
motion,  Is  prepared  to  discuss  the  man¬ 
aging  editorship  of  a  daily  newspaper  with 
present  or  potential  circulation  of  20.000 
to  30,000.  A-367,  E.  &  P.  Personnel  Ser¬ 

vice. 


Newspaper  pressman  with  many  years  of 
experience  as  superintendent  of  press  de¬ 
partment  desires  position  In  East.  Have 
been  operating  Sextuple  and  Color  presses, 
printing  daily  and  Sunday  paper  Including 
8  page  color  comic  and  color  magazine 
section.  A-322,  E.  &  P,  Personnel  Service. 


Engraving  Department  Equipment,  all 
standard  brands,  new  and  trade-in.  Esti¬ 
mates  furnished.  E.  T.  Sullebarger  Co.. 
116  John  St.,  New  York  City. 


Photo-engraving  equipment  for  sale,  com¬ 
plete  plant  or  any  part.  Miles  Machine 
Co..  18  E.  16th  St..  N.  Y. 


Newspaper  Supplies 


Stereotype  and  Pressroom  Supplies — Elec¬ 
tric  Matrix  Scorching  Machines.  Amerlcaiv 
Publishers  Supply,  Box  111,  West  Lynn, 
Mass. 


as  I  found  them  recorded 


_  in  one  news¬ 
paper  office : 

“Editors :  Any  report  in  connection 
with  the  incident  of  conccalinff  secret 
documents  by  a  Miss  Kuwa  Uagachi,  a 
typist  in  the  employ  of  the  Police  Af¬ 
fairs  Board  of  Manchukuo,  is  to  be 
suppressed.” 

“Editors:  Do  not  publish  any  news 
in  regard  to  the  removal  of  the  remains 
of  Chang-Tes-Lin.” 

“Editors:  You  are  hereby  advised 
not  to  publish  any  news  other  than  that 
himself  disposed  to  favor  the  timid  selected  by  the  Navy  office  in  regard 
■  to  the  Grand  Naval  maneuvers  to  be 

held  in  1935,  or  items  which  can  be 
surmised  as  referring  to  the  following: 
Time  and  place  of  maneuvers ;  for¬ 
mation  of  the  participating  units;  mat¬ 
ters  concerning  research,  practice  and 
equipment  used.  Newspapers  publish¬ 
ing  the  aforementioned  shall  be  sup¬ 
pressed.” 

“Editors:  The  newspaper  is  liable  to 
suppression  for  publication  of  matter 
concerning  the  condition  of  various 
banks  in  Yamagata  Prefecture  which 
are  disturbing  the  public  and  are  detri¬ 
mental  to  the  credit  of  money  circula¬ 
tion  organs.” 

“Editors:  Do  not  publish  news  con¬ 
cerning  the  arrest  of  Korean  malcon¬ 
tents.” 

“Editors:  Do  not  mention  plans  to 
build  a  railway  between  Harbin  and 
Yoyogi.” 

“Editors :  The  case  of  Doctor 

Shumei  Okawa  for  violating  the  ex¬ 
plosive  control  law  is  not  to  be  pub¬ 
lished.” 


By  MARLEN  PEW 

The  militarist  uprising  in  Japan,  ac-  is  -  . 

companied  by  such  brutal  assas-  minority  that  forsees  tragic  results  to 
sination  as  can  scarcely  be  credited  by  Japan  from  continued  militaristic  ruth- 
civilized  men,  of  course  was  under  cover  lessness.  However,  the  military  clique 
of  the  brass-bound  censorship  that  is  a  was  in  absolute  power  two  months  ago, 
permanent  fixture  in  that  country,  and  no  newspaper,  periodical  or  book 
though  applving  more  to  the  local  news-  was  voicing  any  opposition.  Indeed,  so 
liapers  than  to  the  correspondents  rep-  far  as  the  public  prints  were  concerned, 
resenting  the  press  of  the  outside  world,  there  was  not  even  a  controversy. 

I  recently  had  a  peek  behind  the  Liberalism  was  only  discussed  among 
scenes  at  the  Japanese  censorship,  and  friends  in  whispers.  I  went  into  the 
can  readily  understand  what  terror  the  country  one  day  to  interview  a  govern- 


Japanese  newsman  who  sells  extras 
riusively,  yelling  “gogai,”  ring 
sleighbells  and  wearing  uniform  t 
plied  by  the  newspaper. 


beaten  to  death  in  his  cell  by  a  poke 
officer  during  a  third  degree.  Curioush 
it  was  solemnly  announced  that  tlx 
Coroner’s  verdict  in  the  case  was 
“Death  was  due  to  over-exertioa” 

On  another  occasion  Japan  Timt 
owned  by  Japanese,  but  published  in  tht 
English  language,  ran  a  small  item  from 
Washington  on  its  first  page,  raerd) 
stating:  ‘There  was  no  comment  hoi 
today  on  the  maneuvers  of  the  Japanee 
NavT.”  The  censor  had  ordered  all 
news  on  that  subject  suppressed,  anc 
so  the  Sunday  edition  of  the  Times  w- 
destroyed  insofar  as  it  was  possible  t 
reclaim  the  distributed  copies. 

Some  40  people  were  seen  at  wo 
in  the  censorship  Bureau  of  the  .MeU; 
politan  Police  Board.  They  were  bu- 

. .  reading  all  printed  matter  enter;:, 

Tlie  police  Japan  and  also  local  magazines,  bc;*- 


The  ban  book  contains  many  orders 
which  urge  the  publication  of  news 
along  certain  slants,  but  usually  such 
matter  is  influenced  by  officials  who 
work  with  reporters  covering  the  va¬ 
rious  government  offices.  In  one  re¬ 
spect  the  censorship  is  quite  fair  in  that 
newspapers  are  advised  in  advance  of 
coming  events  and  are  warned  to  treat 
them  according  to  specification.  For 
instance,  the  formation  of  the  “puppet”  „  - 
Manchukuo  government  was  known 
long  in  advance  of  the  fact  through  an 
announcement  to  the  press  by  the 
foreign  office,  of  course  held  under  ban. 

Editors  were  told  when  the  story 
should  be  released.  One  leading  news¬ 
paper  in  Tokio,  Niclii-JJichi  Shimbwt, 
stated  in  a  previous  edition  on  the  re¬ 
lease  day  that  there  would  be  “interest¬ 
ing  news  from  Manchuria.”  - .  .  ..  . 

raided  the  office  instantly  and  burned  and  newspapers. 

of  the  paper.  Another  detail  of  censors  was  foiij 

1  read:  “Editors:  You  operating  at  the  office  of  the  public 
that  an  embargo  has  prosecutor.  The  latter  censorship 
an  the  case  of  murder  seems  mainly  to  concern  local  ixnitb! 
ear  Rokkakudo,  Matsuy-  and  judicial  matters.  The  press  mu>: 
October,  and  the  taking  not  in  any  way  interfere  with  justia  H 

_ rings  pass  book  and  gold  the  publication  of  news  which  wulc 

watch  and  the  case  of  murder  of  Mrs.  displease  the  police  or  prosecu^  off 
Toyo  Muramatu,  of  No.  4  Shinsyo,  cials.  Occasionally  censors  will  ori; 
Kyoto,  and  the  case  of  Matsuyama  an  editorial,  which  is  running  on  i 
Castle.  I)ress,  killed  out  and  in  such  ca.s«s  ffi 

“Kun  Hirata,  public  prosecutor.”  editor  replates  and  the  column  r® 
A  ban  was  placed  on  the  arrest  of  blank. 


TN  newspaper  Japan 

“ban  book,”  or  many 
Pasted  in  order  are 
paper  on  are  orders 

the  police,  the  Foreign  Office,  or 
other  government  offices,  to  govern 
Matsutaro  Shoriki,  Publisher  Tokyo  what  the  local  press  shall  or  shall  not 
Yomiuri  say  on  any  imaginable  subject.  These 

orders  are  tabulated  and  there  is  an 
uprising  struck  in  the  offices  of  the  editor,  or  several  of  them,  assigned  to 
great  newspapers  of  the  leading  cities,  the  duty  of  reading  all  copy  with  a 
as  well  as  among  the  correspondents  of  view  to  conserving  the  bans.  Some- 
the  services  and  newspapers  of  America  times  mistakes  happen,  and  immediately 
and  England.  Censorship  is  a  huge  and  the  editor  is  on  the  carpet  before  a 
glistening  blade  of  Damocles  hanging  room  full  of  censors,  with  angry  eyes, 
over  the  head  of  every  public  writer  in  Not  infrequently  a  violation  is  met  with 
the  Island  Empire,  but  the  ban  of  the  an  order  to  burn  the  entire  edition.  It 
Government  is  not  nearly  so  fearsome  papers  have  gone  on  the  street,  they  been  placed 
as  is  the  dagger  of  the  half-mad  zealot,  must  be  recaptured.  No  editor  in  his 
usually  a  nationalist  with  military  bent,  right  mind  would  think  of  deliberately 
who  takes  on  himself  the  private  re-  resisting  an  order,  or  attempting  in  any 
sponsibility  of  avenging  any  real  or  way  to  evade  it. 

fancied  opposition  to  the  Government.  Naturally,  I  was  curious  to  see  what 
The  state,  in  his  view,  means  the  Sun  type  of  news  was  being  censored,  and 
God,  personified  by  Emperor  Hirohito,  to  my  surprise  found  that  the  list  in- 
and  when  such  assassin  wields  a  lethal  eluded  not  only  military  matters,  but 
weapon  it  is  with  mind  inflamed  by  financial,  social  and  even  business  news, 
morbid  national  patriotism,  coupled  with  Here  is  a  literal  translation  of  bans 

religious  fanaticism.  All  newspaper  _ 

offices  as  well  as  many  government  of-  ^ 
fices,  live  in  deadly  fear  that  some  such 
censor  will  suddenly  feel  im- 
for  God 

when  was  Japan 
recently  newspapermen  me 
stances  murder  to 

hair  of  the 
on 


Therefore  it  was  no  surprise 
this  week  when  complete  censor¬ 
ship  fell  on  the  red  scene  at  Tokyo 
after  militarists  had  murdered  high 
public  officials  in  a  merciless  raid.  It 
is  inconceivable  to  those  who  knew 
such  men  as  Takahashi,  Wantanabe, 
Saito  or  Okada,  that  any  act  of  their’s 
could  fairly  be  regarded  as  unpatriotic  or 
justifying  even  the  insane  fury  of  the 
sullen  Fascist  zealots,  but  one  finds  out 
in  Japan  that  human  life  may  be  held  in 
small  estimate  and  even  a  breath  of 
suspicion  may  be  good  enough  to  serve 
as  a  death  warrant. 

A  rising  tide  of  liberalism  exists  in 
Japan,  and  I  was  told  that  the  Emperor 


in  the  composing  room  that  the 
could  not  be  published  for  one  day.  J 
significance  of  this  is  that  the  “ 
is  one  of  the  two  great  leading 


papers  owned  by 

’ — — - ^ ^  tinguished  and  very  rich  fanuljM’ 

Scene  in  editorial  room  of  Tokyo  Nichi-NichL  Japanese  newspapers  employ  generally  regarded  as  so  conserv**!'* 

huge  suffs.  (Continued  on  page  44) 
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FIRST 

in  Milwaukee 


TEBfTH 

in  the  Xation 

in  Total  1935  Advertising  Linage 

★ 

Among  Milwaukee  Papers  The  Journal  Was 

FIRST  in  Total  Linage  by  139% 

FIRST  in  Retail  Display  by  107% 

FIRST  in  General  Display  by  132% 

FIRST  in  Classified  by  127% 

FIRST  in  Every  Major  Classification 

Authority:  Media  Records,  Excluding  "American  Weekly"  and  "This  Week" 
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EDITOR  &  PUBLISHER  ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 

Analysis  of  1935  Statistics  Compiled  for  369  Nevrspapers  in  95  Cities  by  Media  Records,  Inc.,  Showing  Retail,  Gena’al,  Auto¬ 
motive,  Financi^,  Classified  and  Total  Advertising 


{Copyright,  1936,  by  Kditor  &  Publisher  Co.) 


Newspaper  linage  for  the  year 
1935  is  presented  in  this  issue  in 
two  groups — statistics  for  369  newspa¬ 
pers  in  95  cities  compiled  by  Media 
Records,  Inc.,  on  pages  II-X,  and 
statistics  for  1,095  newspapers  in  793 
cities,  compiled  by  Editor  &  Publisher 
from  reports  returned  by  newspapers, 
on  pages  XII-XIX. 

The  lirst  group  is  shown  according  to 
the  regular  Media  Records  structure, 
breaking  the  total  down  under  the 
heads  of  retail,  general,  automotive, 
financial,  and  classified  linage.  The 
legal  linage  shown  in  Media  Records 
reports  is  not  listed  for  individual  news¬ 
papers.  For  this  reason,  the  total  ad¬ 
vertising  column  is  not  the  arithmetical 
sum  of  the  classifications  which  precede 
it. 

According  to  the  Media  Records  sum¬ 
mary,  365  newspapers  in  95  cities  pub¬ 
lish^  during  1935  10,000.000  display 
advertisements  for  more  than  100,000 
advertisers.  The  total  advertising  in 
this  group  during  the  year  was  1,901,- 
074.250  agate  lines,  with  an  estimated 
money  value  in  excess  of  $400,000,000. 
The  breakdown  by  classes  follows: 

Agate  Lines 

Retail .  1,092.660,211 

General  .  332,785,287 

-Automotive  _  108,590,024 

Financial .  34,425,119 

Total  Display.  1,568,460,641 

Classified  .  300,247,167 

Legal  .  32.366,442 

T  otal  -Adver¬ 
tising  .  1,901,074,250 

This  volume  of  advertising,  in  which 
almost  every  large  city  in  the  United 
States  and  Canada  is  represented,  ac¬ 
counts  for  nearly  50  per  cent  of  the 
agate  linage  reported  for  all  newspapers, 
and  accounts  also  for  about  80  per  cent 
of  the  total  investment  in  newspaper 
advertising  last  year. 

Of  the  total  volume,  retail  advertising 
produced  5_7.4  per  cent  in  lines,  probably 
less  than  50  per  cent  in  dollars.  Gen¬ 
eral  advertising  made  17.5  per  cent  of 
the  total  linage,  and  probably  topped  20 
per  cent  of  total  money  value.  Auto- 
motive_  advertising,  a  laggard  for  most 
of  1935,  turned  in  5.7  per  cent  of  the 
total  space,  with  an  estimated  propor¬ 
tion  of  about  7  per  cent  of  dollar  vol¬ 
ume.  Financial  advertising  picked  up 


slightlv  during  the  year,  but  its  ratio  of 
1.8  iier  cent  is  still  far  below  pre-1932 
levels,  both  in  linage  and  dollars.  Clas¬ 
sified  volume  was  15.7  per  cent  of  lin¬ 
age  and  slightly  under  20  per  cent  in 
revenue  value.  Legal  volume  was 
slightly  less  than  that  of  financial  ad¬ 
vertising.  These  proportions  may  be 
regarded  as  normal,  as  with  decimal 
variations  they  have  prevailed  in  large 
volumes  of  newspaper  advertising  for 
more  than  15  years,  except  at  the  depth 
of  the  depression  in  1932  and  1933. 

-A  similar  analysis  has  not  been  pos¬ 
sible  for  the  second  group  of  newspa- 
lier  figures,  but  “sampling”  calculations 
indicate  that  if  the  linage  was  similarly 
presented  the  proportions  would  be 
similar.  In  these  figures  the  old  standard 
breakdown  is  used — retail(local)  ;  na¬ 
tional  (general),  classified,  legal,  and 
total.  -Automotive  and  financial  are  dis¬ 
tributed  betweeti  retail  and  general 
classifications,  making  direct  comparison 
with  the  Media  Records  figures  im¬ 
possible. 

In  these  figures  is  the  only  compre¬ 
hensive  record  of  newspaper  advertising 
outside  of  metropolitan  centres.  It  is 
not  complete — the  tabulations  combined 
will  include  about  60  per  cent  of  all 
English  language  daily  and  Sunday 
newspapers,  but  this  60  per  cent  can  be 
considered  as  having  90  per  cent  of  the 
newspaper  advertising  dollar  investment. 

In  an  early  issue.  Editor  &  Pub¬ 
lisher  will  present  a  new  analysis  of 
last  year’s  newspaper  advertising — the 
linage  totals  used  by  all  general  (na¬ 
tional)  advertisers,  as  measured  by 
-Media  Records.  This  compilation  is 
now  being  prepared,  and  will  be  pub- 
lishetl  as  soon  as  the  necessarily  exten¬ 
sive  classification  and  checking  opera¬ 
tions  are  completed. 

POWER  OUT  IN  EL  PASO 

For  Second  Time  in  Year  Electric 
Union  Strikes 

El-  P.vso,  Feb.  27 — For  the  second 
time  within  a  year,  El  Paso  newsiiapers 
today  faced  the  problem  of  running 
their  presses  and  machines  without 
benefit  of  the  El  Paso  Electric  Co., 
which  normally  supplies  light  and  power 
for  the  city. 

■A  strike  of  union  i>ower  workers 
jwralyzed  the  city. 

Caught  by  surpise  during  a  similar 


strike  one  year  ago,  local  newspapers 
had  prepared  themselves  by  installing 
stand-by,  gasoline-engine  driven  gen¬ 
erating  plants. 

The  7'ihicj  already  had  gone  to  press 
when  the  switches  at  the  power  plant 
were  pulled  at  3 :53  a.  m.  Its  crews 
returned  and  succeeded  in  getting  out 
an  extra,  although  the  emergency  plant 
was  so  weak  that  all  lights  had  to  be 
turned  out  to  lessen  the  load. 

The  Hcrald-Post  got  out  extras  after 
a  hard  struggle  with  a  balky  emergency 
plant.  The  World  News  had  taken 
out  its  emergency  plant  and  was  unable 
to  publish  its  editions  until  the  utility 
had  resumed  service  in  the  afternoon. 

HAS  HOOF  CO.  ACCOUNT 

The  Hoof  Products  Comiiany,  Chi¬ 
cago,  manufacturer  of  Hoof  governors, 
has  placed  its  advertising  account  with 
Critchtield  &  Company,  Chicago.  Be¬ 
ginning  in  February,  trade  pajiers  and 
national  magazines  will  be  us^. 

NAMED  CELOTEX  AD  CHIEF 

Celotex  Corporation,  Chicago,  has 
announced  appointment  of  LeRoy  Staun¬ 
ton  as  advertising  manager.  He  was 
formerly  merchandise  advertising  man¬ 
ager  of  Westinghouse  Electric  &  Manu¬ 
facturing  Company. 


AKRON.  OHIO 


JOHN  J.  CAREY 

John  J.  Carey,  for  40  years  well 
known  in  advertising  and  theatrical  dr- 
cles  in  New  York,  died  this  week  at  hii 
home,  130  Fort  Washington  avenue,  five 
days  before  his  65th  birthday.  He  worked 
until  Feb.  12  in  his  capacity  as  account 
executive  with  the  Blaine- Thompson 
Company  of  321  West  44th  street. 
fore  joining  Blaine-Thompson  six  years 
ago,  Mr.  Carey  was  vice-president  oi 
thi-  Capehart-Carey  agency  in  the 
Times  Building.  Specializing  through¬ 
out  in  theatrical  copy,  he  was  for  yean 
close  to  the  Shuberts,  the  Metropolitan 
(Jliera  Company  and  other  important 
Broadway  interests. 

Survivors,  besides  Mrs.  Carey,  are 
a  brother,  Edward,  and  three  sisters. 

RETURNS  TO  ADVERTISING 

BriKike.  Smith  &  French,  Inc,  of 
Detroit  and  New  A’ork,  has  lieen  named 
advertising  counsel  for  the  Clipper  Belt 
Lacer  Company  of  Grand  Rapids, 
-Mich.,  manufacturer  of  clipper  belt 
laccrs,  hooks  and  belt  cutters.  -After  an 
absence  of  almost  ten  years  from  the 
national  advertising  field,  the  company 
will  again  take  space  in  national  maga¬ 
zines.  as  well  as  in  dealer,  trade  and 
e.xport  publications,  also  using  direct 
mail. 
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Betail 

laeDeral  Automotive  Financial 

Total  Ad- 

CISIm  aad  Newapapers 

IHsplu.v  l>i«|iln.v 

IHaplay 

Claaaifled  vertialOB 

Time'^-IVess  . 

.(K) 

.i.181.191 

702,917 

320,205 

58,285 

981,269 

7,359,888 

Times*  Press?  . 

.(S) 

1.654.001 

252,181 

214,798 

33,880 

513,680 

2,668,791 

Beacon  Journal  . 

.(K) 

8.040.83b 

1,469,177 

039,170 

96,933 

2,141,672 

12,562,004 

ALBANY,  N. 

Y. 

Knickerbocker-Press  .. 

.(.M) 

1,583,528 

631,094 

143.808 

117,818 

943,942 

3,807,594 

Knickerbucker- Press 

.(S) 

440,984 

173,561 

136,918 

83,069 

211,406 

1,046,902 

News  . 

.(K) 

3,986,394 

1,246,675 

512,996 

137,075 

927,630 

6,864,841 

TimesL’nion  . 

.(E) 

3,627,484 

1,355,250 

469,424 

100,756 

811,265 

6,934,883 

*Times-Union  . 

.(E) 

674,563 

928,472 

240,006 

96,767 

179,870 

2,120,468 

ALBUQUERQUE 

,  N.  M. 

lournal  . 

.{.VI) 

2,158,537 

676,655 

336,511 

47,092 

456,946 

3,710,644 

Journal  . 

.(S) 

392,390 

76,131 

55,583 

3,231 

92,658 

620,718 

Tribune  . 

.(E) 

2,331,190 

623,381 

345,926 

42,324 

454,016 

3,830,177 

ATLANTA, 

GA. 

ConMiluilou  . 

.<-M) 

3,070,611 

1,003,692 

318,871 

166,955 

1,113,308 

5,765,522 

Constitutiun  . 

.(S) 

1,441,191 

249,946 

97,577 

12,552 

398,208 

2,200,387 

tieorgiaii  . 

..(E) 

3,225,187 

664,939 

223,822 

101,044 

771,618 

4,988,648 

*.\nierican  . . 

..(S) 

776,743 

938,364 

203,056 

40,816 

284,686 

2,248,454 

Journal  . 

.(E) 

4,671,400 

1,196,500 

315,192 

136,820 

1,088,056 

7,427,455 

ilournal  . 

..(S) 

1 ,040,602 

316,036 

164,421 

34,058 

547,864 

2,107,571 

ATLANTIC  CITY,  N.  J. 

t  Press-Union  . 

.(M) 

2,710,138 

861,742 

308,638 

28,182 

527,869 

4,609,460 

Press-Union  . 

.(S) 

481  006 

15,276 

32,740 

2,784 

128,971 

662,013 

•Includes  American 

Weekly  linage. 

t.\tlantic  City  Press-Union 

1,  morning 

and  evening,  sold  in 

cumbination  only. 

Linage  of 

one  edition  (morning)  only  is  given 
{Includes  This  Week  linage. 
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I - HERE  IS  MORE  PROOF  — 

CLASSIFIED  LINAGE  EVENING 
PAPERS 

Newark  Evening  News .  2,542,802 

Deboit  News] .  2,286,560 

Washington  SUr .  2,222,720 

Oakland  Tribune .  2,172,635 

AKRON  BEACON  JOURNAL  .  .  2,141,672 

M  edia  R  ecords  Report,  First  Fijty  Evening  Neivspapers,Year, 1935 • 

0  Buying  Response,  available  to  you  in  the 
Akron  Market  is  definitely  reflected  in 
the  Beacon  Journal’s  classified  Standing. 

AKRON 

BEACON 

JOURNAL 
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ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 


(Continued  from  page  II) 


cum  and  NVu^paiMT* 


Krtnll 

Diklilay 


Ceiirral  AutomotUr  FlniiiM-tnl 
Itlaplay  DIaplay  DUplay 


Total  Ad¬ 
vert  IhIdk 


•  \»f rican  . 

...IS) 

1.938,537 

'J66.679 

238,431 

9,325 

612,436 

3,769,925 

Vt*»  I’"*'  . 

.  . .  (  K 1 

6.592,263 

1.353.532 

504,959 

173.324 

1.284  452 

10.023.274 

...(Ml 

1.651,961 

1.821.818 

422.187 

285,934 

1.7.34,904 

6.017,650 

...(E) 

8,268.901 

1.839,515 

605.036 

171.837 

1 ,661  .b67 

12.581.775 

...(.8) 

3,128.118 

562.179 

245,126 

4,623 

764,567 

4,704.641 

BANGOR.  ME. 

C.«Bieri':al  . 

.  ..IK) 

1.322.580 

482.784 

163.478 

38,033 

547.630 

2.u4 1.698 

New*  . 

..  .(.M) 

2.293.750 

1,125.004 

357.486 

25.296 

539.312 

4.414,364 

BIRMINGHAM 

,  ALA. 

Kft  Herald  . 

.  . .  (  M  ) 

1.947.231 

1.078.558 

254.371 

122.858 

513,735 

4.010,594 

iVtwvAge-lkrald  . 

....t.8) 

1.584.136 

439.179 

197.323 

96.591 

39S.5 17 

2.716.360 

\>« . 

....(E) 

4.026.488 

1.084,167 

.’06,186 

120.494 

515.0.82 

(..064.987 

Fob . 

....(E) 

2,.306.418 

696.342 

255.100 

65.570 

510.457 

3.895,412 

BOSTON.  MASS. 

Record  . 

. . .  ( .\n 

2.160.975 

639,411 

26.064 

6.50(1 

".=94 

3.117.352 

•  tdrerli-er  . 

987.242 

960.461 

192.778 

7.242 

363.161 

2.511.260 

Vnerican  . 

....(E) 

2.289.730 

232.736 

79.151 

(11.205 

4.115.413 

(Olohe  . 

_ (  E) 

4.403.331 

1.722.437 

368.691 

107.970 

608,828 

7.253.')20 

. 

.  . .  .(  S) 

2.008.165 

428.713 

254.210 

1.847 

862.718 

.1 . 5  5  5 .6  7  7 

Herald  . 

. . .(  M) 

6.019,416 

2.084.096 

470.534 

289.588 

1,U9.055 

10.028.015 

(Herald  . 

.  .  ..(S) 

1.864.949 

492,789 

203.861 

8.434 

760.475 

3.3.30,550 

r  .*!  . 

, . .  .  ( .M  ) 

3.186.551 

1.726.161 

382.531 

91.717 

vUn.ss.i 

5.765,813 

P»t  . 

. .  . .  (S> 

641.216 

277.527 

101.755 

1.651 

212.690 

1.234.891 

Traiucrpt  . 

....(E) 

1.447.103 

1.018.580 

95.431 

284.019 

1.030.951 

3.'»91.393 

•Traveler  . 

.  ..(E) 

7.422.543 

2.109.387 

550,758 

285.437 

1.200.798 

11.623.315 

BUFFALO. 

N.  Y 

C.-arer  F-xpre^s  .  . . 

. . . .  (  M  ) 

3.724,591 

1,070.815 

294.455 

169.052 

560.^55 

5.997,599 

foarier  Exiires-i  . . . . 

....<S) 

1.175.724 

371,563 

251.505 

10.902 

228.344 

2,038,789 

Ne«  . 

....(E) 

6.63J.526 

1.868,704 

714.702 

165.911 

1.717,087 

11.141,557 

fiaes  . 

....(E) 

4.678.3.t6 

916.880 

339.497 

122.239 

(.80.814 

6.815.860 

tlTimes  . 

....(S) 

904,415 

461,621 

119,835 

i,66(» 

266,634 

1,755,383 

CAMDEN. 

N  1 

'Tonrier  . 

....(E) 

3,993,491 

1.360.895 

450.001 

77,039 

941.940 

7,171.915 

CHATTANOOGA,  TENN, 


I'lne^  . 

..(M) 

2,447,148 

793,155 

204,581 

Tines  . 

. .  .(S) 

844.071 

202.483 

131.341 

News . 

...(E) 

3.332.449 

<^32.505 

340,588 

CHICAGO. 

ILL. 

Tnliotie  . 

.  .  (  .M  ) 

5.849.493 

2,335.902 

326.493 

jTrbune  . 

...(.S) 

3.655.667 

901.58.3 

367.532 

Hfra  d-Examiner  .  . . . 

. .  ( -M ) 

2.592.851 

U86.805 

159.371 

*Hefald-K.\.imintT 

. .  .(.8) 

1.. 385.233 

1.01.3.424 

300.149 

IDirv  New-  . 

..(E) 

7.021.311 

2.006.145 

583.014 

.'laeTican  . . 

...(E) 

4.607.128 

1.765.380 

462,711 

lines  . 

...(E) 

3.253.9.36 

572,001 

118.899 

T:iise<  . 

. . .  ( .S ) 

459.7.36 

83.014 

34,056 

CINCINNATI 

OHIO 

Ljqairer  . 

..(.M) 

2.921.7.36 

S66,727 

212.767 

(Enquirer  . 

...(S) 

2.799,519 

601.553 

295,080 

N . 

...(E) 

3.447.293 

1.294.851 

410.149 

T.aes->tar  . 

...(E) 

6.177.992 

2,239,893 

713.205 

CLEVELAND 

OHIO 

Fain-rVealcr  . 

..(.\l) 

3.700,886 

1.456.509 

456.093 

KPUin  Dealer  . 

...(.S) 

2.263.714 

905.635 

496,228 

Nwi . 

...(E) 

4.640.821 

1.118.627 

472.945 

f», . 

...(E) 

7.485,810 

1,872,852 

704,682 

COLUMBUS. 

OHIO 

I»patc[i  . 

...(E) 

6.345.963 

1.950.293 

526.250 

kapatch  . 

.. .(S) 

1.394,784 

326,228 

202.966 

Odien  . 

...(E) 

4.703,057 

870.201 

419.585 

Otoo  Stale  Journal , . 

...(M) 

1.083.844 

487.886 

136.317 

sar  . 

...(S) 

331.848 

111.668 

19,878 

DALLAS.  TEXAS 

. 

...(M) 

4.018.433 

1.187.276 

329,127 

iVw* . 

...(S) 

1.662,329 

410,953 

243.627 

Ines-Herald  . 

...(E) 

6,669,211 

1.313.932 

292,640 

taes-Hera'd  . 

....(S) 

2,124.997 

229.893 

154.619 

I'Crnal  . 

...(E) 

3,170.498 

.838.047 

215.714 

Inpatch  . 

...(E) 

1.681.683 

562,481 

81.919 

ks(iatcli  . 

...(S) 

616,731 

124,335 

40.911 

DAYTON. 

OHIO 

J'-rnal  . 

...(M) 

944.525 

530.017 

95.678 

Isrual  . 

.  ...(S) 

617,015 

127.575 

109.897 

Herald  . 

.  ..(E) 

5.291.022 

869.147 

380.299 

Iie»s  . . . 

....(E) 

6.059,250 

1,569.765 

526,119 

5«1»  _ 

....(S) 

646.759 

206.795 

132,790 

110,661 

15.374 

88.980 


596,574  4,187,900 

1 99.07 J  1.393.75’ 
654.868  5.388.633 


287.498 

18.789 

156.906 

9.207 

210,272 

113.1,10 

49.048 

3.420 


2.701.686  11.517.226 

1.393.49.5  6.337.486 

3.555.968  7.451.901 

1.27.5.686  3.981.699 
1.912.281  11.740.308 

758,839  7.712.361 

.  4,007.180 

.  582,722 


132.056  986.393  5.144.352 

77.690  1.235.079  5.009,609 

122.912  1.426.305  6.721.243 

141.470  1,315.059  10.699,743 


183.903 

31.412 

161.769 

134.731 


1.533.971  7.362,038 

715.281  4.412.436 

642.168  7.070.675 

1,520.787  11,729,794 


194.380 

98.386 

144.878 

267.420 

15.933 


1,485.947  10.522,656 
668.610  2.691,198 

929.998  7.111,927 

494.874  2,642.371 

476  479.803 


135.936 

67.263 

90,054 

29.666 

151.421 

61.507 

17.439 


1.158.505 

536.911 

874.236 

305.849 

1,161.032 

387.527 

117,061 


6,873,560 

2.935.891 

9.258.586 

2.847.647 

5.672.410 

2.792.410 
920.882 


88.552 

46.835 

119.047 

114.857 

49.854 


769.325 

389.295 

1.263.336 

1.274.626 

354.115 


2.486.022 

1.291.336 

7.975,591 

9.849,489 

1,390,353 


,  DENVER.  COLO. 

Mountain  News..  (.MO  2,370,007  717,518  275.884 

^y  Mountain  Ncws..(S)  477,331 

. (E)  5.919.979 

' . (E) 


885,901 


67,595 

497.070 

206.778 


71,564 

17.143 

127.311 

33.162 


816.349 

273.296 

1.175,600 

919,066 


4.396,283 

878.325 

9.589,888 

2,377.687 


41,130 
1,839,611 
331,971 

Includes  .\inerican  Weekly  linage, 
lincludes  This  Week  linage. 

•Includes  Metroixjlitan  lirnup  lin  ige. 
tBoston  (ilobe,  morning  and  evening 
■fening)  only  is  given. 

®o«on  Traveler  is  so'd  in  combination  with  morning  or  Sunday  Herald. 

(iamden  Courier  and  Post  s.dd  in  combination.  Linage  of  one  edition  (Courier  Evening) 
■  V  »  given. 


sold  in  combination  only.  Linage  of  one  edition 


After  Five  Years 
a  ^‘Trend’’  becomes 
a  Convincing  FACT 


Climbing  in  a  sweeping  “uptrend,”  The 
Neu's  and  The  Journal  beeame,  early  in 
1934,  the  preferred  media  of  food  adver¬ 
tisers  in  Dallas. 

Today,  foods  come  to  The  iSeivs  and  The 
Journal  in  a  tumbling  swelling  flood — 
nearly  TWICE  the  second  paper’s  volume 
.  ,  .  the  chart  tells  the  story. 

The  News  led  all  Dallas  papers  in  1935 
with  a  gain  of  *1,125,934  lines,  total  ad¬ 
vertising.  The  Journal  was  second,  with 
*4fl7,057  lines  gained. 

•Authority:  Media  Records,  Inc. 

Because  of  the  Central  Centennial 
and  its  hosts  of  visitors.  Dallas  will 
he  America’s  No.  1  per  capita  market 
this  year — and  The  Netcs  and  The 
Journal  the  No,  1  per  dollar  media. 

The  Dallas  Morning  News 
The  Dallas  Jonrnal 

‘^Texas*  Major  Market  Newspapers** 

JOHN  B.  WOODWARD,  INC.,  Representatives 


(Continued  on  page  IV) 


Ketail  Ueneiml  Aatomotlw  FImuicIaI  Toutij 

UUplay  UlapUjr  Display  Display  Classifled  vsrtlit^ 

FREEPORT-HEMPSTEAD.  N.  Y. 

.(E)  2,276,960  383,658  237,657  104,760  760,849  4  so; •« 

.(E)  1,441,857  357,073  189,683  40.708  485,206  2*612^ 

GARY,  IND. 

(E)  5,099,317  638,798  364,661  99,491  635,227  6,9J2Ji| 

GLENS  FALLS,  N,  Y. 

(.\1)  3,332,1,80  579,414  275,321  252,338  434,909  4,9SS4j, 

HARRISBURG.  PA. 

(M)  3.121,606  1,134,493  602,540  100,598  541,544  5,54jj^ 

.(E)  2,577,770  1,126,409  242,596  41,126  476,745  4,596^ 

HARTFORD,  CONN. 

(M)  2,213,209  1,164,063  239,879  192,181  509,280  4,454j|, 

.(S)  2,309,560  452,217  477,936  106,599  202,550  s’ssijji 

.(E)  8,616,626  1,627,975  864,333  300,769  1,202,261 

HOUSTON,  TEXAS 

.(E)  3,739,326  1,459,961  419,469  101,333  1,686,051  7,44),|f 

.(S)  1,421,420  315,493  231,631  45,757  567,313  2,593,ni 

.  (M)  2,359,250  843,915  249,052  96,302  1,162,453  4,7;jJ(( 

.(S)  1,579,625  188.836  118,334  51,051  364,485  2!3U,5(i 

(E)  3.4  7  2,9  1  3  8  4  4,82  5  3  1  3,5  1  4  67,3  70  (.96,819  5,59j'4t 

INDIANAPOLIS,  IND. 

.(E)  5,508,528  1,842,676  679,128  111,618  1,660,904  9.854? 

.(M)  3,346.140  760,812  233,889  166,728  1,414,365  5,994^ 

.(.S)  1,745,392  509,231  283,211  10,945  915,238  3,4647* 

.(K)  5.779,597  800,274  279,696  125,908  837,099  7,887,6( 

JACKSONVILLE,  FLA. 

.(.\l)  2,682,632  1,575,531  414,777  195,755  955,430  (,,126,4* 

.(S)  1,445,252  257.039  168,209  9,817  454,877  2,01% 

.(E)  .1.322,695  831,897  338,971  105,303  995,542  5,6U?; 

JAMESTOWN,  N.  Y. 

.(E)  2.964,249  512,195  247.284  64,581  579,685  4,43642 

.  (M)  2,811.053  467,066  265,200  67,080  428,404  4,2004’ 

JOHNSTOWN,  PA. 

.(E)  5.295,614  1.019.152  485.860  53.356  572,530  7.484, 71. 


Cities  and  Newspapers 


ANNUAL  TABULATION  OF  NEWSPAPER  UNAGE 


iContmued  from  page  III) 


Uevicw 
Star  . . 


Retail  Oemeral  Automotire  Financial  Total  Ad- 

Cltlea  aad  Nawspapers  Display  Display  Display  Display  ClassUled  Tertlslnc 

DES  MOINES,  IOWA 

,(M)  1,490,567  1,163,025  407,074  68,464  989,968  4,148,121 

.(E)  3,590,198  1,185,637  525,440  70,932  985,020  6,365,765 

.(S)  1.145.867  442,969  272,087  12,212  474,830  2,349,314 

DETROIT,  MICH. 

(M)  3,048,751  1,449,626  467,875  184,044  1,149,060  6,314,879 

.(S)  915,138  402,303  178,340  113,988  719,757  2,329,941 

.(E)  8,467,926  2,174,914  639,924  98,148  2,286,560  13,670,205 

.(S)  1,399,970  719,291  342,436  58,426  2,168,117  4,688,412 

.(E)  4,976,042  1,401,698  546,133  109,446  1,258,461  8,293,842 

.(S)  1,730,142  1,019,610  311,277  52,310  667,178  3,780,798 

EASTON,  PA. 

Express  . (E)  4,406.855  1,102,925  366,413  185,121  598,980  6.888,095 

EL  PASO,  TEXAS 

(.M)  2,222,886  607.599  255,894  22,473  740,732  3,879,976 

.(S)  1,053,003  131,602  127,939  8,636  231,557  1,555,266 

.(E)  2,516,048  875,240  375,291  21,485  787,243  4,595,544 

ERIE,  PA. 

.(E)  2,620,626  1,118,450  370,972  40,848  1,022,938  5,287,745 

.(S)  523,524  196,524  80.759  5,561  253,190  1,060,120 

.(E)  2,892,492  1,303,923  383,929  47,254  780,807  5,588,542 

EVANSVILLE,  IND. 

(M)  3,662,673  755,283  353,714  82,741  521,101  5,470,221 

.(S)  1,071,070  204,942  106,093  63,521  164,792  1,610,418 

.(E)  738,946  521,577  170,997  71,370  511,887  2,062,610 

.(E)  4,717,410  830,890  361,122  73,173  525,826  6,543,582 

.(S)  1,009,044  66,249  136.217  42.343  156,051  1,409,904 

FALL  RIVER,  MASS. 

Herald  News  . (E)  3,080,062  1,110,903  441.097  63,463  351,464  5,152,545 

FORT  WAYNE,  IND. 

Journal-Gazette  . (.M)  2,124,855  787,942  262,331  31,206  762,362  4,208,753 

Journal-Gazette  . (S)  1,441,938  332,553  138,168  69,946  229,410  2,218,831 

News  Sentinel  . (E)  6,002,342  1,323,180  474,864  126,627  816,648  8,914,435 

FORT  WORTH,  TEXAS 

Star-Telegram  . (M)  426,221  1,180,850  254,856  58,175  719,965  2,690,777 

Star-Telegram  . (E)  3,151,587  1,188,590  333,342  60,122  716,770  5,510,791 

Star-Telegram  . (S)  828,011  250,565  178.815  28.641  277,665  1,573,958 

Press  . (E)  2,456,521  699,273  159,6.54  44,498  712,665  4,126,481 

‘Includes  American  Weekly  linage. 

Slncludes  Metropolitan  Group  linage. 

{Includes  This  Week  linage. 


Po.st-Tribune 


Register 

Tribune 

Register 


tPost-Star 


t  Patriot  . 
Telegraph 


Kree-Press 
Free- Press 
News  . . . . 
SSNews 
Times  . . . 
•Times 


Courant 

Courant 

Times 


(  hronicle 
Chronicle 
Post  . . . 
Post  . . . . 


Times  _ 

Times  . . . . 
Herald- Post 


News 

Star 

SStar 

Times 


Dispatch-Herald 
Dispatch  Herald 
Times  . 


Courier 
Courier 
Journal 
Press 
Press  . 


Times-Union 
Tiines-L’nion 
Journal  . . .  . 


Journal 
Po>t  . . 


TTribune 


'Includes  .\merican  Week  linage. 

IlncUules  .\letr(i|Milituii  Group  l.iiiaKe. 

{Includes  This  Week  linage. 

tGlens  Falls  Po-t-Star  (morning)  and  Times  (evening)  sold  in  combination  only.  Ltaj 
of  one  edition  Post-Star  (moring)  only  is  given. 

Jllarrisburg  Evening  News  carries  the  same  amount  of  advertising  as  the  Morning  Patr-- 
TJohnstown  Tribune  sold  in  combin.ation  with  the  Democrat.  Linage  of  one  edition  iTrbj: 
evening)  only  shown. 

(Q)ntimu’d  on  page  VI) 


TUE  HOUSTON 
CHRONICLE  ? 


National '  Advertiser 


Vsed  THE  NEWS 
Exclusively  in  1935 


is  the  answer  given  by 
Houston  merchants  selling  women’s 
clothing  as  reflected  by  their  news¬ 
paper  advertising  during  the  year 
of  1935. 


til  inrreaHini!  ntiinlM-r  of  Iiidiaiia[M»li»>  tsvhediilcs  are 
■iiarktHl  “News — Exclusive"  I>ecauM‘  nearly  all  space 
buyers  know  The  News  covers  the  Indianaitolis  Kadius 
lioth  thoroughly  and  cteononiieally  .  ,  .  ALONE.  They 
know  Indiana  circulation  facts  .  ,  .  they  know  how  solidly 
News  circulation  has  been  built  and  why  it  has  t;rown  to 
the  largest  circulation  ever  attained  hy  a  daily  newspa|ter 
in  Indiana. 

Advertisers  interested  in  icrealer  profits  at  less  cost  will  do 
well  to  follow  the  lead  of  these  extrusive  advertisers 
ihroiitthont  1936. 


From  Media  Records 

WOMEN'S  CLOTHING  DAILY 

Hie  Honeton  Chronicle .  234,.'>02  line 

The  Houaton  Poet . 25,819  *- 

The  Houston  Press .  86,457  " 


SUNDAY 
I.59.14.’l  lines 
91,022  •• 


mtn,  luu  — Men  also  read  The  Houston  Chronicle. 
See  following  classifications  in  Media  Records:  Men’s 
Clothing,  Automotive,  Tobacco,  Men’s  Shoes,  etc. 


The  INDIAIVAPOUS 

NEWS 


THE  HOUSTON  CHRONICLE 


**Largest  Daily  in  Texas — Lowest  Milline  Rate'' 

Carries  More  National  Advertising  than  any  other  Texas  Newspaper 
R.  w.  McCarthy  the  bra.nham  company 

.Manager  ISational  Advertising  National  Kepregentatiren 


New  York:  Dan  A.  Carroll.  110  E.  <2d  St.  Chicago;  J.  E.  I.uts.  180  N.  Mich.  Ats. 


Editor  &  Publisher  for  February  29,  1  936 
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The  Free  Press 

Increase  of 

186,990  LINES 

of  General  Advertising 
in  1935  was  GREATER 
than  that  of  any  other 
Detroit  Newspaper 


Figures  from  Media  Records,  Inc. 


Average  Net  Paid 
^  CIRCULATION 

Weekdays  242^176 

1'  ;j 

j  j  Sundays  2559341 

i 

I :  For  Six  Months  Ending  Dec.  31, 1935 


tEI)je  45xe 


VERREE  &  CONKLIN,  INC.,  National  Representatives 


NEW  YORK 
285  Madison  Ave. 


CHICAGO 
333  N.  Michigan  Ave. 


DETROIT 

321  W.  Lafayette  Blvd.’ 


'SAN  FRANCISCO 
5  Third  St. 


(Member — Graoure  Service  Corp — Midwest  Gravure  Group) 


" j- 

FfilRCHlLD  aerial  SUR^  • 


FREE  PRESS  WmMu^ 
CIRCULATION  CAIN  TWICE 


FREE  PRESS  (AIN 


28.075 


DETROIT 


9.300 


The  chart  in  this  advertisement  needs  little  inter¬ 
pretation  or  “pointing  out.”  It  is  prima  facie 
evidence  of  the  ever-growing  acceptance  of  the 
people  of  Detroit  for  this  newspaper  ...  a  ma¬ 
jority  opinion  of  commendation  for  the  policies 
and  pur|>oses  of  The  Detroit  Free  Press. 

For  advertisers,  this  is  all  PLUS  VALUE.  28,075 


Circulation  fig¬ 
ures  for  the  6 
months  period 
ending  Sept.  30, 
1935,  compared 
with  the  6 
months  period 
ending  March  31, 
1935. 


MORE  FAMILIES  represent  a  city  of  OVER  A 
HUNDRED  THOUSAND  PERSONS.  Therefore, 
the  cost  of  telling  your  selling  story  to  Free  Press 
readers  is  considerably  less  than  a  year  ago  .  .  . 
less  than  it  has  been  in  seven  years. 

Free  Press  circulation  is  KEYHOME  circulation 
to  the  KEYNOTERS  of  the  Fourth  Market. 


VI 
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ANNUAL  TABULATION  OF  NEWSPAPER  UNAGE 
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ReUsU 

Oaneiml  Automotive  Financial 

Total  Ad- 

cities  wad  Newspapers 

Display 

Display 

Display 

Display  Classined 

verttoins 

KNOXVILLE,  TENN. 

Journal  . 

(M) 

2,174,743 

708,392 

227,114 

133,594 

580,697 

3,949,408 

Journal  . 

.(S) 

859,268 

127,165 

60,701 

59,579 

209,510 

1,317,380 

News-Sentinel  . 

.(E) 

3,834,988 

991,889 

210,472 

138,826 

643,508 

5.861,548 

News-Sentinel  . 

.tS) 

1,226,822 

205,900 

118,377 

50,938 

222,304 

1,825,739 

LOS  ANGELES. 

CALIF, 

Examiner  . 

(M) 

2,805,853 

1,517,562 

241,030 

188,676 

2,747,556 

7,512,194 

'Examiner  . 

.(S) 

2,059,086 

1,044,027 

477,866 

12,562 

1,067,353 

4,661,802 

Illustrated  News  . 

(M) 

1,740,125 

445,379 

136,002 

82,356 

607,140 

3,013,814 

Times  . 

(M) 

4,875,889 

1,394,641 

285,915 

255,932 

3,291,240  1 

10,120,306 

Times  . 

.(S) 

2,410,064 

392,873 

351,975 

19,342 

1,191,354 

4,367,647 

Herald-Express  . 

.(E) 

6,178,685 

2,034,436 

501,640 

159,664 

1,488,047  ; 

10,367,126 

Post  Record  . 

.(E) 

1,378,790 

469,087 

104,964 

78,342 

357.527 

2,400,356 

LOUISVILLE, 

KY. 

Courier  Journal  . 

.(.M) 

4,729,769 

1,519,822 

344,814 

209,015 

1,172,216 

7,996,198 

Courier  Journal . 

.(S) 

2,876,402 

293,588 

260,660 

122,201 

380,358 

3,934,505 

Times  . 

.(E) 

4,641,132 

1,508,591 

341,955 

198,330 

1,164,837 

7,902,478 

Herald  Post  . 

.(E) 

2,391,301 

615,746 

210,456 

156,835 

622,044 

4,120,968 

MANCHESTER, 

N.  H. 

ttUnion-Leader  . 

.(M) 

3,203,682 

840,395 

485,646 

52,722 

354,442 

4,986,160 

MEMPHIS,  TENN. 

Commercial  Appeal  ... 

.(M) 

5,062,019 

1,439,948 

330,216 

118,085 

1,158,756 

8,148,386 

{Commercial  Appeal  . . 

.(S) 

2,135,933 

398,756 

215,342 

45,727 

593,310 

3,393,370 

Press-Scimitar  . 

.(E) 

3,138,028 

665,915 

404,639 

115,387 

562,478 

4,912,017 

MILWAUKEE, 

,  WIS. 

Sentinel  . . 

.(M) 

1,744,700 

616,296 

138,858 

90,145 

917,535 

3,562,362 

•Sentinel  . 

.(S) 

800,193 

938.545 

266,894 

22,934 

470,575 

2,499,368 

Journal  . 

.(E) 

6,490,993 

1,769,579 

451,373 

74,839 

2,063,908 

10,861,037 

{Journal  . 

.(S) 

1,519,427 

475,345 

305,950 

38,231 

1,086,348 

3,426,496 

Leader  . 

.(E) 

1,102,392 

375,947 

55,504 

20,335 

145,416 

1,838,077 

Wisconsin  News  . 

.(E) 

3,864,054 

927,986 

289,920 

69,054 

783,857 

5,938,689 

MINNEAPOUS 

.  MINN. 

Journal  . 

.(E) 

4,729,224 

1,509,860 

401,006 

93,601 

635,516 

7,372,878 

{Journal  . 

,.(S) 

1,100,617 

236,684 

156,887 

5,798 

435,591 

1,935,796 

{{Tribune  . 

..(E) 

3,838,058 

1,511,674 

392,503 

125,824 

1,143,227 

7,013,742 

Tribune  . 

..(S) 

1,661,471 

439,564 

248,432 

8,364 

783,662 

3,141,572 

Star  . 

.(E) 

3,253,603 

838,714 

195,880 

77,688 

760,487 

5,505,749 

MONTREAL.  CANADA 

Star  . 

.(E) 

8,600,514 

2,705,489 

471,430 

206,501 

1,317,383 

13,361,827 

Gazette  . 

.(M) 

2,325,099 

1,512,564 

366,223 

261,218 

120,766 

4,753,587 

La  Presse  . 

..(E) 

6,178,750 

2,657,209 

557,192 

130,571 

1,305,410 

10,903,424 

La  Patrie  . 

..(E) 

1,469,975 

585,923 

140,880 

52,133 

305,544 

2,609,043 

La  Patrie  . 

..(S) 

123,599 

196,533 

71,615 

6,117 

15,336 

413,368 

MUNCIE,  IND. 

Press  . 

.(E) 

2,857,084 

628,214 

213,522 

62,235 

534,522 

4,336,933 

Star  . 

.(M) 

2,799,584 

547,764 

214,411 

34,697 

648,293 

4,315,261 

Star  . 

..(S) 

729,422 

167,511 

56,056 

36,397 

150,687 

1,140,073 

NASHVILLE, 

TENN, 

Banner  . 

.(E) 

2,478,988 

1,051,988 

313,579 

102,920 

500,334 

4,509,357 

Banner  . 

..(S) 

1,085,346 

341,429 

181,170 

73,898 

200,856 

1,886,917 

“Tennessean  . 

.(M) 

2,716,348 

758,873 

276,749 

78,848 

715,910 

4,567,216 

Tennessean  . 

..(S) 

890,608 

230,137 

107,716 

69,934 

224,413 

1,524,995 

NEW 

ORLEANS,  LA. 

Times  Picayune  . 

.(M) 

5,471,815 

1,857,984 

351,369 

142,376 

1,490,316 

9,503,500 

Times  Picayune  &  States(S) 

2,426,969 

331,401 

249,466 

50,861 

738,520 

3,955,814 

Tribune  . 

.(M) 

1,604,024 

574,956 

65,742 

74,375 

1,169,733 

4,234,130 

Item  . 

..(E) 

4,254,400 

1,011,387 

310,492 

94,341 

1,180,850 

7,125,197 

{Item-Tribune  . . 

..(S) 

2,300,200 

176,641 

117,295 

31,028 

436,152 

3,200,798 

States . 

..(E) 

2,273,735 

771,525 

103,700 

65,179 

1,344,849 

4,743,368 

NEW  YORK, 

N.  Y. 

Times  . 

.(M) 

5,481,555 

2,448,008 

353,433 

925,770 

1,832,771 

11,126,209 

Times  . 

.(S) 

4,400,183 

1,800,903 

255,236 

93,038 

1,744,247 

8,294,760 

Herald-Tribune  . 

.(M) 

3,558,217 

2,162,518 

331,535 

622,101 

831,149 

7,582,462 

{Herald-Tribune  . 

..(S) 

3,037,814 

1,533,491 

243,512 

44,124 

782,407 

5,641,742 

American  . 

.(.M) 

2,445,752 

1,070,995 

123,665 

216,292 

2,894,503 

6,785,130 

•American  . 

..(S) 

1,730,165 

1,214,897 

264,146 

37,183 

1,187,646 

4,434,171 

News  . 

.(M) 

10,142,876 

1,815,979 

351,877 

264,525 

38,005 

12,626,714 

INews  . 

..(S) 

4,344,234 

694,594 

86,786 

55,980 

9,028 

5,190,776 

Mirror  . 

.(M) 

1,991,774 

644,515 

53.975 

51,975 

237,547 

2,991,813 

Mirror  . 

..(S) 

669,723 

365,249 

43,863 

5,168 

96,623 

1,180,808 

Journal  . 

.(E) 

5,668,892 

1,711,288 

321,448 

191,214 

24,745 

7,987,527 

Post  . . 

..(E) 

2,732,679 

939,568 

40,981 

116,607 

54,898 

4,033,833 

Sun  . 

..(E) 

8,496,758 

2,712,453 

364,812 

414,035 

246,747 

12.262,028 

World-Telegram  . 

..(E) 

7,746,638 

2,210,533 

359,696 

277,974 

1,357,646 

11,968,446 

BROOKLYN. 

N.  Y. 

Eagle  . 

..(E) 

5,031,578 

1,610,954 

478,121 

225,286 

1,964,742 

11,109,872 

Eagle  . 

..(S) 

1,156,959 

368,109 

159,282 

15,339 

586,371 

2,287,115 

Times  Union  . 

..(E) 

826,762 

661,435 

122,161 

116,191 

751,357 

4,358,348 

Times  Union  . 

..(S) 

125,332 

34,623 

73,060 

5,970 

228,374 

467,775 

'Includes  American  Weekly  linage. 

^Includes  Metropolitan  Group  linage. 

{Includes  This  Week  linage. 

"Nashville  Tennessean,  morning  and  evening,  sold  in  combination  only.  Linage  of  one 
edition  (morning)  only  is  given. 

ttMancbester  Union  morning  and  Leader  evening  sold  in  combination  only.  Linage  of  one 
edition  (Union  morning)  shown. 

{{Minneapolis  Tribune  is  sold  in  combination,  morning  and  evening.  Linage  of  one  edition 
(Tribune  evesfag)  only  shown. 

(Continued  on  page  VIII) 


ADD  TO  YOUR 

FYLE  OF  FACTS  ABOUT 

the  M.ontreal  M.arket 

IN  1935  . 

the  M.ontreal  Star 

.  .  .  held  SECOND  place 
amongst  all  newspapers  in 
the  world  in  National  Ad¬ 
vertising. 

.  .  .  again  led  ALL  Canadian 
newspapers  in  volume  of 
National  Advertising. 


.  .  .  again  led  ALL  Montreal 
newspapers  in  total  volume 
of  advertising  published. 

THE  STAR  has  complete,  single¬ 
cost  coverage  of  English-Speaking 
Montreal  —  the  most  compact, 
able-to-buy  market  in  Canada. 

(Tljp  ilontrpal  iatlg  ^tar. 

^'Canada's  Greatest  Newspaper'^ 
MONTREAL - CANADA 

Dan.  A.  Carroll  John  L  Lub  Branch  Office  Branch  Office 

110  East  42nd  SL  180  N.  Michifan  Ate.  390  Bay  St  crJSd’S.uSnf. 
New  York,  N.Y.  Chicago,  lH  Toronto,  Onl.  Lon^  W.  C  2,  Ei| 
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Question  Asked  By  Those  Who 
Know  Most  About  Advertising: 

“Why  do  you  think  it  will  pay 
me  to  advertise  in  your  paper?” 

Here’s  Our  Answer: 

“Judge  by  the  experience  of  the 
advertisers  who  use  The  POST!” 


Here  is  selling  evidence  of  interest  to  everyone 
concerned  with  the  sale  of  merchandise — the 
advertising  and  sales  record  of  eleven  leading 
New  York  department  stores*,  all  NEW  YORK 
POST  advertisers.  All  sales  were  made  from 
September  l6th  to  December  28th,  1935,  and 
represent  purchases  made  by  less  than  one- 
third  of  The  POST  circulation.  Let’s  suppose 


that  the  other  two-thirds  of  The  POST  circula¬ 
tion  bought  in  the  same  proportion,  then  the 
figures  at  the  extreme  right  show  the  low  cost 
of  advertising  to  POST  readers.  These  are  actual 
figures  compiled  over  a  90-day  selling  period, 
from  sales  slips  sent  to  The  NEW  YORK  POST. 
These  and  other  figures  are  available  for 
analysis.  See  the  evidence  at  The  POST. 


y 

STORES** 

SALES 

TOTALING 

EXPENDITURE 

ADV. 

COST 

ADV.  COST 
rroTAL 
CIRCULA. 

Store  A 

51,688 

$157,761.04 

$10,308.60 

2.1% 

Store  B 

56,955 

184,703.25 

8,309.34 

4*72% 

1.5% 

Store  C 

23,700 

82,833.42 

3,656.61 

4*72% 

1.5% 

Store  D 

7,072 

38,028.79 

3,726.90 

10% 

3.3% 

Store  E 

3,489 

22,873.50 

2,687.96 

«% 

4.0% 

Store  F 

11,634 

76,985.39 

8,814.06 

11% 

3.6% 

Store  G 

12,594 

74,333.26 

5,916.60 

8% 

2.6% 

Store  H 

8,366 

31,888.25 

1,858.32 

6% 

2.0% 

Store  1 

2,618 

16,147.24 

2,239.56 

13% 

4.3% 

Store  J 

9,548 

25,028.97 

1,500.00 

6% 

2.0% 

Store  K 

7,093 

51,423.42 

5,880.00 

11% 

3.6% 

^  TOTAL 

194,757 

$762,006.53 

$54,897.95 

7% 

2.3% 

** Alphabetical  letters  are  substituted  for 

store  names. 

’Department  Stores 

as  designated  by  Media  Records. 

Is  it  any  wonder  that  THE  POST  during  1935  showed  a  twelve-month  gain  in 
retail  advertising  linage  of  1,026,830  lines?  And  is  continuing  to  show  gains  day 
after  day — as  witness  the  increased  retail  linage  of  140,145  lines  for  January,  1936. 


Schedule  The  POST  for  1936  and  watch  it  pay  out. 

Nm  fork  $ofit 

FOUNDED  IN  1801.  THE  POST  IS  NEW  YORK’S  OLDEST— NOW^NEWEST— NEWSPAPER 

Geo.  A.  McDevitt  Company:  National  Advertising  Representative. 

Member  of  the  Audit  Bureau  of  Circulation.  Subscriber  to  Media  Records. 
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ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 


(Continued  from  page  VI) 


Retail 

OenermI  Automotive  Financial 

Total  Ad- 

Cltlee  end  Nen-apapera 

Display 

Ulaplay 

Display  Display 

ClaMlfled 

▼ertutng 

NEWARK. 

N.  J. 

Call  . 

AS) 

1,630,207 

365.535 

173,009 

197,866 

232,929 

2,841,554 

Ledger  . 

(.M) 

1,937,091 

367,582 

82,886 

70,033 

1,919,773 

4,598,356 

Ledger  . 

.(S) 

966,919 

55,973 

28,325 

7,082 

421,083 

1,485,077 

News  . 

.(E) 

7,330,871 

J.l  57,6.S7 

879,030 

216,228 

2,542,802 

13,635,377 

Star  Kaglc  . 

.(E) 

3,926,607 

1,015,105 

208,302 

106,126 

539,122 

6,045,905 

NIAGARA  FALLS,  N.  Y. 

(iazette  . 

.(E) 

4,781,866 

716,539 

387,335 

81,077 

441,366 

0,bb3,35^ 

OAKLAND,  CAUF. 

Post-Enquirer  . 

.(E) 

3,375,383 

907,000 

317,983 

97,079 

1,043,389 

6,143,016 

Tribune  . 

.(E) 

4,069,547 

1,715,640 

321,827 

114,180 

2,172,635 

8,550,365 

Tribune  . 

.(S) 

418,868 

182,813 

273,040 

8,375 

835,894 

1.729,554 

OKLAHOMA  CITY,  OKLA. 

Oklahoman  . 

( M’) 

2,383,829 

l,lb7,554 

269,127 

51,892 

819,747 

4,702,337 

Oklahoman  . 

.(S) 

1,453,216 

284,061 

227,397 

39,585 

411,983 

2,417.746 

Times  . 

.(E) 

4,163,119 

1,220,513 

318,368 

73,772 

817,592 

6,603,433 

Oklahoma  News  . 

.(E) 

1,571,194 

522,917 

252,735 

22,567 

609,251 

2,995,566 

Oklahoma  News  . 

.(S) 

448,004 

105,057 

70,795 

29,382 

257,981 

913,475 

OMAHA,  NEB. 

t  Bee-News  . 

.(E) 

3,518,769 

870,049 

282,987 

47,384 

505,388 

5,280,342 

*Bee*News  . 

.(S) 

944,726 

974,758 

289,185 

16,944 

246,114 

2,472,150 

1  World-llerald  . 

.(E) 

4,998,031 

1,381,133 

439,650 

56,782 

985,019 

7,990,448 

§  World-Herald  . 

.(S) 

1,340,137 

360,758 

237,304 

23,524 

565,309 

2,527,411 

PEORIA, 

ILL. 

Journal  . 

.(E) 

4,404,823 

1,118,700 

336,579 

49,860 

909,471 

7,000,199 

Transcript  . 

(M) 

3,794,667 

1,098,149 

320,071 

49,082 

893,219 

6,227,738 

Journal-Transcript  . . . . 

.(S) 

906,410 

194,935 

148,666 

34,551 

253,853 

1,599,704 

Star  . 

.(E) 

4.852,568 

1,258,925 

311,402 

46,533 

883,357 

7,473,454 

Star  . 

AS) 

914,273 

238,486 

119,449 

28,342 

248,925 

1,550.132 

PHILADELPHIA,  PA. 

Bulletin  . 

.(E) 

6,138,91b 

2,450,669 

686,112 

200,424 

1,677,015 

11,178,076 

Inquirer  . 

,(.\1) 

2,712,395 

1,734,279 

260,684 

310,481 

1,589,793 

7,229,852 

^Inquirer  . 

.(S) 

3,197,320 

1,008,632 

324,238 

6,415 

1,154,392 

5,691,737 

News  . 

.(E) 

3,251,225 

816,203 

144,028 

54,078 

31,604 

4,813,448 

Public  Ledger  . 

.(E) 

8,486,563 

1,777,009 

461,077 

161,353 

585,053 

11,931,001 

Record  . 

.(.\1) 

3,104,270 

1,766,580 

252,289 

166,110 

1,333,370 

6,911,928 

S  Record  . 

.(S) 

2,701,955 

b36,44(> 

160,868 

21,069 

715,835 

4,236,749 

PHOENIX, 

ARIZ. 

Republic  . 

.(M) 

2,779,814 

88(.,707 

331,494 

5b,3b2 

852,520 

4,944,672 

Republic  . 

.(S) 

632,342 

160,631 

177,286 

17,505 

333,294 

1,326,300 

Gazette  . 

.(E) 

3.274,461 

1,014,101 

508,411 

73.212 

868,321 

5,763.798 

PITTSBURGH,  PA. 

Post-Ciazette  . 

.(M) 

3,575,740 

1,437,095 

308,604 

159,926 

928,791 

6,908,838 

Press  . 

.(E) 

9,487,345 

2,072,640 

493,923 

98,273 

1,527,554 

13,991,139 

Press  . 

.(S) 

1,230,690 

592,301 

240,920 

4,.?b7 

1,032,404 

3,101,022 

Sun-Telegraph  . 

.(E) 

7,922,394 

1,454,683 

.'31,072 

85.699 

bol,Jj7 

10,873,076 

•Sun-Telegraph  . 

.(S) 

1,303,393 

1.080.773 

jJ.2.5  14 

10.987 

564,330 

3,282,300 

PORTLAND, 

ORE. 

Oregonian  . 

.(M) 

1,797,034 

1,260.256 

232,071 

10.8,821 

1,158,003 

4,585,303 

Oregonian  . 

.(S) 

1. 054.800 

298,364 

287,083 

7,957 

779,884 

2,429,648 

lournal  . 

.(E) 

4,239.771 

1.722.776 

314,727 

"5,177 

.898,143 

7.272,015 

Jouraal  . 

.(S) 

544.833 

140,514 

146,196 

8,b23 

413,353 

1,257,801 

News-Telegram  . 

.(E) 

2.602,294 

692,655 

213,181 

41,200 

726,821 

4,280,498 

PROVIDENCE.  R.  1. 

Bulletin  . 

.(E) 

8,334,721 

1,930,629 

768,458 

270,967 

1,442,279 

12,815,322 

lournal  . . 

.(M) 

1,193,998 

792,979 

389,615 

150.457 

1.481,454 

4,235,62b 

Journal  . 

.(S) 

1.402,055 

321,199 

324,349 

38.657 

372,131 

2,460,160 

News-Tribune  . 

.(E) 

1,396,405 

ub3,775 

1  (il  ,4.\b 

1 15,834 

93.779 

2,849.764 

READING, 

PA. 

Eagle  . 

.(E) 

4,441,815 

1,477,576 

561,032 

84,440 

679,327 

7.507,327 

Eagle  . 

.(S) 

197,235 

86,341 

53,479 

1.490 

115,290 

454,95(1 

Times  . 

.(.M) 

4,550,954 

705,357 

o3(>,t>bl 

48,025 

809,455 

6,626,784 

RICHMOND, 

,  VA. 

News-Leader  . 

.(E) 

6.183,293 

1.617,115 

650,781 

208,741 

1.356,861 

10,090,387 

Times-Di.'.patch  . 

(M) 

3,290,627 

1,047,03b 

147.541 

1.213,279 

6,010,595 

Times- Dispatch  . 

.(S) 

4,905,514 

320,195 

223,665 

46,639 

394,494 

2,894,995 

ROCHESTER, 

N.  Y. 

Democrat  &  Chronicle .  ( .\1 ) 

4,579,187 

1,096,491 

353,7  53 

177,172 

1,875,417 

8,254,040 

Democrat  &  Chronicle . 

.(S) 

1,274,478 

288,521 

284,727 

94,579 

930,425 

2,873,293 

Tinies-Union  . 

.(E) 

6,530,248 

1,275,217 

675,369 

252,011 

485,180 

9,231,860 

Journal  . 

.(E) 

4,005,301 

1,109,510 

429,114 

213,839 

826,790 

6,997,938 

•American  . 

.(S) 

905,134 

960,930 

254,287 

34,271 

238,968 

2,394,244 

ST. 

PAUL,  MINN. 

Pioneer  Press  . 

(M) 

3,566,537 

1,519,827 

431,333 

108,358 

1,025,706 

6,684,932 

Pioneer  Press  . 

AS) 

810,113 

376,664 

140,994 

17,644 

401,222 

1,746,758 

Dispatch  . 

.(E) 

4,613,887 

1,766,525 

482,635 

137,672 

1.028,478 

8,058,729 

News  . 

.(E) 

2,693,568 

862,896 

195,804 

65,515 

616,688 

4,523,352 

News  . 

.(S) 

551,344 

71,482 

82,769 

34,406 

175,771 

915,856 

SALT  LAKE  CITY,  UTAH 

Tribune  . 

.(M) 

3,708,484 

1,295,599 

452,406 

141,791 

977,828 

6,671,316 

Tribune  . . 

..<S) 

1,225.584 

262,723 

214,140 

32.352 

.183,125 

2,127,720 

Deseret  News  . 

.(E) 

2,218,316 

634,181 

306,962 

100,787 

557,503 

3,861,422 

Telegram  . 

.(E) 

2,445,448 

1.315,726 

455,01  1 

109..'67 

972.989 

5,325,020 

•Includes  American  Weekly  linage. 

^Includes  Metropolitan  Group  linage. 

§  Includes  This  Week  linage. 

tOmaha  Bee-News,  morning  and  evening,  sold  in  combination  only.  Linage  of  one  edition 
(evening)  only  is  given. 

tOniaha  World-Herald,  morning  and  evening,  sold  in  combination  only.  Linage  of  one 
edition  (evening)  only  is  given. 


Retail 

lieiieral  /%uiomoli«e 

Financial 

ClUee  mmm  Newepapers 

DiKpla.t 

Disiibi.v 

DiK|ilu.> 

Ditplay 

('liiftkilted 

SAN  ANTONIO, 

TEXAS 

Express  . 

.  .  .  .  (  -M  ) 

776.101 

t>55.  llhi 

151.022 

222.676 

1,2.50.265 

Kxpresjt  . 

. . . .  (S) 

1.148.950 

132.840 

95.9h4 

45.007 

505.389 

News  . 

....(E) 

.!.255.318 

9J5.J(14 

43,769 

1,262,029 

Light  . 

....(E) 

3.437.957 

1. 109.034 

372,834 

93,058 

1.206.987 

•l-ight  . 

.  .  .  .(S> 

1.535.339 

265,775 

15,076 

497.670 

SAN 

DIEGO,  CAUF. 

I'lliun  . 

. . . . )  .\p) 

2.I80.(,9(. 

l..y  1.679 

3l7.6.f6 

,86.181 

1.441.673 

I’llidll  . 

....(S) 

1.909.215 

J4.>,494 

274,560 

51.498 

401.425 

.Sun  . 

.  .  . .  (  K » 

3.401,115 

778.831 

401,093 

118,771 

791.125 

Tribune  . 

. .  .  .  (  K ) 

4.700.064 

1.618.835 

56.1.681 

135.785 

1,450.954 

SAN  FRANCISCO 

,  CAUF 

Chronicle  . 

.  .  .  .  (  .M  ) 

2.579,448 

1,254.550 

225.818 

271.600 

1.744.179 

('hronicle  . 

_ (S) 

1.093.083 

317.2,86 

-95.214 

11.070 

689.074 

Kxaminer  . 

, . . . )  M  ) 

19.755 

1.437,109 

.'UII.J15 

226.495 

2.684.920 

•Examiner  . 

. (S) 

1.851.396 

1.052.478 

152.777 

12.000 

1,069.593 

Call-liulU-tin  . 

....(E) 

3.448,790 

l.s.b.,0js 

lt.3.025 

1.005,817 

News  . 

. .  . .  1  E ) 

3.795.838 

1.123.903 

321.116 

147,477 

1,423.413 

SCHENECTADY,  N.  Y. 

(iazette  . 

....(.\l) 

4.991.946 

1.074.347 

374.046 

71.425 

•'(>4,418 

Uiiiun-Star  . 

....(E) 

4.594,739 

962,762 

421.203 

59,154 

738,924 

SEATTLE,  WASH. 

l*i>M-lnte  ligeiicer 

....(M) 

1.300.261 

1.085,716 

192,495 

127,096 

2,272,192 

•Post-Intelligencei 

....(S) 

1.165.249 

996.629 

353.713 

30,425 

795,940 

Star  . 

....(E) 

1.849.564 

687,199 

158,154 

96,259 

744,516 

Times  . 

....(El 

5.011.717 

1,685,128 

388,389 

109,268 

1,861,505 

Times  . 

. (S) 

1.234,057 

205.209 

218.406 

33,296 

834,921 

SIOUX  CITY, 

,  lA. 

lournal  . 

.  (Daily ) 

2,330,587 

841.6(K( 

238,726 

8,646 

423,926 

lournal  . 

. (S) 

784,775 

147,143 

62,456 

13,010 

193,981 

Tribune  . 

....(E) 

2,621,029 

764,130 

255,858 

15,844 

541,034 

SOUTH  BEND, 

,  IND. 

News-Times  . 

....(E) 

3.395,075 

750,968 

289,451 

86,950 

886,420 

-News-Times  . 

- (S) 

477.225 

82,927 

63,163 

42,646 

197,266 

Tribune  . 

....(E) 

4,284.701 

1,055,971 

446,989 

78,149 

881,218 

Tribune  . 

. (S) 

624.805 

158,563 

90,097 

46,625 

184.045 

SPOKANE.  WASH. 

Spokesman  Review 

....(.M) 

1,198.852 

933.471 

219,146 

58,201 

978,497 

Spokesman  Review 

....(S) 

1,013,207 

313,394 

239,389 

158,810 

372,897 

Chronicle  . 

. (E) 

3,675,310 

1,092,343 

403,228 

109,341 

868,649 

Press  . 

. (E) 

1,048,190 

65b, 855 

146,222 

53,301 

562,434 

Total  gg. 
'rrt^ 


1.U894I; 
l.!138,]| 
3A8J4I 
6,314, U] 
3,30911 


5.652,8; 

3.892,4J 

5.5304)1 

8/82.H 


2.41641 

7.18541 

4.44041 

7.29841 

6.874, 


7.61448 
6.733, U 


4  .  !, 

^54.', Si 
3.5-Mt 

9.07  ;,s, 
2.527, 2i 


.\bbl,24l 

1.2C163 

4.33'.,0f# 


5,4oy,tt  1 
563,. >2 ; 
b.82t,S  ; 
;.;rji,is  ■ 


5.59y-| 

-.09!,! 


6.:4",!  ^ 

2,497,:!:.t 


(Continued  on  page  X) 
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OF  ALL  ADVERTISING 

placed  in  all  Newark  new.spapers  during 
1935  —  morning,  evening,  and  Sunday 
issues  included — appeared  in  the  Newark 
Evening  News.  Total  linage,  13,635,377, 
is  over  91%  of  that  of  the  other  three 
Newark  papers  combined.  2\ny  newspa¬ 
per  incapable  of  doing  well  the  job  of 
selling  its  market  could  never  command 
such  advertiser  preference.  Are  we  doing 
a  job  for  you  this  year? 


NEWARK,  NEW  JERSEY  .  .  .  O’Mara  &  Ormsbee,  Inc. 

General  Adverfiting  Representatives— Hew  York 
Chicago,  Detroit,  Son  Francisco,  Lot  Angeles 


L 


1 


Editor  &  Publisher  for  February  2  9,  1  9  36 


IX 


Families — not  Individuals!  For  the  Empire  State  has  more  families 
than  39  of  the  48  states  have  people,  when  compared  to  each  state  in  the 
Union.  \nd  it  is  but  a  matter  of  a  short  time  when  this  largest  and 
richest  First  Market  of  the  Union  will  be  in  full  tide  of  spending  more 
than  a  BILLION  for  its  Spring  Retail  Buying! 

What  will  this  mean  to  you — as  a  national  merchandiser.^  It  should 
mean  what  our  most  successful  advertisers  of  nationally  sold  products 
already  KNOW: — 

That  the  more  than  a  million  non-farm  home  owning  families,  plus 
the  activities  of  2,000,000  non-farm  home  renting  households,  cU'e  about 
to  go  on  an  annual  “Spring  spending  spree,”  the  like  of  which  will  not 
be  seen  anywhere  else  on  earth.  The  one  surest  method  available  to 
direct  this  buying  power  to  your  products  in  22  of  the  Empire  State's 
greatest  trade  centers — is  adequate  Spring  Linage  in  these  dominant 
newspapers: 


Rates 

Rates 

Circu- 

2,500 

10,000 

Circu- 

2,500 

10,0«0 

latlon 

Lines 

Lines 

latlon 

Lines 

Lines 

'Albmiiy  ETenint  New* . 

. (E) 

41,242 

.13 

.13 

■Ithaca  Journal  News . 

. . . .  (E) 

8,405 

.05 

.05 

■Albany  Knickerbocker  Preaa . 

....(M) 

26,146 

.12 

.12 

■Jamestown  Morning  Post . 

13,066 

.04 

.04 

■Albany  Knickerbocker  Press . 

. (S) 

41,961 

.17 

.17 

■Kingston  Daily  Freeman . 

....(E) 

9,180 

.05 

.05 

■Amsterdam  Recorder  Democrat.. . 

. (E) 

9,047 

.05 

.05 

■Newburih-Beacon  News . 

....(E) 

14,882 

.09 

.09 

ft  Auburn  Cltlzen-Adrertlser . 

. (E) 

8,022 

.065 

.055 

■Niagara  Falls  Gazette . 

....(E) 

23,203 

.08 

.08 

■Blnftbamton  Press . 

. (E) 

38,103 

.12 

.12 

■Rochester  Times- Union . 

....(E) 

73,0I8\ 

■Buffalo  Courier- Express . 

....(M) 

132,673 

.25 

.25 

■Rochester  Democrat  &  Chronicle... 

(M&S) 

78,120/ 

M 

■Buffalo  Courier- Express . 

. (S) 

148,356 

.30 

.30 

■Syracuse  Post-Standard . 

...(M) 

58,102 

.20 

.20 

■Buffalo  Evenint  News . 

. (E) 

191,084 

.35 

.35 

■Syracuse  Post-Standard . 

....(S) 

64,150 

.20 

.20 

■Corning  Erenint  Leader . 

. (E) 

8,984 

.05 

.05 

■Troy  Record . 

(M&E) 

31,045 

.10 

.10 

■Elmira  Star-Gazette  Adrertlser. . . . 

.(E&M) 

30,496 

.11 

.11 

■GloTersrille,  Johnstown  Mornlnft 

ttPublishers’  Affidarit,  Oct.  1,  1935. 

Herald  &  Leader-Republican. . . . 

.(E&M) 

13,447 

.07 

.07 

■A.  B.  C.  Publishers’  Statement,  Ocl 

:.  1.  1935. 

The  EMPIRE  STATE  ^  ^ 

the 
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X 
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I  ANNUAL  TABULATION  OF  NEWSPAPER  UNAGE 

;  (Continued  from  page  VIII) 

Retail  General  Automotive  Financial  ^ 

Cttlee  and  Newspapera  Display  Display  IlUplay  Display  Classlfled  veHlsIng 


ST.  LOUIS,  MO. 

Globe-Democrat  . (M)  3,619,239  1,424,822  401,987  ’98,280  749,856  6,436,094 

SSGlobe-Democrat  ...  .(S)  819,954  481,829  195,026  13,867  768,453  2,281,101 

Post-Dispatch  . (E)  6,913,922  1,957,514  543,623  91.556  1,526,230  11,066,502 

Post-Dispatch  . (S)  1,550,801  398,393  264,483  14,519  1,893,213  4,122,456 

Star-Times  . (E)  3,975,192  1.219.035  291,684  61,319  796,340  6,367,687 

SYRACUSE,  N.  Y. 

Herald  . (E)  4,253,926  1,018,894  344,137  80,525  927,571  7,502,538 

Herald  . (S)  430,706  137,243  169,306  36,573  243,540  1,039,810 

Journal  . (E)  4,185,547  1,113,768  418,811  86,938  957,974  7,200,079 

•American  . (S)  522,877  942,061  211,041  26,747  221,014  1,958,908 

Post-Standard  . (MJ  2,807,135  843,048  323,198  114,752  829,923  5,417,065 

Post-SUndard  . (S)  313,368  182,470  129,173  52,266  193,173  941,057 

TACOMA.  WASH. 

Ledger  . (M)  450,510  552,060  74,920  54,863  892,095  2,034,014 

Ledger  . (S)  630,131  151,827  174,222  24,674  389,181  1,371,063 

News-Tribune  . (E)  2,667,230  1,090,168  311,073  51,799  907,398  5.038,489 

Times  . (E)  2,134,038  598,104  289.332  41,812  773,326  3,847,733 

TOLEDO,  OHIO 

Times  . (M)  812,337  184,518  76,680  72,086  132,996  1,309,303 

Times  . (S)  1,788,904  239,748  270,146  75,890  155,856  2,530.570 

Blade  . (E)  5,371,352  1,642,194  780,610  83,887  1.139,618  9,054,521 

News-Bee  . (E)  3,332,366  615,068  334,267  70,395  630,370  5,039,344 

TORONTO.  CANADA 

Globe  . (M)  1,365,309  1,051,424  342,529  221,958  881,194  3,908,083 

Mull  &  Empire . (M)  1,875,284  1,078,289  377,480  251,185  506,301  4,144,575 

Star  . (E)  9,569,890  2,399,560  533,244  162,146  3,460,093  16,159.932 

Star  . (VVkIy)  114,375  1,012,956  180,366  8.988  90,244  1,407,887 

Telegram  . (E)  8,812,090  2,048,496  502,664  133,889  3,921,949  15,471,900 

TRENTON.  N.  J. 

Times  . (E)  4,133,142  1,338,250  441,657  114,382  520,592  6,722,160 

Times  Advertiser  . (S)  531,888  46,248  84,574  79,812  121,023  865,266 

TULSA,  OKLA. 

Tiibupe  . (E)  3,874,946  594,840  303,492  43,231  691,962  5,539,721 

Tribune  . (S)  639,445  155,972  106,968  37,342  253,367  1,195,592 

World  . (M)  3,007,725  984,215  283,344  63,568  878,136  5,256,652 

World  . (S)  1,171,893  316,069  189,481  77,498  351,896  2,110,617 

WASHINGTON.  D.  C. 

Herald  . (M)  2,917,858  1,054,790  139,634  123,370  1,429,572  5,886.879 

•Herald  . (S)  2,536,993  1,031,196  222,690  30,584  395,999  4,217,651 

News  . (E)  4,295,007  781,329  243.791  59,567  910,645  6,358,339 

Times . (E)  5,709,926  1,349,972  527,707  69,964  1,440,116  9,136,769 

P<>«t  . (.\1)  2.783,785  1,215,507  278,454  153,514  1,194,930  5,744,420 

Port  . (S)  2.181,517  223,858  103,560  19,348  341,585  2,870,222 

Star  . (E)  11,590,682  1.757,790  751,247  196,876  2,222,720  16,774,916 

IlStar  . (S)  3,108,919  590,827  290,979  33,705  1,036,447  5,062,273 

WESTCHESTER  COUNTY  GROUP  (N.  Y.) 

Mamaroneck  Times . (E)  1,031,943  494,630  158,088  75,692  107,735  2,114,817 

Ml  Vernon  .\rgus . (E)  3.038.302  567,636  374,266  89,523  578,889  4,888,207 

New  Rochelle  Standard 

Star  . (E)  3,214,724  611,769  303,405  97,293  459,081  4,934,588 

Ossining  Citizen  Regi8ter(E)  1,092,810  496,742  245,466  38,726  190,576  2,202,197 

Peekskill  SUr  . (E)  1,621,815  470,522  275,374  30,859  262,884  2,705,821 

Port  Chester  Item . (E)  2,231,256  526,292  215,691  124,573  309,576  3,592,546 

Tarrytown  News  . (E)  1,423,871  544,020  295,326  118,052  116,023  2,793,695 

Yonkers  Herald  States- 

. (E)  2,150,937  690,083  281,949  192,504  706,876  4.377,-179 

White  Plains  Reporter.  .(E)  4,235.398  597,133  483,682  198,324  796,571  6,637,387 

WICHITA,  KAN. 

Beacon  . (E)  3,788,496  1,034,388  313,992  34,181  923,420  6,100,892 

Beacon  . (S)  1,659,346  435,757  238,918  50,878  384,942  2,770,249 

Eagle  . (M)  1,417,538  563,096  182,815  18,645  1,031,595  3,257,265 

Eagle  . (E)  2,709,143  821,611  370,928  72,373  1,036,225  5,106,758 

E»«le  . (S)  1,207,962  305,920  189,614  55,778  314,561  2,074.964 

WILKES-BARRE.  PA. 

Record  . (M)  6,048.659  1,365,189  379,513  81,555  952,174  8,916,759 

Timea-Leader  . (E)  6,182,139  1,268,848  473,265  68,270  513,448  8,649.647 

News  . (E)  3.979.853  617,081  173,899  83,289  109,715  5,052,106 

Independent  . (S)  1,549,119  374,723  110,316  65,191  10,195  2,185,142 

WORCESTER.  MASS. 

Telegram  . (S)  1,174,333  197,081  151,353  34,026  318,752  1,875,652 

Telegram  . (M)  3,412,148  1,033,386  518,121  68,128  742,741  5,915,076 

Gazette  . (E)  3,945,651  1,100,452  564,850  90,626  742,188  6,572,738 

Peat  . (E)  2,361,623  788,381  290,407  74,298  299,501  3,969,601 

YOUNGSTOWN.  OHIO 

Vindicator  . (E)  4,676,598  1,208,303  498,730  96,293  961,996  7,476,745 

Vindicator  . (S)  1,124,942  164,814  176,472  55,527  252,677  1,774,538 

Telegram  . (E)  3,127,380  754,530  477,936  103,878  764,394  5,253,190 


•Includes  American  Weekly  linage. 

SIncludes  metropolitan  group  linage, 
lincludes  This  Week  linage. 

FIGURES  SUPPUED  BY  PUBLISHERS 


KANSAS  CITY,  MO. 

Journal  Post  . (E)  2.606,711  1,166,575  111,010  17,865  399,836  4,313,436 

Journal  Post  . (S)  957,868  182,974  69,723  1,293  149.239  1,362,310 

Star  . (E)  4,924,034  1,400,747  515,586  130,161  1,827,950  8,978,478 

Star  . CM)  4,226,765  1,384.153  402,061  129,237  1,804,849  7,947,065 

SUr  . (S)  2,253,749  506,965  385.037  165,602  1,090,648  4,402,001 

BRONX.  N.  Y. 


(S)  723,525  11,094  70,679 


Tke 

POST-DISPATCH 


CIRCUIATION 

DAILY  or  SUNDAY 


THE  POST-DISPATCH 
CARRIED  MORE  PAID 
ADVERTISING  THAN 
BOTH  OTHER  NEWS¬ 
PAPERS  COMBINED 
DURING  1935— A  NEW 
HIGH  COMPARATIVE 
RECORD. 


Home  News 
Home  News 


42,903  585.007  2,877.277 
31,962  279,160  1,116,420 


Editor  &  Publisher  for  February  29,  1  936 


in.  ihe,  14..  S- 

The  Youngstown 
Vindicator  in  1935  carried 
1,405,543  more  lines  of 
paid  advertising  than  in 
1934 . . .  Only  seven  news- 
papers  in  the  United 
States  made  a  larger 
gain. 


How  the  First  Eight  Stood: 


1936 

Total  LlDfo 

1934 

Total  Uneh 

Uaea 

Qalned 

1. 

New  York  Dally  Newt. . 

15.850.879 

1.966,611 

z. 

Waahlngton  Herald  . . . 

Dally  and  Sunday 

8.195.845 

1409,185 

3. 

Lot  Angelea  Timet . 

Dally  and  Sunday 

12.743,188 

1.744.765 

4. 

Wathlnfton  Timet . 

Dally  and  Sunday 

7,444,872 

1,691497 

S. 

Wathlnfton  Star . 

Dally  Daly 

. 21.887.189 

>0.244476 

1482413 

6. 

Detroit  Newt  . 

Dally  and  Sunday 

16,888.031 

1420478 

7, 

Buffalo  Times  . 

Dally  and  Sunday 

7.076465 

1.494478 

8. 

Dally  and  Saaday 

YOUNGSTOWN  VINDICATOR  ....  9.251.283 

7,845.740 

1,405443 

Dally  aad  Sonday 

(Figmrtt  from  EDITOR  AND  PUBUSHER,  JANUARY  18.  1936) 


The  Vindicator's  net  paid  dr- 
cxUation  is  now  in  excess  oi 

42.500  Daily 
44.000  Sunday 

These  ore  the  highest  peaks 
ever  attained  by  a  Youngs¬ 
town  newspaper. 


Bonno^tottin 

Youngstown’s  Leading  Home  Newspaper 


Nation^  Representatirts — KULLY -SMITH  CO. 

New  York  Chicago  Boaton  Philadelphia  Detroit  Atlanta 
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EDITOR  &  PUBLISHER  ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 

Reports  of 


1935  Advertising  Returned  by  1,095  Newspapers  in  795  Cities  of  U.  S.  and  Canada,  Showing  Total,  National, 

Local,  and  Classified  and  Legsd  Volume 


city 


Paper 


A 

Total 

PublUlieil  Linace 


Display 

National  Local 


Classlfled  Lesnl 


Aberdeen  (S.  D.)... 

.American  . 

(m) 

1,019,172 

324,240 

612,654 

82,278 

i\cws  . 

.(e) 

1,157,184 

324,240 

612,654 

82,278 

138,012 

Sunday  edition.. 

.(s) 

365,358 

67,144 

254,520 

41,286 

2,408 

A  berdeen  (  Wash. ) . . . 

,  IVorid  . 

.(e) 

3,112,102 

583,387 

2,178,029 

350,686 

.^bilene  (Kans.)  .... 

Chronicle  . 

(m) 

(Legal  included  in  classified) 
1,244,492  210,294  898,712 

64,078 

59.868 

Abilene  (Kans.)  .... 

Hctlector  . 

.  (e) 

1,873,057 

127,572 

1.647,320 

26,930 

71,229 

Abilene  (Tex.)  . 

.  News  . 

(m) 

2,312,296 

598,332 

1,337,574 

376.390 

Reporter  . 

.(e) 

2,319,856 

596,512 

1,342,460 

.180,884 

Sunday  edition. 

.(s) 

854,910 

45,248 

693,75b 

115,906 

Ada  (Okla.)  . 

.  News  . 

.(e) 

1,708,910 

306,740 

1,246,252 

102,298 

53,620 

.Sunday  edition . 

.(s) 

724,052 

53,788 

644,448 

25,816 

T  otal  . 

(es) 

2,432,962 

360,528 

1,890,700 

128,114 

53.620 

\drian  (Mich.) . 

Telegram  . 

.(e) 

2,919,434 

424,144 

2,294,656 

200,634 

Alameda  (Cal.)  . . . . 

>Times-Star  .... 

.(e) 

2,062,298 

274,190 

1,166,536 

448,840 

162,526 

Alamosa  (C'olo.)  .... 

.Courier  . 

.(e) 

1,136,324 

217,630 

829,438 

36,021 

53,235 

.Albany  (Ore.)  . . 

,  Di  moerat- 

Herald  . 

.(e) 

1,782,760 

396,732 

1,113,000 

172,690 

100,338 

■Albany  (Ga.)  . . 

.Herald  . 

.(e) 

2,276,078 

436,786 

1,679,748 

159,544 

Albert  Lea  (Minn.). 

■  Tribune  . 

.(e) 

(Legal  included  in  local) 
2,236,976  395,360  1.576,890 

173,712 

91,014 

Albion  (Mich.)  .... 

.Recorder  . 

.(e) 

1,252,316 

341,024 

855,582 

70,534 

85,176 

.Alhambra  (Cal.)  ... 

.  Post- 

Advocate  .... 

.le) 

2,992,430 

346,066 

2,314,074 

238,406 

93.884 

Allentown  (Pa.)  ... 

.  Call  . 

(m) 

8,452,388 

1,479,450 

6,256,992 

507,192 

208,754 

Sunday  edition. 

.(s) 

794,808 

52,878 

655,550 

85,218 

1,162 

Total  . 

tms) 

9,247,196 

1,532,328 

6,912,542 

592,410 

209,916 

Alton  (Ill.)  . 

.  T elegraph  . 

.(e) 

4,172,742 

497,588 

3,064,474 

535,192 

75,488 

Altoona  (Pa.)  . 

.Mirror  . 

.(e) 

7,728,801 

986,293 

6,041,035 

701,473 

Tribune  . 

.  (m) 

3,460,772 

480,690 

2,556.064 

424.018 

Ambridge  (Pa.)  .... 

.Ctlicen  . 

.(e) 

(Legal  included  in  classified) 
1,990,387  262,214  1,606,587 

121,586 

.Americus  (Ga.)  .... 

.  Times-Recordcr 

(e) 

1,114,359 

235,607 

817,306 

17,164 

44.282 

.Amsterdam  (N.  Y.). 

.Recorder  . 

.(e) 

4,191,886 

634,201 

3,228,734 

255,374 

73,577 

Anaheim  (Cal.)  _ 

.HuUettn  . . 

..(e) 

1,775,886 

363,328 

1,192,940 

217,000 

37,822 

Anderson  (Ind.)  ... 

.Herald  . 

■  (m) 

3,174,892 

247.996 

2,584,314 

268,751 

73,914 

Sunday  edition. 

.  .(s) 

905,226 

48,590 

765,577 

89,859 

1,117 

Total  . 

(ms) 

4,080,118 

296.586 

3,349,891 

358.610 

75,031 

Anderson  (S.  C.)... 

.  Independent- 

Mail  . (mes) 

3.583.960 

017,346 

2.693,224 

1*53.922 

79,468 

Ann  Arbor  (Mich.). 

.\ews  . 

.(e) 

4,928,966 

499,154 

3,859,043 

473,760 

97,009 

.Antigo  (Wis.)  .... 

.Journal  . . 

..(e) 

2,091,250 

285.866 

1,676,668 

77.756 

40.960 

.Appleton  (Wis.)  ... 

.  Post -Crescent  . . 

..(e) 

5,775,896 

729  050 

4,496,506 

379,624 

170,716 

■Ardmore  (Okla.)  . . 

..4rdmoreite  .... 

..(e) 

2.603,076 

370,622 

1,953,280 

173,040 

106,134 

.Ardmore  (Pa.)  .... 

.  Main  Line 

Times  . 

.(e) 

1,339,283 

241,803 

1,017,343 

70,271 

9,866 

Arkansas  City  (Kan.)7'rat'f/er  . 

,.(e) 

3,008,012 

340,620 

2,545,634 

106,092 

15,666 

.Asbury  Park  (N.  J.) 

.  Press  . 

..(e) 

4,856,761 

620,492 

3,839,587 

303,512 

93,170 

Sunday  edition. 

..(s) 

484,276 

22.393 

400,305 

51,700 

9,878 

Total  . 

■  (es) 

5,341,037 

642,885 

4,239,892 

355,212 

103.048 

Asheville  (N.  C.)... 

.Citizen  . 

.(m) 

4,033,526 

771,904 

2,754,472 

483,224 

23,926 

Sunday  edition 

.  .(s) 

1,414,266 

96,432 

1,132,936 

183,498 

1,400 

Total  . 

(ms) 

5.447,792 

868,336 

3,887,408 

666,722 

25,326 

Times  . 

..(e) 

4,176,018 

769.832 

2,865,716 

470,344 

70,126 

.\shland  (.Ky.)  .... 

.Independent  _ 

.(es) 

4,010,285 

481,702 

2,627,920 

702,716 

197,947 

.Ashland  (Ore.)  . . . 

.Ttdings  . 

..(e) 

1,639,454 

381,694 

1,142,638 

64,002 

51,120 

Ashland  (Wis.)  ... 

..Press  . 

..(e) 

1,480,836 

225.204 

1,187.998 

42,322 

25,312 

Ashtabula  (O.)  ... 

,StQrBeaci>n 

..(e) 

3,789,968 

499,506 

2.989,476 

211,218 

89,768 

Astoria  (Ore.)  . . . 

.Astonan'Budget 

(e) 

2,090,682 

493,430 

1,219,638 

163,302 

219,312 

.Atchison  (Kans.) 

.Globe  . 

..(e) 

2,392,292 

369,068 

1,783,894 

137,704 

101,626 

Athens  (O.)  . 

.Messenger  ... 

.(es) 

2,974,022 

511,190 

2,023,068 

399,764 

40,000 

Athol  (Mass.)  .... 

.  News  . 

..(e) 

1,179,190 

154,588 

903,168 

98,560 

22,974 

Atlantic  (Iowa)  . . 

.Netvs’Tclegraph 

<e) 

1.457,036 

298,165 

1,005,585 

76.062 

77,224 

Auburn  (N.  Y.)  . . 

.  Citicen- 

Advertiser  .. 

..(e) 

3,101,980 

543,788 

2,119,516 

208,754 

104,650 

.Augusta  (Ga.)  . 

.Chronie'e  . 

.  (m) 

2,662,578 

529,284 

1,656,086 

338,909 

138,299 

Sunday  edition 

..(s) 

1,053,000 

109,171 

805,326 

136,690 

1,813 

Total  . 

(ms) 

3,715,578 

638,455 

2,461,412 

475,599 

140,112 

Herald  . 

..(e) 

2,958,349 

643,663 

1,913,186 

314.530 

86,970 

Sunday  edition 

..(s) 

840,742 

48,387 

627,115 

164.039 

1,201 

Total  . 

.(es) 

3,799,091 

692,050 

2,540,301 

478,569 

88,171 

Augusta  (Me.)  .... 

.  Kennebec 

Journal  . . . . 

.(m) 

2,835,776 

834,386 

1,595,040 

219,856 

186,494 

.^u^ora  (Ill.)  . 

.Beacon-News  ■ 

..(e) 

5,117,196 

685,482 

3,721,662 

580,076 

129,976 

Sunday  e<lition 

..(s) 

1,138,452 

57,022 

931,042 

133,336 

17,052 

Total  . 

.(es) 

6,255,648 

742.504 

4,652,704 

713,412 

147,028 

Austin  (Minn.)  .... 

, .  Herald  . 

..(e) 

3,179,526 

484,596 

2,118,508 

436,996 

139,426 

Austin  (Tex.)  . 

, .  .American  . 

.(m) 

3,009,020 

747,740 

1,726,774 

534,506 

Sunday  edition 

..(s) 

1,170,134 

77,042 

807,996 

285,096 

Total  . 

(ms) 

4,179,154 

824,782 

2.534,770 

819,602 

Statesman  .... 

..(e) 

2,649,248 

742:588 

1.383,340 

523,320 

Baker  (Ore.)  . Democrat- 


Herald  .. . . 

...(e) 

2,067,884 

303,324 

1,600,942 

97,944 

65,674 

Bakersfield  (Cal.)  . . 

.Californian  .. 

...(e) 

4,532,132 

1,030,484 

2,723,182 

437,234 

341,232 

Ballston  Spa  (N.  Journal  . . . . . 

....(e) 

583,138 

105,696 

350,532 

19,404 

107,506 

Barre  (Vt.)  . 

.  Times  . 

...(e) 

2,291,695 

510,753 

1,604,633 

176,309 

(Legal  included  in  classified) 

Bertlesville  (Okla.) . 

.Enterprise  ... 

....(e) 

2,817,634 

265,554 

2,024,314 

112,596 

63,004 

Examiner  ... 

. .  .(m) 

2,676,408 

335,076 

1,980,986 

320,418 

39,928 

BaUvia  (N.  Y.) _ 

Mews  . 

....(e) 

3,323,118 

496,954 

2,510,466 

227,434 

88,252 

Batesvilla  (Ark.)  .. 

.Guard  . 

....(e) 

575,304 

139.604 

425,620 

2,080 

8,000 

City  Paper  Published 

Battle  Creek  (Mich.).£n9««rer  & 


Total 

Llnaxe 


Display 
National  Local  ClasslUed 


LsM 


Moon-Journal 


Bay  City  (Mich.). 


Sunday 


Bayonne  (N.  J.) - Timte  . (e) 

Beacon  (N.  Y.) . News  ... 

Beaumont  (Tex.) ...  .Enterprise 
Sunday  < 


Beaver  Falls  (Pa.) .  ..A'ewr-Tribune 


Beckley  (W. 


Va.) . . .  Post- 1  lerald 
Raleigh- 


Sunday 


Bellefontaine  (O.) . 


News-Democrat 


Bellingham  (Wash.). 


Bemidji  (Min.)  . Pioneer 

Bend  (Ore.) . Oulletin 

Bennington  (Vt.)  ...Banner 


(e) 

4,538,219 

*98,825 

3,363,563 

575,830 

59,t0l 

.  .(s) 

876,707 

81,375 

616,196 

119,336 

.(es) 

5,414,926 

680,200 

3,979,759 

695,166 

59, Ml 

..(e) 

3,910,245 

2,547,750 

585,565 

667,833 

109,097 

..(s) 

690,638 

531,603 

31,483 

125,724 

l.*2t 

.(es) 

4,600,883 

3,079,353 

617,048 

793,557 

110,92s 

..(e) 

4,472,202 

701,750 

3,389,862 

380,590 

..(s) 

795,872 

72,926 

646,478 

76,468 

.(es) 

5,268,074 

774,676 

4,036,340 

457,058 

. 

(Legal  included  in  local) 

..(e) 

3,318,126 

587,594 

2,132,956 

403,296 

189,2t( 

..(e) 

1,899,856 

598,836 

1,221,094 

47,362 

32.5*4 

.(m) 

3,285,609 

770,538 

2,106,915 

384,625 

21,5]| 

..(s) 

890,471 

104,830 

665,917 

118,643 

1.0*1 

(mi) 

4,176,080 

875,368 

2,772,832 

503,268 

24,612 

..(e) 

3,285,609 

770,538 

2,106,915 

384,625 

23,531 

..(e) 

4,053,350 

434,308 

3,329,090 

253,484 

35.8*1 

..(e) 

4,548,769 

502,790 

2,653,593 

1,236,246 

15*,14| 

.  (m) 

1,900,788 

393,490 

1,225,188 

228,970 

53,141) 

. .  (e) 

1,703,946 

393,490 

1,070,160 

193,200 

47,09* 

..(s) 

523,149 

44,223 

425,586 

48,524 

4,81* 

..(e) 

1,488,747 

290,133 

1,045,309 

68,240 

85.0*5 

..(e) 

2,580,710 

322,214 

1,484,622 

214,428 

59.54* 

..(e) 

2,244,900 

327,488 

1,727,096 

190,316 

(Legal  included  in  classified) 

.(e) 

1,974,902 

324,002 

1,430,766 

129,675 

90.4S9 

.  (ds) 

3,597,203 

762,650 

2,326,366 

462,597 

45,591 

.  .(e) 

.1.812,407 

561,050 

2,905,928 

345,429 

..(e) 

1,814,540 

224,658 

1,360,590 

114,772 

114,520 

..(e) 

1,352,792 

262,010 

955,108 

93,940 

41.714 

..(e) 

1,983,401 

381,962 

1,489,362 

75,509 

3*,5tt 

..(e) 

2,357,502 

416,668 

1,841,672 

99,162 

City 

Irownsvi 

Bocyrus 

Brbanii 

BirlinBi'^ 


Buriintt' 


Boriingtc 
Bdlet  (1 
Batte  O 


CidiUac 
Cairo  (H 
Caldwell 


Cambridi 

Caaanda 

Caooosbi 

Canton 


Canton, 
Cape  Gil 


Carthagi 
Casper 
Ctdar  S 


totnlii 

Centnli 

Ckampai 


(Legal  included  in  local) 


.(e) 


Benton  (111.)  . News  .... 

Benton  Harbor 

(Mich.)  . News-Palladium  .(e) 

Berlin  (Wis.)  . Journal  . (e) 

Bethlehem  (Pa.)  .  ...Globe-Times  — .(e) 

Bicknell  (Ind.)  . News  . (e) 

Biddeford  (Me.)  . Journal  . (e) 

Big  Rapids  (Mich.) .  .Pioneer  . (e) 

Big  Spring  (Tex.)..  .Herald  . (es) 


1,332,914 

219,086 

1,055,562 

44,212 

14,014 

3,539,592 

586,040 

2,368,474 

491,358 

93,711 

567,784 

159,362 

367,262 

32,844 

831* 

5,975,234 

959,336 

4,412,968 

409,808 

192,122 

719,100 

177,230 

507,238 

12,417 

22315 

1,966,720 

613,914 

1,162,504 

113,890 

76,412 

1,395,730 

311,276 

906,346 

37,023 

141,015 

1,781,864 

371,896 

1,339,226 

70,742 

Ckanute 

Oarles 


.karlest 


darlest 


Billings  (Mont.) 


. .  Gazette  . (d) 

Sunday  edition ..(  s) 
Total  . (ds) 


Biloxi  &  Gulfport 

(Miss.)  . Herald  . (e) 

Binghamton  (N,  V,) .  .Preee  . (e) 

Sun  . (m) 

Bismarck  (N.  D.) . . .  .Tribune  . (e) 

Blackwell  (Okla.)  ..Journal  . (e) 

Sunday  edition. ..  (s) 


(Legal  included  in  local) 
2,607,839  866,099  1,377,726 

618,749  99,083  415,940 

3,226,588  965,182  1,793,666 

(Legal  included  in  local) 


364,014 

103,726 

467,740 


Total  . (es) 

Blackwell  (Okla.)  ..Tribune  . (m) 

Sunday  edition . . .  (s) 

Total  . (ms) 

Bloomington  (III.) . .  .Pantagraph  . (e> 

Sunday  edition .  . .  (s) 

Total  . (es) 

World  . (e) 

Blue6eld  (W.  Va.) ..  Telegraph  &  Sunset 

News  . (me) 

Sunday  edition _ (s) 

Boise  (Ida.)  . Capital  News. ..  .(e) 

Idaho  Statesman. (m) 
.Sunday  edition. ..  (s) 

Total  . (ms) 

Boonville  (Mo.)  ....News  . (c) 

Boulder  (Col.)  . C'omero  . (e» 

Bowling  Green  (Ky.). Park  City  Ncws.(e) 

Bowling  Green  (0.).5cnrinc/  . (e» 

Bradenton  (Fla.)  _ Herald  . (e) 

Sunday  edition . . .  (s) 
Total  . (es) 


1,966.580 

9,716,191 

3,707,186 

2,205,798 

1.343,146 

381,668 

1,724,814 

1.465,873 

467,799 

1,933,672 

4,486,328 

532,560 

5,018,888 

2.070,012 


345,492 

1,487,800 

393,526 

534,156 

158,466 

8,190 

166,656 

255.783 

27,149 

282,932 

712,390 

42,742 

755,132 

307,048 


1,269,744  136.094  21S,2S(I 

6,875,232  1,156,718  196.441 

2,781,912  393,736  138,012 

166,432  75;i2 

163,954 
32,802 
196,756 
99,666 
20,146 
119,812 
440,498 
72,394 
472,892 
138.292 


1,429,498 

1,000,020 

340,438 

1,340,458 

1,040,592 

418,005 

1,458,597 

3,290,336 

415,730 

3,706,066 

1,524,848 


20,706 

231 

20,944 

69,U2 

2,499 

72,331 

83,104 

1,694 

84,791 

28,924 


2.068,633 

953,805 

3,006,834 

3,854,001 

1,199,436 

5,053,437 

1,867,404 

2,462,418 

2.149.153 

1.670,802 

1.533,910 

470,666 

2,004.576 


Bradford  (Pa.)  . Era  . (m) 

Brattleboro  (Vt.)  ...  .Reformer  . (e) 

Brazil  (Ind.)  . Times  . (e) 

Bremerton  CWub.)  .  ..News-Searchlight  (e) 
Bridgeport  (Conn.) .  ..Post-Telegram  .(me) 
Sunday  edition ...  (s) 
Total  . (mes) 


Sunday  Herald.,  (s) 
Times-Star  . (e) 


Bridgeton  (N.  J.) . .  ...Vercr  . (e) 

Bristol  (Va.-Tenn.). .  Herald-Courier 
&  News- 

Bulletin  ....(mes) 

Bristow  (Okla.)  ....Record  . (c) 

Brockton  (Mass.)  ...Enterprise-Times  (e) 


485,200 
57,802 
436.097 
611,564 
108,160 
719,724 
372,680 
363,720 
406,686 
279,426 
187.992 
40,180 
228,172 
(Legal  included  in  local) 
3,772,513  573,360  2,973,977 

500,010 
273,210 
339,263 
1,300,271 
71,552 
1,371,823 
(I.cgal  included  in  local) 
1,129,343  70,697  966,561 

5,709.189  947,218  4,067,830 

(Legal  included  in  local) 
2,957.682  435.204  2,327,528 


1,350,537 

807,634 

2,061,758 

2,683,613 

935,849 

3,619,462 

1,316,392 

1,828,106 

1,671,516 

1,098,798 

1,184,722 

376,614 

1,561,336 


171,068  61, U< 
74,511  13,«5I 

44  5,183  63,71* 

517.042  4UC 
111,550  43,877 

628,592  85,65> 

98,112  80,221 

120,5  1  2  150,081 
23,519  47,432 

201,06  8  97,518 

161,196  . 

53,872  . 

215,068  . 

136.987  34,989 


3,004.848 

1,776,195 

2,628,729 

5,857,963 

8.30.512 

6.(.88.475 


2,504,838 

1,274,840 

1,986.324 

3,894,572 

617,817 

4,512,389 


135,165 

251,610 

663,120 

141,123 

804.263 


91.980 

51.432 

37,824 

1,121 

38,94) 


92,085 

694,141 


133,070  61.8*0 


2,908.416  2,165,030 

692,678  155,806 

5,429,676  832,566 


420,644 

511,658 

4,032,630 


322.742  . 

23,604  U*® 

4  1  8,768  145,712 


(Contismed  on  page  XIII) 
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ANNUAL  TABULATION  OF  NEWSPAPER  UNAGE 

(Continued  from  page  XII) 


*  uifr-r  •  Iiifliniirii  i^iuuKO  v.  aMcioiuv 

Mniville  kVa.)  ■■ -Telegraph  . (t)  l,y.!_’.yJ4  325,480  1,338,876  123,424  14 

gaevru!  (0-)  . Telegraph-Torum  (e)  1,738,597  332,332  1,129,744  212,037  6' 

I  (Cal.)  ....Keviev-  . (e)  1.331.988  140.336  1.183,924  104.877  4. 

^  lirlingion  (Vi.)  ...Free  Press . (m)  5,412,596  968,491  4,034,988  381,351  2! 

I5JJI  ’  \ejes  . (c)  2.071.468  468,846  1,496,502  106,120  .. 

il.tRal  included  in  local) 

>9,811  BiriiW®"  ..Hepuhhean  . (e)  1,167.943  149,946  887,865  29.843  .. 

IjQj.  (  58.024  lines  Icual  and  42.265  lines  readers  included  in  total) 

I’yj  Bariington  (N.  C.) . -  Times  Sews  . (c)  2.400.734  308,462  1.9t, 6.090  ')5,Oi.O  3 

loijS  Bi*l*t  . liagte  . (e)  4,708,7(i0  ,sh7,084  3,055,442  370.132  11 

(Mont.)  . .Mont.  Standard,  (m)  2.740,015  928,118  1,497,066  278,605  3i 


(jjilUc  (Mich.)  ....\V:c.v  ... 

Cairo  (IK.!  . (  iticen  -  - 

CaUwell  (Kan.)  - .Messenger 

Se-ws 

lanbridge  (O. )  . Jeffersoma 


fjjoBsburs  ( Pa. ) . 

(jnton  (Ill.)  •  •  •  • 


Canton,  (0.)  . Repository  .. 

Cape  Girardeau  CSlo.) Southeast 

Missourian 


jCkoter  (Pa.)  . 7'i 


I  (licliasha  ( Okla. )  ...  T..rpress  . ... 
■  (Ulicothe  (Mo.)  ....Constitution- 


■"o'.er  (Mich.)  Reporter  . (e)  1.392,581 

(dorado  Springs 

(Col.)  . C.azetle  . (m)  3,313,108 

.Sunday  cd.  ...(s)  1,053,920 

Total  . (ms)  4,367,028 

Telegram  . (e)  3,606,728 

(dumbia  (Mo.)  _ Tribune  . (e)  2,623,684 


..(c) 

2.400.734 

308,462 

1.9t, 6.090 

'<5,0c0 

31.122 

.  (e) 

4.708.7(.0 

567.084 

3,655,442 

370.132 

116.102 

(m) 

2.740,015 

928,118 

1,497,066 

278.605 

36,22o 

.  .  (s) 

855.800 

102.023 

628.075 

122.822 

2,880 

(ms ) 

3.595,815 

1.030,141 

2,125,141 

401,427 

39,106 

.(c) 

3.181.541 

1,027.309 

1,767,363 

376,465 

10,404 

c 

..(c) 

1.563.702 

311.140 

1,1 17.300 

50.')45 

84.377 

..(c) 

375,984 

1.032.808 

98.728 

32.298 

.(e) 

728,554 

150,442 

525.068 

39,207 

23,837 

.  .  (e) 

2,781,814 

396,984 

2,027,062 

255,906 

101.262 

. .  (e) 

1.060,246 

261,772 

1,141.260 

214,452 

42,75b 

. .  (e) 

1.597,514 

200,622 

1,336,940 

34,653 

25,293 

..(e) 

1,673,110 

314.641 

1,105,804 

178,206 

71,260 

3,199 

lines  readers  included 

in  classitied) 

.  (es) 

11.062,730 

l,542,t)74 

7,(j99,412 

1.545,782 

274,862 

.(c) 

2,716,252 

364,042 

1,749,314 

567,854 

35,042 

.  .(e) 

1,518.790 

210,112 

1,131,504 

151,452 

24,652 

.(es) 

3,100,244 

800. (>74 

2,059,932 

172,900 

66,738 

..(e) 

5.418.679 

935,147 

3,706,506 

686,854 

90,172 

. .  (s) 

1,435,454 

115,492 

1,142,806 

171,388 

5,768 

.  ( es ) 

6.854.133 

1,050,639 

4,849,312 

858,242 

95,940 

..(e) 

2,054,710 

404,908 

1,439,312 

179,452 

31,038 

..(e) 

1,721,510 

324,478 

1,244,090 

125,972 

26,964 

..(e) 

4.140,178 

664,594 

2,935,632 

422,310 

117,642 

..(s) 

1,252,678 

67,662 

1,074,108 

108,976 

1,932 

.  (es) 

5,392.856 

732,256 

4,009,740 

531,286 

119,574 

.  .(e) 

2,313,038 

322,294 

1,753,024 

180,152 

57,568 

..(e) 

1,207,788 

249,532 

919.656 

16,090 

22,510 

(13,006  lines  readers  included  in  local) 

. .  (e) 

1,751,194 

181,600 

1,421.742 

98,259 

21,393 

0  lines  of  readers 

and  locals  not  listed 

above) 

(m) 

2.778.860 

951,398 

1,549,506 

277,956 

. .  (e) 

4,127,256 

1.093,876 

2,657.032 

376,348 

..(s) 

1,322,930 

143,052 

1,044,820 

135,058 

.  (m ) 

5,720,953 

1,133.769 

3,720,675 

688,310 

178,199 

..(s) 

2,044,567 

136,514 

1,704,059 

193,326 

10,668 

.  (ms) 

7,765.520 

1.270,283 

5,424,734 

881,636 

188,867 

..(e) 

4.981,760 

590,558 

3,730,678 

533,498 

208,026 

.  .(s) 

1,195,096 

24.584 

989,324 

177,422 

3,766 

.  (es) 

6,176,856 

534,142 

4,720,002 

710,920 

211,792 

..(e) 

5.408.424 

565,829 

3,833,038 

810,005 

199,552 

..(s) 

1,163,818 

73,632 

858,912 

230,527 

747 

.  (es) 

6.572.242 

639,461 

4,691,950 

1.040,532 

200,299 

.  (m) 

5.349,232 

1,170,232 

3,243,898 

919,352 

15,750 

. .  (s) 

1.819,426 

314.118 

1,173,718 

323,344 

8,246 

.  (ms) 

7.168.658 

1,484.359 

4,417,616 

1.242.696 

23,996 

. .  (e) 

2,834,733 

494.791 

2,184,668 

1  55.274 

(Legal  included  in  classified) 

.  .(e) 

4.605.352 

742.885 

3,398.163 

349.603 

114,701 

..(e) 

2,293.414 

622,373 

1.458,706 

172,135 

40,200 

.  ( es ) 

J,5<)2.291 

359,636 

1.987,628 

161.852 

83,175 

..(e) 

1.557.000 

324.618 

1,060.766 

112.616 

59,000 

...  (e) 

2,915,766 

364.098 

2,319.100 

209,020 

. .  (c) 

1,392,291 

252,434 

1,030,456 

80,038 

29,363 

..(e) 

1.934.13b 

479,150 

1.333,693 

85,810 

35,483 

..(e) 

2,108.008 

281,274 

1,675,156 

121,170 

30,408 

..(e) 

2,450,950 

229,516 

1,686.790 

268.224 

266,420 

..(e) 

889.056 

182,378 

676,354 

30.324 

(Legal  included  in 

local) 

.  .(m) 

1,022,098 

1.54,196 

800,114 

35,728 

32.060 

..(e) 

3,533,875 

603,023 

2,502,973 

331,327 

96,552 

..(e) 

1,341,858 

196,579 

1.036,471 

33.572 

75,236 

..(e) 

2,297,830 

..(e) 

2,395,701 

389,956 

1.783,971 

201,110 

20,664 

..(e) 

2,616,887 

253.083 

1,567,309 

130.462 

166,033 

..(e) 

1.392,581 

338,086 

962,612 

82.832 

9,051 

jColumbia  (Mo.) 


JR-.biu  (Pa.)  . VcM'i  . (e)  1,340,400 


jdumLIa  (S.  C.)  ...Record  . (e) 

State  . (m) 


1,313,108  736,064  2,265,236 

1.053,920  75,628  825,520 

1,367,028  811,692  3,090,756 

1,606,728  734,608  2,572.900 

2,623,684  397,096  1,961,792 

(Legal  included  in  Jocal) 
1,340,400  324,896  894,992 

1,946,950  707,462  2,577,302 


3,946,950 

2,829,022 


815,122  1,515,780 


Sunday  ed . (s)  4,343,192  1,009,918  2,517,256  816,018 

Total  . (ms)  7,172,214  1,825,040  4,033,036  1,314,138 

(Legal  included  in  local) 


.  •T'b.u  City  (Ind.). Poit  (S' Commercia/ 
Mail  . ( 

r  umbus  (Cia.)  . . . .  Knquirer  . (i 


Mail  . (e)  928,536  172,284  550,256  114,352  91,644 

.Knquirer  . (m)  3,216,106  785,393  2,035,066  395,647  . 

•Sunday  ed . (s)  685,367  62,828  554,204  68,334  . 

Total  . (ms)  3,901,473  848,221  2,589,270  463,981  . 

Ledger  . (e)  3,177,881  709,268  2,032,975  435,637  . 

‘Sunday  figures  from  April  to  December,  1935,  January  to  March 
included  in  daily  linage. 

(Legal  included  in  classified) 


City 

i*ui)er  i*ubliNheil 

Total 

lainuKe 

Display 

National  Local  Classltted 

Legal 

Colusa  (Cal.)  . 

.  i  imes  . 

.(e) 

1,327,358 

200,900 

725,526 

249,172 

151,/ 60 

Cuncord  (N.  H.) _ _ 

.  Monitor-Patriot 

..(e) 

4,241,538 

872,872 

3,072,076 

179,522 

117,068 

Concord  (N.  C.) . . . . 

,  1  noune  . 

.(e) 

1,965,026 

453,796 

1,341,114 

113,330 

56,756 

Concordia  (Kan.)  . . 

.Blade-Empire  . 

.  .(e) 

1,365,623 

Conneaut  (0.)  . . . . 

.Xews-UcralJ  ... 

. .  (e) 

1,836,462 

250,636 

1,553,230 

29,809 

2,787 

Conncllsville  (Pa.).. 

.  l  ourier  . 

.(e) 

2,573,489 

333, *460 

1,923,249 

178,920 

137,854 

Cortland  (N.  Y.).. 

.Standard  . 

..(e) 

2,840,054 

492,175 

2,155,75b 

115,283 

76,840 

I'orpus  C'hristi  (Tex.). Caller  . 

.  (Ill) 

3,193,694 

612,990 

2,019,738 

514,214 

46,942 

Sunday  cd.  . . . 

. .  (S> 

920,710 

103,390 

693,028 

119,896 

4,396 

Total  . 

(ms) 

4,114,404 

716,380 

2,712,766 

634,110 

51,338 

limes  . 

. .  (e) 

2,886,198 

621,152 

1,851,892 

380,072 

33,082 

('oshocton  (O.)  .... 

.  Tribune  . 

..(e) 

2,602,124 

383,320 

1,742,622 

413,476 

62,706 

Cuuncil  Bluffs  (Iowa) A . 

.  (es) 

4,148,788 

656,586 

2,835,728 

580,300 

76,174 

Covington  (Ky.)  ... 

. l*ost  . 

.  .(e) 

2,650,914 

123,452 

2,231,096 

296,366 

Creston  (Iowa)  .... 

.  S i'ws  Aili  cf  tiscr 

(e) 

(Legal  included  in 
1,533,633  292,754 

local) 

1,069,943 

106,414 

64,522 

C'roukston  (Minn.).. 

.  1  imes  . 

. .  le) 

1,329,153 

340,214 

853,020 

54,537 

81,382 

Culver  City  (Cal.). 

,Stiir\ciK's  .... 

. .  (e) 

1,674,330 

193,592 

1,184,792 

249,592 

46,354 

Cumberland  (Md.).. 

..News  . 

.  (m) 

2,907,807 

380,658 

2,211,222 

129,582 

186,345 

Times  . 

..(e) 

5,599,987 

o73,863 

4,474,204 

451,921 

Sunday  td.  ... 

..(s) 

822,544 

48,177 

683,034 

90.733 

Ttital  . 

.  (es) 

6.422,531 

722,039 

5,157,838 

542,654 

i  ushiiiK  (Okla. ) . 

.Citizen  . 

. .  (e) 

1,501,416 

240,856 

1,099,238 

126,490 

34,832 

.Sunday  ed.  . . . 

.  .(S) 

359,890 

49,818 

284,592 

25,480 

Total  . 

.test 

1.861,306 

290.674 

1,383,830 

151,970 

34,832 

D 


Danville  (111.)  . 

Commirciai’ 
Scu's  . 

■ .  (es) 

4,382,546 

729,904 

3,073,406 

394,408 

184,828 

Danville  (Va.)  . 

Ktgisier  . 

. .  ( m ) 

1,899,772 

710,528 

916,800 

210,798 

16,646 

Sunday  ed.  . . 

.  ..(s) 

1,128,988 

72,548 

989,240 

60,746 

6,454 

Total  . 

.  (ms) 

3,028,760 

783,076 

1,906,040 

271,544 

23,100 

liee  . 

...(e) 

3,016,306 

789,592 

1,928,850 

273,350 

24,514 

Davenport  (Iowa)  ... 

Times  . 

...(e) 

6,082,234  1,043,648 

4,490,934 

547,652 

Decatur  (.\la.)  . 

l/aily  . 

...(e) 

1,725,290 

305,956 

1,277,990 

74,368 

66,976 

Decatur  (111.)  . 

Herald  & 

Review  . . . . 

( mes ) 

6,105,008 

927,458 

4,088,462 

962,962 

113,918 

Defiance  (O.)  . 

C  rescent-Aeu's 

..(e) 

1,602,426 

295,442 

1,147,916 

101,038 

58,030 

DeKalb  (Ill.)  . 

Ltironii'lt'  ... 

...(e) 

2,158,310 

245,910 

1,610,896 

246,134 

55,370 

Del.and  (Fla.) . 

Sun  News  .  . . 

. .  ( m ) 

1,312,061 

208,095 

991,490 

34,604 

77,872 

Delaware  (O.)  . 

Caeette  . 

. . .  te) 

1,695,008 

246,036 

1,229,886 

159,180 

59,906 

Del  Rio  (Tex.)  . 

Xezvs  . 

...(e) 

1,231,684 

220,836 

895,990 

96,354 

18,504 

Denton  (Tex.)  .. 

l^ecorJChroniclc  (e) 

2,246,398 

237,324 

1,836,436 

169,638 

Dodge  City  (Kan.).. 

-Clobe  . 

...(e) 

2,377,448 

323,938 

1,421,452 

568,841 

63,217 

Donora  (Pa.)  . 

(2,601 

.  HerMti- American  (e) 

i  lines  readers  included  in  local) 
1,304,741  285,648  967,330 

8,619 

43,155 

Dover  (O.)  . 

,  Reporter  .... 

...(e) 

2,615,963 

335,328 

2,051,189 

181,895 

47,551 

Dowagiac  (.Mich.)  ... 

.  \>Te.y  . 

...(e) 

1,477,644 

256,620 

947,492 

228,298 

45,234 

Dublin  ((la.)  . 

A  ourier-} ierald 

..(e) 

1,450,832 

259  916 

915,836 

12,360 

262,720 

Dubuque  (Iowa)  .... 

,  1  elcftraph-Iierald  (es) 

4,037,516 

749,840 

2,913,204 

246,372 

128,100 

Duncan  (Okla.)  .... 

.lianner  . 

.  ..(e) 

1,063,312 

172,130 

787,948 

38.439 

64,795 

Sunday  ed. 

. . . (s) 

337,037 

29,120 

295,092 

12,825 

Total  . 

. . (es) 

1,400,349 

201.250 

1,083,040 

51,264 

64,795 

l>unkirk  (X.  Y.)  ,,, 

.  Observer  . . .  . 

...(e) 

4,343,969 

335,384 

3,824,793 

117,236 

66,556 

Durango  (Colo.)  _ 

.  Herald- 
Democrat 

.  .  .(e) 

1.209.726 

J45.l).S6 

874,496 

66,346 

23,828 

Dyersburg  (Tenn.)  . 

..State  (iasette 

..(e) 

1,199,120 

206,944 

899,052 

58,730 

32,394 

Hast  Liverpool  (O.) 

,  Rex'iew  . 

.. . .  (e> 

E 

4,682,692 

593,320 

3,519,348 

514,83b 

55,188 

K.  St.  Louis  (III.). 

.Journal  . 

...(e) 

3,641,954 

510,726 

2,356,012 

639,980 

125,638 

.Sunday  ed.  .  . 

. . . (s) 

858,601 

45,161 

429,764 

206.723 

902 

Total  . 

. . (es) 

4,500,555 

555,887 

2,785,776 

846.703 

126,540 

(1,566  lines 

readers 

(c)  and  331 

lines  readers  (s)  included  in 

legal) 

Kau  Claire  (Wis.). 

•Figures  included  repeat  Sunday 
.  l.eader-Tclegram  (e)  3,144,246 

(local) 

746,312 

188,752. 

2,092,398 

305,536 

Kdinburg  (Tex.)  .. 

.  \  alley  Re  view.,  (m) 

1,029,751 

220,915 

653,781 

84,110 

70,945 

K1  Dorado  (Ark.)  . 

.  .News  . 

. .  (m) 

1,801,142 

435,428 

1,275,568 

63,294 

26,852 

Sunday  ed.  . . 

...(s) 

528,192 

57,162 

452,606 

16,464 

1,960 

Total  . 

.  (ms) 

2,329,334 

492.590 

1,728,174 

79,758 

28,812 

rimei  . 

....(e) 

1,079,491 

491,666 

524,517 

63,308 

El  Dorado  (Kan.)  . . 

.  Times  . 

....(e) 

2,358,076 

283,332 

1,980,664 

48,972 

45,108 

Klizabeth  (N.  J.) _ 

.Journal  . 

...(e) 

7,321,566 

934,094 

5,216,820 

723,114 

447,538 

Elizabeth  City  (N.  C»)Adzance  .... 

...(e) 

1,158,913 

288,985 

753,455 

78,239 

38,234 

KIkhart  (Ind.)  _ _ 

.Truth  . 

...(e) 

3,468,297 

598,731 

2,559,074 

310,492 

Klko  (N'ev.)  . 

.  T  ree  Tress  . . 

. . .(e) 

(Legal  included  in  local) 

822,276  225.113  500,591 

36,890 

59,682 

Kllensburg  (Wash.) 

.  Record  . 

....(e) 

1.550,553 

238,482 

967,904 

325,024 

19,143 

Elwood  (Ind.)  . 

.Cal!  I. coder 

. . .(e) 

1,968,251 

251,005 

1,568,767 

132,066 

16.413 

Elyria  (O.)  . 

.  Chronicle- 
Telegram  . , 

....(e) 

4,267,795 

430,262 

3,340,666 

324,534 

102,254 

Kmporia  (Kan.)  .. 

.  dacette  . 

,...(e) 

3,003,060 

416,297 

2,523,512 

63,253 

Escanaba  (Mich.)  . . 

.  Press  . 

. . .  (m) 

2,674,644 

552,748 

2,033,934 

40,082 

47,880 

Eufaula  (.\la.)  .... 

,  Tribune  . 

...(e) 

513,365 

204,133 

283,768 

9,126 

16,338 

Eugene  (Ore.)  . 

.  News  . 

. . .  (m) 

2,451,750 

201,563 

1,802,398 

319,204 

128,585 

Sunday  ed.  . . 

. . . (s) 

389,382 

25,188 

261,570 

99,467 

3,157 

Total  . . .  . , 

.  .  (ms) 

2.841,132 

226,751 

2,063,968 

418,671 

131.742 

Eureka  (Cal.)  . 

.  If umboldt 
Standard 

....(e) 

2,778.739 

445,820 

1  805,038 

430,265 

97,616 

Evanston  (III.)  _ _ 

.Sews-lndcx 

...(e) 

2,608.942 

265,244 

1,964,802 

350.966 

17,038 

Everett  (Wash.)  .. 

.  Herald  . 

...(e) 

3.579.576 

717,360 

2,486,722 

259,336 

116,158 

News  . . 

. . .  (m) 

2,090,592 

171,332 

1,716,890 

156,338 

46,032 

Excelsior  Springs 
(Mo.)  . 

.Standard  .... 

...(e) 

1.387,918 

242.970 

1,025,036 

101.768 

18.144 

Fairfield  (Iowa)  ... 

. Ledger  . 

. . .(e) 

F 

1.473,626 

249,.140 

1,030,862 

92,792 

100.632 

Fairmont  (Minn.)  .. 

.  Sentinel  . 

...(e) 

1,568,042 

265,328 

1,091,468 

126,000 

85.246 

Falls  City  (Neb.)  . . 

.Journal  . 

...(e) 

902,692 

215,642 

559,272 

75,306 

52,472 

F'argo  (N.  D.)  .... 

.  I'orum  . . 

. . .  (m) 

4,286.290 

681,296 

3,262,637 

340,964 

1,393 

.Sunday  ed.  . 

....(s) 

859,157 

95,538 

646,493 

117,056 

70 

Total  . 

. .  (ms) 

5,145,447 

776,834 

3,909,130 

458,020 

1.463 

Forum  . 

....(e) 

4,452,674 

681,977 

3,204,732 

448,242 

117,723 

Faribault  (Minn.)  . 

.  .Veter  . 

...(e) 

2,159,458 

364,392 

1,516,284 

178,556 

100,226 

Fayetteville  (N.  C.) 

.  Observer  ... . 

...(e) 

1,909,985 

417,914 

1,372,399 

68,971 

50.701 

Ferfi^s  Falls  (Minn.)yat4rna/  . 

,...(e) 

2,088,856 

392,952 

1,511,580 

141,022 

43,302 

(Continued 
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city 

Total 

Paper  Published  Llnaae 

Uiaplay 

National  l«ocal  ClaaslAod 

Legal 

Findlajr  (O.) . 

Kvpublican- 

Courier 

(in) 

3,941,657 

463,498 

3,010,227 

353,426 

114,506 

I'itchbiirg  (Mass.)  . . . 

nScHti»el  . 

.(e) 

4,163,768 

656,110 

3,312,708 

194,950 

Flint  (Mich.) . 

,  Journal  . 

.(e) 

9,573,550 

1,139,166 

6,986,294 

1,381,716 

66,374 

Sunday  ed.  . . . 

.(8) 

1,800,162 

97,510 

1,439,900 

262,752 

Total  . 

(es) 

11,373,712 

1.236,676 

8,426,194 

1,644,468 

66,374 

Florence  (Ala.)  . 

.  Times  . 

...(e)  1,470.950 

332,086 

1,075,570 

63,294 

Flushing  (N.  Y.)  .. 

.Worth  Shore 
Journal  . 

.(e) 

(Legal  included  in  classified) 

2,393,636  424,830  1,365,714 

484,400 

118,692 

Fond  du  I^c  (Wis.), 

s  CommoHivediUh 
Reporter  . . . . 

.(e) 

3,828,938 

643,642 

2,794,197 

259,395 

131,704 

Fort  Collins  ((^1.)., 

.  Express-Courier 

(es) 

2,956,912 

417,900 

2,359,658 

141,750 

37,604 

Fort  Pierce  (Fla.).. 

■  News-Tribune  . 

.(e) 

1,048,200 

317,203 

640,711 

12,256 

78,030 

Sunday  edition. , 

..(*) 

209,641 

44,212 

160,177 

5,252 

Total  . 

.  (es) 

1,257,841 

361,415 

800,888 

17,508 

78,030 

Fort  Smith  (Ark.)., 

.  Southwest 

American  . . . 

.(m) 

3,311,896 

830,732 

2,091,334 

348,194 

41,636 

Times-Record  (e) . . . 

3,310,538 

829,556 

2,094,638 

345,016 

41,328 

Sunday  edition . . 

..(s) 

921,564 

92,540 

732,130 

96,166 

728 

Fostoria  (0.)  . 

.  Review  . 

.(e) 

1,890,577 

405,527 

1,450,417 

18,319 

16,314 

T imes  . 

..(e) 

1,475,194 

207,074 

1,195,586 

43,925 

28,609 

Framingham  (Mast.)  Sews  . 

..(e) 

2,356,606 

384,272 

1,694,784 

194,292 

83,258 

Frederidc  (Md.)  ... 

.News  . 

.(m) 

2,228,338 

464,475 

1.490,275 

273,588 

Post  . 

.•(e) 

2,758,154 

464,475 

1,989,193 

304,486 

Frederick  (Okla.)  .. 

.  Leader  . . 

(Legal  included  in  classified) 
..(e)  1,345.967  146,622  1,063,188 

120,267 

15,890 

Fredericksburg  (Va.) 

.Free  Lance-Star .. (e) 

2,391,591 

505,480 

1,702,450 

143,081 

41,580 

Freeport  (Ill.).... 

.  Journal-Standard 

(e) 

3,063,321 

499,087 

2,105,432 

365,512 

73,290 

Fremont  (O.)  .... 

.  Messenger  . 

..(e) 

2,399,754 

392,084 

1,852,830 

112,588 

42,252 

News  . 

..(e) 

2,327,535 

273,016 

1,896.849 

108,379 

49,294 

Fullerton  (Cal.)  . . 

.  News-Tribune  . 

..(e) 

2,747,332 

295,890 

2,237,144 

181,568 

32,732 

Fulton  (Mo.)  .... 

.Sun-Gasette  .... 

..(e) 

819,028 

170,016 

537,040 

29,904 

82,068 

Gainesville  (Fla.)  . 

.  Sun  . . 

.  (m) 

c 

1,799.300 

419,261 

1,041,959 

206,478 

131,602 

Galesburg  (Ill.)  . . 

.Register -Mail  ... 

.(e) 

4,576,152 

735,070 

3,429,832 

317,744 

93,506 

Gallon  (O.) . 

.Inquirer  . 

..(e) 

1,275,785 

176,925 

1,031,716 

51,380 

15.764 

Gallipolis  (O.)  _ _ 

.Tribune  . 

.(e) 

1,136,240 

179,802 

820,372 

101,864 

34,202 

Gallup  (N  M.) _ 

^Independent  .... 

.(e) 

1,886,015 

454,425 

1,293,474 

101,757 

26,359 

Galveston  (Tex.)  . . 

.  Nett'S  . 

.  (m) 

3,556,495 

700,716 

2,055,385 

800,394 

Sunday  edition.. 

..(s) 

976,578 

63,293 

716,192 

197,093 

Total  . 

(ms) 

4,533,073 

764,009 

2,771,577 

997,487 

Tribune . 

..(e) 

3,719,658 

755,682 

2,360,042 

603,934 

Garden  City  (Kan.). 

•  Telegram  . 

..(e) 

1,541,402 

231,752 

1.200,090 

87,640 

101,920 

Gardner  (Mass.)  . . . 

.  News  . 

.  .(e) 

2,451,274 

307,944 

1,912,680 

230,650 

Gastonia  (N.  C.)... 

.  Gazette  . 

.  .(e) 

1,974,658 

362,838 

1,359,680 

81,858 

170,282 

Geneva  (N.  Y.) . 

.  T  imes  . . 

..(e) 

2,620,058 

404,152 

1,972,572 

167.734 

75,600 

Geneva  (0.)  . 

.  Free  Press  _ _ 

..(e) 

1,225,007 

197,512 

993,006 

34,489 

Gettysburg  (Pa.)  . . . 

.  T  imes  . . 

. .  (e) 

(Legal  included  in  local) 
2,340,744  352,968  1,856,470 

96,838 

34,468 

Gillette  (Wyo.)  .... 

.  .\merican  . 

.  (m) 

449,644 

82,473 

290,811 

41,558 

34,802 

Journal  . 

..(e) 

768,245 

98,826 

493,770 

77,432 

98,217 

Total  . 

(me) 

1,217,899 

181,299 

784,581 

118,990 

133,019 

News-Record  ... 

.(m) 

527,870 

87,346 

350,875 

7,616 

82,033 

Glendale  (Cal.)  . . . 

.  News-Press  . . . 

..(e) 

5,078,080 

642,068 

3,576,258 

699,846 

159,908 

Gloversville  (N.  Y.). 

.Herald  . 

.(m) 

2,992,514 

721,196 

1,901,158 

280,840 

89,320 

Leader- 

Republican  . . 

..(e) 

3,927,280 

721,476 

2,788,156 

282,996 

134,652 

Goldsboro  (N.  C.).. 

.  N ews-Argus  . . 

..(e) 

1,646,162 

359,128 

1,177,778 

62,860 

46,396 

Goodland  (Kan.)  . . . 

.News  . 

..(e) 

848,124 

163,744 

656,194 

22,978 

5,208 

Goose  Creek  (Tex.). 

.Sun  . 

..(e) 

1,389,074 

198,570 

1,154,958 

35,546 

(Legal  included  in  local) 

(joshen  (Ind.)  . Nevs  Times  & 


Democrat  .... 

,.(e) 

2,018,350 

309,258 

1,541,361 

109,221 

58,510 

Grafton  (W.  Va.) . . .5'enCtne/  . . 

..(e) 

1,244,605 

314,083 

858,129 

38,965 

33,428 

Grand  Forks  (N.  D.)  Herald  . 

(me) 

2,410,500 

482,272 

1,676,570 

146,112 

105,546 

Sunday  edition. 

..(s) 

744,520 

59,668 

609,182 

75,516 

154 

Grand  Haven  (Mich.)  rrihane  . 

..(e) 

1,837,172 

293,262 

1,299,894 

142,107 

101,909 

Grand  Island  (Neb.) .  Independent  . . 

..(e) 

3,392,536 

594,930 

2,315,138 

364,028 

118,440 

(Reader's  lines 

included  in 

Classified) 

Grand  Junction  (Col.)  Sentinel  . 

..(e) 

2,449,342 

554,386 

1,623,160 

187,292 

84,504 

Sunday  edition. 

..(s) 

628,586 

63,476 

505,078 

50,134 

9,898 

Total  . 

.(es) 

3,077,928 

617,862 

2,128,238 

237,426 

94,402 

Grand  Rapids  (Mich.)Prere  . 

..(e) 

8,085,966 

1,657,782 

5,388,866 

1,039,318 

Grass  Valley  (Cal.) .  Union  . 

(ms) 

2,569,000 

201,782 

1,961,148 

293,720 

121,730 

Great  Bend  (Kan.)  .Tribune  . 

..(e) 

2,041,991 

264,719 

1,664,876 

37,352 

75,044 

Great  Falls  (Mont.). Tribune  . 

.  (m) 

3,616,557 

921,963 

2,249,863 

418,614 

26,117 

Sunday  edition. 

..(s) 

828,975 

68,873 

612,143 

145,936 

2,023 

Total  . 

(ms) 

4,445,532 

990,836 

2,862,006 

564,550 

28,140 

Leader  . . 

..(e) 

1,643,642 

885,500 

657,832 

44,786 

55,524 

Greeley  (Col.)  . Tribune  . 

(me) 

2,498,769 

453,215 

1,696,590 

315,553 

33,411 

Green  Bay  (Wis.)  .  .Press-Gazette  . 

..(e) 

7,167,314 

950,152 

5,438,132 

587,230 

191,800 

Greenfield  (Mass.)  ..Recorder-Gazette 

(e) 

3,055,738 

505,050 

2,236,080 

202,398 

112,210 

Greensboro  (N.  C.) . .  News  . 

(ms) 

4,912,166 

1,021,146 

3,268,216 

609,469 

13,335 

Record  . 

..(e) 

2,945,278 

851,102 

1,608,348 

451,612 

34,216 

Greensburg  (Pa.)  . . .  Review  . 

.(m) 

3,730,986 

470,652 

2,701,482 

467,852 

91,000 

Tribune  . 

..(e) 

3,757,558 

471,408 

2,727,004 

467,852 

91,294 

Greenville  (O.)  . Advocate  . 

..(e) 

1,613,514 

286,132 

1,095,318 

124,474 

107,590 

Greenville  (Pa.)  ....  Record-Argus  . 

..(e) 

2,183,095 

263,053 

1,833,585 

62,509 

23,948 

Greenville  (S.  C.)...News  . 

.(m) 

3,436,457 

919,317 

2,215,130 

302,010 

Sunday  edition. 

..(8) 

1,254,635 

91,091 

1,033,220 

130,324 

ToUl  . 

(ms) 

4,691,092 

1,010,408 

3,248,350 

432,334 

Piedmont  . 

..(e) 

4,256,924 

960,974 

2,951,662 

344,288 

Greenville  (Tex.)  . .  Herald  . (m) 

Guthrie  (Olcla.)  ....  Leader  . (es) 

Gnrmon  (Olcla.)  ....  Sews  . (e) 

Hackeniack  (N.  J.).  Bergen  Record.,  (e) 

Hagerstown  (Md.)  .Herald  . (m) 

Mail  . (e) 


(Legal  included  in  local) 


2,154,323 

283,643 

1,778,403 

74,452 

17,825 

1,999,732 

340,928 

1,448,762 

159,740 

50,302 

67,617 

1,428 

63,410 

2,744 

35 

H 

5,500,404 

751,576 

3,689,490 

360,626 

600,698 

3,338,470 

661,556 

2,227,050 

449,864 

3,411,814 

645,498 

2,349,844 

416,472 

Total  UispUy 


City 

Paper  Publi»lied 

l.lnnge 

National' 

Lacal  Classlflsd 

Utoil 

Hamilton  (O.)  . 

Journal -News  . . . 

(e) 

4,375,112 

766,346 

3,179,484 

273,412  1SU» 

Hammond  (Ind.)  . . 

Times  . 

(e) 

4,996,067 

569,244 

3,900,583 

433,739 

- - 

Hanford  ((^.)  . 

Journal  . . 

.  (m) 

1,873,564 

245,826 

1,464,274 

123,592 

Sentinel  . . 

.(e) 

2,420,050 

194,894 

1,474,046 

126,210  124Jtl 

Hannibal  (Mo.)  .... 

.Courier -Post  .... 

.(c) 

2,590,462 

472,318 

1,949,080 

169,064 

(Legal  included  in  local) 

_ _ - 

Hanover  (Pa.)  . 

•  Sun  . 

.(e) 

3,315,942 

423,388 

2,712,878 

159,404 

29A 

1 

Harlingen  (Tex.) 

>  Star  . 

(m) 

2,570,246 

441,014 

I,u99,b28 

407,046 

22.'. 

.117 

Harrisburg  (III.)  . . 

.  Register  . 

.(c) 

1,652,691 

279,685 

1,294,424 

42,350 

36,21 

Harrisonburg  (Va.) 

.News-Record  ... 

(m) 

2,430,338 

376,705 

1,858,858 

88,851  : 

10' c 

t  r 

Hartford  City  (Ind.) 

.  News  . 

.(e) 

1,371,636 

160,160 

1,124,283 

41,846 

45.r 

C 

Hastings  (Neb.)  ... 

.  Tribune  . 

.(c) 

1,921,276 

560,000 

1,122,618 

238,658 

.... 

(Legal  included  in  classified) 

Helena  (Ark.) . 

.  East  .-irkansas 

Record  . 

(es) 

572,740 

31,724 

474,530 

15,442 

ilf 

(J 

(Formerly  a  weekly,  published  daily  since  Aug.  25,  1935  linage 

Ig-,- 

are 

for  daily) 

Hempstead  (N.  Y.) 

•  Bulletin  . 

.(w) 

813,680 

146,608 

560,672 

84,000 

22,4 

Herkimer  (N.  Y.). 

•  T  etegram  . 

.(e) 

1,998,413 

290,480 

1,551,172 

86,401 

20,1 

Hibbing  (Minn.)  . 

.Tribune  . 

.(e) 

2,385,544 

418,908 

1,596,742 

172,004 

197^ 

Hickory  (N.  C.)... 

.  Record  . 

.(e) 

2,374,300 

298,370 

1,905,998 

103,040 

High  Point  (N.  C.). 

.Enterprise  . 

(es) 

3,586,062 

477,400 

2,745,736 

237,290 

12'/ 

Hillsboro  (Tex.)  ... 

.Mirror  . 

.(e) 

1,543,024 

308,518 

1,206,198 

18,256 

10/ 

Hillsdale  (Mich.)  . 

.  Newt  . 

.(e) 

1,455,454 

271,516 

979,118 

147,840 

4li,! 

(8,848  lines  readers  included  in  total) 

Hilo  (T.  H.) . 

.  Tribnne-Herald 

.(e) 

1,337,301 

278,459 

979,527 

29,066 

20,'.' 

Sunday  edition.. 

..(s) 

334,325 

69,614 

244,881 

7,266 

3,1, 

Total  . 

(es) 

1,671,626 

348,073 

1,224,408 

36,332 

2s.?. 

Hobart  (Okla.)  ... 

.  Democrat-Chief 

.(e) 

1,474,108 

232,960 

1,177,428 

10,620 

514 

Hoboken  (N.  J.)... 

.Jersey  Observer. 

.(e) 

5,778,682 

1,211,175 

3,136,791 

674,315 

756/ 

Holdenville  (Okla.) 

.  News  . 

.(e) 

1,427,104 

232,666 

1,068,457 

63,723 

622 

r'"’ 

Holland  (Mich.)  .. 

.  Sentinel  . 

.(e) 

2,764,624 

591,150 

1,857,093 

270,265 

46,1 

i 

Hollywood  (Cal.)  . 

.  Citizen-News  . .  ■ 

..(e) 

7,676,220 

746,864 

5,875,716 

878,665 

174,9; 

[Xi  Cross. 

Homestead  (Pa.)  .. 

.  Messenger  . 

.(e) 

1,616,701 

200,695 

1,165,304 

250,702 

i 

Honolulu  (T.  H.)  . 

.Star-Bulletin  ... 

.(e) 

3,892,984 

1,023,392 

2,261,346 

457,775 

I'OJ? 

Saturday  edition,  (sat) 

1,200,603 

219,005 

825,303 

122,296 

Total  . (e-sat) 

5,093,587 

1,242,397 

3,086,649 

580,071 

is4,4: 

liitrettc 

Hoopeston  (Ill.)  ... 

.  Chronicle-Herald 

(e) 

800,016 

212,842 

501,732 

39,732 

45,7; 

Homell  (N.  Y.)  ... 

.Tribune  . 

.(e) 

2,408,715 

422,682 

1,854,650 

103,684 

27,65 

U  Grao 

Hudson  (Mass.)  ... 

.Sun  . 

.(e) 

1,658,678 

228.460 

1,430,218 

...., 

Hudson  (N.  Y.)..., 

..Star  . 

(m) 

1,662,402 

242,298 

1,173,004 

104,314 

14Ur 

ilikdand 

Huntington  (Ind.)  . 

.Herald-Press  ... 

.(e) 

2,832,764 

402,546 

2,125,214 

213,654 

Jl,!: 

Huntington  (W.  Va.)  Herald-Dispatch 

(m) 

4,570,182 

939,283 

3,211,919 

330,014 

1 

Sunday  edition . 

..(s) 

1,218,532 

78,472 

1,048,601 

89,740 

1,7,1 

Advertiser  . 

.(e) 

4,770,827 

931,460 

3,395,740 

324,391 

1»,2.', 

ilmcaite: 

Huntsville  (Ala.)  . 

.Times  . 

.  (es) 

2,080,330 

560,266 

1,402,576 

117,488 

=  hneaste 

(Legal  included  in  classified) 

Huron  (S.  O.)  ... 

.Huronite  . 

.(e) 

1,976,156 

389,592 

1,325,884 

159,369 

loi,’;- 

Hutchinson  (Kan.) 

.  Herald  . 

(m) 

2,614,532 

559.314 

1,716,078 

330,110 

9,6.;- 

Sunday  edition.. 

..(s) 

815,038 

103,978 

603,204 

107,296 

Xiudale 

T otal  . 

(ms) 

3,429,570 

663,292 

2,319,282 

437,406 

9,ss;i 

News  . 

.(e) 

4,189,346 

660,730 

3,040,814 

438,970 

liji; 

Uiiford 

1 

lauing 

Idaho  Fails  (Ida.). 

.Pest-Register  .. 

.(e) 

2,954,518 

451,976 

2,149,574 

307,244 

57,84! 

U  Porte 

Independence  Reporter  . 

. .  (e) 

2,054,3t.0 

351,092 

1,567,006 

123,284 

Independence  (Mo.) 

.Examiner  . 

.(e) 

2,179,492 

265,342 

1,354,542 

420,112 

133.4>: 

Inglewood  (Cal.)  . . 

■  Niws  . 

.(e) 

2,520,719 

193,787 

2,002,335 

186,152 

138,4!: 

International  Falls 

(Minn.)  . 

.Jcurnal  . 

.(e) 

1,220,702 

225,344 

958,692 

26,544 

10,1., 

i 

Ionia  (Mich.)  . 

.  Sentinel- 

Standard  .... 

.(e) 

1,149,400 

278,474 

735,000 

66,262 

69,6’J 

1  J 

Iowa  City  (Iowa) 

. Iowan  . 

.  (m) 

1,237,222 

145,314 

947,794 

141,411 

2,7,:j 

Sunday  edition. 

.(s) 

340,576 

73,050 

236,652 

30,044 

**] 

Total  . 

(ms) 

1,577,798 

218,364 

1,184,446 

171,455 

Iowa  City  (Iowa) . . . 

.  Press-Citizen 

.(e) 

2,931,936 

475,930 

2,114,994 

239,092 

101, «' 

! 

Iron  Mountain 

(Mich.)  . 

.  News  . 

..(e) 

2,350,782 

449,848 

1,749,776 

104,328 

46,8; 

^  Lonon 

Ironton  (O.)  . 

.Ttibune  . 

.(e) 

2,069,746 

399,182 

1,478,216 

108,740 

83,6; 

§ » 

Sunday  edition. 

.  .(s) 

497,224 

37,856 

437,668 

14,560 

7,1/ 

|r  LcvuLdz 

Total  . . 

.  (es) 

2,566,970 

437,038 

1,915,884 

123,300 

9o;' 

Ironwood  (Mich.) 

.  Globe  . 

.(e) 

2,361,872 

362,190 

1,903,296 

80,066 

16,3^ 

i 

5 

1 Itviito. 

Jackson  (Mich.)  ... 

..Citizen-Patriot 

..(e) 

J 

5,823,083 

814,982 

4,532,731 

422,688 

52,63j 

Elcviito. 

Sunday  edition. 

..(s) 

581,406 

82,334 

360,332 

138,026 

71 

lediigti 

Total  . 

.(es) 

6,404,489 

897,316 

4,893.063 

560,714 

53,3; 

Jackson  (Miss.)  ., 

. .  Clarion-Ledger 

.(m) 

3,957,301 

499,793 

2,401,768 

818,001 

237;: 

Sunday  edition 

..(s) 

1,280,950 

91,741 

1,009,118 

179,380 

■- 

Total  . 

(ms) 

5,238,251 

591,534 

3,410,886 

997,381 

238,4-' 

News  . 

..(e) 

3,857,970 

735,188 

2,181,730 

756,667 

184,!' 

Sunday  edition 

..(8) 

1,256,948 

73,638 

983,483 

198,489 

1,33 

lioa  (C 

Total  . 

.(es) 

5,114,918 

808,826 

3,165,213 

955,156 

133, ■- 

Jamaica  (N.  Y.).. 

. .  L.  I.  Press. . . 

..(e) 

5,601,026 

691,261 

3,665,166 

1,003,604 

24v7 

Sunday  edition 

..(8) 

1,211,731 

32,117 

847,392 

332,222 

. 

Uncoln 

Total  . 

.(es) 

6,812,757 

723,378 

4,512,558 

1,335,826 

locoln 

Jamestown  (N.  D.). 

..Sun  . 

..(e) 

2,145,262 

332,626 

1,654,842 

78,582 

79,3' 

Janesville  (Wis.) 

..Gazette  . 

..(e) 

3,709,782 

663,569 

2,479,731 

476,847 

89,*;: 

Jeannette  (Pa.)  .. 

. .  News-Dispatch 

..(e) 

1,861,907 

254,419 

1,488,372 

95,509 

23/j 

little  I 

Jersey  City  (N.  J.) 

.  .Jersey  Journal 

..(e) 

5,270,236 

1,332,658 

2,416,534 

792,990 

7^-j 

little  F 

Johnson  City  (Tenn.)  Press- 

little  1 

Chronicle  . . . 

(me) 

3,172,568 

466,212 

2,333,234 

287,134 

Joliet  (Ill.)  . 

. .  Herald-News  . . 

..(e) 

6,539,349 

701,708 

5,022,514 

650.776 

164, 3'j 

Sunday  edition 

..(8) 

1,304,209 

66,080 

1,097,502 

140,462 

Total  . 

.(es) 

7,843,558 

767,788 

6,120,016 

791,238 

164,11 

Jonesboro  (Ark.)  . 

. .  Tribune  . 

..(e) 

1,403,701 

289,570 

1,036,153 

35,481 

52,4: 

Joplin  (Mo.)  .... 

. .  Globe  . 

.(m) 

3,089,142 

794,794 

1,985,410 

267,848 

41,-- 

Sunday  edition. 

.  .(s> 

1,019,508 

60,340 

812,882 

139,440 

6.:- 

ToUl  . 

(ms) 

4,108,650 

855,134 

2,798,292 

407,288 

-•=k  H 

News-Herald  . . 

..(e) 

3,075,996 

852,548 

1,815,772 

382,760 

K 

ItKli  (C 

Kalamazoo  (Mich.) 

. .  Gazette  . 

..(e) 

7,125,860 

994,546 

5,325,852 

805,462 

...• 

Cogan  1 

Sunday  edition 

..(s) 

1,564,976 

76,594 

1,259,818 

228,564 

Total  . 

.  (es) 

8,690,836 

1,071,140 

6,585,670 

1,034,026 

il4igans[ 

(Continued  on  page  XP) 
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ANNUAL  TABULATION  OF  NEWSPAPER  UNAGE 

{Continued  from  Page  XIV) 


City 

l  ong  lieach  (Cal.) . . . 


Paper  Publishf 

.Sun  . (m) 

tWess-Tetegram  .(es) 


Published  Linage 
. (m)  3,998,869 


Uispla.v 

National  Local 
1,135,512  1,604,421 

1,328,264  4,158,336 


Classlfled 

1,019,004 

1,322,692 


Paper  Published 

I.imige 

Natlonui 

Lueal  ('lusHifled 

Legal 

.  Republican- 

News  . 

.(e) 

3,270,456 

472,752 

2,228,044 

461,482 

108,178 

.  Katisan  . 

.(e) 

2.795.9X. 

619,955 

1,795,031 

301,077 

73,157 

Sunday  tdition.. 

.  .(s) 

832,944 

84,126 

548,632 

181,118 

1,673 

Tot.al  . 

,  (es) 

3,628,940 

704,081 

2,343,663 

482,195 

74,830 

.Hub  . 

.(e) 

2,332.764 

350,813 

1,981,951 

(Classified  and 

legal  included  in  local) 

,  Sentinel  . 

.(e) 

2,917,502 

746,872 

2,056,628 

114,002 

(Legal  included  in 

local) 

kodallville  (Ind.) 

..\'etes:Sun  . 

..(e) 

1,131,488 

200,522 

838,370 

92,596 

iBKSha  (Wis.) - 

.  .Vcjoi  . 

.(e) 

4,796,066 

723,142 

2,367,084 

505,274 

170,688 

(30,478  lines  readers  included  in  total) 

iMkul  (Iowa)  - 

.  Cute  City  . 

..(e) 

1,892,166 

412,244 

1,375,424 

47,838 

56,660 

Unee  (HI) 

.Star-Courier  ... 

..(e) 

2,168,908 

402,570 

1,622,544 

143,870 

(Legal  included  in 

local) 

^  West  (Fla.)  .. 

.  Citisen  . 

..(e) 

583,064 

148,210 

313,502 

H9,222 

32,130 

Jiajston  (N.  ^  •)  • 

.Frct'fnun  . . 

..(e) 

4,449,040 

630,114 

3,348,214 

247,650 

223,062 

Leader  . 

.  (m) 

1,915,200 

336,000 

1,335,600 

96.600 

147,000 

lauton  (N.  C.) . . . . 

.  Tree  Press  _ 

,.(e) 

1,694,084 

438,438 

1,191,876 

63,770 

(Legal  included  in  local) 

Iiksv.lle  (Mo.)  ...Express  &•  Xens  (e)  1,915,280  328,188  1,461,142 

gjoath  Falls  (Ore.) Kews-Herald  ..(me)  5,313,476  1,267,336  3,513,622 

Siomo  (Ind.)  . Tribune  . (e)  2,953,986  505,456  2,080,442 


U  Crosse  (W'is.) . . . , 

Lifiyette  (Ind.)  . . . 
li  Grande  Ore.)  . 
lakeland  (Fla.)  . . . 


.Tribune  . (e)  3,475,774 

Sunday  edition.. ,  (s)  597,829 


I.ong  Branch  (N.  J.) 

.  Record  . 

..(e) 

2,764,174 

394,240 

1,988,924 

251,454 

Longview  (Tex.)  .. 

.Journal  . 

..(in) 

2,506,910 

428,778 

1,872,598 

174,496 

Sunday  edition. 

..(s) 

1,491,168 

91,518 

1,334,480 

55,398 

News  . 

..(e) 

2,523,920 

427,224 

1,862,952 

176,582 

Longview  (Wash.)  , 

.  News  . 

..(e) 

3,011,202 

438,710 

2,053,494 

386,240 

Lorain  (0.) . 

Journal  Sr  Times- 

Herald  . 

..(e) 

3,940,832 

632,420 

2,739,366 

470,190 

Lowell  (Mass.)  ... 

.  Courier-Citizen 

&  Leader.... 

.(me) 

4,382,586 

782,439 

2,987,713 

484,539 

Sun  . 

..(e) 

3,314,307 

473,045 

2,639,894 

121,258 

Lubbock  (Tex.)  ... 

.  Avalanche  . 

.  .(m) 

3,073,826 

541,912 

1,875,160 

634,158 

Journal  . 

..(e) 

3,032,540 

547,666 

1,829,828 

636,608 

Sunday  edition. 

..(s) 

1,485,694 

61,236 

1,075,760 

340,942 

Ludingtun  (Mich.). 

.  Nezos  . 

..(e) 

1,874.684 

284,508 

1,431,444 

98,770 

Lynchburg  (Va.)  .. 

.  News  . 

.(ms) 

4,592,854 

774,116 

3,565,226 

253,512 

.Advance  . 

..(e) 

4,527,026 

769,174 

3,542,182 

215,670 

Lynn  (Mass.) 


Macon  (Ga.) 


.  /  tern  . (e) 

Telegram-News  .  (e) 
Sunday  edition . . .  (s) 
Total  . (es) 


(Legal  included  in  total) 
1,636,309  697,717  3,618,188 

4,755,730  445,746  3,422,622 

957,642  58,198  654,360 

5,713,372 


3,944  4,076,982 


196,784 

887,362 

245,084 

1,132,446 


.Ledger  Sr 

Star-Telegram  .  (e) 
Sunday  edition.. .  (s) 


laacaiter  (O.)  .... 
lancaster  (Pa.)  .. 


.  Intelligencer 
Journal  & 

Xew  Era  ...(me) 
■Sunday  edition. ..  (s) 
.  North  Penn 


4,073,603 

913,685 

3,006,979 

152,483 

(Legal  included  in  local) 

4,495,708 

540,372 

3,349,640 

521,136 

84,560 

1,814,974 

362,712 

1,303,806 

148,456 

(Legal  included  in  classified) 

1,789,718 

332,878 

1,259,594 

146,580 

30,666 

580,916 

40,306 

436,702 

102,466 

1,442 

2,370,634 

373,184 

1,696,296 

249,046 

52,108 

2,801,600 

351,488 

2,114,476 

340,802 

5,324,397 

1,206,771 

3,258,282 

672,123 

187,121 

535,348 

88,585 

348,540 

98,200 

23 

1,636,026 

259,790 

1,210,120 

120,663 

45,453 

..(e) 

2,035,950 

260,498 

1,472,996 

239,918 

62,538 

.  .(m) 

2,968,316 

747,313 

1,787,345 

433,658 

...(s) 

1,018,121 

54,858 

839,097 

124,166 

.  (ms) 

3,986,437 

802,171 

2,626,442 

557,824 

...(e) 

2,922,658 

741,410 

1,748,420 

432,828 

(Legal  included  in 

local) 

...(e) 

898,688 

187,404 

655,704 

15,582 

39,998 

Madison  (S.  D.) ...  .Sentinel  . (e)  898,688  187,404  655,704 

Madison  (Wis.)  ....Capital  Times  ...(e)  4,297,447  1,102,178  2,669,492 

Sunday  edition. ..  (s)  716,639  89,523  504,819 

Total  . (es)  5,014,086  1,191,701  3,174,311 

Wisconsin  State 

Journal  . (e)  4,408,637  1,107,878  2,640,953 

Sunday  edition.,  (s)  787,407  89,969  549,759 

Total  . (es)  5,196,044  1,197,847  3,190,712 

Malone  (N.  Y.) . Telegram  . (e)  1,770,762  371,266  1,197,222 

Manchester  (Conn.)..  Herald  . (e)  3,058,160  349,930  2,576,070 

-Mandan  (N.  D.) _ Pioneer  . (e)  1,800,558  220,489  1,465,161 


Manhattan  (Kan.)  ..Chronicle  . (ms)  2,025,520 


Lasiford  (Pa.)  . . . 
buitig  (Mich.)  . . 
la  Forte  (Ind,) . . . . 
lartdo  (Tex.)  _ 


U  SaUe  (Ill.)  . 

Uirence  (Kan.)  . . 

Lawton  (Okla.)  .... 
Larenworth  (Kan.) 
Idanon  (Ind.)  .... 
leltncn  (0.)  . 


Idanon  (Pa.)  . . . 

Lewiston  (Ida.)  . 
lewiiton  (Me.)  . , 


.Record  . (e)  2,064,034  283,404  1,774,746 

.State  Journal... (e)  8,524,712  1,050,532  6,407,898 

.  Herald-Argus  ...(e)  2,422,098  445,368  1,749,020 

.Times  . (e)  1,494,259  271,520  1,158,850 

Sunday  edition.. .  (s)  703,181  127,774  545,342 

Tornl  . (es)  2,197,440  399,294  1,704,192 

.Post-Tribune  _ (e)  2,737,504  377,258  2,194,360 

.Journal-World  ...(e)  3,082,324  412,692  2,669,632 

(Classified  and  legal  included  in  local) 

.Constitution  . (e)  2,329,592  364,472  1,709,487 

.Times  . (es)  2,856,885  392,777  2,171,364 

.Reporter  . (e)  1,653,381  193,998  1,385,174 

.Western  Star _ (e)  323,998  10,542  281,610 

(Linage  figures  are  from  Sept.  1st  to  Dec.  31st,  1935, 
started  as  a  daily) 


5,884  . 

999,754  66,514 

158,536  69,174 

63,889  . 

30,065  . 

93,954  . 

94,304  71,582 


173,001  82,632 

159,501  123,641 
14,049  60,160 

16,530  15,316 

when  publication 


.Mercury  . (e)  2,049,698 

Mankato  (Minn.) ...  .Free  Prew . (e)  3,831,884 

Mansfield  (O.)  . News-Journal  ...(e)  5,470,563 

Marietta  (O.)  . Times  . (e)  2,859,416 

Marinette  (Wia.) ....  Eagle-Star  . (e)  2,479,302 

Marion  (Ill.) . Republican  . (e)  1,205.442 

Marion  (Ind.)  . Leader-Tribune  .(m)  2,827,020 

Chronicle  . (e)  2,924,250 

Sunday  edition _ (s)  861,868 

Marion  (O.)  . Star  . (e)  5,050,346 

Marlboro  (Mass.)  ....  Fiirer/'ri.te  . (e)  1,658,678 

Marquete  (Mich.)  ....Mining  Journal.,  (m)  3,155,866 

Marshall  (Mich.)  ..  .Chronicle  . (e)  1,331,638 

Marshall  (Minn.) _ .Messenger  . (e)  1,863,336 

Marshall  (Mo.)  . . . .  l>emnerat-News  .(e)  1,598,635 


. . . .  (e)  2,924,250 

i...(s)  861,868 

....(e)  5,050,346 

,  ...(e)  1,658,678 


258,916  1,618,134 

256,172  1,620,094 

628,054  2,766,218 
806,022  3,736,873 
475,132  1,905,624 
389,676  1,851,430 
308,308  779,380 

518,392  1,910,104 
518,462  2,007,117 
58,184  699,272 

707,826  3,610,642 
228,460  1,430,218 
557,130  2,343,474 
816,312  301,056 

816,076  909,263 

260,554  1,173,445 


Marshalltown  (lovca). Times  Republican  (e)  2,829,912  482,902  2,262,450 

(Legal  included  in  local) 


Lnriitown  (Mont.) . 

l«wi«own  (Pa.)  .. 
■oinron  (Ky.)  ... 


Telegram  . (e) 

.Sentinel  . (e) 

.Herald  . (m) 


Liwoln  (III.)  , 
^oln  (Neb.) 


Falls  (Min.)., 
Me  Falls  (N.  Y.), 
Me  Rock  (Ark)., 


1*^  Haven  (Pa.). 
^■<Port  (N.  y.).. 

(Cal.)  . 

Ma  (Uuh)  _ 

Masport  (Ind.) 


Transcript  . (e) 

Times  . (e) 

.Arkansas 


■  L’nion-Sun  & 


. .  (e) 

3,643,850 

718,956 

2,549,372 

238,042 

137, 

..(e) 

1.114,060 

515,200 

181,952 

206,508 

210, 

.  (m) 

3,584,054 

623,432 

2,960,622 

.  (m) 

3,481,394 

718,144 

2,542,022 

221.228 

..(e) 

3.444,168 

717,878 

2.508,380 

217,910 

(ms) 

2,467,094 

929,292 

1,235,710 

252,630 

49, 

..(e) 

360,150 

203.674 

56,476 

..(e) 

4,.30 1.248 

4.50,590 

3,534,986 

315,672 

.  (m) 

4,319,846 

531,336 

3,273,005 

386,815 

128, 

..(s) 

1,364,888 

82,460 

1,123,812 

140,392 

18. 

(ms) 

5,684,734 

613,796 

4,396,817 

527,207 

146, 

..(e) 

4,592,399 

805,945 

3,318,174 

377,683 

90, 

..(s) 

1.398,713 

78,469 

1,144,003 

165,312 

10. 

.  (es) 

5,991,112 

884,414 

4.462,177 

542,995 

101, 

..(e) 

5,471,498 

1,028,758 

3,568,596 

751,014 

148, 

..(s) 

1,345,370 

101,236 

900,910 

298,918 

13, 

.(es) 

6.816.868 

1,129,994 

4,469,506 

1,049,932 

161, 

..(e) 

1,714,454 

296.324 

1,218,280 

138,670 

61, 

..(e) 

3,564,746 

883,894 

2,190,958 

371,339 

118, 

..(s) 

1,115,128 

138,884 

790,629 

184.373 

1, 

.(es) 

4,679,874 

1.022,778 

2,981,587 

555,712 

119. 

..(e) 

1.142,834 

285,320 

653,744 

138,166 

65, 

..(e) 

2,178,174 

274,630 

1,550,328 

87,066 

266, 

..(e) 

5.434,968 

956,748 

3.713,388 

628,586 

127, 

..(s) 

1,108,464 

119,252 

841,806 

141,330 

6, 

.(es) 

6,543,432 

1,085,000 

4,555,194 

769,916 

133, 

.  (m) 

5,501,358 

877,063 

3,846,120 

693,246 

84, 

..(s) 

1,531,449 

264,738 

1,048,038 

208,130 

10, 

(ms) 

7,032.807 

1,141,801 

4,894,158 

901,376 

95, 

..(e) 

2,154,764 

311,162 

1.709,815 

69,794 

63, 

..(e) 

3,360,966 

464,562 

2,277,898 

157,850 

460, 

.  (m) 

1,522,150 

144,270 

992.082 

267,190 

118, 

(Date  of  consolidation — June  22,  1935,  figures  are  from  then  on) 


Herald-Journal 

..(e) 

2,125,700  331,068  1.525,958 

(Legal  included  in  classified) 

268,674 

Pharos-Tribune 

..(e) 

2,894,360 

518,616 

2,375,744 

134,960 

55,566 

Press  . 

.  .(m) 

2,291.814 

218,722 

1,776,642 

231,336 

65,114 

Sunday  edition. 

..(s) 

442,834 

43,750 

355,334 

43,750 

Total  . 

.(ms) 

2,734,648 

262,472 

2,131,976 

275,086 

65,114 

..Coos  Bay  Times 

(e) 

1,968,596 

396,186 

1,358,336 

143,948 

56,322 

. .  \i'7us-Ii crald  . . . 

(e) 

2,057,520 

316,141 

1,573,635 

117,628 

50,116 

.)Joiirnal  . 

(e) 

2,634,625 

475,090 

2,058,931 

33,579 

67,025 

.  T imes  . 

(e) 

5,492,970 

410,900 

4,775,470 

241,080 

65,520 

. .  Atpf'ui’I^cmocrat 

(e) 

2,532.180 

478,800 

1,617,224 

330,918 

105,238 

,,  Forum  . 

(e) 

1,540,112 

270,578 

1,024,002 

155,302 

90,034 

. .  Clobc-i/asctte  . . 

(e) 

4,467,078 

721,630 

3,180,450 

411,460 

153,538 

.  .Independent  .... 

(e) 

3,978,454 

567,084 

3,172,652 

170,646 

68,072 

.  .Journal-Gazette 

(e) 

1,986,250 

373,310 

1,330,700 

202,356 

79,884 

,  ,Ti mes  N ews  .... 

(e) 

1,642,600 

171,080 

1,374,471 

19,812 

77,237 

..Messenger  . 

.(e) 

2,128,020 

369,120 

1,670,900 

88,000 

.  ..\ezcs-Capital  . . 

(e) 

1,999,942 

360,038 

1,522,033 

117,866 

(Legal  included  in  classified) 


McKeesport  (Pa.) . . . 

.  -Vt’ifj  . 

..(e) 

7,472,094 

720,233 

6,307,416 

402,400 

42,04$ 

McPherson  (Kan.) . . 

,FcpublicuH  ... 

..(e) 

2,019,370 

239,082 

1,664,944 

91,998 

23,346 

Meadville  (Pa.)  . . . 

.  Tribune- 

Kepublican 

(me) 

4,288,080 

503,453 

3,610,396 

86,182 

88,049 

Medford  (Ore.) _ _ 

..Mail-Tribune 

.  (es) 

3,669,547 

657,405 

2,597,490 

296,926 

117,726 

Menominee  (Mich.). 

.  H erald-Lcader 

..(e) 

2,150,469 

468,927 

1,492,883 

144,759 

43,900 

Merrill  (Wis.)  .... 

.Herald  . 

..(e) 

1,769,291 

249,112 

1,461,714 

38,944 

19,521 

Mexico  (Mo.)  . 

.Intelligencer  . . 

..(e) 

966,112 

194,838 

691,180 

27,566 

52,514 

Leader  . 

..(e) 

1,475,850 

261,674 

1,122,308 

39,368 

52,500 

Miami  (Fla.)  . 

.Herald  . 

.  (m) 

8,174,005 

1,787,688 

4,397,974 

1,941,534 

46,809 

Sunday  ed.  . . . 

..(s) 

2,969,582 

319,718 

1,941,310 

704,984 

3,570 

Total  . . 

.  (ms) 

11,143,587 

2,107,406 

6,339,284 

2,646,518 

50,379 

-Wtej  . 

..(e) 

7,247,044 

1,204,994 

4,538,282 

1,312,276 

191,492 

Sunday  ed.  . . 

.  .(s) 

1,411,872 

143,962 

879,382 

387,422 

1,106 

Total  . 

.. (es) 

8,658,916 

1,348,956 

5,417,664 

1,699,698 

192,598 

Miami  (Okla.) . 

.  Nczvs-Record  . 

..(e) 

1,340,514 

249,697 

1,000,709 

65,202 

24,906 

Sunday  td.  . . 

..(s) 

266,878 

34,650 

178,588 

52,898 

742 

Total  . 

.  (es) 

1,607,392 

284,347 

1,179,297 

118,100 

25,648 

Michigan  City  (Ind.) . 

.  Dispatch  . 

..(e) 

1,901,508 

268,184 

1,422,792 

150,304 

60,228 

Sezvs  . 

..(e) 

2,727,340 

383,040 

2,091,222 

219,352 

33,698 

Middletown  (Conn.) . 

.  Press  . 

..(e) 

4,110,911 

541,870 

3,301,102 

267,939 

(Legal  included  in  classified) 


Middletown  (N. 

'i.l.Times-Herald 

...(e) 

3,383,076 

570,076 

2,601,979 

160,061 

50.960 

Middletown  (O.) 

. . • • Journal  . 

...(e) 

4,024,916 

571,816 

2,939,860 

442,386 

70.854 

Sunday  ed.  . . , 

...(s) 

840.812 

47,572 

710.514 

81,928 

798 

Total  . 

. . (es) 

4,865,728 

619,388 

3,650,374 

524,314 

71,652 

Mildord  (Mass.) 

....Nezes  . 

...(e) 

1,900,080 

248,038 

1,652.024 

(Legal  and  classified  included  in  local) 

Mitchell  (S.  D.) . Republic  . (e)  2,732,439  423,614  1,679,735 

Moberly  (Mo.)  . Monitor-Index  ..(e)  2,148,608  350,238  1,607,326 

(Continued  on  page  XVI) 
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City 

Paper  PiihiiMheil 

Linugr 

National 

Local  ('la.sifird 

Legal 

Mobile  (Ala. )  . . 

. . . .  Kegistei  . 

.  ( m) 

3,326,764 

717,906 

1,851,052 

678,566 

79,240 

Press  . 

,.(e) 

3,380,566 

718,340 

1,979,908 

629,818 

52,500 

Sunday  ed.  , . . . 

.  .(s) 

1,316,182 

135,912 

921,984 

257.530 

756 

Moline  (III.) _ _ 

- . . .  Dispatch  . 

..(e) 

5,383,154 

683,326 

4,187,372 

387,730 

124,726 

Monmouth  (111.) 

....Review-Atlas  .. 

..(e) 

1,589,463 

269,334 

1,002,486 

237,538 

80,105 

Motiror  (La.)  .. 

....World  . 

..(m) 

2,128,838 

672,591 

1,266,714 

185,308 

4,225 

Sews  Star  .... 

..(e) 

2,299,442 

602,030 

1,364,138 

200,026 

133.248 

Sunday  ed.  . . . 

..(s) 

974.304 

71,329 

839,604 

62,326 

1.045 

Monroe  (Mich.) 

. . . .  News  . 

..(e) 

3,097,374 

460,824 

2,231,180 

199,220 

206,150 

Monroe  (Wis.)  . 

.....Times  . 

..(e) 

1,299,214 

197,260 

913,283 

121,163 

67,508 

Monrovia  (Cal.) 

..(e) 

1,636,112 

194,630 

1,316,098 

85,610 

39,774 

Monterey  (Cal. 

a  a,.  Peninsula  Herald  Ke) 

2,370,114 

352,730 

1,638,910 

229,404 

149,070 

Monticello  (Ind.) 

....  Journal  . 

..(e) 

855,134 

229,894 

506,665 

110,175 

8.400 

Montrose  (Col.) 

, . . .  Press  . 

..(e) 

1,477,364 

253,302 

1,006,272 

145,518 

72,272 

Morgantown  (W. 

Va.)  Dominion  News 

(m) 

3,178,672 

525,812 

2,367,554 

285.292 

Post  . 

..(e) 

3,008,194 

517,986 

2,222,430 

267.778 

(Legal  included  in  clauified) 


Morristown  (N.  J.)..  Record  . 

'e) 

3,304,000 

681,352 

2,327,892 

185.1>9() 

109,060 

Moscow  (Ida.)  . Nezvs-Re'.icw  .. 

.  (e) 

1,642,884 

248,060 

1,285,968 

45,610 

63,240 

Weekly  ed . 

(W> 

563,644 

29,120 

463,734 

9,562 

61,228 

Total  . 

(ew) 

2,206,528 

277,180 

1,749,702 

55,178 

124,4(>.S 

Mount  Carmel  (Fa.)  .Item  . 

.(e) 

2,319,650 

383,404 

1,820,742 

U5..i04 

Mt.  C'lemeHs  (Mich.). /.coder  . 

(e) 

1,784,456 

532,936 

1,108,988 

64,937 

77,595 

Mt.  Vernon  (1\\.)  . ,.  Register-Nezvs 

..(e) 

2,371,152 

409,136 

1,757,252 

197,45b 

7,280 

Mt.  Vernon  (Ind.)  •••  Ormorruf  . 

.  te) 

1,424,000 

420,000 

804,000 

100,000 

lOO.OOO 

Mt.  Vernon  (O.) ....  Republican  News 

(e) 

2,071,300 

326,774 

1,681,624 

180,264 

62.902 

Mt.  Vernon  (Wash.)  . //era/./  . 

.(e) 

1,447,110 

248,836 

985,754 

151,858 

60,662 

Murphysboro  (Ill.)  ..Independent  ... 
Muscatine  (Iowa)  ...Journal  (S'  .Xezvs- 

.(e) 

1.104,950 

257,698 

680,436 

72,814 

74,242 

Tribune  . 

.(e) 

2,366,056 

473,284 

1,734,180 

158.592 

Muskegon  (Mich.) _ Chronicle  . 

.(e) 

6,028.806 

N 

536,044 

854,420 

4.596.214 

499,856 

78.316 

Napa  (Cal.)  . lournal  . 

(m) 

101,302 

349,440 

85,402 

(Legal  included  in  classified) 


Register  . . 

..(e) 

3,517,122 

509,726 

2,420,068 

342,776 

244,552 

Nashua.  (N.  H.) . Telegraph  .... 

..(e) 

4,322,944 

916,688 

2,946,794 

396,340 

63,122 

Neenah  (Wis.) . Nnvs-Times  .. 

..(e) 

1,396,850 

185,458 

1,069,422 

85,960 

56,010 

Neosho  (Mo.)  . Democrat  _ 

..(e) 

670,600 

100,800 

478,800 

49,000 

42,000 

Nevada  (Iowa)  . lournal  . (e) 

Newark  (O.)  . .ddvocatc  &  .Imerican 

837,302 

228,089 

439,386 

108,575 

61,252 

Tribune 

(e) 

3,535,854 

536,872 

2,597,448 

312,326 

89,208 

New  Bedford  (Mass.).  Mercitrv  .... 

.  (m) 

5,041.820 

1,256,752 

3,335,206 

422,744 

27,118 

StandardtTinies 

.(e) 

5,074.692 

1,229,900 

3,305,456 

407,372 

131,964 

Sunday  ed.  . 

.  .(e) 

512,862 

66,976 

359,576 

86.310 

Total  . 

.  ( es) 

5,587,554 

1,296,876 

3,665,032 

493.682 

131,904 

New  Bern  (N.  C.) ..  Sun-Journal 

.  (m) 

619,340 

l.sO.612 

419,244 

23,020 

26.464 

SuH'Journal  . 

.  .(e) 

692,096 

168,602 

459,578 

28,280 

35,636 

Sunday  edition 

..(s) 

89,306 

17,990 

54,894 

5,250 

11,172 

Tribune  . 

.  (m) 

867,174 

164,388 

538,398 

10,794 

153,594 

Sunday  edition 

• .  (s) 

207,102 

202,526 

4,576 

Total  . 

New  Brunswick  (N. 

(ms) 

1.074.276 

164,388 

740,924 

15,370 

153,594 

J.)  . Home  News... 

..(e) 

5,233,761 

646,272 

3,830,302 

457,930 

237,223 

(62,0J4  lines  political  included  In  total) 

Sunday  edition ...  (s)  1,052,111  44,114  914,564  83,395 

(9,142  lines  political  included  in  total) 


New  Iberia  (La.). 


.  Mail 


.  (es) 

6.285,872 

690.386 

4.744.866 

541,325 

309,295 

..(e) 

4,097,170 

6.53,534 

2,986,774 

373,142 

83,720 

..(e) 

1.744,694 

351,-(38 

1,286,156 

107,100 

.  .(e) 

2,095,852 

376,964 

1.944,110 

268,814 

105,964 

.  .(e) 

5,936.770 

630.535 

4,873,103 

433,132 

(Legal  included  in  classified) 

. .  (m) 

172,102 

169,820 

2,282 

(New  (uliliration  started  Xoveinlier  24,  1935  figures  are  from  then  on) 


New  Kensington  iPa.)  Dispatch  . 

..(e) 

4.070.556 

280,246 

3,521.924 

249.884 

18,502 

New  London  (Conn.)./)av  . 

.(e) 

4,098,607 

950,813 

2,718,579 

342,216 

86.999 

New  Philadelphia  (0.)Timcs  . 

.(e) 

2,296.1.44 

379,008 

1,741.992 

176,372 

Newport  (.^rk.)  . 

•  independent 

.(e) 

(Legal  included  in  local) 
1,072,444  153,269  610,350 

3,650 

305,175 

Newport  News  (Va.). 

.  Press  . 

.  tm) 

2,332,848 

715.414 

1,316.770 

242.214 

58,450 

Sunday  edition 

..(s) 

1.420,552 

95,816 

1,217,370 

91,616 

15,750 

Total  . 

(ms) 

3,753,400 

811,230 

2,534.140 

333,8.50 

74,200 

Timcs-Herald 

..(e) 

4,530,512 

811,286 

3,456,110 

223,748 

39,368 

Newton  (Iowa)  . 

■  \eu  s  . 

.tc) 

2.164.904 

334,670 

1,540,462 

19S,5o6 

94,206 

Newton  (Kan.)  . 

,  Kansan-Rcpub- 
lican  . 

.(e) 

1.992,629 

199.524 

1.707,496 

61,529 

24,080 

Newport  (R.  I.).... 

.  News  . 

..(e) 

5,269,510 

464,316 

4,611,538 

193,656 

Niles  (Mich.)  . 

.  Star  . 

..(e) 

(Legal  included  in  local) 
1,786,680  309,246  1,259,580 

121,674 

96,180 

NoUesville  (Ind.) 

.  Ledoer  . 

..(e) 

1,266,105 

162,800 

1,045,100 

13,855 

44.350 

Norfolk  (Neb.)  .... 

.  News  . 

. .  (e) 

1,999,200 

437,958 

1,302,602 

230,920 

27,720 

Norfolk  (Va.)  . 

.  Virginian-Pilot 

(m) 

6,005,622 

1,417.080 

2,825,452 

713,062 

147,602 

Sunday  edition 

..(s) 

2,884,742 

278,236 

1,815,352 

146,902 

24,332 

Total  . 

(ms) 

8,890,364 

1,695,316 

4,640,804 

859,964 

171,934 

Ledger-Dispatc 

.(e) 

7,767,088 

1,613,318 

4,681,530 

708,708 

242,340 

Norman  (Okla.)  . . 

•  Transcript  ... 

.(es) 

1,707,916 

2.50,740 

1,314,026 

98,890 

44,240 

Norristown  (Pa.)  . . 

.  Times-Herald 

..(e) 

5,414,719 

683,086 

4,021,248 

488,385 

222,000 

North  Platte  (Neb.) 

.Telegraph  _ 

..(e) 

1,703,688 

411,340 

1,110,166 

17,080 

165,102 

N.  Tonawanda  (N.  Y.)Nca'j  . 

..(e) 

2,276,496 

302,385 

1,779,719 

96,968 

97,424 

Norton  (Kan.)  .... 

.  Telegram  . 

..(e) 

604,912 

157,178 

345,380 

48.636 

53,718 

Norwalk  (Conn.)  .. 

.  Hour  . 

..(e) 

3,509,681 

517,762 

2,771,853 

201,250 

18,816 

Norwalk  (O.)  . 

.  Reflector-Herald 

.(e) 

2,110,470 

293,914 

1,717,142 

99,414 

Norwich  (N.  Y.)... 

.Sun  . 

..(e) 

1,748,962 

298,170 

1,303,442 

61,488 

85,862 

Nyack  (N.  Y.) . 

.Journal-News 

..(e) 

1,815,635 

308,913 

999,504 

291,181 

216,037 

Ocala  (Fla.)  . 

.  Banner  . 

. .  (m) 

o 

2,307,732 

235,564 

1,829.184 

87,850 

155,134 

Star  . 

..(e) 

1.828,584 

276,870 

1,414,056 

84,868 

52,780 

Oceanside  (Cal.)  ... 

.  Blade-Tribune 

...(e) 

733,488 

163,282 

496,566 

45,570 

28,070 

r  February 

2  9,  1  9  36 

TuUI 

Display 

city 

l*u|>rr  I’ublihlietl 

Linage 

National 

Lural  ClassiHed 

Ogden  (Utah)  . 

.  Standard- 

lixamtner  .... 

.(e) 

3,907.414 

892,535 

2,460,465 

'108,058 

146,334 

Sunday  (‘ditiun.. 

.(s) 

942,284 

94,850 

735,973 

106,582 

l.L'l 

_ 

Total  . 

.  (esi 

4,849,098 

987,385 

3,196,438 

514.640 

1512JS 

Ogdensburg  (N.  Y.) 

.  fournai  . 

.(e( 

1,979,670 

395,822 

1,334,396 

98.140 

ISl’lii 

10 

Oil  City  (Pa.) . 

.  Derrick  . 

.  (m) 

3.986,0.11 

476.169 

3,405.383 

62.178 

42,36 

Olean  (X.  Y.) . 

.Titnes-llerald  .. 

..(el 

4.483,830 

485.884 

3,556,658 

350,658 

90,63i 

.,b  (N. 

Oneonta  (N.  Y.)... 

.Star  . 

.  (in) 

2,850,044 

2.204,321 

417,40.1 

1  (>6,044 

Ontario  (t'al. ) . . 

.  Heport  . . 

.  .(e) 

2,999,496 

319,595 

2,319,569 

309.078 

5123) 

Oregon  City  (Ore.). 

.  Knterprii^  . 

.  (m) 

1.324,218 

.101.910 

809,186 

86.086 

127,03. 

Orlando  (Fla.)  _ _ 

.  Sentinel  &  Rettorter- 

News  . 

(me) 

3,108,273 

719,537 

2,053,107 

335,629 

:  City 

.Sunday  edition., 

..(si 

993.398 

101,080 

688,100 

204.218 

(N.  : 

Oswego  (X.  V’.).... 

.  Palladium-Times 

.(e) 

3.573,828 

480.452 

2,771,678 

249,146 

72,54. 

.r,na  (C 

Ottawa  (Kan.) . 

•  Herald  . 

..(c) 

2.675.540 

324,296 

2,108.218 

140.126 

102.90> 

Ottumwa  (Iowa)..., 

.Courier  . 

.  .(e) 

3.760.9.S2 

674,842 

2,758,644 

333,466 

I'-inds  (f 

Owensboro  ( Ky. ) . . . 

.  Messfiiger  & 

-,io  Be 

Inquirer  . . . . 

(me) 

2,108,242 

499,422 

1.475,498 

75,530 

115.St 

■.<Wmg  ( 

Sunday  edition. 

. .  (s) 

588,906 

53,886 

506.282 

25,228 

3,511 

-  o  .dCi 

Owosso  (Mich.)  ... 

,.4rgus-Prcss  ... 

.  .(e) 

3,230..i03 

438,909 

2,716,406 

74,988 

■-0  (Nev. 

Painesville  (O.)  ... 

.Telegraph  . 

.  .(e) 

P 

J,5  1«,562 

J25.73)( 

1,948,198 

94,681 

143, 31i 

1 

Palo  Alto  (Cal.) _ 

.  T  imes  . 

..(e) 

2,844,604 

308,392 

2,048,844 

415,758 

71011 

’  .".ord  ( 

Pampa  (Tex.)  . 

.  .Veter  . 

.  (es) 

2,586,150 

370,020 

2,055,018 

133,924 

27,1S| 

Paris  (III.)  . 

.  BeaconSeu's 

. .  (e) 

1,751,628 

287,335 

1,333,233 

62,279 

68,71: 

:  .1  ( 

Paris  (Tex.)  . 

.  News  . 

.(es) 

2,369,815 

419,342 

1,782,781 

150,682 

17, OU 

Parkersburg  (W.  Va.)Xcws  . 

.  (m) 

2,844,677 

784,801 

1.941,016 

118,860 

■  c  st  (4 

Sunday  edition. 

..(s) 

1,169,359 

76,423 

1,071,406 

21,330 

Total  . 

(ms) 

4,014,036 

861,224 

3,012,422 

140,390 

Sentinel  . 

..(e) 

5,041,335 

829,094 

4,079,106 

133,075 

Parsons  (Kan.)  ... 

.S'un  . 

..(e) 

2,999,542 

405,804 

2,341,290 

201,263 

51, IK 

Isk  HOI 

Pasadena  (('al.)  ... 

.  Post  . 

.  (m) 

3,295,076 

381,766 

1,727,113 

939,235 

246,9^ 

hlan 

Sunday  edition. 

..(s) 

1,265,656 

33,051 

1,061,573 

152,401 

18,631 

hat  (N. 

Total  . 

(ins) 

4,560,732 

414,817 

2,788,086 

1,091,636 

2650M 

Iscburg  ( 

Star-Neu’s  . . .. 

. .  (e) 

3,983,050 

597,093 

2,652,916 

668,946 

64,0*51 

land]  (N 

Passaic  (X.  J.)  .  . . . 

..Herald-Nezes  .. 

..(e) 

4,931,951 

978,550 

3,137,631 

625,962 

Paterson  (N.  J.)... 

.  Call  . 

.  (m) 

5,276,503 

551,504 

3,982,013 

489,781 

253205 

News  . 

..(e) 

5,871,108 

1,183,605 

3,995,304 

405,254 

286015 

tllind  (4 

Pawhuska  (Okla.)  . . 

.Journal-Capital 

.  (es) 

1,668,392 

339,125 

1,264,522 

37,885 

47,160 

Pawtucket  (R.  I.)... 

.  .Times  . 

.  .(e) 

6,444,916 

1,025,651 

4,981,559 

437,706 

(Legal  included  in 

local) 

Pendleton  (Ore.)  . . 

. .  Hast  Oreaonian 

..(e) 

2,057,670 

493,436 

1,403,192 

66,173 

94,160 

Perry  (Iowa)  . 

..Chief  . 

.  .(e) 

1,335,894 

196,280 

1,011,136 

90,832 

37,646 

immenU 

I’erth  Amboy  (X.  J.).  .Wiej  . (e) 

Petaluma  (Cal.)  _ Argus-Courier  (me) 

Petersburg  (\'a.)  ,  ..I'rvgresslndex  ..(e) 
Sunday  edition ...  (s) 

Total  . (es) 

Petoskey  (Mich.)  ...Xezrs  . (e) 

Phoenixville  (Fa.) . . .  .Republican  . (e) 

Pine  Bluff  (Ark.) ...  Graphic  . (m) 

Sunday  edition. ..  (s) 
Total  . (ms) 


3,990,776 

2.597,322 

2,692.760 

715,372 

3,408.132 

1,531,283 

2,057,275 

1.105,566 

619,122 

1,724,688 


965,959 

287,322 

567,784 

49,574 

617,358 

.107,167 

214,788 

229,908 


2,643,011 

1,879,080 

1,936,900 

617,386 

2,554,286 

994,609 

1,526,049 

1,178,142 


I  Sl  .(u|USI 


172,916  20MN| 
334,978  9S,9«f 
188,076 

48,412  . , 

236,488  . F 

147,280  82,227  p 
127,262  189,17(1 


316,624 


229,908  1,178,142 


1  Sl‘  JosepI 
316,624  ....;.  P 


I  Legal  included  in  classified) 


Plattsburgh  (X. 
Plymouth  (Ind.) 


Point  Pleasant  (W 


Pontiac  (Ill.) 
Pontiac  (Mich.) 


Portsmouth  (O.) 


Sun  . 

(ms) 

3.047,314 

508,624 

2,089,374 

331,478 

117,l3i 

Headlight  .... 

.(e) 

2,963,902 

508,624 

2,100,392 

331.478 

23,4II( 

Berkshire  Eagle 

.(e) 

6,042,946 

801,878 

4,561,256 

519,708 

160,104 

iumancr 

•  Couricr-Sews 

..(e) 

6,286,364 

1,122,786 

4,334,204 

699,818 

120,556 

Press  . 

(m) 

2,084,797 

357.995 

1,449,388 

164,490 

1 12,024 

|)4lem  ()> 

.  Pilot  . 

.(e) 

22,955,310 

246,484 

1,187,280 

166,538 

39341 

jiira  (t 

.  lournal  . 

.(m) 

1.285,564 

306,460 

695,086 

261,898 

20,114 

ISilem  (0 

Tribune  . 

..(e) 

2,477.860 

517,342 

1,573,754 

316,400 

61,971 

Sunday  edition. 

.(^) 

760.914 

31,738 

611,282 

115,430 

1361 

(* 

Tonal  . 

.  (es) 

3.2.48.774 

549,080 

2.185.036 

431.830 

65,110 

Sibnas  ( 

h'l^lcrv 

.  Register  . 

.(e) 

507.416 

164,766 

338,016 

2,184 

2,450 

.Nezrs  . 

-  .  (e) 

2.093.308 

360.934 

1,477,812 

189,294 

65361 

Sunday  edition. 

..(s) 

641.116 

40,138 

533,512 

64,092 

3374 

Si5  Ang 

Total  . 

.(es) 

2,734,424 

401.072 

2,011,324 

253,386 

68,642 

.  (e) 

1.413,552 

.  Press  . 

. .  (e) 

8,168,993 

871,955 

6,020,357 

1,017,544 

259,137 

)  News  . 

..(e) 

2.39(1.190 

330,487 

1,816,632 

157,942 

85,129 

in  Bent 

.  .\'ezes  . 

.(es) 

3.800,118 

612,290 

2,466,926 

701.162 

19,740 

.  f  ‘nion-Ciasettc 

..(e) 

1,612.380 

242.776 

1,369.604 

Medpein 

(Legal  and  classified  included  in  local) 

.Times-Herald 

..(el 

4.1163.568 

763,868 

3..187.1O0 

.195,836 

116,704 

.  Press-Herald  • 

..(m) 

6,280,055 

1,512,154 

3,812,518 

955,383 

101,796 

iiai'ord 

Express  . 

..(e) 

6,720,135 

1,686,686 

4,078.064 

955,385 

113,316 

Jose 

Sunday  Telegram  (s) 

1,776,856 

200.058 

1.357,789 

219,009 

12399 

.  Times  . 

..(e) 

5.188.750 

684,838 

3.760,890 

574,756 

168366 

Sunday  edition . . .  ( s ) 

Total  . (es» 

Portsmouth  (Va.) _ Star  . (e) 

Sunday  edition . . .  ( s) 
Total  . (esi 


1,230,362 

6,419.112 

3.697,417 

1,505,523 

5.->02.<'40 


91,294 

776,132 

542,217 

50,131 

592,348 


976,122 

4,737,012 

2,890,524 

1,385,648 

4,276,172 


•1  Lui 


166,246 
737,002  168,94(|  ((il) 

264,676  . f  ^  Fed 

69,744 
334,420 


(Legal  included  in  local) 


Pottstown  ( Pa. ) 


Prescott  (.\riz.) 
Princeton  (Ind.) 


.Herald  . 

.  .  .(in) 

2.213.980 

265,516 

1.614,877 

273,439 

•  Journal  . 

. . . .  (e) 

4,473.428 

408,232 

3,866,408 

72,836 

1. Sunday  Courier.. (s) 

1,463,938 

42,070 

1.263,430 

120,290 

.Tribune  .... 

....(e) 

1,405,086 

195,790 

872,746 

274,950 

.  lournal  . 

.  ( ines ) 

2.126,925 

355,683 

1,495,606 

63,760 

.  Clarion-Xezvs 

.  ..(el 

1,277.654 

249,137 

860,118 

112,728 

Democrat  _ 

. . . .(cl 

1.310.400 

237.550 

968,575 

63,184 

.Chieftain  .... 

.  .(ms) 

3.892,952 

1,021,034 

2.013,284 

574,434 

60,10 


38^0 

61.00 


55>71 

41.W 


(31,738  briefs  and  readers  included  in  total) 

Star-Journal  _ (e)  4.151,980  932,386  2,782,192  378,532 

(23,478  brief.,  and  readers  included  in  total) 


35,J« 


B 


itnu  C: 


F 

P 


Pulaski  (Va.)  . Southzvest  Times. (es)  1,368,094  262,178  1,054,004 

(Legal  included  in  classified) 

Punxsutawney  (Pa.) .  .Vpirit  . (e) 


51,912 


Quincy  (Ill.)  . Hcraid-U'hifi  ...(e) 

Quincy  (Mass.)  .\cies  . (es) 

Patriot-Ledger  . .  (e) 

(Continued  on  page  XVII) 


1,998,258 

341,447 

1,571,220 

57,740 

Q 

3,356,094 

662,214 

2,264,836 

331,268 

3,076,010 

212,366 

2,519,440 

266.140 

2,967.678 

274,470 

2,324,266 

245,854 

27451 


97.77( 

78.«f 


P*'i!t  5 
(Kiel 
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'm 

ANNUAL  TABULATION  OF  NEWSPAPER  UNAGE 

(Continued  from  page  XVI) 

1  ?(t 

Total 

Display 

1.11; 

^  Parper  PublUlied 

I.tnage 

National 

Local  OlassUled 

L«cai 

iJt 

R 

«.6ii 

kf^a  (N-  C.)  - ,\e«s& 

Observer  . 

(m2 

3,395,630 

882,042 

2,079,168 

301,700 

132,720 

Ui. 

Sunday  edition.. 

.(s) 

1,276,660 

154,742 

998,312 

114,408 

9,198 

in 

Total  . (ms) 

4,672,290 

1,036,784 

3,077,480 

416,108 

141,290 

T imes  . 

.(e) 

3,095,241 

385,863 

2,294,124 

234,556 

180,698 

City  tS.  D.).. Journal  . 

.(e) 

2,074,730 

594,104 

1,143,632 

182,318 

143,836 

list  (N-  ^5-) . Range  . 

.(e) 

990,468 

271,617 

678,337 

1,751 

38,763 

2.54, 

iiiTcr.a  (0.)  . Record  &  Courier’ 

2.90' 

Tribune  . 

.(e) 

2,262,190 

227,472 

1,747,018 

182,406 

105,294 

(Cal.)  ....Facts  . 

.(e) 

2,933,502 

289,576 

1,896,650 

173,164 

574,112 

<. osJu  Beach  (C3\.)Brcese  . 

.(e) 

1,568,028 

197,092 

1,206,366 

89,362 

75,208 

3.51; 

H  Wing  (Minn.) . . .  Republican  . . . . 

.(e) 

1,476,532 

289,800 

959,252 

116,256 

111,224 

1.SU 

j.in  d City  (Cal.).  .Trifrunc  . 

.(e) 

2,076,662 

242,382 

1,426,474 

220,542 

187,264 

jso  (Nev.)  . Gaseite  . 

.(e) 

3,556,154 

768,432 

2,553,362 

234,360 

. tender  (Wis.) . .  News  . 

.(e) 

1,557,591 

224,462 

1,185,807 

113,533 

33,789 

3,111 

Irtoond  (Cal.)  ...Independent  ... 

.(e) 

2,608,508 

426,398 

1,867,054 

237,002 

77,980 

1,611 

Ifsond  (Ind.)  - Item  . 

(ms) 

3.409,364 

(>00,908 

2,434,852 

340,130 

2,786 

Mil 

Falladium  .... 

(e) 

3,417,316 

607,222 

2,414,202 

339,906 

4,746 

1,71. 

^  'V  ,(  (Cal.)  ....  Enterprise  . 

(ms) 

2,826.642 

574,602 

1.503,348 

720,902 

27,790 

7,011 

Press  . 

.(e) 

4,135,096 

608,804 

2,769,550 

619,878 

136.864 

gir.  KC  (Va.)  . Times  . 

.(m) 

2,801,207 

973,759 

1,654,835 

149,441 

23,172 

Sunday  edition. 

.  (s) 

1,715,464 

169,778 

1,335,617 

207,464 

2,60 

i 

Total  . 

(ms) 

4,5 16,0/ 1 

1,143,537 

2,990,452 

356,905 

25,777 

World-N ews  . . 

.(e) 

5,130,827 

1,011,293 

3,535,840 

494,799 

88,895 

I.IM 

Ixk  Hill  (S.  C.).. Herald  . 

.(e) 

1,468,306 

232,218 

1,135,974 

57,652 

42,46 

6,961 

lid  Island  (\U.) ..  .Argus  . 

.(e) 

4,872,490 

678,314 

3,728,998 

439,726 

25,45 

2 

8,611 

tij.  (N.  Y.) . Sentinel  . 

.(e) 

3,032,359 

537,084 

2,162,244 

155,358 

177,673 

5491 

latburg  (Ore.) . News-Rei'iew  . 

.(e) 

1,749,748 

352,702 

1,100,414 

139,286 

157,346 

4,09! 

Inel]  (N.  M.)  ....Record  . 

.(e) 

2,035,026 

336,266 

1,557,752 

108,388 

32,620 

9,801 

Ijiellville  (Ark.)  ...Courier- 

1403 

Democrat  _ 

.(e) 

792,316 

164,024 

611,310 

12,404 

4,578 

641! 

lalud  (Vt.)  . Herald  . 

.(m) 

4,366,026 

873,421 

3,041,484 

451,121 

7.860 

iixtgal  included  in  classified) 

4,80 

kenmento  (Cal.) ... . See  . 

..(e) 

s 

9,122,316 

1,820,700 

5,798,926 

1,495,242 

7,448 

Union  . 

(ms) 

4,555,914 

437,640 

3,105,340 

819,504 

192,710 

k  .(ugustine  (Fla.) .  Record  . 

..(e) 

1,253,252 

185,934 

853,076 

77,462 

136,780 

Sunday  edition. 

..(s) 

342,230 

30,338 

289,562 

22,330 

Total  . 

.  (es) 

1,595,482 

216,272 

1,142,638 

99,792 

136,780 

k  Cloud  (Minn.).. .  Timee-/ourno2  . 

..(e) 

2,918,439 

582,544 

1,955,983 

187,468 

192,444 

2^  1 

kjohnibury  (Vt.) .  .Caledonian- 

Record  . 

..(e) 

2,387,924 

433,883 

1,914,754 

34,395 

k'  Joseph  (  Mo. ) . . . .  Gazette  . 

.  (m) 

2,057,174 

1,128,400 

387,030 

439,474 

102,27 

0 

News-l’ress  . . . 

.  (es) 

5,663,560 

1,233,708 

3,847,354 

576,758 

5,740 

it  Petersburg  (Flu.). Independent  ... 

..(e) 

3,781,006 

459,474 

2,624,101 

605,773 

91,658 

Times  . 

.  (m) 

4,838,473 

660,138 

2,996,819 

1,097,824 

83,692 

7818 

Sunday  edition. 

..(s) 

1,488,572 

110,265 

1,127,777 

249,886 

644 

1,4111 

Total  . 

(ms) 

6,327,045 

770,403 

4,124,596 

1,347,710 

84,336 

6,104 

Siiinanca  (N.  Y.) .  Republican- 

9456 

Press  . 

..(e) 

2,312,730 

195,832 

2,015,216 

70,728 

30,954 

2424 

iilco  (Mass.)  . Nezvs  . 

..(e) 

4,311,090 

853,559 

3,457,531 

9441 

klem  (0.)  . News  . 

..(e) 

2,749,236 

305,522 

2,153,256 

243,810 

46,648 

0,314 

Silem  (Ore.)  . Oregon 

1,971 

Statesman  . . 

(ms) 

2,822,213 

328,085 

2,008,805 

333.726 

143,17 

1 

1461 

^  (Kan.)  . Journal  . 

..(e) 

3,580,752 

566,790 

2,847,992 

165,970 

5,311 

klioas  (Cal.)  . Index-Journal 

..(e) 

2,809,688 

447,398 

2,024,344 

227,878 

110,068 

Si  'Sjry  (N.  C.) _ Post  . 

..(e) 

2,281,118 

500,094 

1,462,818 

257,782 

60,424 

2,450 

Sunday  edition. 

..(s) 

613,060 

28,028 

528,766 

56,168 

98 

5468 

Total  . 

.  (es) 

2,894,178 

528,122 

1,991,584 

313,950 

60,522 

3474 

St!  Angelo  (Tex.)  .  .Times  . 

.(m) 

2,864,386 

570,122 

1,893,794 

400,470 

8,642 

Sunday  edition 

..(s) 

1,053,514 

73,276 

869,414 

105,840 

4,984 

Total  . 

(ms) 

3,917,900 

643,398 

2,763,208 

506,310 

4,984 

9,ii: 

Standard  .... 

..(e) 

3,043,950 

571,046 

2,038,162 

405.076 

29,666 

5,129 

y*  Bernardino  (Cal.)  Sun  . 

.  (ms) 

5,583,704 

895,734 

3,923,430 

500,164 

264,376 

9,740 

T elegram  . 

..(e) 

4,601,968 

896,140 

3,242,008 

412.006 

51,814 

—-point  (Ida.)  ....  Bulletin  . 

..(e) 

559,496 

166,145 

349,167 

26,047 

18,137 

Sadusky  (O.)  . Register  &  Star 

16,704 

Journal  . 

(mes) 

7,262,108 

1,171,884 

5,595,100 

398,944 

96,152 

11,796 

.'ioioni  (Fla.)  . Herald  . 

..(e) 

1,367,086 

186,018 

1,047,788 

53,144 

80,136 

1,116 

'"5  Jose  ((Jal.) . Mercury  Herald  (m) 

5,599,242 

880,298 

3,830,369 

797,466 

91,109 

2499 

Sunday  edition. . .  (s) 

1,504,361 

86,717 

1,187,570 

220,264 

9,810 

38466 

Total  . 

.(ms) 

7,103,603 

967,015 

5,017,939 

1,017,730 

100.919 

700 

Lnti  Obispo 

>1,966 

(Cik)  . Telegram  .... 

..(e) 

2,929,738 

397,600 

1,863,708 

356,748 

311,682 

^Rafael  (Cah) ..  ..Independent  .. 

..(e) 

L952,202 

242,844 

1,389,248 

157,304 

162,806 

asta  Ana  (Cal.) ....  Register  . 

..(e) 

5,059,716 

562,968 

3,689,294 

682,948 

112,700 

!5,)S2 1 

61, M 
I1,M» 
55>;i 
41.691 
S2.462 

35491 


(11,806  lines  readers  included  in  total) 

-‘  i  Barbara  (Cal.)  Press  . (m) 

News  . (e) 

Sunday  edition.. .  (s) 

-"’i  Crui  (Cal.) . .  (e) 

Sentinel  . (ms) 

■’a  Fe  (N.  \l.)...New  Mexican  ...(e) 

-a  Maria  (Cal.).. Timej  . (e) 

"a  Monica  (Cal.) .  Outlook  . (e) 

Paula  (CiX.)..  Chronicle  . (e) 

(Okla.)  ....Herald  . (e) 

i  «QU  (Fla.)  . Tribune  . (e) 

Sunday  edition. . .  (s) 

Total  . (es) 


Ste  Marie 

. News 


.(e) 


(Olcla.)  . Headlight- 

Journal  . <e) 


3,937,206 

814.156 

2,441,726 

466,018 

191,128 

4,486,636 

813,652 

3,041,850 

466,886 

134,820 

711,004 

47,782 

534,170 

90,958 

33,138 

2,005,410 

380,755 

1,120,541 

400,406 

103,708 

2,022,272 

581,868 

1,095,878 

344,526 

1,656,114 

381,487 

1,125,814 

88,889 

59,924 

1,262,028 

268,809 

865,474 

70,263 

57.482 

4,837,444 

604,520 

3,696,980 

435,648 

100,296 

1,345,988 

261,580 

1,033,672 

42,000 

8,736 

1,327,179 

233,072 

1,012,004 

66,087 

16,016 

1,073,659 

113,582 

680,047 

183,878 

96,152 

310,839 

12,843 

238,288 

59,363 

346 

1,384,498 

126,425 

918,335 

243,240 

96,498 

ts  are  from  May  1  to  Dec.  31,  1935) 

2,333,947 

393,481 

1,743,266 

197,200 

(Legal  included  in  local) 

1.223,868 

193.800 

811,798 

214,770 

3,500 

Total  Uisplay 


tut} 

I*uper  Published 

Linage 

National 

Loral  C'lasslfled 

Legal 

Scottsbiuff  (Neb.)  ... 

.Star  Herald  .... 

(m) 

1,574,664 

411,838 

1,074,976 

77,112 

10,738 

Sunday  edition. . 

.(s) 

354,151 

27,993 

326,158 

Total  . 1 

tms) 

1,928,815 

439,831 

1,401,134 

77,112 

10,738 

Scranton  (Pa.)  . 

Republican  . 

(m) 

5,767,375 

623,363 

4,575,064 

415,031 

153,917 

Scrantonian  . . . . 

.(s) 

2,574,412 

200,918 

2,283,362 

17,563 

72,569 

Times  . 

.(e) 

9,672,155 

1,578,297 

7,724,510 

305,308 

63,840 

Sedalia  (Mo.)  . 

Capital  . 

(m) 

2,592,688 

520,506 

1,944,901 

56,000 

71,281 

Democrat  . 

.(e) 

3,080,869 

520,506 

2,289,318 

203,784 

66,440 

Sunday  edition. . 

.(s) 

606,914 

68,922 

498,232 

36,757 

3,003 

Seminole  (Okla.)  . . . 

Producer  . 

.(e) 

1,579,158 

200,764 

1,314,209 

55,687 

8,498 

Sunday  edition.. 

.(s) 

356,527 

65,981 

263,157 

27,389 

Total  . 

(es) 

1,935,685 

266,745 

1,577,366 

83,076 

8,498 

Seymour  (Ind.)  .... 

'  Tribune  . 

.(e) 

1,830,234 

287,350 

1,402,926 

116,662 

23,296 

Sbamokin  (Pa.)  .... 

News-Dispatch  .. 

.(e) 

2,697,399 

482,774 

1,912,032 

237,741 

64,852 

Sharon  (Pa.)  . 

Herald  . 

.(e) 

2,998,254 

346,234 

2,340,114 

274,442 

37,464 

Shawano,  (VVis.)  .... 

'  Leader  . 

.(e) 

916,716 

178,262 

629,972 

32,984 

75,488 

Shawnee  (Okla.)  . . . 

•News  . . 

.(m) 

2,036,062 

427,742 

1,406,370 

199,206 

2,744 

Sunday  edition. . 

.(s) 

786,282 

39,662 

685,174 

58,786 

2,660 

Total  . 

(ms) 

2,822,344 

467,404 

2,091,544 

257,992 

5,404 

Star  . 

.(e) 

2,090,340 

426,860 

1,421,294 

210,868 

31,318 

Sheboygan  (Wis.)... 

'  Press  . 

.(e) 

5,828,956 

822.262 

4,307,940 

366,576 

332,178 

Sheffield  (Ala.)  . . . . 

•Tri-Cities 

Daily  . 

.(e) 

1,375,868 

347,154 

989,073 

39,641 

(Legal  included  in  classified) 

Shelbyville  (Ind.)  . . 

•  Dctnocrat  . 

.(e) 

3,038,312 

209,050 

2,737,336 

37,550 

54,576 

Shenandoah  (Pa.)... 

■Herald  . 

..(e) 

3,044,314 

471,296 

2,389,548 

64,820 

118,650 

Sheridan  (Wyo.)  ... 

•Press  . 

.(e) 

1,825,061 

485,730 

1,168,020 

65,387 

105,924 

Sunday  edition.. 

..(s) 

479.049 

37,954 

421,106 

16,961 

3,028 

Total  . 

.  (es) 

2,304,110 

523,684 

1,589,126 

82,348 

108,952 

Sioux  Falls  (S.  D.) . 

•  A  rgus-Leader  . . 

.(e) 

3,476,956 

943,460 

1,942,570 

445,270 

145,656 

Sunday  edition. . 

..(s) 

686,468 

45,688 

520,338 

120,442 

Total  . 

.  (es) 

4,163,424 

989,148 

2,462,908 

565,712 

145,656 

South  Haven  (Mich.).^,,^,,,^,, 

..(e) 

1,304,919 

272,167 

892,610 

70,336 

69,806 

South  Norwalk 

Spartanburg  (S.  C.) 

.  1 Icrald  . 

.  (m) 

2,691,360 

717,066 

1,703,996 

270,298 

Sunday  edition 

..(s) 

891,394 

58,198 

704,340 

128,856 

Total  .  t . 

(ms) 

3,582,754 

775,264 

2,408,336 

399,154 

Journal  . 

..(e) 

2,740,948 

773,878 

1,708,112 

258,958 

Springfield  (HI.)  ... 

•  Illinois  State 

Journal  . 

.  (m) 

5,031,600 

820,414 

3,012,744 

881,188 

72,730 

(Total  includes  2 

,408  lines  readers  and  242,116  lines  insurance  statements) 

Sunday  edition. 

..(s) 

1,503,642 

150,556 

1,151,584 

196,112 

1,302 

(Total  includes 

322  lines  readers  and  3,766  lines  insurance  statements) 

Total  . 

(ms) 

6,535,242 

970,970 

4,164,328  : 

1,077,300 

74,032 

Illinois  State 

Register  . 

..(e) 

5,592,100 

979,462 

3,480,807 

727,771 

404,060 

Sunday  edition. 

..(s) 

1,564,595 

135,919 

1,237,162 

168,193 

23,321 

Total  . 

.  (es) 

7,156,695 

1,115,381 

4,717,969 

895,964 

427,381 

Springfield  (Mo.)  .. 

•  News  . 

.  (m) 

3,926,146 

854,390 

2,526,911 

516,688 

28,157 

Leader  &  Press 

..(e) 

3,997,385 

875,715 

2,549,109 

531,957 

40,604 

Sunday  edition.. 

..(s) 

958,954 

105,953 

664,321 

180,759 

7,921 

Springfield  (0.)  . . . 

•  Sun  . 

.(m) 

5,264,686 

924,490 

3,581,914 

654,626 

103,656 

Sunday  edition. 

..(s) 

1,099,364 

154,616 

802,816 

140,742 

1,190 

Total  . 

(ms) 

6,364,050 

1,079,106 

4,384,730 

795,368 

104,846 

News  . 

..(e) 

5,274,206 

969,220 

3,605,742 

655,536 

43,708 

Stamford  (Conn.)  . 

■•Advocate  . 

..(e) 

4,992,554 

761,334 

3,630,956 

521,962 

78,302 

Statesville  (N.  C.) . 

•  Daily  . 

..(e) 

1,190,588 

Staunton  (Va.)  .... 

•  Leader  &  News- 

Leader  . i 

[mes) 

2,511,825 

339,083 

2,008,566 

103,959 

60,217 

Sterling  (Col.) . 

•Advocate  . 

..(e) 

2,164,204 

387,464 

1,481,410 

125,202 

170,128 

Sterling  (Ill.)  . 

•  Gazette  . 

..(e) 

2,695,959 

310,758 

2,104,823 

204,778 

75,600 

Steubenville  (O.)  .. 

•Herald-Star  ... 

..(e) 

6,966,008 

848,288 

5,437,964 

493,558 

184,198 

Stevens  Point  (Wia.). Journal  . 

..(e) 

2,407,951 

451,717 

1,662,430 

196,308 

97,496 

Stockton  (Cal.)  . . . 

•Independent  ... 

(ms) 

3,279,528 

333,592 

2,166,654 

577,696 

201,586 

Record  . 

..(e) 

7,151,032 

1,210,622 

4,816,266 

1,030,358 

93,786 

Streator  (Ill.) . 

■ -Times-Press  ... 

..(e) 

2,253,362 

357,602 

1,684,032 

211,758 

Stroudsburg  (Pa.) 

•  Record  . 

..(e) 

2,534,044 

374,271 

1,997,639 

162,134 

Sturgis  (Mich.)  .. 

•Journal  . 

..(e) 

2,880,158 

282,828 

1,519,630 

50,694 

27  006 

Suffolk  (Va.)  . 

.  .Netvs -Herald  . 

..(e) 

1,730,568 

355,922 

1,296,694 

46,648 

3l’,304 

Sullivan  (Ind.  )... 

. .  T imes  . 

..(e) 

1,110,984 

230,902 

755,160 

85,680 

39,242 

Sumter  (S.  C.)  .. 

•  .Item  . 

..(e) 

1,302,000 

252,000 

919,520 

116,480 

14,000 

Sunbury  (Pa.)  .... 

• .  Item  . 

..(e) 

2,454,620 

478,926 

1,859,914 

58,800 

56,980 

Taft  (Cal.)  . 

..Midway  Driller 

..(e) 

T 

1,471,956 

510,630 

843,940 

93,624 

23,762 

Tamaqua  (Pa.)  _ 

. .  Courier  . 

..(e) 

2,377,752 

410,130 

1,867,102 

100,520 

Tampa  (Fla.)  . 

..Tribune  . 

, .  (m) 

4,888,532 

1,357,650 

2,280,724 

1,199,422 

50,736 

Sunday  edition 

...(s) 

1,981,298 

285,152 

1,351,116 

342,818 

2,212 

Total  . 

.  (ms) 

6,869,830 

1,642,802 

3,631,940 

1,342,240 

52,948 

Times  . 

..(e) 

4,513,418 

711,578 

2,620,940 

940,086 

240,814 

Tarentum  (Pa.)  ... 

..l' alley  News... 

..(e) 

3,508,957 

113,711 

3,165,089 

188,250 

41,917 

Taunton,  (Mass.)  . 

..Gazette  . 

..(e) 

3,847,070 

897,897 

2,843,170 

106  003 

(Legal  included 

in  classified  and  local) 

Temple  (Tex.)  .... 

..Telegram  _ 

. .  (m) 

2,076,830 

388,332 

1,246,840 

287,966 

153,692 

Sunday  edition 

...(s) 

569,184 

43,862 

444,682 

59,864 

20,776 

Total  . 

.  (ms) 

2,646,014 

432,194 

1,691,522 

347,830 

174,468 

Terre  Haute  (Ind.). 

..Star  . 

. .  (m) 

3,994,284 

602,728 

2,830,002 

561,554 

Tribune  . 

..(e) 

5,975,550 

927,122 

4,441,136 

607,292 

Sunday  edition. 

..(s) 

1,783  642 

220,430 

1,297,408 

265,804 

(Legal  included  in  classified) 

Texarkana  (Tex.- 

Ark.)  . 

..Gazette  . 

.  .(m) 

1,916,362 

472,850 

1,204,882 

217,910 

20,720 

Sunday  edition. 

. . . (s) 

745,192 

60,956 

605,738 

77,374 

924 

Total  . 

.(ms) 

2,661,554 

533,806 

1,810,620 

295,484 

21,644 

.News  . 

...(e) 

2,489,186 

671,160 

1,521,170 

246,974 

49,882 

The  Dalles  (Ore.). 

. .  Chronicle  .... 

...(e) 

1,451,856 

398,440 

848,358 

46,732 

158,326 

Three  Rivers  (Mich.)  Commercio/  .. 

...(e) 

1,431,136 

260,596 

986,692 

103,488 

80,360 

Tonopah  (Nev.)  . . . 

. .  Times-Bonanza 

.(m) 

462,911 

140,522 

302,988 

19,401 

Topeka  (Kan.)  _ 

...Capital  . 

. .  (m) 

3,814,539 

878,578 

2,196,085 

617,156 

122,720 

Sunday  edition 

...(s) 

1,507,944 

134,487 

1,098,924 

264,991 

9,542 

Total  . 

.(ms) 

5,322  483 

1,013,065 

3,295,009 

1,507,944 

132,262 

State  Journal. 

...(e) 

3,605,832 

453,660 

2,675,806 

333,556 

142,810 

Torrington  (Conn.) 

. .  Register  . 

...(e) 

3,006,360 

451,178 

2,388232 

166,950 

(Legal  included  in  classified) 
(Cantiniud  on  page  XVIII) 
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aty 

Total 

Paper  Published  Linuice 

Display 

National  Irocal  Classified 

Legal 

Trenton  (Mo.) . 

.  Republican-Times 

r  (e) 

1,490,664 

221,466 

1,110,046 

97,398 

61,754 

Troy  (O.)  . 

.News  . 

.(e) 

881,456 

128  656 

665,945 

65,674 

21,181 

Tucson  (Ariz.)  _ 

.Star  . 

.  (m) 

4,009,961 

612,460 

2,633,872 

687,247 

76,382 

Sunday  edition. 

..(s) 

1,000,927 

85,458 

755,297 

149,046 

11,126 

Total  . 

(ms) 

5,010,888 

697,918 

3,389,169 

836,293 

87,508 

Turlock  ((^1.)  _ 

.Journal  . 

..(e) 

1,332  548 

272,860 

781,914 

213,612 

64,162 

Tucumcari  (N.  M.). 

.News  . 

•.(e) 

996',351 

269,650 

654,121 

23,808 

48,772 

Tuscaloosa  (Ala.)  . . 

.  News  . 

..(e) 

2,805,944 

678,562 

2,002,880 

67,032 

57,470 

Twin  Falls  (Ida.),, 

.News  . 

.(m) 

1,905,164 

296,898 

1,472,618 

213,808 

21,840 

Sunday  edition.. 

..(s) 

451,664 

35,210 

379,134 

40,040 

7,280 

Total  . 

(ms) 

2,356  828 

332,108 

1,851,752 

253,848 

29,120 

Times  . 

..(e) 

2,173,374 

349,216 

1,529,337 

212,492 

82,334 

Tyler  (Tex.) . 

.  Courier-Times  & 
Telegraph  ... 

(ms) 

4,387,656 

549,640 

3,508,750 

329,266 

Tyrone  (Pa.)  . 

.  Herald  . 

..(e) 

(Legal  included  in  classified) 
1,516,494  265,720  1,202,698 

48,076 

Uhrichsville  (O.)  , , 

.Chronicle  . 

..(e) 

U 

1,192,170 

226,828 

856,240 

82,320 

26,782 

Union  (S.  C.) . . 

. 

..(e) 

901,950 

350,000 

525,000 

12,950 

14,000 

Union  City  (N.  J.). 

..Hudson  Dis¬ 
patch  . 

.(tn) 

4,262,904 

509,002 

2,127,431 

1,071,654 

554,817 

Union  City  (Tenn.) . 

.Messenger  .... 

..(e) 

828,261 

156,156 

641,536 

10,255 

20,314 

Uniontown  (Pa.)  . . 

.  Herald  & 

(lenius . 

(me) 

9,292,619 

1,407,532 

7,008,400 

876,687 

News-Standard 

..(e) 

3,153,164 

291,158 

2,473,660 

332,430 

55,916 

Upper  Sandusky  (0.)C7iit’/  . 

..(e) 

1,072,355 

183,420 

412,406 

147,012 

329,517 

Urbana  (O.)  . 

.  Citieen  . 

..(e) 

1,462,254 

277,592 

1,043,322 

115,290 

26,050 

Utica  N.  Y.) . 

.  Observer- 

Dispatch  .... 

..(e) 

8,434,608 

1,324,904 

6.209.868 

778,666 

121,170 

Sunday  edition. 

..(s) 

1,149,666 

187,124 

836,738 

125,720 

84 

Total  . 

.  (es) 

9,584,274 

1,512,028 

7,046,606 

904,386 

121,254 

Press  . 

..(m) 

3,512,754 

657,034 

1,999,704 

543,984 

312,032 

V 

Valparaiso  (Ind.) ....  Vidctte- 


Messenger  . . 

.(e) 

1,700,266 

241  696 

1,228,640 

131,227 

98,703 

Vancouver  (Wash.) . 

.Columbian  .... 

.(e) 

2,414,069 

414,757 

1,750,770 

213,542 

35,000 

Vandergrift  (Pa.)  . . 

.  News  . 

.(e) 

1,929,844 

281,372 

1,520,666 

81,242 

46,564 

Ventura  (Cal.)  ..... 

.County  Star... 

.(e) 

2,568,408 

413,232 

1,878,183 

256,678 

20,315 

Free  Press. . . . 

.(e) 

1,890,714 

278,194 

1,408,652 

147,714 

56,154 

Vincennes  (Ind.)  . . 

.  Post  . 

(ra) 

1,203,654 

239,063 

755,392 

149,886 

59,313 

Sunday  edition. 

.(s) 

280,953 

25,691 

219,078 

35,155 

1  029 

Total  . (ms) 

1,484,607 

264,754 

974,470 

185,041 

60,332 

Sun-Commercial 

(e) 

2,356,552 

502,646 

1,522,484 

280,434 

50,988 

Sunday  edition. 

.(s) 

355,540 

17,432 

291,370 

46,738 

Total  . 

(es) 

2,712,092 

520,078 

1,813,854 

327,172 

50,988 

Vineland  (N.  J.)... 

.Journal  . 

.(e) 

2,066,036 

258,175 

1,402,328 

386,941 

18,592 

Titties  . 

.(e) 

2,162,970 

283,347 

1,702,579 

147,649 

29,395 

Vinton  (Iowa)  .... 

.  Cedar  Valley 

T lines  . 

.(e) 

1,050,000 

300,000 

605,000 

75,000 

70,000 

Virginia  (Minn.)  .. 

.enterprise  .... 

.(e) 

1,984,775 

315,220 

1,539,384 

24,009 

106,162 

Visalia  (Cal.)  . 

.Times-Delta  ... 

.(e) 

1,951,880 

w 

2,677,500 

394,975 

1,276,450 

153,244 

127,211 

Waco  (Tex.)  . 

.News-Tribune  . 

(m) 

806,078 

1,528,702 

342,720 

Times-Herald  . 

.(e) 

2,956,870 

806,484 

1,802,080 

348,306 

Sunday  edition. 

.(s) 

1,024,450 

89,950 

775,068 

159,432 

Walla  Walla  iW'ash.)  Bulletin  . 

(Legal  included  in  classified) 

.(e)  3,099,877  620,323  2,141,510 

287,294 

50,750 

Sunday  Union- 
Bulletin  ...... 

.(s) 

674,184 

67,676 

517,286 

87,332 

1,890 

Union  . 

.  (ra) 

1,788,198 

310,204 

1,224,405 

206,129 

47,460 

Waltham  (Mass.)... 

•News-Tribune  .. 

.(e) 

3,605,924 

220,626 

3,153,500 

159,460 

72,338 

Wapakoneta  (O.)  . . 

•  News  . 

.(e) 

1,321,734 

206,990 

737,996 

356,748 

20,000 

Warren  (O.)  . 

.  Tribune- 

Chronicle  .... 

.(e)  . 

5,034,176 

658,098 

3,837,708 

439,894 

98,476 

Warren  (Pa.)  . 

•  TimeS'Mirror 

.(e) 

2,004,109 

360,183 

1,381,502 

84,525 

177,899 

Warrensburg  (Mo.). 

•  Star-Journal  ... 

.(e) 

992,146 

182,234 

785,684 

16,359 

7,869 

Warsaw  (Ind.) . 

•  Union  . 

.(e) 

910,374 

145,714 

466,604 

79,420 

218,636 

Times  . 

.(e) 

1,617,002 

497,398 

656,260 

407,464 

55,880 

Washington  (Ind.)  . 

.  Democrat  . 

.(e) 

1,522,332 

208,726 

1,079,806 

166,236 

67,564 

Herald  . 

.(e) 

1,482,754 

214,550 

1,083,012 

119,098 

56,266 

Washington  (Iowa) . 

(9,828  lines  patent  medicine  included  in  total) 
.Journal  . (e)  1,735,524  246,302  1,342,488  146,734 

Washington  (Pa.)  . 

..Observer  & 

Reporter  .... 

.(me) 

(Legal  included  in  local) 

8,297,354  901,386  6,783,296 

447,048 

165,624 

Washington  C.  H. 
(0.)  . 

..(c) 

1,805,540  270,984  1,443,708 

(Legal  included  in  local) 
4,007,065  395,857  3,200,393 

90,848 

339,518 

Waterbury  (Conn.) . 

. .  Democrat  . 

..(e) 

71,297 

Republican  .... 

.(ra) 

5,099,438 

1,094,571 

3,358,885 

623,969 

22,013 

Sunday  edition. 

..(s) 

1,103,301 

149,348 

808,573 

140,525 

4,855 

Total  . 

(ms) 

6,202,739 

1,243,919 

4,167,458 

764,494 

26,868 

A  merican  . 

..(e) 

5,835,769 

1,208,551 

3,950,526 

644,289 

32,403 

Waterloo  (Iowa)  . . 

. .  Courier  . 

. .  (e) 

4,161,612 

793,926 

2,817,892 

549,794 

Sunday  edition. 

..(s) 

898,212 

57,932 

698,628 

141,652 

Total  . 

.(es) 

5,059,824 

851,858 

3,516,520 

691,446 

Watertown  (S.  D.) 

. .  Public  Opinion. 

..(e) 

1,890,289 

440,258 

1,270,444 

102,654 

76,933 

Watertown  (Wis.). 

•  •Times  . 

..(e) 

1,463,457 

303,996 

1,104,502 

58,959 

Waterville  (Me.)  . 

•  •Sentinel  . 

.  •  (m) 

(Legal  included  in  local) 
2,527,686  703,416  1,474,410 

349,860 

Watsonville  (Cal.) . . 

.  Register  . 

.  (ms) 

(Legal  included  in 
2,189,782  447,692 

local) 

1,387,540 

347,395 

10,406 

Pajaronian  . .. . 

..(e) 

2,234,470 

460,894 

1,381,156 

333,504 

55,874 

Waukesha  (Wis.)  . 

. .  Freeman  . 

..(e) 

2,057,176 

313,174 

1,574,790 

112,808 

56,404 

Wausau  (Wis.)  . . . 

. .  Record-Herald  . 

...(e) 

3,593,870 

619,430 

2,504,194 

216,874 

144,256 

Waynesboro  (Pa.) 

.  .Record-Herald 

...(e) 

2,282,833 

317,772 

1,628,438 

204,659 

131,964 

Waynesboro  (Va.) 

. .  N ews-Virginian 

..(e) 

1,511,930 

212,169 

1,241,328 

27,174 

31,259 

Webster  City  (Iowa). Freemon- 

Journal  _ 

...(e) 

2,385,138 

273,126 

2,112,012 

(Legal  and  classified  included  in  local) 

Total  Display 

City  Paprr  Publlshrd  CinaKr  National  Loral  ('lassiUrd  Lim 

West  Chester  {Pa.) Local  .Veter . (c)  3,176,220  500,164  1,935,626  720,430 

(Legal  included  in  classihed) 


Westerly  (R.  I.)....3'un  . (e) 

Sunday  edition.. .  (s) 

Total  . (es) 

West  Frankfort  (Ill.). -I mericoa  . (e) 

West  Palm  Beach 

(Fla.) . Post  . (m) 

Times  . (e) 

Sunday  edition.. .  (s) 
West  Point  (Miss.) ..  rimer  Leader  ...(e) 


2,632,252 

381,493 

350,189 

51,317 

2,178,771 

304,078 

121,548 

26,341 

. 

3,013,745 

401,506 

2,482,849 

147,889 

1,827,488 

300,059 

1,186,949 

170,240 

i7oiii 

.[f,  Gl»**6 

F* 

3,369,282 

663,250 

1,982,484 

619,178 

1043« 

(0 

^  -a  (0 

1 

3,126,816 

651,938 

1,767,528 

619,178 

^.172 

631,122 

1,030,400 

70,532 

302,000 

429,030 

685,484 

129,922 

42,916 

1.631 

West  Warwick  (R.  I’awtuxct  y alley 


(Legal  included  in  classified) 


n.  Soul 


Times  . (e) 

Wewoka  (Okla.)  . . .  Times-Vemocrat  (es) 

Wheaton  (Ill.)  . Journal  . (e) 

Wheeling  (W.  Va.)  ..  Intelligencer  ....(m) 

S eitts-Register  ...(e) 
Sunday  edition.. .  (s) 
Total  . (es) 

White  Plains  (N.  'i .)  Reporter . (e) 

Wichita  Falls  (Tex.). Record  News  ...(m) 

Times  . (e) 

Sunday  edition. . .  (s) 
Total  . (es) 

Williamsport  (Pa.)..  .Gazette  & 


1,456,596 

265,084 

1,117,438 

22,597 

1,667,120 

333,424 

1,170,064 

54,432 

979,174 

86,044 

746,466 

62,412 

4,650,022 

1,073,036 

3,071,726 

505,260 

5,479,288 

1,165,883 

3,914,509 

398,896 

1,780,069 

120,049 

1,544,457 

115,563 

7,259,357 

1,285,932 

5,458,966 

514,459 

(Legal  included  in  classified) 

6,637,417 

742,480 

5,098,366 

796,571 

(Legal  included  in  local) 

3,269,000 

655,438 

2,374,162 

239,400 

3,114,524 

655,340 

2,187,710 

271,474 

1,310,358 

96,894 

1,066,044 

147,420 

4,424,882 

752,234 

3.253,754 

418,894 

(Legal  included  in  classified) 


51,47: 
109  JK 


'!St  I 


M®-) 


Arthti 
-  ::f  Alb 

;  (F 


(S 

'  y.  Citiiari 
|siTboma 
I  Suva  (0 


Bulletin  . 

(m) 

3,464,482 

677,460 

2,787,022 

A  tm  . 

.(e) 

5,138,784 

704,186 

4,434,598 

(Classified  and  legal  included  in  local) 

Williston  (N.  D.)...  Herald  . 

.(e) 

1,383,354 

234,928 

1,080,442 

58,814 

9,i: 

(Readers  included  in  classified) 

Willmar  (Minn.)  ...Tribune  . 

.(e) 

1,520,788 

260,074 

1,077,916 

77,490 

Wilmington  (Del.)... News  . 

(ra) 

7,580,349 

1,581,757 

5,139,193 

805.648 

J  ournalEvery 

Evening  . 

.(e) 

7,831,062 

1,588,039 

5,151,850 

815,826  2753471 

Wilmington  (N.  C.) . .  Star  . 

(m) 

2,051,350 

649,950 

1,103,228 

298,172 

. 1 

News  . 

.(e) 

1,944,600 

741,356 

992,516 

210,728 

Sunday  edition.. 

.(s) 

845,040 

88,900 

637,700 

118,440 

. p 

Wilmington  (O.)  ....  News- Journal  .. 

.(e) 

1,943,480 

203,336 

1,434,160 

247,814 

38,171 

Wilson  (N.  C.) . Times  . 

.(e) 

1,595,443 

484,520 

970,009 

31,130 

09314 

Winchester  (Va.)  ..Star  . 

.(e) 

2,703,889 

363,664 

2,321,379 

11,046 

73N 

Winfield  (Kan.)  ....Courier  . 

.(e) 

1,668,327 

242,702 

1,342,222 

24,023 

38JI41 

(21,339  lines  readers  included  in  total) 

Winona  (Minn.)  •••Republican- 

Herald  . 

.(e) 

3,294,809 

550,375 

2,393,426 

256,298 

94311 

Winsted  (Conn.) . Citisen  . 

.(e) 

1,783,490 

214,382 

1,482,511 

78,974 

Winston  Salem  (N. 

1 

C.)  . Journal  . 

(m) 

3,286,570 

874,944 

2,188,998 

194,138 

28,490  [ 

Sentinel  . 

.(e) 

4,147,346 

917,462 

2,905.518 

258,916 

63,431 

Sunday  edition. 

.(s) 

1,239,070 

128,898 

1,041,782 

67,228 

1,U2 

Winter  Haven  (Fla.).CfiM’/  . 

.(e) 

994,728 

154,210 

613,410 

184,583 

42311 

Wisconsin  Rapids 

(Wis.)  . Tribune  . 

.(e) 

2,106,636 

352,940 

1,440,908 

233,800 

783n 

Woodbury  (N.  ].),.Ncws  . 

.(e) 

1,616,286 

252,756 

1,202,754 

104,454 

36322 

T imes  . 

.(e) 

1,876,579 

211,524 

1,460,755 

132,832 

71,461 

Woodland  (Cal.)  ...Democrat  . 

.(e) 

1,475,068 

267,484 

1,000,202 

89,866 

117,531 

-Mail  of  Wood- 

laud  . 

(m) 

803,887 

122,886 

601,972 

16,056 

c2,9:i 

Woodward  (Okla.)..  ./Vezz  . 

.(e) 

1,231,594 

208,362 

968,436 

29,400 

25J96 

Woonsocket  (R.  l.).Call  . 

.(e) 

3,749,169 

757,498 

2,825,225 

80,461 

Xenia  (O.)  . Casette  . 

.(e) 

X 

1,886,048 

305,634 

1.361,482 

158,298 

Yankton  (S.  D.) ....  Press  & 

Y 

c 

Dakotan  . 

.(e) 

1,468,712 

294,434 

993,846 

83,944 

96,4!! 

York  (Neb.)  . News-Times  .. 

.(e) 

1,201,010 

240,800 

883,650 

20,560 

:6.00v 

York  (Pa.)  . Dispatch  . 

.(e) 

8.069.362 

1,031,212 

6,327,748 

710,402 

(Legal  included  in  classified) 

Zanesville  (O.)  ....  Times-Recorder 

.(m) 

z 

4,359,627 

647,934 

3,163,608 

482,804 

6-381 

Signal  . 

..(e) 

4,335,988 

647,934 

3,163,608 

482,804 

4!,“1 

Sunday  edition. 

..(s) 

731.794 

50,106 

659,652 

22,036 

. 

(Sunday  legal 

ncluded  in 

classified) 

ALASKA 

Juneau  . Empire  . 

..(e) 

2,190,930 

374,122 

1,647,660 

96,502 

UNAGE  OF  DOMINION 

OF  CANADA  NEWSPAPERS 

Calgary  (Alta.)  .....Albertan  . 

(ra) 

2,539,201 

557,981 

1,213,845 

749,718 

I7,6ji 

Calgary  (.Mta.)  ...  .Herald . 

.  .(e) 

6,754,300 

1,691,548 

3,799,765 

1,241,986 

21,001 

Chatham  (Ont.)  ....News  . 

..(e) 

3.197,838 

1,107,820 

1,825,110 

225,876 

39, Ci- 

Edmonton  (.Alta.)  ..Bulletin  . 

..(e) 

4.048.110 

788,120 

2,547,978 

688,476 

23,:3t 

Journal  . 

..(e) 

6,760,811 

1,546,703 

4,026,241 

1,187,867 

. 

Fort  William  (Ont.)  .Times-Journal 

..(e) 

4,069,604 

772,926 

2,986,984 

309,694 

Galt  (Ont.)  . Reporter  . 

..(e) 

2,999,672 

672,271 

2,149,563 

161,152 

16,61' 

Guelph  (Ont.)  . Mercury  . 

..(e) 

3,085,667 

1,188,729 

1,721,935 

175,003 

. 

Halifax  (N.  S.) ....  Herald  . 

.  (m) 

2,897,415 

1,534,712 

921,243 

415,875 

.Mail  . 

. .  (e) 

5,868,755 

1,533,241 

3,887,294 

427,881 

20313 

Hamilton  (Ont.  )..  .Spectator . 

..(e) 

7,947,459 

2,151,704 

4,823,738 

946,158 

25, 

Kingston  (Ont.)  ....  IVhig-Standard 

..(e) 

3,764,393 

965,695 

2,585,940 

212,758 

•  •  •*** 

(l.egal  included  in 

ocal) 

Kitchener  (Ont.)  . . .  Record  . 

..(e) 

4,026,834 

980,252 

2,585,716 

460,866 

«•••** 

(Legal  included  in 

local) 

Lethbridge  (Alta.)..  .Herald  . 

..(e) 

3,032,100 

718,402 

2,039,910 

257,160 

iM« 

Moose  Jaw  (Sask.)  .  .Times-Herald 

..(e) 

1,693,650 

491,715 

1,112,153 

89,782 

. 

Nelson  (B.  C.) . News  . 

.  .(m) 

2,092,314 

660,030 

1,185,072 

247,212 

. 

(Legal  included  in  classified) 

(Continued  on  page  XIX) 
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ANNUAL  TABULATION  OF  NEWSPAPER  UNAGE 


(Continued  from  page  XVII) 


Tulal 

Publluhril  l.iu.tKr 

. (e)  ’.571.551 


Display 

National  Ducal 


405,1,00 

3,139,517  bl2,945  2,276,939 

(Legal  included  in  classified) 


ClaaHltled  Legal 

2,034,913  131,038  . 


Turning  the  Record  over  to  one  of  the  future  even  brighter  than  the  past, 
inany  boys  he  had  trained,  Mr.  Reid  and  Whether  the  weeklies  will  be  taken 
family  (Robert  Schell  Reid  having  been  the  present  owners  will  see  the  oppor- 
added  at  liuckhannon)  returned  to  Mor-  under  the  wing  of  the  dailies,  or  whether 
gantown  where  Mr.  Reid  assumed  tunity  of  “the  complete  weekly  news- 
nianagement  of  the  West  \Trginia  paper”  and  work  out  cooperative  meth- 
Xewspaper  Publishing  Company,  which  ods  of  producing  it,  cannot  of  course, 
was  then  operating  only  the  Morgan-  be  foreseen. 


(Ont.)  . rimes  . 

..(e) 

1,397,320 

428,904 

759,864 

208,552 

(Ont.)  . I'itizin  . 

(me) 

7.446,450 

1,538,015 

5,173,742 

734,693 

Journal  . 

(me) 

7,070,764 

1,753,040 

4,817,109 

500,615 

Le  Droit  . 

..(e) 

2,679.196 

654,826 

1,733,399 

290,971 

.p.  Sound  (Ont.)..VuM-7'i»««  _ 

..(e) 

2,326,002 

752,976 

1,461,250 

111,776 

( Legal  inctided  in  local) 

Pp-rborough  (Ont.) . Examiner  .. .. 
p  'lie  La  Prairie 

..(e) 

2,989,196 

903,238 

1.858,668 

227,290 

797,132  221,784  285,362 

(Legal  included  in  classified) 

289,986 

» -  Arthur  (Ont.)  . .  Sews-Chronicle 

..(e) 

3,492,945 

633,865 

2,665,419 

173,298 

p.-t  Albert  (S^k.) Herald  . 

..(e) 

1,764,676 

574,716 

1,089,307 

100,653 

(Legal  included  in  local) 

Oxhc  (P.  Q  ) . L’.iction 

Catholique  . 

..(e) 

2,316,620 

491,270 

1,478,360 

274,447 

L'F^venemeiit  . 

. .  (m) 

2.843,413 

627,435 

1,721,972 

494.006 

Lc  Soleil  .... 

..(e) 

5,162,055 

1,725,200 

2,542,263 

894,592 

Itgoa  (Sask.)  . Leader-Eost  .. 

..(e) 

5,228,358 

1,511,459 

2,581,207 

1,135,692 

St  Catharines  (Oat.). Standard  .... 

. .  (e) 

4,336,991 

957,952 

2,995,836 

383,203 

^Tbomas  (Ont.)..  .Timgs-Jourtta/ 
Sm  (Ont.)  . Cattadian 

..<e) 

2,716,137 

780,504 

1,066.193 

269,440 

Observer  ... 

. .  (e) 

2.738,199 

719,514 

1,885,545 

133,140 

yibuos  (Sask.) . . .  A'tar-P/ioenta 

...(e) 

). 529,239 

I.432,60o 

2,725,175 

371.458 

SaJtSt  Marie  (Ont.)S'tor  . 

...(e) 

J»44(),13o 

653,716 

1,638,070 

154.350 

(l.LKal  included  in 

local) 

yobrooke  (P.  (J.). . .  La  Tribune  .. 

..(e) 

2,011,337 

825,829 

1,025,030 

160,478 

(Legal  included  in 

local ) 

varford  (Ont.)  . .  .Beaeon-Herald 

.. .(e) 

2.625.413 

823.611 

1,507.637 

294,165 

(Legal  included  in  classified) 

i.fcct  (N.  S.) . Host-Record  .. 

...(e) 

2.977,542 

744,701 

2,092,322 

140,519 

lint  Rivers  (P.  Q.)Ee  \omellistc 

.. .(e) 

2,068,5.S1 

851,722 

1,098,546 

118,313 

(.Leva!  included  in 

local) 

I®o  (N.  S.)  . News  . 

. .  .(e) 

1.423,170 

341,964 

971,726 

109,480 

Vacouver  (B.  ('.).. .  Hroinncc  - 

...(e) 

8,835,902 

2,377,277 

4,535.036 

1,923,589 

(Legal  included  in 

total) 

.S'Nn  . 

. .  .(e) 

7.352,75S 

2,036.622 

4.185,272 

1,106,252 

Victtria  (B.  C.) . ('oloiiist  . 

.  mis) 

5.405, .Sbh 

1,261,596 

3,242.694 

901.278 

(Legal  included  in 

local) 

Times  . 

...(e) 

4.490..S06 

921,439 

3,031,243 

537,824 

(Legal  included  in 

total) 

•tllaiid  (Ont.)  . Tribune  . 

.  .  .(e) 

2,338.0.(0 

453,790 

1,758.867 

108,241 

liMipeg  (Man.)  ..Free  I’res^  .. 

. ,  (m ) 

S.:-69.691 

2,104.312 

4.332,575 

2.117,597 

Ircc  Hr  ess  - . 

.  ..(e) 

9,07 1 .299 

2,112,731 

4,807,555 

2,151,013 

72,543 


60,i34| 


16, ik 


I6ytf 


17,126 

15,207 


Vgocstock  (Ont.) 


(P.  M.  legal  not  kept  separate) 

IribiiHC  . (e)  S.229,iJ93  l,S->6.477  4,728.200  l.o21.771 

. .  Sentinel- 

Hevieu’  . (el  2,707,362  039,660  1,914,556 


AGGRESSIVE  NEWS  POLICY  BROUGHT 
WEEKLIES  READERS  AND  LINAGE 


R.  S.  Reid  Renovates  Country  Papers  as  Answer  to  Daily  and 
Radio  Competition — Advertisers  Quick  to  Note  Added 
Value — Subscribers  Increase 


By  FRANK  B.  HUTCHINSON 
School  of  Journalism,  Syracuse  University 


PACING  the  invasion  of  daily  news-  vance  in  the  weekly  held,  one  wonders 


*  paper  routes  and  low-cost  radio  sets 
19  catch  news  broadcasts,  most  weekly 
xwspapers,  it  seems,  have  “dug  in,” 
iTTiig  to  hold  by  defensive  strategy  the 
^tions  they  held  in  the  “good  old 
ays.” 

At  least  one  newspaperman  believes 
I  strong  offense  the  best  defense  and  is 
drying  the  aggressiveness  of  the  daily 
®o  the  held  of  the  weekly.  Results 
apparently  justify  the  bold  attack.  This 
®iial  rally,  which  may  presage  a  gen- 
®al  advance,  is  led  by  R.  S.  Reid,  gen- 
^  manager  of  the  West  Virginia 
.'wspaper  Publishing  Company,  which 
JP^les  in  addition  to  two  of  West 
'irginia’s  leading  dailies  four  of  its 
islanding  weeklies. 

of  these  weeklies  carries  four 
iniies  as  much  news  as  the  average 
Wintry  newspaper.  Each  devotes  a  full 
to  world  events,  national  and  state 
written  in  interesting  news-maga- 
style,  a  full  page  to  agricultural 
*'s,  another  page  to  local  and  general 


v.  hat  type  of  man  is  directing  the  move¬ 
ment.  Usually  a  man  goes  to  journalism 
school  to  become  an  editor,  but  Reid 
resigned  as  editor  of  the  Morgantown 
(W.  Va.)  Dominion-News,  a  thriving 
daily,  to  attend  journalism  school.  Com¬ 
pleting  his  journalistic  training,  Reid 
returned  to  Morgantown  and  enrolled 
in  VV'est  V'irginia  University  to  add 
background  to  his  professional  training. 
He  devoted  some  time  to  the  campus 
daily  and  helped  organize  and  became 
first  president  of  the  West  Virginia 
Press  Club. 

In  1922  Mr.  Reid  left  school  to  become 
managing  editor  of  the  morning  Fair¬ 
mont  IVest  Virginian.  Three  years 
later  he  resigned,  bought  a  feeble,  hand¬ 
set  Democratic  weekly  at  Buckhannon, 
in  the  state’s  staunchest  Republican 
stronghold.  Installing  modern  machin¬ 
ery,  Reid  started  immediateily  to  pro¬ 
duce  the  kind  of  weekly  newspaper  he 
believed  a  college  town  of  five  thousand 
had  a  right  to  e.xpect.  In  this  venture 
Reid  was  ably  assisted  by  his  wife  and 


town  Post.  Soon  he  acquired  the  morn¬ 
ing  contemporary,  which  he  once  edited, 
and  published  the  two  dailies  in  one 
niorlernized  plant. 

Convinced  by  his  e.xjierience  at  Buck- 
hunnon  that  the  weekly  can  succeed  if 
it  meets  the  needs  of  the  field,  Reid 
launched  the  publishing  company  into 
the  weekly  field  in  1933  with  the  pur- 
cha.se  of  the  struggling  Martinsburg 
News.  The  Grafton  News  was  bought 
last  year,  and  this  year  the  IVetsel 
Kcpnblican  was  acquired.  With  the 
Buckhannon  Record  Mr.  Reid  had  con¬ 
trol  of  four  weeklies. 

E.xperience  and  study  brought  Mr. 
Reid  to  the  conclusion  that  there  are 
two  major  requirements  for  the  suc¬ 
cess  of  the  vseekly  newspaper ; 

hirst,  to  meet  increasing  competition, 
the  country  journal  must  be  “a  com¬ 
plete  weekly  newspaper”  with  sufficient 
news  and  features  to  satisfy  the  rural 
family  that  does  not  read  a  daily  news¬ 
paper,  and, 

.Second,  to  appeal  to  national  adver¬ 
tisers,  it  must  have  in  addition  to  in¬ 
creased  reader  interest,  an  attractive 
t>  jiographical  appearance,  a  reasonable 
mi  Mine  rate  and  he  conducted  by  mod¬ 
ern  business  methods. 

To  find  what  the  rural  readers  desire, 
a  comprehensive  survey  was  made  with 
every  (xissible  angle  considered.  Sup¬ 
plying  the  needs  of  the  field  with  the 
modest  budget  of  the  weekly  was  not 
such  an  easy  matter.  The  solution  was 
found  in  making  use  of  the  machinery 
in  the  daily  plant  in  Morgantown. 
National  and  state  columns,  up-to-the- 
minute  news  summaries,  a  column  deal¬ 
ing  with  West  Virginians  in  New  York 
City  and  state  features  appealing  to  the 
extremely  state  conscious  West  Vir¬ 
ginians  ai  e  set  into  type  in  the  Morgan¬ 
town,  plant,  and  matrices  are  rolled  for 
the  four  weeklies. 

This  plan  gives  each  paper  well 

*^'^’*‘**  .  selected,  well  edited,  and  appealing  ma- 

==^=  terial  at  one-fourth  the  cost  which 
would  be  incurred  by  setting  type  in 
separate  plants.  With  typographical 
uniformity,  casts  from  the  matrices 
blend  with  the  type  set  for  the  individ¬ 
ual  papers.  By  purchasing  for  the  en¬ 
tire  group,  comics,  serial  fiction,  and 
other  features  of  a  class  usually  found 
only  in  dailies  are  available  for  the 
four  weeklies.  If  a  rapidly  increasing 
circulation  is  an  indication,  the  readers 
of  these  four  West  Virginia  weeklies 
are  well  pleased  with  the  Reid  experi¬ 
ment. 

By  giving  readers  the  kind  of  weekly 
newspaper  they  want,  Reid  removed  to 
a  ^reat  extent  the  cause  for  criticism 
which  the  national  advertising  agencies 
have  been  making  with  increased  force 
during  the  past  decade.  Not  content 
with  giving  the  agencies  the  kind  of 
medium  they  want  to  reach  the  rural 
markets,  Mr.  Reid  has  gone  a  step 
further  and  made  it  easier  for  them  to 
make  use  of  that  medium.  Space  in 
the  four  papers  is  sold  at  an  attractive 
combination  rate,  and  only  one  order 
and  one  set  of  matrices  are  required  by 
the  publishers.  One  bill  accompanied 
by  one  set  of  tear  sheets  for  each  ac¬ 
count  is  sent  the  agency  promptly  the 
first  of  each  month  from  the  Morgan¬ 
town  office.  The  papers  are  carrying  an 
average  of  nearly  5,000  lines  of  national 
advertising  each  week. 

With  the  readers  and  the  advertisers 
approving  “the  complete  weekly  news¬ 
paper,”  it  would  seem  that  only  the  pub¬ 
lishers  remain  to  be  pleased  to  make  the 
venture  a  completely  satisfactory  one. 
As  to  this  point,  it  is  generally  under- 


HEARING  MARCH  3  ON 
NEW  FTC  POWERS 


Publitbert  Plan  to  Oppose  Bill  Grant¬ 
ing  Authority  to  Curb 
“Deceptive  Practices” 
in  Business 


{By  telegraph  to  Editor  &  Publisher) 
Washington,  Eeb.  27 — Hearing  will 
begin  next  Tuesday  before  the  Senate 
Interstate  Commerce  Committee  on  the 
Wheeler- Rayburn  bill  which  will  give 
the  I'ederal  Trade  Commission  unpar¬ 
alleled  iMjwers  to  regulate  advertising. 
Time  already  has  been  allotted  to  the 
National  Publishers  Association  and 
the  National  Editorial  Association  to 
jiresent  opposition,  and  other  opponents 
will  be  granted  time  later.  The  bill 
would  curb  “decepltive  practices”  in 
merchaiulising,  and  this  would  include 
advertisinir  copy  considered  by  FTC  to 
lx‘  deceptive.  Commissioners  Davis  and 
I'rcer  of  I'TC  were  in  executive  session 
with  the  committee  several  days  ago. 


SEES  GOOD  YEAR  IN  1936 


52,645 


Roy  S.  Durstine  Think*  NewBpapers 
May  Make  Biggest  Gain 

Newspaper  linage  may  make  the 
greatest  increase  among  advertising 
media  this  year,  said  Roy  S.  Durstine, 
president  of  Batten,  Barton,  Durstine 
&  Osborn,  Iik.,  New  York,  this  week. 
He  pointed  out  that  the  importance  of 
current  news  means  that  the  newspapers 
have  more  to  offer  the  advertiser  than 
ever  before. 

“War,  politics,  issues — these  will  give 
an  added  value  to  newspapers  as  an 
advertising  medium  during  1936,”  he 
said. 

He  explained  he  was  not  referring 
to  percentages  of  gain,  frequently  men¬ 
tioned  in  comparisons  of  advertising 
media.  The  great  volume  of  news¬ 
paper  advertising  tends  to  minimize  its 
gains  when  expressed  as  percentages. 

He  expressed  the  opinion  that  the 
spectacular  advances  in  broadcast  ad¬ 
vertising  are  about  over,  and  that  ad¬ 
vertisers  and  radio  networks  are  ready 
to  accept  broadcasting  as  only  a  part, 
although  an  important  par*-  of  adver¬ 
tising. 

The  present  year  may  he  an  extra¬ 
ordinary  one  for  business  in  general 
and  for  advertusing  “if  Washington 
will  step  aside  and  let  the  wheels  of 
progress  turn.”  he  said. 

“One  of  the  greatest  advances  in 
advertising  in  1935,”  Mr.  Durstine  con¬ 
tinued,  “was  the  irnprovement  in  taste 
in  advertising,  which  hit  an  all-time 
low  during  the  depression.  There  are 
still  some  offenders,  hut  thev  are  fewer. 
Perhaps  1936  will  clean  them  out.” 


Sf{eamresTddom''f3  °n  I'^ieklJ  .9  Greer,  the  finan 

Kwspaper  Roberts,  whom  he  had  married  at  Mor-  cial  power  Jiehmd  the  experiment,  iia: 

gantown  and  taken  along  to  journalism 
school  as  a  classmate.  By  hard  work 
and  the  application  of  business  methods 
learned  on  the  dailies,  the  Reids  made 
the  Buckhannon  Record  one  of  the 
newsiest  and  best  paying  weeklies  in  the 


PUBLISHERS  WARNED  ON  BILL 

(By  telegraph  to  Editor  &  Publisher) 

Washington,  D.  C..  Feb.  27 — The 
possibility  that  newspapers  which  re¬ 
ceive  contributions  for  political  adver¬ 
tising  might  be  required  to  submit  de¬ 
tailed  reports  naming  donors  and  giv¬ 
ing  other  information,  if  HR  11223 
passes,  prompted  the  American  Pub¬ 
lishers  Conference  to  telegraph  pub¬ 
lisher-members  Thursday,  warning  of 
the  potentialities  of  the  bill  which_  al¬ 
ready  has  been  given  rules  committee 
approval.  The  bill  specifically  includes 
publishers  of  periodicals  whose  main 
purpose  is  political. 


otwspaper. 

u  average  recent  week  the 

“Entest  of  the  four  papers  had  16  seven- 
®>lnnin  pages  of  news,  features  and  ad- 
^S'tig,  well  printed  and  interestingly 

irranged. 


^fing  this  apparently  successful  ad-  slate. 


4 


instructed  “Rosy^”  as  Mr.  Reid  is  known 
to  the  newspaper  fraternity,  to  keep  on 
the  lookout  for  “buys.” 

Time  now  is  the  only  test  of  this 
experiment.  If  it  proves  as  successful 
as  first  results  would  seem  to  indicate, 
the  country  newspaper  should  have  a 


GETS  SHINGLE  ACCOUNT 

Red  Cedar  Shingle  Bureau,  Seattle, 
has  named  McCann-Erickson,  Inc.,  as 
its  advertising  agency.  McCann-Erick¬ 
son  also  will  handle  Canadian  National 
Railroad  advertising  in  cooperation  with 
Corkfield-Brown,  it  is  announced. 
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NEWSPUEB  EDVERTlSINfl 

Display  and  ClassiHed 
Daily  and  Sunday 

(From  Media  Racoida,  1928  to  1935) 

In  1928  The  Journal  was  Second  by  1,313,163  lines 

• 

In  1929  The  Journal  was  Second  by  1,809,083  lines 
In  1930  The  Journal  was  Second  by . .  525,794  lines 
In  1931  The  Journal  was  Second  by . .  191,651  lines 

In  1932  The  Journal  was  First  by . .  204,866  lines 

• 

In  1933  The  Journal  was  First  by . .  358,032  Unes 

In  1934  The  Journal  was  First  by . .  841,286  Knes 

• 

In  1935  The  Journal  was  First  by  1,514,865  lines 


Reynolds-Fitcgerald,  Inc.,  New  York, 
Chicago,  Philadelphia,  Detroit,  San 
Francisco,  Los  Angeles,  Seattle,  are 
national  newspaper  representatives 
of  the  Oregon  Journal.  They  have  fur¬ 
ther  interesting  facts  on  the  Portland 
newspaper  situation  and  the  oppor¬ 
tunities  open  to  advertisers  in  1936. 


A  dramatic  stor^jfor 
advertising  buyen 
in  the  March'Tortuxis 


Portland,  Oregon,  scene 
of  one  of  the  most  revo¬ 
lutionary  changes ...  in 
newspaper  position  in 
the  United  States. 

•  These  figures  are  based  upon 
measurement  of  advertising  linage 
provided  by  Media  Records,  from 
their  first  records  in  1928  to  the 
close  of  1935. 

IN  1935 

The  Journal  was  FIRST  in  Portland, 
Oregon,  by  1,514,865  lines — total 
paid  advertising,  Daily  and  Sunday. 

IN  1928 

The  Journal  was  SECOND  in  Portland, 
Oregon,  by  1,313,163  lines — total 
paid  advertising,  Daily  and  Sunday. 


JOURNA 

PORTLAND,  OREGON 


